EDITOR  &  PUBLISHER 

The  Fourth  Estate 


Vol.  64.  No.  9 


NEW  YORK,  N.Y.,  JULY  18,  1931 


10c  Per  Cop]> 


Doherty  Sues  K.  C.  Star  for  $12,000,000 
Alleging  Conspiracy  for  Profit 

Largest  Single  Libel  Action  in  History  Charges  Newspaper  Officials  Planned  to  Establish  Competing 
Firm  to  Ruin  Cities  Service  Company — Longan  Makes  Denial — Lines  Drawn  for  Bitter  Fight 


(Uy  telegraph  to  Editor  &  Publisher) 

ANSAS  CITY.  MO.,  July  16.— 
Unsuccessful  in  his  attempt  to  have 
the  Kansas  City  Star  barred  from  the 
mails,  Henry  L.  Doherty,  public  utilities 
magnate,  on  July  10  filed  suit  for  $12,- 
000,000  damages  against  the  newspaper — 
the  largest  libel  action  a  single  news¬ 
paper  ever  has  been  called  upon  to  defend 
in  the  United  States. 

Thus  did  the  president  of  Cities 
Service  Company  continue  his  battle 
against  the  Star  after  Postmaster 
General  Walter  F.  Brown  had  summarily 
dismissed  his  plea  to  deny  the  privilege 
of  the  United  States  mails  to  the  news¬ 
paper  because  of  its  campaign  for  lower 
gas  rates  in  Kansas. 

Amazing  among  the  charges  in  the 
libel  action  is  one  that  officials  of  the 
Star  conspired  to  set  up  “for  their  own 
profit”  a  competing  gas  distributing  com¬ 
pany  in  Kansas  City  to  damage  the 
Doherty  property  and  value  of  Cities 
Service  securities.  This  count  was 
vehemently  denied  by  George  B.  Longan. 
president  and  general  manager  of  the 
Kansas  City  Star  Company,  in  the  fol¬ 
lowing  language: 

The  charge  that  the  Star  or  any  of 
its  executives  is  directly  or  indirectly  in¬ 
terested  in  any  gas  company  whatever 
is  preposterous  and  untrue. 

The  fact  that  my  28  year  son-in-law 
is  one  of  the  lawyers  for  a  company  that 
has  been  looking  over  the  Omaha  field— 
where  the  Doherty  companies  are  not  in 
business — is  the  only  foundation  for  the 
Doherty  assertion. 

This  attempt  of  an  unregulated  mon¬ 
opoly  to  divert  attention  from  its  exces¬ 
sive  charges  by  attacking  the  motives  of 
those  who  are  fighting  for  fair  rates  is 
old  stuff.” 

Regardless  of  what  becomes  of  the  libel 
suit  filed  against  the  Star,  and  there  are 
intimations  of  other  suits  to  come,  the 
action  of  Mr.  Doherty  in  attempting  to 
have  the  Star  barred  from  the  mails 
and  his  charges  of  collusion  between 
Governor  Harry  Woodring  of  Kansas 
and  the  Star,  have  served  to  dramatize 
the  issue  of  a  community  seeking  a  rate 
cut  from  a  public  utility  in  such  a  way 
as  to  attract  nation-wide  attention. 

The  libel  suit,  filed  in  the  circuit  court 
of  Jackson  County,  Mo.,  names  George 
B.  Longan,  president  and  general  man¬ 
ager  of  the  Kansas  City  Star  Company : 
Roy  Roberts,  managing  editor,  and 
Fred  C.  Trigg,  Kansas  editor  of  the 
Star,  as  defendants.  It  seeks  $1,000,000 
punitive  and  $1,000,000  actual  damages 
on  each  of  six  counts. 

All  allegations  in  the  Doherty  petition 
are  based  on  various  articles  published 
by  the  .Star  concerning  a  so-called  “en¬ 
gineering  and  management  fee”  of  one 
and  three-quarters  per  cent  paid  from 
the  gross  revenues  of  the  several  operat¬ 
ing  subsidiaries  of  Cities  Service  Com¬ 
pany  to  Henry  L.  Doherty  &  Co.  The 
petition  charges  the  Star  maliciously  led 
Its  readers  to  believe  this  engineering 
*nd  management  fee  was  pocketed  by 
Boherty  as  personal  “velvet”  from  his 
utilities  operating  in  Kansas. 

bfr.  Doherty’s  petition  in  the  suit,  a 
•engthy  document  of  21  pages,  alleges 
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that  the  Kansas  City  Star  Company,  mentioned  collected  or  paid  for  the  ac- 
which  publishes  the  Times  in  that  city  count  and  benefit  of  Cities  Service  Com- 
in  the  morning  and  the  Star  in  the  even-  pany  and  not  for  the  account  or  benefit 
ing,  together  with  three  of  its  leading  of  plaintiff  personally,  and  that  during 
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“How  Does  He  Get  That  Way?”  was  the  title  of  this  recent  Kansas  City  Star 
cartoon  by  S.  J.  Ray  portraying  the  economic  situation  in  the  Kansas  City 
territory  and  its  relation  to  high  gas  rates. 


stockholders  and  directors,  had  “injured 
his  business,  impaired  the  value  of  his 
security  holdings,  deprived  him  of  public 
confidence  and  caused  pecuniary  loss” 
such  that  he  asks  for  $1,000,00()  actual 
damages,  plus  $1,000,000  of  punitive  dam¬ 
ages  for  each  of  six  newspaper  stories 
winch  the  defendants  published,  total 
damages  of  $12,000,000. 

The  petition,  after  setting  forth  Mr. 
Doherty’s  status  as  president  and  chief 
managing  officer  of  Cities  Service  Com¬ 
pany,  and  outlining  the  various  public 
utilities  served  by  the  plaintiff  in  Kansas 
City  and  Kansas,  states  as  the  first  of 
six  causes  for  action  that  the  charges 
made  for  service  to  these  public  utilities 
“are  and  have  been  for  many  years  last 
past  designed  to  pay  the  actual  and 
necessary  expenses  incurreil  in  furnishing 
such  service  and  that  all  monies  col¬ 
lected  or  paid  for  such  services  are  and 
have  been  during  all  the  times  herein 


the  times  herein  mentioned  plaintiff  has 
not  received,  nor  does  he  now  receive, 
any  salarv  or  other  income  out  of  or  by 
reason  of  said  charges  for  said  service, 
nor  does  this  plaintiff,  n<>r  has  he  for 
many  years  last  past,  received  any  salary 
as  president  of  Cities  .Service  Company, 
or  from  any  of  its  affiliated  companies.” 

Immediately  following  this  statement 
is  the  charge  that  the  Star  executives 
were  attempting  to  organize  a  competi¬ 
tive  gas  company  in  Kansas  City.  It 
.said : 

“That  during  all  the  time  of  the  f)C- 
currences  herein  mentioned  and  com- 
jilained  of  the  defendants  fieorge  B. 
Lorgan,  Roy  A.  Roberts  and  Fre<l  C. 
Trigg  were  substantial  stockholders, 
directors,  officers,  representatives  and 
chief  managing  agents  of  the  defendant, 
the  Kansas  City  .Star  Company,  and  as 
such  had  and  exercised  full  and  complete 
charge  and  control  over  the  said  cor¬ 


poration  and  the  said  newspapers  pub¬ 
lished  by  the  defendant  the  Kansas  City 
Star  Company  as  above  alleged,  and  had 
and  exercised  charge  and  control  over 
the  matters  and  things  that  were  printed, 
published  and  appeared  in  either  of  the 
said  newspapers  published  as  above  al¬ 
leged  by  the  defendant  the  Kansas  City 
Star  Company.  That  the  defendants  at 
all  times  herein  mentioned  were  planning 
and  attempting  to  organize  and  foster 
an  enterprise  in  which  they  were  inter¬ 
ested,  and  through  which  they  were 
planning  to  furnish  and  taking  steps  to  fur¬ 
nish  natural  gas  in  Kansas  City  territory 
in  competition  with  the  company  with 
which  plaintiff  was  and  is  affiliated;  that 
in  order  to  enhance  the  prestige  of  their 
newspapers  and  to  make  them  appear  to 
the  general  public  as  the  champions  of 
the  people,  and  in  order  to  injure  and 
destroy  the  company  in  which  plaintiff 
was  interested  so  that  the  gas  project 
contemplated  by  the  defendants  would 
be  necessary  to  the  people  of  the  Kansas 
City  territory  and  would  not  be  com¬ 
pelled  to  compete  with  the  company  with 
which  plaintiff  was  and  is  affiliated,  and 
also  in  order  that  their  aforesaid  pro¬ 
ject  might  be  benefited,  and  for  the  bene¬ 
fit  and  profit  of  the  defendants,  the 
defendants  made,  printed  and  published 
the  article  in  writing  hereinafter,  set 
out.” 

The  story  referred  to,  printed  Nov. 
23,  1930,  said : 

“The  record  now  shows  that  I  lenry  L. 
Doherty  is  collecting  regularly  for  engi¬ 
neering  and  management  fees  from  the 
gas  users  of  Kansas  City,  Kansas, 
through  the  Wyandotte  County  Gas 
Company. 

“Doherty  has  not  always  been  able  to 
collect  compensation  for  the  superlative 
services  he  renders  from  New  York  in 
directing  the  flow  of  gas  through  the 
mains  of  that  company  and  for  seeing 
that  the  gas  users  twice  a  year  are  given 
the  opportunity  to  invest  in  common  and 
preferred  stock  of  Cities  Service 
Company. 

“Rut  Doherty  reigns  unchallenged 
now  at  the  pie  counter  of  Wyandotte 
County  Gas  Company  and  24,000  con¬ 
sumers  of  gas  in  Kansas  City,  Kansas, 
contribute  every  month  to  keep  him  on 
the  payroll,  as  well  as  to  pay  pro  rata 
expenses  of  the  New  York  office  of 
Henry  I..  Doherty  &  Company,  which 
is  Mr.  Doherty  personally.” 

The  petition  says  this  article  was 
false  in  that  the  plaintiff  collected  no 
engineering  or  management  fees  from 
the  gas  users  of  Kansas  City,  Kan., 
through  the  Wyandotte  County  Gas 
Company  or  otherwise  for  his  own  use 
or  henefit. 

The  second  cause  for  action  cites  a 
story  printed  Oct.  22,  1930,  which  said, 
in  part : 

“Taxes  and  Henry  L.  Doherty  fight 
for  recognition  at  the  treasurer’s  cage 
of  almost  every  one  of  the  Cities 
Service  Company’s  subsidiaries.  Doherty 
usually  wins. 

“Doherty  places  himself  in  the  unique 
position  of  being  ‘prior’  to  every  other 
obligation  of  the  companies  through  his 
‘engineering  and  management’  contract. 
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which  calls  for  the  payment  to  him  of 
Ifi  per  cent  of  the  gross  income  of  the 
various  companies.  That  list  includes 
the  Cities  Service  Cjas  Company,  the 
pipe  line  company  that  delivers  gas  to 
the  ‘gate’  of  Kansas  City  at  40  cents 
a  thousand  cubic  foot  for  domestic  con¬ 
sumption  and  for  13  cents  a  thousand  for 
industrial  consumers.” 

“The  Cities  Service  Gas  Company  has 
a  gross  revenue  in  excess  of  14  nillion 
dollars  a  year  from  which  l)oher;y  de¬ 
rives  an  income  which  has  the  exnense 
status  of  ‘salary’  of  %  million  dollars.” 

“Such  cream  skimming  under  the 
guise  of  engineering  and  management  is 
justified  by  those  who  exact  the  fee 
as  l>eing  compensation  for  expert  knowl¬ 
edge,  supervision,  advice,  purchasing  and 
a  lot  of  other  similar  headings  which 
sound  important  to  hand-picked  boards 
of  directors  which  approve  the  Doherty 
contract  with  the  Doherty  companies.” 

The  i^tition  states  that  this  article 
is  false  in  stating  that  Mr.  Dohert\  de¬ 
rives  any  income  in  that  manner. 

The  third  story  cited  as  false,  printed 
Jan.  4,  1931,  said  that  “the  magnate’s 
private  pocketl)ook  gets  the  money  before 
an\one  else  *  *  *  the  Wa  per  cent 

management  and  engineering  plum.” 

The  fourth  story,  printed  .\pril  14,  also 
called  false,  said : 

“Big  returns  on  gas  extortion.  Doherty 
has  sold  his  Cities  Service  stock  to  the 
l>ublic  on  an  enormous  scale  but  he 
doesn’t  even  give  the  stockholders  a 
square  deal.  He  exacts  as  a  first  dis¬ 
tribution  of  surplus  what  he  calls  a  mana¬ 
gerial  and  engineering  fee  which  are 
arbitrary  charges  affecting  not  onlv  the 
stockholders  but  consumers  as  well.” 

The  fifth  story,  on  March  31,  1931, 
mentioned  ‘‘the  major  frauds  practiced 
against  the  gas  users  of  the  State  by 
Doherty  interests,”  said  that  ‘‘the  first  is 
Doherty’s  personal  velvet;  the  Ifi  per 
cent  rake-off  which  he  takes  from  the 
gross  revenues  of  the  compaiiies  identified 
with  his  name  as  compensation  for  engi¬ 
neering  and  management.” 

The  sixth  story,  on  .\pril  14,  1931,  said 
that  “Doherty  has  sold  the  Cities  Service 
stock  to  the  public  on  an  enormous  scale, 
but  he  doesn’t  even  give  the  stockholders 
a  square  deal.” 

This,  too,  was  called  false. 

In  defense  of  the  1^4  per  cent  fee  for 
engineering  and  management.  .Mr.  Do¬ 
herty’s  petition  said  that  such  payments 
were  “for  valuable  services  rendered  at 
a  fair  and  reasonable  price ;  *  *  * 

further  the  plaintiff  at  the  time  said 
articles  were  published  and  for  many 
years  prior  thereto  received  no  salary 
from  the  Cities  Service  Company  or  for 
any  of  the  various  executive  services  held 
by  him  *  *  *  and  received  no  income 

whatever  to  himself  personally  out  of  the 
.said  \  Ya  cent  from  the  gros'-  revenue.” 

Mr.  Doherty’s  petition  described  his 
own  position  iii  public  estimation  liefore 
the  stories. were  published,  as  follows: 

“The  plaintiff  was  well  known  through¬ 
out  the  United  States  as  president  and 
chief  managing  officer  of  said  Cities  Serv¬ 
ice  Comjiany.  and  as  a  utility  operator 
and  engineer,  as  a  financier  ami  organizer 
of  various  industrial  enterprises,  and  as 
a  man  who  had  devised  and  put  into 
effect  methods  of  rendering  utility  service 
to  the  people  of  the  several  States  of  the 
United  States,  resulting  in  greatly  im¬ 
proved  utility  service  as  well  as  economies 
in  the  rendition  of  such  service ;  and  dur¬ 
ing  all  such  time  enjoyed  a  reputation  for 
honesty,  integrity  and  fair  dealing.” 

.Attorneys  for  Mr.  Doherty  in  the  suit 
are  Stone,  McClure  &  Johnston,  Roliert- 
son,  Boddington  &  Emer.son,  Madden, 
Freeman  &  Madden,  and  R.  R.  IJrewster. 

The  Star  has  retained  former  U.  S. 
Senator  James  A.  Reed  as  an  associate 
with  its  counsel.  W  atson,  <  iage,  I'ss, 
Groner  and  Barnett,  in  defense  of  the 
suit.  The  same  group  of  defense  counsel 
appeared  for  Henry  Ford  several  years 
ago  in  defending  a  liliel  action  brought 
by  Aaron  Sapiro.  That  suit  did  not  go 
to  trial. 

Mr.  Brewster  of  the  Doherty  leeal 
staff,  was  Republican  nominee  for  the 
IT.  S.  Senate  in  1922  against  James  .\. 
Reed,  but  was  defeated. 

The  Star  has  had  only  two  substantial 
jiulgments.  amounting  to  approximately 
$2.s,000  returned  against  it  in  the  score 


or  more  of  libel  suits  it  has  defended  in 
50  years. 

One  of  these  was  a  suit  in  in  which 
former  Senator  Rc'ed  represented  the 
plaintiff  some  30  years  ago. 

Summing  up  the  situation  for  the 
Doherty  interests,  B.  C.  Adams,  vice- 
president  and  general  manager  of  the 
Gas  Service  Company,  holding  conqiany 
of  the  various  distributing  gas  companies 
in  Kansas,  made  the  following  statement : 

“The  Star  has  called  Doherty  a  thief, 
and  he  in  turn  calls  the  Star  a  liar.” 

Mr.  Adams  said  that,  in  all  probability, 
other  libel  suits  will  be  filed  by  Doherty. 

The  hearing  at  Tojieka  this  week  has 
been  to  all  intents  and  purposes  a  minor 
skirmish  to  the  major  battle  ahead  when 
the  Star  libel  suit  gets  under  way.  After 
the  Cities  Service  Company  won  a  victory 
in  court  to  enjoin  enforcement  of  the 
action  of  the  Kansas  Banking  dejiartment 
in  withdrawing  its  approval  of  all  Cities 
-Service  stock  except  first  preferred,  the 
Doherty  attorneys  succeeded  in  having 
the  hearing  continued  so  they  could  intro¬ 
duce  evidence  that  would  vindicate  their 
client  in  the  eyes  of  the  public. 

Judges  (ieorge  H.  Whitcomb  and 
(leorge  A.  Kline  of  the  Shawnee  county 
district  court  on  Tuesday,  July  14,  ruled 
that  provisions  in  the  1931  law  under 
which  Carl  Newcomer,  Kansas  “blue 
sky”  commissioner,  issued  the  order  sus¬ 
pending  the  sale  of  Cities  Service  stock 
were  void  and  unconstitutional  on  the 
ground  that  the  clause  granted  too  arbi¬ 
trary  powers  to  the  banking  dejiartment. 
After  delivery  of  the  court’s  ruling,  .At¬ 
torney  (ieneral  Roland  Boynton  sought 
to  bring  the  hearing  to  a  conclusion, 
stating  he  was  anxious  to  appeal  the  case 
to  the  Supreme  Court,  but  the  judges 
ruled  the  Cities  Service  Company  could 
intHKluce  testimony. 

Commissioner  Newcomer  could  not 
show  satisfactory  evidence  of  the  in¬ 


validity  of  the  Cities  Service  stock.  He 
denied,  however,  there  was  any  connec¬ 
tion  between  the  failure  of  Governor 
Woodring’s  negotiations  for  a  gas  rate 
cut  and  the  issuance  of  his  order  on 
July  2,  suspending  the  sale  of  stock. 

The  Doherty  witnesses,  chief  among 
them  F.  C.  Hamilton,  a  member  of  the 
executive  committee  of  Henry  L. 
Doherty  &  Co..  tcstificHl  to  the  value 
of  the  Cities  Service  Company’s  hold¬ 
ings.  the  character  of  the  management 
and  the  structure  of  the  organization. 

Judges  Whitcomb  and  Kline  Thursday 
overruled  a  demurrer  by  Roland  Boyn¬ 
ton.  state’s  attorney  general,  and  counsel 
for  the  State  Banking  Department,  to 
evidence  offered  by  the  Doherty  concern 
in  support  of  its  application  for  an  in¬ 
junction  again.st  the  department’s  order 
susiiending  the  company’s  Curb  stock, 
except  first  preferred,  from  the  right  to 
be  sold  in  Kansas.  In  delivering  the 
court’s  ruling.  Judge  Whitcomb  said 
“there  was  no  evidence  sufficient  to  estali- 
lish  a  conspiracy  and  the  court  finds  that 
the  charge  is  not  sustained.” 

Testimony  intriKluced  at  the  hearing 
this  week  has  been  largely  to  the  effect 
that  Cities  Service  Company  is  on  a 
sound  financial  basis  and  has  gas  re¬ 
serves  equal  to  the  holdings  of  any  other 
company  in  the  country. 

!•'.  C.  Hamilton  testified  that  all  Cities 
Service  subsidiaries  are  operated  by 
Henry  I..  Doherty  &  Co.,  under  contract 
with  the  parent  company. 

”Is  Henry  F.  Doherty  &  Co.  a  cor- 
jMiration?”  asked  the  state’s  attorney  in 
cross  examining  Hamilton. 

“It  is  an  individual.”  answered  the 
Doherty  witness.  “It  formerly  was  a 
Iiartnership,  but  when  Mr.  Frueaff  died 
Mr.  Doherty  became  owner  of  his  in¬ 
terest.” 

Further  testimony  revealed  that  Henry 
L.  Doherty  &  Co.,  is  employed  by  the 
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XT  A  NS  AS  CITY.  .Mo.,  July  16.— Un- 
disturbed  by  Henry  L.  Doherty’s 
twelve  million  dollar  libel  suit  filed  last 
week,  the  Kansas  City  Star  is  primarily 
interested  in  continuing  its  fight  for  re¬ 
duced  consumer  gas  rates  in  this  section 
and  the  establishment  of  the  principle 
that  heretofore  unregulated  public  utility 
monopolies  can  be  regulated. 

Ixing  a  champion  of  the  masses,  the 
Star  is  intent  upon  keeping  the  issue 
clear  in  the  eyes  of  the  public,  namely, 
whether  the  Cities  Service  Company’s 
rates  for  gas  to  consumers  can  be  reg¬ 
ulated  and  brought  down  to  a  figure 
commensurate  with  25  cent  wheat 
and  the  other  greatly-reduced  conim'xli- 
ties  priKlucetl  in  the  Kansas-Missouri 
territory. 

“We  have  no  special  interest  in  the 
Topeka  hearing  regarding  the  constitu¬ 
tionality  of  the  recently  passe<l  law  that 
put  a  ban  on  the  sale  of  Cities  Service 
common  stock,’’  stated  f ieorge  B.  I.on- 
gan.  president  and  general  manager  of 
the  Star.  “Our  paper  is  only  concerned 
alKiiit  one  issue  and  that  is  lower  gas 
rates.  The  whole  thing  Ixiils  down  to 
the  fact  that  a  billion  dollar  corporation 
does  not  want  us  to  criticize  its  gas  rates. 
The  rate  fight  is  not  a  new  one  for  the 
Star.  We  have  been  adviKating  reduced 
gas  rates  and  state  regulation  of  public 
utility  monojiolies  for  years.” 

Commenting  upon  the  half-century  rec- 
onl  of  the  Kansas  City  Star  in  its  fight 
to  iirotect  the  interests  n{  the  public  in 
general.  Mr.  l.ongan.  himself  a  pupil  of 
\\  illiam  R.  Nelson,  founder  of  the  Star, 
said : 

“The  Star  represents  the  mass  of 
lieople  who  pav  us  15  cents  a  week  for 
13  issues  of  our  paper.  Our  record  for 
the  past  50  years  is  one  to  be  proud  of 
and  I  believe  that  the  principles  of  Col. 


BRANDENBURG 

Editor  A  Publisher 

Nelson  will  be  carried  out,  no  matter 
who  is  here.  The  Star  has  always  been 
opposed  to  excessive  gas  rates  and  will 
continue  to  fight  this  battle  until  the 
rates  come  down. 

“Persoitally,  I  am  more  concerned  with 
the  economic  situation  in  Germany  and  in 
our  own  Kansas  wheat  belt,  than  I  am 
over  Mr.  Doherty’s  twelve  million  dollar 
libel  suit  against  our  paper,”  continued 
the  general  manager  who  has  had  32 
years  of  service  on  the  Star,  starting 
as  a  reporter  and  advancing  up  the  line 
through  the  various  executive  positions 
in  the  editorial  department.  "NVhat  we 
are  trying  to  do  is  to  get  the  price  of 
wheat  up  and  the  price  of  gas  down.” 

.All  assertions  that  the  Star  owns  gas 
pipe  lines,  or  contemplates  owning  such 
lines,  is  absurd,  according  to  Mr.  l.ongan. 
He  was  particularly  emphatic  in  his  re¬ 
marks  regarding  his  son-in-law,  B.  C. 
Hyde,  Jr.,  an  attorney  and  a  nephew  of 
.Arthur  M.  Hyde,  United  States  Secre¬ 
tary  of  .Agriculture.  It  was  reported 
that  Attorney  Hyde  was  representing  a 
gas  company  in  Oklahoma  and  Mr.  Lon- 
gan’s  name  and  that  of  the  Star  were 
mentioned  in  connection  with  the  deal. 
'I'he  Star’s  president  disposed  of  this  sit¬ 
uation  and  other  charges  with  this 
statement : 

“The  Kansas  City  Star’s  one  and  only 
concern  has  lieen  to  get  lower  gas  rates 
for  Kansas  and  Missouri.  It  had  noth¬ 
ing  to  do  with  the  order  of  the  Kansas 
‘Blue  Sky’  commissioner  regarding  the 
sale  of  Doherty  securities  in  that  state.” 

Mr.  l.ongan.  Roy  .A.  Roberts,  manag¬ 
ing  editor,  and  Fred  C.  Trigg.  Kansas 
editor,  named  in  the  Doherty  suit  were 
all  trained  under  the  Nelson  ownership. 
Monopolies,  special  privilege,  graft, 
crooked  politics  have  always  been  enemies 
(Continued  on  page  68) 


Cities  Service  Company  to  manage  its 
properties.  The  Doherty  witness  stated 
that  Mr.  Doherty  does  not  receive  a 
salary  for  his  services,  but  owns  stock 
in  the  company  and  receives  dividends 
The  witness  placed  the  number  of  shares 
of  Cities  Service  common  stock  owned 
by  Mr.  Doherty  at  1,000,000  and  said 
each  carried  one  vote,  in  contrast  to  the 
1-20  vote  privilege  carried  by  other  is- 
sues  of  the  common  stock. 

The  one  and  three-quarters  jier  cent 
management  fee  taken  from  the  gross 
revenues  of  Cities  Service  subsidiaries 
last  year  amounted  to  approximately 
$2.7(X),000,  Mr.  Hamilton  said.  Doherty, 
however,  did  not  personally  receive  “one 
single  cent”  of  that  amount,  the  witness 
testified. 

Governor  Woodring’s  interest  in  lower 
gas  rates  for  Kansas  dates  from  his  in¬ 
auguration  last  January.  Woodring,  a 
Democrat,  was  formerly  a  Kansas 
banker.  He  sought  by  arbitration  to  ob¬ 
tain  a  reduction  of  10  cents  a  thousand 
on  the  gas  rate  charged  by  the  Doherty 
companies.  In  the  meantime  the  Kansas 
legislature,  with  a  Republican  majority 
voted  a  $100,000  fund  as  a  “war  chest" 
for  the  state  public  service  commission 
to  use  in  bringing  about  an  adjustment 
in  rates. 

The  Governor’s  negotiations  failed  to 
bring  about  a  reduction  in  rates,  so  he 
ordered  the  public  service  commission  to 
investigate  and  act  against  the  Doherty 
interests.  He  denies,  however,  any 
knowledge  of  the  blue  sky  commis¬ 
sioner’s  intentions  of  suspending  the  sale 
of  Cities  Service  Stock. 

The  court  at  the  injunction  hearing  on 
Tuesday  at  Topeka  checked  out  the  con¬ 
spiracy  section  of  the  petition  of  the  ^as 
company  in  which  it  was  charged  that 
Governor  Woodring,  Commissioner 
Newcomer  and  other  state  officials,  had 
entered  into  an  agreement  hy  which  they 
were  attempting  to  force  a  reduction  in 
rates. 

One  of  the  immediate  effects  of 
Doherty’s  attack  on  Woodring  and  the 
Star  and  the  filing  of  the  libel  suit  was 
an  almost  unanimous  expression  of  sup¬ 
port  in  the  fight  from  the  press  of  the 
nation. 

One  dissenting  note  in  the  flood  of 
newspajier  comment  came  from  the 
Chicago  Journal  of  Commerce,  which 
sharply  criticized  the  Star  for  its  war  on 
Doherty’s  gas  rates  and  lamented  that  the 
Star’s  “tone  has  changed  for  the  worse 
since  the  death  of  Colonel  Nelson,  who 
created  it;  and  long  before  the  Doherty 
dispute  this  change  was  noticed  by  its 
more  intelligent  readers;” 

The  Star’s  rejoinder  was: 

“Regarding  this  assertion,  all  the  Star 
can  say  is  that  W.  R.  Nelson  put  in  some 
of  the  hardest  blows  of  a  fighting  career 
in  attacking  extortionate  gas  charges.  If 
he  could  have  known  that  only  a  few 
years  after  his  death  a  champion  of  the 
gas  interests  would  have  classed  him  on 
their  side,  his  indignation  would  have 
been  beautiful  to  behold.” 

Governor  Henry  S.  Caulfield  of 
Missouri  issued  the  following  statement 
to  Editor  &  Pi  bi.ishf.r: 

“The  distinguishing  characteristic  of 
the  Kansas  City  Star  is  its  lofty  concep-  | 
tion  of  the  community  service  that  may  I 
be  rendered  by  a  newspaper  within  its  | 
sphere  of  influence.  Whether  it  be  for  | 
the  benefit  of  the  farmer  or  of  the  | 
dweller  within  the  great  urban  home  ol 
the  Star,  this  paper  is  ever  a  vigilant 
and  fearless  defender  of  the  rights  and 
interests  of  the  people.  Its  recent  sue 
cessful  campaign  for  a  $40,000,000  ten 
year  plan  of  improvement  for  Kansa 
City,  and  its  firm  demand  for  a  definite 
statement  of  wheat  policy  by  the  farm 
board,  are  characteristic. 

“In  demanding  an  inquiry  into  the  rea 
sonableness  of  natural  gas  rates,  the  Star 
is  hut  living  up  to  its  character  as  a 
valiant  defender  of  the  people’s  interest. 

“Since  the  Missouri  Public 
Commission  some  months  ago  started 
proceedings  seeking  to  obtain  jurisdiction 
over  rates  charged  for  gas  at  the  gates 
of  Kansas  City,  the  Star  ha’s  given  splen¬ 
did  supiiort  to  the  commission’s  efforts 
and  has  shown  a  firm  devotion  to  the 
interests  of  the  territory  which  the  news¬ 
paper  serves.” 


Editor 
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URGES  MONEY  FOR  WAGES,  NOT  DOLES 


Utica  Editor  Proposes  Half  Billion  Issue  of  ‘‘Prosperity  Bonds’’  to  Be  Apportioned  to  Cities  in  Proportion 
to  Amount  Purchased — Would  Eliminate  Community  Chest  Drives 


THK  newspapers  have  a  nice  clouble- 
Iharrello'l  iissiirnnicnt  now  • 


ibarrelle'l  ussiffiiment  just  now ; 
Europe  and  the  United  States.  One  is 
optimistic,  the  other  is  not  so  good. 
Probat)ly  the  Utica  (N.Y.)  Press  is  not 
alone  in  having  a  fairly  limited  circula¬ 
tion  in  Czecho-Slovakia,  for  instance,  and 
so  we  are  more  directly  concernetl  with 
the  I'.  S.  end  of  the  story,  for  that,  after 
all  means  US. 

For  months  newspapers  have  been 
doing  their  best,  without  risking  the 
charge  of  ‘‘kidding”  the  public,  to  take 
the  “constructive"  view  of  domestic  af¬ 
fairs.  which  seems  to  be  encouraged  by 
the  Department  of  Commerce  and  finan¬ 
cial  spokesmen.  Undoubtedly  there  is 
basis  for  the  greatly  improved  state  of 
public  opinion  since  President  Hexwer's 
proposals  about  the  debts.  Nevertheless, 
some  newspapermen  must  be  perplexed  to 
know  just  what  they  ought  to  do  in  the 
face  of  somewhat  conflicting  policies 
which  apparently  have  endorsement  at 
Washington. 

Reference  is  made  to  the  contradictory 
releases  which  emanate  from  official 
sources  or  appear  to  have  official  en¬ 
dorsement.  Dr.  Klein,  for  example, 
misses  no  chance  to  tell  the  country  that 
things  are  looking  up.  Hut  within  a 
short  peritxl,  while  he  was  .saying  that, 
the  Secretary  of  (\)nnnerce  was  scheduletl 
to  deliver  an  address  before  the  National 
Council  of  Social  Work  at  Minneapolis, 
endorsing  plans  of  relief  agencies  for  a 
simultaneous  campaign  in  the  fall, 
described  as  the  greatest  money  raising 
campaign  since  the  war,  based  largely 
upon  tbe  psychology  of  fear. 

Briefly,  the  .social  workers  were  told 
that  the  President’s  committee  on  emer¬ 
gency  employment  l>elieves  that  demands 
for  relief  will  be  heavy  next  winter,  that 
there  will  f)e  need  for  extraordinary  relief 
measures,  that  the  newspapers  are  to  be 
used  in  a  “barrage”  of  publicity  across 
the  country  to  raise  money  for  relief. 
Oct.  l‘)-Xov.  27  has  been  set  for  the 
campaigns  in  376  cities  of  more  than 
25,000  txmulation.  It  will  have  “gov¬ 
ernment  sponsorship,”  accordin'^  to  an 
official  announcement,  will  be  national  in 
scope,  but  will  rest  up<»n  the  principle  of 
"local  res]K)nsibility  for  local  needs.” 

This  is  all  very  well  from  the  relief 
agencies'  jtoint  of  view,  for  they  are 
chiefly  concerned  in  raising  funds  f<ir 
their  work,  but  it  puts  a  mean  decision 
up  to  newspa|)erinen.  How  are  they 
going  to  be  optimistic  and  constructive 
next  fall,  when  everyone  hoi)es  business 
will  show  signs  of  improvement,  while 
their  jiapers  are  being  u.sed  to  carry  a 
distress  message  into  376  cities? 

We  l)elieve,  in  I'tica,  that  the  emphasis 
of  this  campaign  is  entirelv  wrong.  The 
distress  appeal  may  be  effective  in  rais¬ 
ing  money  but  it  will  have  a  most  de¬ 
pressing  effect  upon  general  business,  as 
well  as  upon  donors,  at  a  time  when  they 
probably  will  need  all  the  courage  and 
determination  they  have  to  keep  moving 
on  the  up-grade. 

We  believe  it  is  wrong  for  the  prac¬ 
tical  reason  that  spending  money  for  re¬ 
lief  is  less  effective  in  correcting  present 
conditions  than  spending  money  for 
wages.  We  think  we  have  proved  that 
to  be  so  and  that  Utica  is  a  fair  laKira- 
tory  test  for  the  country.  This  is  an 
industrial  city  of  lOO.tKNt;  a  trading  center 
•or  (|uite  a  dairying  area.  We  know  the 
troubles  which  hit  factory  workers  and 
we  know  what  happens  to  farmers  when 
the  price  of  milk  goes  down. 

I  tica's  responses  to  Liberty  Loan  cam¬ 
paigns,  Red  C'ross  appeals  and  similar 
efforts  are  fairly  typical  of  the  national 
response.  What  is  done  hereby  KMt.fKK) 
IS  a  good  sample  of  the  United  .“states’ 
reaction  on  a  given  (|uestion. 

Reports  of  social  workers  who  attended 
the  ilinneapolis  gathering  and  tbe  sub- 
^uent  meeting  of  New  S’ork  State  wel¬ 
fare  officials  at  .Alexandria  Bay.  agree 
that  the  best  opinion  favors  “made  work” 
rather  tban  a  dole  or  other  form  tif  relief. 


By  PAUL  B.  WILLIAMS 

Editor,  Utica  <N.Y.>  Daily  Press 

Rochester’s  experience  substantiates  what  of  expenditure  in  Utica.  It  is  the  old 


was  done  in  Utica  last  winter  and  makes  story  of  public  outlay  on  such  projects. 


us  believe  the  country  ought  to  be  inter¬ 
ested  in  our  experience. 

In  .April,  19,30,  the  Federal  census 


with  some  politics,  as  against  manage¬ 
ment  by  interested  private  citizens. 

W  hat  about  tbe  present  sitiuation  and 


IVEWSPAPERS  will  be  asked  this 
fall  to  gel  behind  simultaneous 


Paul  B.  Williams 


showed  for  Utica  3..32.S  persons  out  of 
work,  able  to  work  and  IcKiking  for  a 
job.  This  was  a  high  percentage,  not- 
with.standing  the  fact  that  Utica  has  for 
months  been  consistently  better  than  most 
industrial  cities  of  New  York  state,  as 
the  records  show. 

When  these  figures  were  made  known, 
Edward  Norris,  former  presuEnt  of  the 
Community  Chest,  interested  Charles  .A. 
Miller,  president  of  the  .Savings  Bank, 
and  together  thev  formed  a,  small 
Himergency  Employment  Committee. 
They  called  together  manufacturers,  re¬ 
tailers,  construction  men.  citv  officials 
and  others  concerned  •vith  emulovmen*. 
They  inventoried  all  possible  jobs,  to.uk 
a  census  of  the  unemployed,  cneivd  an 
employment  office  in  the  Chanilier  r)f 
Commerce  and  began  to  tell  the  public 
frankly  just  what  the  situation  was. 

They  raisetl  $1(K),(MK)  by  iiopular  sub¬ 
scription.  not  for  relief  but  for  wages. 
They  found  the  most  needy  cases  among 
the  unemploved.  '’’hey  arranged  with  the 
city  to  do  work  in  parks,  build  sewers, 
shovel  snow  and  so  on.  By  staggering 
employment  they  were  able  to  keep  men 
on  the  payroll  until  the  end  (»f  .\pril. 
Much  of  the  wrirk  had  permanent  value 
for  the  city.  Men  were  paid  $4  a  day  for 
three  days’  work  a  week. 

Forty  pages  of  statistics  give  all  the 
details  of  jiayrolls.  classificiition  of  apnli- 
cants  bv  trades  and  all  the  other  data 
necessary  for  intelligent  handling  of  this 
undertaking.  The  results  are  the  import¬ 
ant  point.  .At  the  peak  uncmT)l("-nen* 
was  about  .3..s(X).  It  was  reduced  to  3.i''Xi 
when  the  committee’s  funds  were  ex¬ 
hausted.  (let  this:  Spending  about  $!''().- 
000  for  wages  reduced  unemplovinent 
here  37  per  cent.  f)n  that  basis,  unem- 
|)loyment  for  tbe  whole  countrv  could  b<’ 
wiped  out  for  S.^OO.OOO.fKMI,  which  is  oiv- 
tenth  the  amount  suggested  by  Mr  W.  R 
Hearst  in  his  appeal  for  a  five  billion  <lol- 
lar  bond  issue  for  Federal  public  w^ks. 

We  think  this  is  a  fair  conclusion  be¬ 
cause  f)ur  nnemplovment  fif  around  .3. .300 
was  in  direct  pro'^firtion  to  our  share  of 
tbe  national  oonulation.  and  tbe  figure  of 
f).(KX).(M'0  unemi)love<l  for  the  countr--  as 
a  whole.  Itased  unon  our  exiierien'-e. 
the  use  of  the  suggested  sum  would  tirac- 
ticallv  eliminate  unemployment.  .An  idea 
of  the  saving  as  against  outright  relief 
may  be  gained  by  comparing  Utica’s 
exiierience  with  that  of  Detroit  where 
$17,000,000  was  spent  bv  the  city  in 
eight  months,  more  than  11  times  tbe  rate 


community  chest  eumpaigiis  in  376 
cities.  The  chief  appeal  will  he  fear, 
just  at  a  time  when  confidence  will 
he  needed. 

In  this  article  Mr.  Williams  presents 
a  definite  plan  based  on  the  Victory 
Loan  idea  which  will  eliminate  com¬ 
munity  chest  drives,  and  furnish 
money  for  wages  rather  than  for 
“doles.” 

Mr.  Williams  is  not  speaking  from 
a  detachetl  point  of  view.  He  is  sec¬ 
retary  of  the  Idica  .Associated  Chari¬ 
ties  Board,  a  member  of  the  executive 
committee  of  the  Chamher  of  Com¬ 
merce.  a  member  of  the  Board  of  the 
I'tica  Savings  Bank,  and  a  member  of 
the  local  employment  committee. 


the  outl(K)k?  Our  committee  met  this 
week.  .Although  we  know  that  '"ir  con- 
<litions  are  among  the  best  in  the  state, 
we  also  know  that  unemployment  here  is 
close  to  .3,(KK);  it  is  worse  than  it  was  a 
year  ago.  .A  typical  relief  agency  here 
s|)ent  four  times  as  much  in  June  as  it 
did  in  1930.  The  cumulative  effect  of 
hard  times  is  apparent.  Making  allow¬ 
ance  for  smaller  number  of  iiersons  on 
payrolls  and  the  shorter  hours  they  are 
working,  we  believe  employment  here  in 
actual  earnings  is  only  alxiut  .3.3  i)er  cent 
of  normal. 

We  are  not  calamity  howlers.  We 
have  absolute  confidence  in  this  city  and 
this  country.  But  we  see  no  i)ercentage 
in  being  “bappiness  bo\  s"  either,  and  we 
prefer  to  recognize  the  facts  ratber  than 
to  hypnotize  ourselves  with  bright  luijies. 
Furthermore,  this  is  absolutely  a  city 
problem.  1  can’t  get  a  man  to  mow  the 
grass  on  my  place  a  dozen  miles  out  of 
Utica.  I•'armers  may  he  hard  ig)  but 
they  get  along.  The  city  man  out  of 
work  is  out  of  luck. 

Now  if  that  is  a  fairly  representative 
>>ituation,  we  take  this  view  of  the  future, 
h'.veryone  admits  that  one  important 
factor  in  the  situation  is  lack  of  con¬ 
fidence.  The  public  psychology  must  be 
changed.  No  city  and  no  state  is  big  or 
rich  enough  to  do  it.  nor  can  private 
'ir'ds  correct  the  condition.  It  is  idle  to 
talk  about  uneniiilovment  insurance  as  a 
remedy  for  tbe  immediate  difficulties. 
Dow  in  the  world  can  reserves  Ik*  ac¬ 
cumulated  from  depleted  earnings  of  busi¬ 
ness  or  labor,  to  meet  a  crisis  of  this 
magnitude?  Unemployment  insurance  to 
le  applied  now  (assuming  that  legisla¬ 
tin’!  could  be  enacted  immediately)  would 
re'dly  mean  that  the  government  woukl 
have  to  ])ay  the  shot  as  it  has  in  h'.ngland. 
a’v!  that  means  the  dole. 

"'‘ole”  is  abhorrent  to  the  American 
people.  .NoIxkIv  wants  it.  ('ongressinan 
Frederick  M.  Davenport  of  this  district, 
member  of  the  Ways  and  .Means  (  om- 
nfifee.  is  just  home  from  London,  lie 
■  ‘:>‘es  that  even  Uilxir  siMikesmen  .admit 
•fit  F'.ng'and  made  its  crucial  mistake  bv 
pu"ing  the  imidiasis  of  its  plan  uikiu 
relief  ratber  than  wages.  That  is  no 
play  on  words.  It  is  a  fundamental  (lif- 
ference.  Public  money  for  relief  tends 
to  iirolong  ra'her  than  to  cure  depression. 
We  emphatically  favor  paying  wages  and 
making  men  earn  them.  They  will,  t(H), 
if  they  are  given  the  chance. 

None  of  us  attempts  to  prophesy  but 


it  is  a  pretty  safe  bet  any  group  of  news- 
paiK'rmen  will  agree  that  the  chances 
strongly  favor  enactment  by  Congress  of 
some  relief  legislation  this  winter.  The 
administration  may  do  its  liest  to  favor 
the  idea  of  “local  resixmsibility  for  lix:al 
needs”  but  the  most  rugged  individualism 
will  not  withstand  the  pressure  when 
propaganda  for  five  billion  dollar  Ixind 
issues  get  to  work.  Remember  the  sol¬ 
diers'  bonus?  Remember  the  mess  alxnit 
drought  relief? 

Now  if  it  may  be  fairly  assumed  that 
Congress  will  certainly  do  something, 
why  not  be  smart  and  do  the  effective 
thing?  Why  not  provide  money  for 
wages  and  a  way  to  si)end  it  effectively, 
on  permanent  improvements?  F'ederal 
l)ublic  works  are  ttx)  slow.  .Action  must 
Ik*  had  within  a  few  months. 

Here  is  a  fantastic  suggestit>n.  Fan¬ 
tastic  because  it  cuts  across  ))rccon- 
ceived  notions.  Perhaps  not  so  fantastic 
in  meeting  a  national  condition  of  psy¬ 
chology,  based  u|X)n  realities  which  no 
community  can  cure  by  itself. 

Why  not  have  Congress  authorize  a 
bond  sale  of  say  half  a  billion  dollars? 
.A  bright  advertising  man  could  think  of 
a  better  designation  but  1  will  call  them 
■■Pros]K*rity  Bonds,”  to  indicate  tbe  un¬ 
derlying  idea  of  having  the  whole  sales 
talk  and  effort  constructive — lx)rrowed 
from  the  Victory  Loan  idea  of  war  days. 

Sell  these  lx)nds  by  ]K)pular  campaigns, 
again  cbecking  back  to  the  wartime 
metluxls.  .Allocate  the  prcxreeds  back  to 
the  cities  in  direct  relation  to  the  amount 
purchased.  If  Utica  will  buy  $2,0(M),(K)'.) 
of  lx>nds,  make  $2,(HK),(KK)  imme<liately 
available  here  for  wages. 

.Authorize  the  money  to  l)e  si)ent  only 
on  projects  approved  by  the  l(x.*al  legis¬ 
lative  Ixxly,  in  our  case,  the  Common 
Council.  This  enables  the  jjeople’s  official 
representatives  to  put  it  where  they  be¬ 
lieve  It  will  do  the  most  jiermanent  gixxl. 
Provide  that  the  actual  expeiuliture  of 
the  money  shall  Ik*  divorced  from  politics 
by  iK*rmitting  the  hxral  employment  com¬ 
mittees  or  similar  agencies  to  determine 
who  g<K*s  on  the  payroll  and  at  what 
prices. 

Imme<liately  the  cry  arises:  “That's 
never  been  done  before.  You  can’t  do 
that.”  Why  not?  'Phis  is  an  emergency. 
This  country  lost  ten  billion  dollars  of 
wages  last  year.  Tbat  is  what  ails  our 
markets.  W  e  consume  90  jx-’r  cent  of  our 
pnxluction.  If  we  should  eliminate  for¬ 
eign  trade  entirelv  and  get  ourselves  back 
to  a  90  iK*r  cent  basis  we  would  lx*  16 
jier  cent  better  off  than  we  are  now, 
which  would  be  a  substantial  improve¬ 
ment. 

Tbe  burden  of  this  taxation,  to  pay  the 
bonds,  would  go  where  it  iiroperl*-  be¬ 
longs  uixin  those  who  can  afford  to  pay. 

President  Ibxiver  gave  tbe  world  an 
examiile  of  real  leadership  in  bis  proixisal 
alxnit  the  debts  and  the  reaction  was  al¬ 
most  hysterical  in  approval.  The  wise 
men  say  that  real  recovery  lies  in  tbe 
United  .“states  that  we  must  star*  the 
wheels  turning  again  on  the  road  back  to 
prosperity. 

We  have  the  money,  the  men.  the  ma¬ 
terials  and  enough  markets  to  do  it.  All 
we  have  fail<*d  to  show  thus  far  is  the 
nerve  and  for<*sight  to  try  a  new  metlxxl. 
W  e  have  good  evidence  in  Utica  of  the 
beneficial  effect  of  six-nding  money  for 
wanes.  11 'c  lun'c  froiccts  rciidy  to  move 
riiihl  II07V  if  Tvr  hod  ossiininre  of  funds. 

I  have  ventured  to  submit  this  sugges¬ 
tion  noon  my  own  r<*sixinsibility  to  the 
newsiiapermen  of  the  countrv  lx*cause 
thev  are  acen-'nmed  to  consider  and  deal 
with  that  which  is  new.  This  plan  is 
much  less  expensive  tban  .Mr.  llearst's. 
It  is  mncli  more  (inickly  applicable  than 
either  his  f!r  Presiflent  Ibxtver’s  “plan” 
to  take  care  of  2(t,(l(K).(KX)  increase  in 
IxiiKilation  (many  concerns  will  go  broke 
before  babies  grow  up  to  become  new 
customers);  it  is  more  economical  and 
more  in  keejiing  with  American  ways 
than  anv  form  of  dole. 
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COMMISSION  ATTACKS, 
‘TRIAL  BY  NEWSPAPER’ 

Wickersham  Group  Condemns  “In¬ 
tolerable  Interference  With  Jus¬ 
tice” — Says  Press  Sets  Forth 
Evidence 

By  Geor(;e  H.  Manning 

H'asbingtoH  Correspondent,  Editos  &  Fuslisbu 

Washington,  July  17. — N’ewspaper 
“trials”  of  important  criminal  cases  in 
advance  of  their  submission  to  the  courts 
were  condemned  by  the  Wickersham 
Commission  as  “intolerable  interference 
with  the  due  course  of  justice."  in  the 
commission’s  report  on  criminal  pro¬ 
cedure,  made  public  July  IS. 

The  commission’s  report  did  not  deal 
at  lenpth  with  this  tyoe  of  ’’interfer- 
ence,”  but  introduced  the  subject  while 
discussing  jury  trials  and  the  difficulty 
in  obtaining  impartial  juries  for  import¬ 
ant  criminal  cases.  This  difticulty,  the 
commission  said,  was  enhanced  “by 
what  often  amounts  to  trial  of  the  case 
in  advance  in  the  press.”  ' 

“Not  stopping  at  a  narrative  of  what 
has  taken  place  in  the  preliminary  ex¬ 
amination,”  the  commission  continued, 
“newspapers  have  assumed  to  set  forth 
in  advance  the  evidence  to  be  adduced 
by  prosecution  or  defense,  or  Iwth.  and 
even  in  some  cases  to  invite  their  read¬ 
ers  to  form  judgments  upon  the  evidence 
so  pre.sented  and  communicate  them  for 
publication. 

“The  F.ngli.sh  courts  have  effectively 
stopped  this  practice,  as  an  intolerable 
interference  with  the  due  course  of  jus¬ 
tice.  Also,  one  strong  American  court 
has  visited  it  with  punishment  for  con¬ 
tempt.  But  it  goes  on  in  greater  or 
less  degree  in  the  majority  of  our  juris¬ 
dictions  and  in  one  the  extra  legal  pre¬ 
judging  of  the  case  was  carried  so  far, 
in  an  important  prosecution  for  murder, 
as  to  exhibit  publicly  a  purported  re¬ 
construction  of  the  murder  pending 
prosecution. 

“Such  things  are  the  more  serious 
with  us  because  in  so  many  jurisdic¬ 
tions  trial  judges  are  not  permitted  to 
charge  juries  effectively  and  there  are 
no  sufficient  means  of  counteracting  the 
effect  of  suggestions  produced  upon  the 
jurors  liefore  the  trial.  Undoubtedly 
the  power  of  the  judges  to  guide  juries 
toward  an  intelligent  weighing  of  the  evi¬ 
dence  makes  it  possible  for  the  Briti.sh 
courts  to  dispense  with  the  preliminarv 
examination  of  the  panel  by  which 
American  lawyers  set  so  much  store.” 

Despite  the  commission’s  obvious  dis¬ 
approval  of  “newspaper  trials,”  its  five 
conclusions  and  14  recommendations 
were  silent  on  this  subject. 

Commissioner  Monte  M.  I.emann.  in  a 
statement  issued  with  the  report,  said  the 
majority  report  presented  generaliza¬ 
tions  "in  which  mv  limited  knowledge, 
experience,  and  judgment  do  not  enable 
me  to  join.”  .Among  these  generaliza¬ 
tions  he  cited  tbe  majority’s  statement 
that  newspane>-s  “in  a  majority  of  juris¬ 
dictions”  undertake  to  try  ca.ses  in 
advance. 

“Such  statements  may  1*c  well  founded.” 

Mr.  Umann  said,  “hut  no  facts  brniieht 

to  mv  attention  w'ould  permit  me  to  ioin 

in  their  confident  assertion.  "ithout 
adeouate  factual  inquiry,  generalizations 
hv  the  commission  seem  to  me  likely  to 
ser'-e  no  useful  nnrnose.” 

Mr.  Uemann  did  not  sign  the  maiority 

report. 


MORNING  TELEGRAPH  LEASES 

The  AVre  York  Mornino  Trlcqraph, 
sports  and  dramatic  nublication,  has 
leased  three  floors  in  the  six-story  loft 
huildine  at  .■?4.'t-47  West  26th  street,  near 
Ninth  avenue.  New  York.  Tbe  lease  is 
for  ten  years  from  next  Dec.  1  at  an  an¬ 
nual  rental  of  $13,500. 


DINNER  FOR  A.  H.  VAN  DUYN 

Classified  advertising  manager  of  news- 
paiiers  in  New'  York  city  and  vicinity 
gave  a  dinner  July  9  for  A.  H.  Van 
Duyn  who  is  leaving  the  Knvark  (N.  J.) 
Star-Eagle  to  resume  duties  as  classified 
advertising  manager  of  Mihvaukee  (Wis.) 
Journal. 


CHATTERTON  PROMOTED 

Now  in  Charge  of  Advertising  and 
Station  KGW  for  Oregonian 

Cliarles  O.  Chatterton,  formerly  clas¬ 
sified  advertising  manager  of  the  Portland 
Oregonian  and  more  recently  manager  of 
the  Oregonian’s 
radio  station 
KGW,  is  now 
assistant  business 
manager  in  charge 
of  advertising  in 
addition  to  his 
control  of  KGW. 

This  change  be- 
came  effective 
July  1.  Mr.  Chat¬ 
terton  succeeded 
in  the  advertis¬ 
ing  department. 
W.  J.  Hofmann, 
whose  resigna¬ 
tion  became  ef¬ 
fective  at  that  time. 

Mr.  Chatterton  at  one  time  con¬ 
tributed  a  number  of  articles  on  the 
preiKiration  of  classified  advertising  to 
Kpitor  &  Pi:blishf.r.  These  articles 
later  became  the  basis  of  a  book  on  this 
subject  which  was  used  by  the  Oregonian 
and  by  a  number  of  other  newspapers 
in  the  development  of  classified  volume. 


FORD  CAMPAIGN  DISCUSSED 


Fall  Advertising,  Possibly  on  New 
Model,  Is  Awaited 

Keixirts  that  a  Ford  advertising  cam- 
iwign  would  lie  released  this  fall,  possibly 
basetl  on  a  new  eight-cylinder  model, 
have  been  discussed  in  advertising  circles, 
but  no  definite  information  is  available. 

A  single  piece  of  Ford  copy  of  com- 
jaratively  small  size  was  released  this 
w’eek  on  a  nation-wide  list  as  part  of  the 
regular  Ford  schedule  on  the  Model  A. 
The  fact  that  the  Ford  advertising,  w'hich 
began  with  six  pieces  of  copy  early  in 
the  year,  has  recently  been  issued  one 
piece  at  a  time  may  or  may  not  be  taken 
to  indicate  that  a  change  of  some  sort  is 
expected. 


NEW  BIRMINGHAM  DAILY 

H.  H.  Golson,  former  editor  of  the 
Abbeville  (Ala.)  Independent,  is  editor 
and  publisher  of  the  Birmingham  Inde¬ 
pendent,  new  daily  and  Sunday  which 
began  publication  July  7.  R.  L.  Wyatt 
is  general  manager  and  Robert  H. 
Kincey,  managing  editor.  Birmingham 
has  one  other  morning  paper,  the  Age- 
Iferald,  and  two  afteriKKins,  the  Nnvs 
and  the  Post. 

ALASKA  DAILY  SUSPENDS 

The  Ketehikan  (Alaska)  Tribune, 
which  had  been  published  daily  for  more 
than  three  months,  ceased  publication 
with  its  issue  of  julv  3.  Some  of  the  ma¬ 
chinery  from  the  Tribune  company  was 


EDITOR  &  PUBLISHER 
CALENDAR 

July  23-25 — Nebraska  State  Press  , 
Assn-,  annual  outing,  Omaha. 

Aug.  10-14 — Press  Congress  of  the 
World,  regional  meeting,  Mexico 
City,  Mexico. 

Aug.  10-11 — Western  Daily  News¬ 
paper  Advertising  Managers’  Assn., 
Jasper  Park,  Alberta,  Canada. 

Aug.  13-14 — Alabama  Press  In¬ 
stitute,  Alabama  Polytechnic 
Institute. 

Aug.  17-19 — Georgia  Press  Assn., 
meeting,  Dalton. 


PAPER  FIRM  IN  RECEIVERSHIP 


Great  Lakes  Company,  Backus  Sub¬ 
sidiary,  Failed  to  Meet  Interest 

The  Great  I-akes  Paper  Company, 
Ltd.,  was  ordered  placed  in  receivership 
in  Toronto  July  13  by  Ju.stice  Sedgewick 
in  the  Supreme  Court  of  Ontario.  The 
National  Trust  Comiiany,  trustee  and 
holder  of  $10,000,0(X)  of  first  mortgage 
Ixinds,  was  appointed  receiver. 

Failure  to  meet  bond  interest  of 
$3(K),(K)0,  due  March  1,  caused  the  action. 
The  company  is  controlled  by  the  E.  W. 
Backus  interests  with  headquarters  in 
Minneapolis,  Minn. 

The  Great  I-akes  Paper  Company, 
along  with  the  Minnesota  and  Ontario 
Paper  Company,  and  two  of  the  latter’s 
subsidiaries,  is  a  party  to  a  contract  for 
the  supply  of  newsprint,  and  has  guar¬ 
anteed  performance  of  practically  all 
other  contracts  for  the  supply  of  news¬ 
print  made  by  the  Minnesota  and  On¬ 
tario  Paper  (Company,  it  was  stated  in 
an  affidavit  by  H  R.  McKelcan  of  the 
.National  Trust  Company,  which  was  also 
named  manager. 

The  Minnesota  and  Ontario  Paper 
Company  went  into  receivership  Feb.  28, 
and  E.  W.  Decker,  Charles  R.  Fowler 
and  E.  W.  Backus  were  apjwinted  re¬ 
ceivers  in  an  action  in  the  United  States 
I'ederal  Court. 

Mr.  McKelcan  said  that  more  than 
$2,000,(XX)  is  due  to  the  (Jreat  Lakes 
Paper  Company  from  the  Minnesota  and 
Ontario  and  its  subsidiaries  at  this  time, 
no  payment  having  been  made  since  the 
United  States  order  was  issued. 

Immediate  application  is  to  be  made 
to  the  department  of  the  provincial  sec¬ 
retary  at  Queens  Park,  Toronto,  for 
the  incorporation  of  a  new  company 
to  succeed  the  Great  Lakes  Paper  (Com¬ 
pany.  It  is  understood  from  _  reliable 
sources  that  the  intention  behind  this 
move  is  to  insure  allocation  of  sufficient 
tonnage  for  the  two  Great  Lakes  paper 
machines,  to  provide  earnings  that  will 
not  only  take  care  of  accumulated  and 
future  bond  interest  requirements,  but 
also  allow  something  on  the  common 


DAILY  SUED  FOR  LIBEL 
IN  FIRM’S  PAID  NOTICE 

Officer  of  Corporation  Alleges  News¬ 
paper  Is  Liable;  Defense  Replies 
Advertisement  Signed  by 
Secretary 

Salt  Lake  City,  Utah,  July  13.— 
Should  a  newspaper  be  held  responsible 
when  an  officer  of  a  corporation  is 
libeled  or  defamed  in  a  published  notice 
of  a  special  stockholders’  meeting?  'The 
Deseret  News  printed  such  a  notice  the 
other  day  only  to  have  the  vice-president, 
who  also  is  one  of  the  directors  of  the 
corporation,  allege  the  notice  was 
“slanderous,  libelous  and  defamatory.” 

In  a  news  story  telling  of  the  charge, 
the  paper  pointed  out  the  notice  which 
was  accepted  for  publication  was  of  a 
meeting  called  "ursuant  to  the  order  of 
the  corporation  and  its  purpose  set  for 
in  the  said  notice  as  provide  by  law. 

The  newspaper  said  it  had  no  in¬ 
tention  to  print  fal.se  statements  con¬ 
cerning  the  business  integrity  of  the 
company’s  vice-president,  and  added  the 
notice  was  signed  by  the  secretary  of 
the  corporation  in  the  usual  way.  Also 
it  claimed  it  was  not  responible  for 
what  that  official  had  stated  would  be 
brought  up  for  discussion  in  the  meet¬ 
ing  if  it  implied  something  that  was 
not  true. 

The  comnlainant  contended  he  had  re¬ 
ceived  no  notice  of  the  meeting  in 
question  and  that  it  was  held  contrary 
to  the  by-laws  of  the  corporation.  The 
newspaper,  however,  holds  it  was  not 
responsible  for  this,  if  such  were  the 
case,  but  was  within  its  rights  in  print¬ 
ing  a  paid  notice,  signed  by  the  secre¬ 
tary  of  the  corporation,  and  having  the 
appearance  of  being  perfectly  regular. 


PASTORS  TO  EDIT  PAPER 

Two  Owatonna  ministers  will  be  the 
guest  editors  of  the  Owatonna  (Minn.) 
Journal-Chronicle  the  first  two  weeks  in 
August,  during  the  absence  of  Capt. 
Hugh  H.  Soper,  editor,  who  will  be  in 
camp  with  the  State  National  Guard. 
The  Rev.  Frank  Davis,  pastor  of  the 
•Associated  Churches,  will  assume  charge 
the  week  starting  .Aug.  3  and  I.ieut.-Col. 
E.  C.  Clemans,  pastor  of  the  Methodist 
Episcopal  church,  the  week  starting 
.Aug.  10. 


NEWSPRINT  SALE  AIDED 

The  added  preference  of  $.5  a  ton  on 
newsprint  under  the  new  Canada-Aus- 
tralia  treaty  announced  this  week  will 
stimulate  business  on  the  Pacific  Coast, 
it  is  believed.  A  greater  amount  of 
newsprint  will  go  now  from  the  Domin¬ 
ion  to  .Australia  than  before. 


NEW  TYSON  ACCOUNT 

The  David  Mavdole  Tool  Corpora¬ 
tion.  of  Norwich.  N.Y.,  manufacturers  of 
Mavdole  hammers  and  other  tools,  have 
iilaced  their  advertising  with  O.  S. 
Tvson  &  Co  .  Inc.,  of  New  York  and 
Svracuse.  The  Syracuse  office  will 

handle  tbe  account. 


LANDIS  INJURED 

Frederick  T  andis,  editor  of  the  T^oqans- 
povt  find.)  I^hfiros-Trihtinc  and  creator 
of  the  column  “Reason/*  was  injured  in 
an  automobile  accident  the  nieht  of  July 
15.  a  short  distance  north  of  Indianapolis. 
He  suffered  severe  head  cuts  and  bruises, 
but  his  condition  is  not  serious. 

POCAHONTAS  OIL  APPOINTS 

The  Pocahontas  Oil  Corporation, 
Cleveland,  has  placed  the  advertising  of 
“Blue  Fla.sh”  gasoline  and  oil  with  Mel- 
drnm  and  Fewsmith.  Inc..  Cleveland  ad¬ 
vertising  agency.  Newspapers,  busi¬ 
ness  papers  and  radio  will  he  used. 


388  SEEK  SCHOLARSHIPS 

The  Birmingham  Neivs  has  receiv^ 
388  applications  for  the  four-year  schol¬ 
arships  offered  annually  to  each  of  the 
five  colleges  in  the  state.  This  is  rnore 
than  have  been  received  in  any  previous 
year. 


purchased  by  the  Ketchikan  Chronicle,  stock. 
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BIG  STORES  DONT  SCRIMP  ON  SPACE 


Percentage  of  Advertising  Expenditures  to  Net  Sales  Actually  Increased,  Harvard  Figures  Show — 
Radical  “Remaking”  of  Department  Stores  to  Combat  Present  Trend  Called  Necessary 


Department  stores  of  the  nation 
were  not  among  those  business 
houses  which  looked  upon  1930  as  a  good 
time  to  save  their  advertising  money. 
Rather,  they  inclined  to  the  view  ex¬ 
pressed  from  time  to  time  by  business 
leaders,  that  a  period  of  business  depres¬ 
sion  calls  for  greater  advertising  and 
sales  effort  than  do  normal  times. 

This  is  indicated  by  the  annual  report 
on  operations  of  department  and  specialty 
stores,  issued  by  the  Harvard  University 
Bureau  of  Business  Research,  on  tne 
basis  of  figures  furnished  by  more  than 
800  stores  with  total  sales  of  more  than 
$1,700,000,000. 

While  actual  advertising  expenditures 
of  1930  are  not  published,  and  doubtless 
showed  a  decrease  from  those  of  1929, 
the  percentage  of  sales  volume  devoted 
to  advertisine  was  pushed  upward  by  de¬ 
partment  stores  of  all  sizes  to  the  high- 
et  figures  yet  reported  by  the  Bureau. 

Department  stores  with  net  annual 
sales  of  $500,000  or  less  typically  spent 
2.5  per  cent  of  their  net  sales  on  what 
the  Bureau  lists  as  “advertising,”  of 
which  newspaper  space  is  the  largest 
item;  those  with  net  sales  of  $500,000  to 
$2,000,000  spent  3.15  per  cent  on  adver¬ 
tising;  and  those  with  net  sales  of 

$2,OW,000  or  more  spent  3.65  per  cent. 

These  figures  do  not  include  salaries, 
supplies  and  other  expenses  in  the  stores’ 
advertising  departments. 

For  128  stores  with  net  sales  of 

$2,000,000  or  more,  the  following  details 
are  given:  Newspaper  advertising  3.15 
per  cent;  direct  advertising  0.25  per 
cent:  other  advertising  0.25  per  cent; 
making  the  total  of  3.65  per  cent  men¬ 
tioned  above.  Also:  Payroll  expense  al¬ 
lotted  to  sales  promotion  and  general 
advertising,  0.4  per  cent ;  supplies,  0.15 
per  cent ;  communication,  0.04  per  cent ; 
unclassified,  0.04  per  cent;  making  in 
round  numbers  a  total  of  4.3  per  cent  of 
net  sales  devoted  to  “sales  promotion  and 
general  advertising."  Adding  expenses 
for  store  display  gives  a  total  of  4.7  per 
cent  lumped  as  “publicity.” 

.Advertising  payroll  and  miscellaneous 
advertising  expenses  showed  relatively 
little  variation;  so  the  figures  used  in 
this  article,  unless  otherwise  specified, 
are  those  listed  in  the  Harvard  report 
as  "advertising,”  excluding  the  items 
mentioned  in  the  paragraph  just  preced- 
ing. 

Specialty  stores,  which  already  had  a 
higher  advertising  percentage  than  the 
department  stores,  reported  a  figure  of 
3.8  per  cent  for  1930,  which  is  higher 
tlian  for  1928  and  1929,  but  which  was 

tqualed  or  exceeded  in  each  year  from 
1923  to  1927  inclusive. 

The  variation  of  advertising  percent¬ 
ages  by  years  is  shown  in  the  bulletin  as 
follows : 


Year 


1922 

1923 

1924 

im 

1926 

1927 

1928 

1929 

1930 


Dopartment  Stores  by  Xct  Annual 

Sales 


L««  than 
$500,000 
1 .  ft  pet. 
1  8 
2.1 
2  1 
2.2 
2  2 
2  3 
2  4 
2.5 


$500,000 

to 

$2,000,000 


3.0  pet. 

2  9 

3  0 


3,3  pet. 
3  3 
3  45 
3  65 


Specialty 

Stores 


3  4  pet. 

3  8 

4  I 

3  8 
3  9 
3  8 
3  6 
3  7 
3  8 


The  larger  the  store,  the  larger  the 
>dvertising  percentage,  the  bulletin  shows, 
“P  to  a  maximum  of  3.9  per  cent  for 
stores  with  net  annual  sales  of  $4,000,000 
'o  $10,000,000.  Stores  with  sales  of 
■oore  than  $10,000,000  dropped  hack  to  a 
pwcentage  of  3.45,  closely  comparable  to 
[n«  3.3  per  cent  to  3.5  per  cent  reported 
W  stores  with  sales  from  $750,000  to 
W.000,000.  Stores  whose  sales  were 
Ims  than  $750,000  ranged  from  2.4  to  2.7 
per  cent. 

The  success  of  the  increased  advertis- 


By  ROBERT  S.  MANN 


ing  represented  by  these  figures  is  in¬ 
dicated  by  the  Harvard  statement  that 
“the  physical  volume  of  goods  handled 
apparently  did  not  decrease  to  any  great 
extent,”  although  lowered  retail  prices 
caused  a  reduction  in  1930  sales  volume 
of  5  to  10  per  cent  as  compared  with 
1929.  With  this  lowered  sales  volume, 
however,  it  proved  difficult  to  lower  ex¬ 
penses  correspondingly,  and  as  a  result 
stores  of  all  sizes  except  the  largest  (net 
sales  over  $10,000,0(X))  failed  to  earn  as 
much  as  6  per  cent  on  their  investment. 

Deducting  this  interest  from  the  in¬ 
come  shown,  the  bulletin  reports  that 
department  stores  with  net  sales  of 
$2,000,(X)0  or  more  suffered  typical  net 
losses  of  one-half  of  one  per  cent  of 
sales  volume  in  1930.  while  stores  with 
sales  of  $500,000  to  $2,000,000  lost  1.8  per 
cent,  and  stores  with  sales  under  $500,000 
lost  3.2  per  cent.  Specialty  stores  lost 
1.1  per  cent. 

To  put  it  another  way,  the  group  of 
largest  stores  took  33.6  cents  of  the  con¬ 
sumer’s  dollar  as  “gross  margin.”  Oper¬ 
ating  expenses  and  interest  on  capital, 
however,  amounted  to  34.1  cents;  so 
these  stores  lost  one-half  cent  on  each 
dollar’s  worth  of  goods  sold.  For 
smaller  stores  the  gross  margins  were 
lower,  and  the  expenses  were  lower,  but 
the  losses  were  greater. 

If  interest  on  invested  capital  is  not 
deducted  from  earnings,  however,  small 
“net  gains”  are  shown  by  all  but  the 
smallest  group.  These  “net  gains,”  it  is 
explained,  are  considered  profits  by  some 
business  men,  and  represent  the  amounts 
on  which  income  taxes  are  paid. 

These  “net  gains”  are  reported  as 
follows :  For  stores  with  sales  of 

$2,000,000  or  more,  net  gain  was  2.7  per 
cent  of  net  sales,  or  4.9  per  cent  of  the 
store’s  net  worth :  for  stores  with  sales 
of  $S00,0(X)  to  $2,000,000,  net  gain  was  1 
per  cent  of  net  sales,  or  2.4  per  (jent  of 
net  worth ;  for  stores  with  sales  of  less 
than  $500,000,  actual  net  loss  was  0.3  per 
cent  of  net  sales,  or  0.5  per  cent  of  net 
worth ;  for  specialty  stores,  net  gain  was 
1.3  per  cent  of  net  sales,  or  5.2  per  cent 
of  net  worth. 

The  losses  reported  after  charging  in¬ 
terest  “were  substantially  larger  than 
those  incurred  in  any  other  year  for 
which  we  have  records,”  says  the 
bulletin. 

“Department  stores  may  have  to 
change  fundamentally  the  methods  of  or¬ 
ganizing  and  conducting  their  businesses. 


Possibly  it  will  he  necessary  for  them 
to  increase  their  operating  efficiency  to  a 
degree  now  unthought  of,  so  that  they 
may  approximate  or  surpass  the  chain 
stores  in  the  productivity  of  personnel 
and  floor  space.  On  the  other  hand,  it 
may  be  necessary  for  them  to  give  up 
the  handling  of  the  more  staple,  less  ex¬ 
pensive  merchandise,  on  which  price 
competition  is  especially  severe,  and  to 
concentrate  their  efforts  on  articles  re¬ 
quiring  the  plant  and  the  selling  methods 
which  department  stores  have  built  up. 
To  straddle  the  fence,  as  so  many  stores 
seem  to  be  doing  now,  will  he  fatal. 

“Of  course  the  information  which  is 
available  covers  but  ten  years,  and  ten 
years  may  be  only  a  short  period  in  the 
life  of  a  major  economic  institution  like 
the  department  store.  However  that 
may  be,  if  the  trends  which  we  see  in 
these  tables  cannot  be  reversed  within 
the  very  near  future,  a  radical  remaking 
of  the  department  store  as  an  instru¬ 
ment  of  distribution  will  be  necessary.” 

The  bulletin  predicts  that  department 
store  executives  “ordinarily  can  make 
more  progress  by  trying  to  lower  ex¬ 
penses  than  by  trying  to  raise  gross  mar¬ 
gin.”  Analyzing  the  figures  for  the 
most  profitable  stores,  it  calls  for  “gen¬ 
eral  all-round  good  management.” 

These  remarks  are  pointed  by  publica¬ 
tion  of  “goal  figures,”  compiled  from  the 
reports  of  the  most  profitable  stores.  In 
every  classification,  a  group  of  money¬ 
making  stores  is  reported,  earning  net 
profits  of  one-half  of  one  per  cent  to  3.4 
per  cent  on  net  sales  volume.  If  inter¬ 
est  is  included  in  earnings,  these  “goal 
figures”  show  net  gains  consistently  run¬ 
ning  around  10  to  12^^  per  cent  of  the 
store’s  net  worth,  with  only  one  or  two 
groups  falling  short  of  tho.se  percentages, 
and  with  specialty  stores  running  up  to 
15  to  19  per  cent  of  net  worth. 

It  may  be  significant  that  these  profit¬ 
able  stores  represented  in  the  “goal  fig¬ 
ures"  report  smaller  expenditures  for 
advertising,  as  well  as  smaller  expendi¬ 
tures  for  other  items,  than  most  of  the 
stores  of  corresponding  size.  If  so,  the 
significance  is  probably  that,  by  “general 
all-round  good  management,”  these  stores 
got  better  value  from  their  advertising 
and  held  sales  volume  at  an  unusually 
high  level  proportionately.  This  would 
make  not  only  advertising  but  other  ex¬ 
penditures  shrink  when  expressed  jn  per¬ 
centage  of  net  sales — and  that  is  just 
what  the  reports  show. 


TWO  OLD  FRIENDS  MEET 


When  U.S.  Senator  J.  Hamilton  Lewis  of  Illinois  visited  Albany,  N.Y.,  this 
week  to  confer  with  Governor  Franklin  D.  Roosevelt  on  national  politics, 
he  also  renewed  a  thirty-year-old  acquaintance  with  Allen  Eddy,  managing 
editor  of  the  Albany  Knickerbocker  Preux.  Photo  shows  the  senator  (left) 
shaking  hands  with  Mr.  Eddy  at  the  latter’s  desk  in  the  newspaper  office. 


“In  all  but  one  of  the  nine  cases,”  says 
the  bulletin,  “the  better  profit  showing 
of  the  ‘goal’  firms  was  due  more  to  low 
expenses  than  to  high  margin.  In  fact, 
in  the  cases  of  two  of  the  nine  volume 
groups,  the  most  profitable  stores  actu¬ 
ally  earned  smaller  rates  of  gross  mar¬ 
gin,  on  the  average,  than  did  the  less 
profitable  stores  of  similar  size.  .  .  . 

“The  low-expense  advantage  which  the 
profitable  stores  enjoyed  was  not  con¬ 
fined  to  any  few  items  of  expense  but 
tended  to  obtain  generally.  The  goal 
figures  for  payroll  tend  to  be  substantially 
lower  than  the  common  figures  for  pay¬ 
roll  :  the  same  is  true  with  respect  to  real 
estate  costs,  advertising,  and  interest. 
There  was  some  tendency,  however,  for 
the  most  successful  stores  to  spend  more 
than  the  average  amount  for  repairs  and 
unclassified.  Thus  the  ‘goal’  stores  made 
larger  earnings,  partly  through  better 
margins,  but  more  through  lower  expen¬ 
ses,  and  they  operated  at  so  great  an 
advantage  as  regards  the  major  items  of 
expense  that  there  was  no  need  for  them 
to  allow  their  plants  to  depreciate  as  a 
result  of  inadequate  repairs. 

“Finally,  the  most  profitable  stores 
selected  as  a  basis  for  the  goal  figures 
tended  to  have  higher  rates  of  stock-turn, 
lower  mark-downs,  and  higher  cash  dis¬ 
counts  than  the  average  store.  All  this 
evidence,  like  the  high  rates  of  margins 
and  low  rates  of  expense,  suggests  the 
presence  of  all-round  good  management.” 

Some  typical  instances  of  how  the  well- 
managed  stores  got  better  value  from 
their  advertising  money  may  be  seen  in 
the  following  comparisons: 

The  “common  figures”  for  all  stores 
listed  as  reaching  $10,000,000  or  more  in 
net  sales  showed  an  advertising  percent¬ 
age  of  3.45,  representing  a  minimum  ad¬ 
vertising  expenditure  of  $.345,000.  Nine 
“goal  stores,”  however,  achieved  sales  vol¬ 
ume  sufficient  to  put  them  in  this  class 
by  expending  only  2.6  per  cent  on  adver¬ 
tising,  or  a  minimum  expenditure  of 
$260, ()00  per  store. 

For  stores  with  .sales  of  $4,000,000  to 
$10,000, 0(X),  the  “common  figure”  for  ad¬ 
vertising  expenditure  was  3.9  per  cent  of 
net  sales;  the  “goal  figure”  was  3.2  per 
cent. 

Sales  of  $2,000,000  to  $4,000,000 — com¬ 
mon  figure,  3.5  per  cent ;  goal  figure  3.05 
per  cent. 

Sales  of  $1,000,000  to  $2,000,000— com¬ 
mon  figure,  3.4  per  cent;  goal  figure,  3.1 
per  cent. 

Sales  of  $7.50, (XX)  to  $1,000,000— com¬ 
mon  figure,  3.3  per  cent;  goal  figure  3.3 

per  cent. 

Sales  of  $.300,000  to  $7.50.000 — common 
fiKure  2.7  per  cent ;  goal  figure  2.0  per 
cent. 

Sales  of  $3(X),(X)0  to  $500.000 — common 
figure,  2.6  per  cent ;  goal  figure  2.3  per 
cent. 

.Sales  of  $150,000  to  $300,000— common 

figure,  2.5  per  cent ;  goal  figure  2.65  per 
cent.  This  was  the  only  class  where  the 
goal  figure  was  greater  than  the  common 
figure  for  the  whole  group. 

Sales  of  less  than  $150,000 — common 
figure,  2.4  per  cent ;  goal  figure  2.4  per 

cent. 

Specialty  stores— with  sales  of  $2,000,- 

(XX)  or  more,  common  figure  4.25 ;  goal 
figure  .3.6  per  cent.  W'ith  sales  of  $500,- 
(X>()  to  $2,000,(XX),  common  figure  4.5  per 
cent ;  goal  figure,  3.5  per  cent.  W'ith 
sales  of  less  than  $.500,()00,  common  fig¬ 
ure,  3.0  per  cent ;  goal  figure  2.2  per  cent. 

The  report  also  presents  tables  con¬ 
trasting  independently  , owned  stores  with 
ownership  groups,  and  comments :  “It 
seems  from  these  facts  that  the  ownership 
groups  of  department  stores  have  not  yet 
acquired  the  ability  to  control  expenses 
effectively,  or  that  central  ownership  and 
operation  entail  expenses  which  must  be 
superimposed  upon  those  of  independent 
stores  and  which  do  not  produce  off¬ 
setting  economies.” 
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STRAINED  AIR  PERVADES  PRESS  CIRCLE 
AS  WHITE  HOUSE  “LEAK”  IS  SOUGHT 


Officials  NowWonderWho  Told  About  Investigation;  Reporting 
Methods  Are  Unchanged  as  Yet;  Secret  Service 
Under  Suspicion  for  Presidential  “Trivialities” 


By  GEORGE  H.  MANNING 

Washing:toii  Correspondent,  Editor  dt  Publisher 


WASHINGTON,  D.C,  July  16.— 
”  White  House  correspondents,  more 
or  less  indifferent  to  the  mysterious 
“leak”  investiRations  RoiiiR  on  alxiut 
them,  continued  tlieir  news  patheriiiR 
activities  as  usual  this  week  in  the  most 
strained  atmosphere  tliat  lias  iiervadcd 
the  White  Hou.se  press  circle  since  the 
CoiiRressional  investiRation  of  the  Wilson 
regime. 

.So  far  as  the  corresivmdcnts  are  con- 
cerneil  there  has  lieen  no  change  in  the 
White  House  news  Rathering  metlKKls. 
They  have  iiresented  their  case  and  have 
now  hut  to  sit  back  and  .see  what  f<»llows 
the  investigation  to  determine  to  what 
extent,  if  any,  the  memlHTS  of  tne  Secret 
Service  detail  have  iK'en  resiHinsihle  for 
the  little,  innocu<»us  iiuman-interest 
stories  that  have  aroused  the  iiresidential 
wrath. 

Incidentally,  the  inquiry  has  assumed  a 
comic  opera  aspect  with  those  in  charge 
determined  to  learn  how  the  story  of  tlie 
investigation  “leaked”  out. 

As  matters  stand  now,  the  President, 
through  Theodore  G.  Joslin,  former 
Boston  Transcript  correspondent  and 
present  member  of  the  Secretariat,  has 
ordained  that  no  news  of  the  White 
House  or  members  of  its  household  shall 
lie  published  unless  it  is  obtained  from 
“stated  official  sources,”  the  sources 
lieing  the  President  and  Joslin.  f)n  top 
of  it  comes  the  statement  from  Joslin,  in 
response  to  questions,  that  there  is  no 
objection  to  the  questioning  of  any  em¬ 
ploye  of  the  White  House  in  a  search  for 
news,  but.  he  added  with  a  smile,  “try 
and  get  any  information.” 

W'hen  pressed  for  an  admission  by 
newsiiaiiermen  that  this  meant  that  White 
House  employes  had  been  instructed  to 
answer  no  questions  from  writers,  Joslin 
replied  he  knew  of  no  such  instructions. 

\Miile  the  ruling  in  its  entirety  has 
l>een  classed  as  an  attempt  at  censorship. 
.Secretary  Joslin  refuses  to  place  that 
construction  on  it  and  insists  he  has  no 
intention  of  censoring  news.  Further¬ 
more,  the  secretary  contends  the  investi¬ 
gation  was  prompted  by  a  determination 
on  the  part  of  the  President  to  find  out 
where  the  news  leak  is  and  not  liecause 
he  is  annoyed  at  the  nature  of  the  stories 
themselves. 

Meanwhile,  the  White  House  for  one 
reason  or  another  has  seen  fit  to  call  off, 
at  the  last  minute,  mo.st  of  the  recent 
scheduled  press  conferences  and  neither 
has  news  from  the  “statefl  official 
sources"  heen  hmthcoming  at  the  rate  it 
might. 

So  far  as  can  he  learned  the  investiga¬ 
tion  has  netted  no  results,  thus  far,  hut 
it  has  l>cen  made  plain  that  it  will  lx- 
l)ursue<l  until  those  guilty  of  talking  have 
been  relieved  from  the  \\'hite  House  de¬ 
tail. 

fine  of  the  President's  intimate  associ¬ 
ates  has  told  William  H.  Moran,  secret 
service  chief,  who  is  in  charge  of  the 
investigati<m.  that  the  President  suspects 
the  secret  service  men  and  if  the  results 
warrant  he  will  n<»t  hesitate  in  having 
the  whiile  secret  service  force  at  the 
White  House  transferred  elsewhere. 

There  are  nine  men  in  the  \\  bite 
House  detail. 

CorresjVMidents  regularly  a'^signed  to 
the  White  House  are  ivointing  to  the  fart 
that  the  members  of  the  secret  service 
detail  never  knew  of  most  of  the  "leak" 
stories  until  they  saw  them  in  ))rint. 
The  White  House  has  a  steadv  striani 
of  guests,  many  of  whom  are  readv 
talkers.  resjKinsible  for  the  bulk,  at  b  a-t. 
of  the  intimate  yarns  of  ih“  nt'-.l 

household  that  find  their  wav  into  nrint. 
The  newsmen  are  doubti-v'  that  this 
situation  is  being  considered  in  the 
inoiiirv. 

The  first  summer  Mr.  Hoover  was  in 
the  White  House  he  suspected  secret 


service  men  of  giving  reporters,  who 
were  camped  a  rckkI  distance  from  his 
fishing  hole,  intimate  details  and  a  rihkI 
story  of  his  day  of  sport,  only  to  be  told, 
when  an  investigation  was  started,  that 
the  story  came  from  one  of  the  natives 
who  accompanied  the  presidential  jiarty 
to  the  stream. 

The  President  resents  the  little  stories 
of  his  private  existence  that  appear  from 
time  to  time.  This  he  indicated  to  a 
committee  of  the  correspondents  wh  i 
called  on  him  to  right  the  difficulty,  with 
the  expression  that  too  much  attention 
was  iK'ing  paid  to  "trivialities.” 

At  this  conference  the  correspondents 
asked  the  President  to  adopt  a  group  of 
five  suggestions  to  facilitate  the  handling 
of  White  House  news.  The  conference 
ended  with  a  rather  perturbed  President 
taking  the  suggestions  under  a^lvisement. 
He  has  not  yet  indicated  whetlier  or  not 
they  were  acceptable. 

In  the  first  of  these  suggestions  the 
corresp<Midents  asketl  that  the  written 
questions— the  President  is  not  interro¬ 
gated  orally — submitted  prior  to  the 
press  conferences  reach  the  President. 
At  present  many  or  most  of  them  are 
sidetracked  in  the  “outer  office.”  No 
objection  was  raised  to  the  President  lay¬ 
ing  aside  those  he  did  not  care  to  answer. 

.•\nother  reque.st  was  that  Mr.  Hoover 
arrange  long  motor  trips,  whenever  it  is 
possible,  to  permit  the  corresiwndents  to 
get  off  stories.  "It  is  impossible,”  they 
told  him  “for  anyone  to  write  in  a  motor 
vehicle  traveling  at  the  high  speed  neces¬ 
sary  in  order  to  keep  up  with  a 
Presidential  party.” 

The  third  suggestion  was  that  the 
White  House  make  available  for  release 
at  the  start  of  the  broadcast  all  speeches 
made  by  the  President  over  the  radio. 

Next  the  correspondents  asked  a  better 
arrangement  for  reporting  the  week-end 
events  at  the  President's  camp  on  the 
Uanidan.  They  asked  for  earlier  notifi¬ 
cation  of  the  time  of  deoarture  from 
Washington  and  from  the  Rapidan  ;  bet¬ 
ter  contact  with  the  camp ;  more  com¬ 
plete  reports  of  the  dav's  happenings, 
with  more  human  interest  details. 

“Perhaps  the  weakest  point  in  the 
system  of  disseminating  news  concerning 
\Vhite  House  activities  is  encountered 
hy  the  correspondents.”  they  said  in  the 
fifth  suggestion,  “when  attempting  to 
ascertain  the  movements  of  Mrs.  Hoover 
and  other  members  of  the  President’s 
family,  or  to  determine  the  names  of 
breakfast,  luncheon,  and  dinner  guests, 
overnight  guests,  and  callers  who  meet 
with  the  President  in  the  House  proper 
in  the  evening  after  the  dinner  hour.” 
At  present  there  is  no  contact  between 
the  White  House  proper  and  the  pre's. 

While  the  White  House  adopts  the 
attitude  that  this  is  an  attempt  to  be¬ 
come  too  intimate  with  the  President's 
lirivate  affairs,  the  correspondents  con¬ 
tend  that  such  is  the  lot  of  a  President — 
one  of  the  compensations  for  the  office. 

.\  peculiar  phase  of  the  situation  lies 
in  the  fact  that  President  Coolidge  got 
a  .secret  "kick"  out  of  the  little  intimate 
White  House  articles  that  found  their 
way  into  print.  .Mr.  Coolidge  invariabl' 
e.xpressed  interest  over  the  tactics  use  1 
by  the  reporters  themselves. 

.\nother  difference  in  news  gatherin  r 
in  the  Coolidge  administration  was  his 
tendency  to  enc.iurage  secri’t  service  men 
to  pass  on  little  hun  an  interest  stories 
to  the  press. 

l•‘or  a  long  time.  White  House 
correspondents  mindftil  that  fast  tlying 
Presidential  motorcades  have  cost  three 
lives  in  the  list  twelve  >ears.  to  s  ;y 
nothing  of  i’ruries.  b-i-e  ;iske'l  ‘b'’ 
motorcycle  police  outriders  accompanv 
the  weekly  mad  ih'  b  to  the  Raitidan  to 
no  avail.  Past  wi  el;  i  nd  l■'rank  t'onn  r. 
.Yeti'  York  I Icrohi-Trihiiiir  correspond- 


Charles  Baekler,  reporter  on  the 
Victoria  (B.C.)  Times,  who  until 
this  week  held  the  title  of  “tallest 
reporter.”  He  is  six  feet,  eight  inches 
and  towers  above  Archie  Wills, 
Times’  news  editor,  who  is  a  six- 
footer  himself.  This  week  Baekler’s 
title  was  usurped  hy  Donald  T.  Flem¬ 
ing  of  the  Owen  Sound  (Ont.)  Sun- 
Times,  who  is  six  feet,  nine  inches 
tall.  The  competition  for  the  “tallest 
reporter”  title  began  after  Editor  & 
Publisher  printed  a  news  item  about 
Baekler.  His  picture  was  distrib¬ 
uted  to  many  papers  by  United  Press 
picture  service  and  tbe  Toronto  Suw 
Service. 


cut.  and  his  wife,  who  was  accompanying 
him  to  the  week-end  White  1  louse, 
narrowly  escaped  death  when  their  car 
turned  over  twice  as  it  skidded  off  the 
road  in  an  effort  to  keep  up  with  the 
55-mile  an  hour  Presidential  pace  and  at 
the  same  time  diKlge  a  huge  bus  that  had 
worked  its  way  into  the  six  car  pro¬ 
cession. 

Mrs.  Connor  is  resting  in  Kmcrgency 
Hospital  here  with  a  broken  collar  bone 
while  the  correspondent  is  being  treated 
for  a  torn  ligament  in  bis  leg.  The 
President  ordered  his  personal  physician 
Dr.  Joel  T.  Hoone  to  see  that  they  got 
ever\  attention  and  now  it  is  under¬ 
stood  that  the  White  House  is  planning 
to  Use  Virginia  police  to  ride  in  front 
and  along  side  the  weekly  procession  t  • 
the  mountains. 

In  commenting  on  tbe  situation,  ll'<i.«/i- 
iofitoii  llvcuinii  Star  said  :  ".\s  long  as 
reporters  are  e(|uippe;l  with  eyes,  ears, 
and  the  traditional  nose  for  news,  stories 
will  continue  to  emanate  from  tbe  White 
House  and  the  President's  advisers  would 
adopt  the  wise  course  in  not  making  an 
issue  of  an  effort  to  stop  them.” 

(■eorge  Rothwell  Hrown,  U'ashiiuitoii 
Herald,  said;  "Presidents  are  a  goixl 
deal  like  other  human  beings,  some  are 
>i;i)er-sensitive,  and  some  possess  a 
cuticle  not  to  be  tickled  by  a  mere  hair 
shirt,  but  in  the  long  run,  he  has  done 
best  with  himself  who  has  been  mo.st 
philosopbical  about  publicity.” 

b'dward  T.  Folliard.  If'asliiiuitoii  f'ost. 
wrote:  “The  current  melcHlrama  at  the 
".'bite  House  coul  1  never  have  '  appened 
in  the  regime  of  Ca'-  'u  Co  bd  ■  > ' 

C  arlisle  Piargeron,  Washington  Herald, 
stated;  "1  hope  the  ‘leaks'  are  thoroughly 
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stopped  up,  and  the  White  House  per¬ 
mitted  to  iMjrform  in  its  own  way. 
There  will  be  news  then  for  all  of  us.”  ' 

The  Boston  Transcript  felt  that  the 
Washington  summer  climate  had  affected 
President  Hoover  a  bit  and  "that  he  is 
in  danger  of  making  a  moMiitain  out  of 
a  molehill.”  If  reporters  confined  them- 
-selves  to  news  that  came  only  from 
“stated  official  sources,”  said  the  New 
York  Herald  Tribune,  messenger  boys 
might  just  as  well  replace  the  White 
House  reiKirtorial  corps.  The  well-  r 
established  newspaper  principle  of  get-  ^ 
ting  the  news,  this  paper  said,  “achieved 
after  many  a  struggle,  cannot  be  over¬ 
thrown.” 

"There  is  a  marked  distinction  between 
propaganda,  of  which  Mr.  Hoover  is  a 
past  master,  and  news,  of  which  he  now 
complains,”  the  Lonisz'iUc  Courier-Jour¬ 
nal  said.  “The  one  is  suited  to  ond 
autocracy  like  Fascism,  the  other  is  the 
mark  of  democracy.  If  the  White  House 
is  to  control  the  news  emanating  from  it, 
freedom  of  the  press  is  a  dead  letter,  as 
far  as  the  Chief  Executive  is  concerned.” 

The  ll  ’ashinijton  Times  also  drew  the 
analogy  between  the  attitude  of  President 
Hoover  and  .Mussolini.  The  Richmond 
Xczes- Leader  was  inclined  to  think  the 
President's  action  “futile.”  Reporters 
will  continue  to  get  the  news,  this  news¬ 
paper  said,  adding :  "Their  job  is  to 
serve  the  public,  not  the  politicians.” 

“It  is  just  one  of  those  cases  in  which 
a  man  in  authority,  under  the  pressure 
of  feeling,  loses  his  head  for  a  moment 
and  does  a  silly  thing,”  is  the  niduner 
in  which  the  .Vctc  York  H'orld-Tcicfiram 
characterized  the  situation.  “American 
newspapers  will  not  let  the  President  or 
anyone  else  dictate  what  they  shall  print 
and  what  they  shall  not  print.” 

Under  the  title  "Heat  Lightning”  the 
Boston  Daily  Globe  said  that  “after  all, 
it  is  a  wise  custom  for  the  President  to 
plan  on  at  least  a  small  vacation,  far 
from  the  ordinary  scene  of  his  labors, 
during  the  warmer  months  of  the  Wash¬ 
ington  Summer.”  The  Nezv  York  Times 
advised  the  President  “to  let  nature  take 
its  course  in  such  matters.”  The  Times 
felt  that  the  President  was  wholly  within 
his  rights  in  trying  to  find  out  where 
the  news  “leaks”  were  coming  from,  but 
also  said  that  “Facts,  wherever  obtained, 
will,  if  verified,  he  published  as  rep<irter5 
come  upon  them.” 

The  Richmond  Timcs-Dispalch  said 
the  situation  was  “precipitated  largely 
hy  newspapermen  of  poor  taste.”  but 
that  “anything  smacking  of  press  cen¬ 
sorship  is  very  distasteful  to  the  .\mer- 
ican  people.”  Discussing  the  situation 
from  the  viewpoint  of  the  President^  as 
against  that  of  the  press,  the  Xew 
Rochelle  (N.Y.)  Standard  Star  said; 
“As  between  these  two  viewpoints,  this 
newspaper  would  prefer  missing  a  story 
now  and  then  rather  than  a  continual 
personal  espionage  of  the  Presidents 
private  life.” 

MONTANA  DAILIES  TO  MERGE 

Anaconda  Standard  to  Be  an  Insert 
With  Montana  Standard 

(liy  teirtirath  to  Kdiior  &  Pi  bi.isiikr) 

lU'TTK,  Mont.,  July  16.— The  .-hia- 
conda  Standard,  horn  of  the  tumultuous 
days  of  the  Montana  "Copper  Kings,” 
ne.xt  week  will  submerge  its  identity  in 
the  .'\naconda  edition  of  the  .Montana 
.S'tandard.  iniblished  at  Hutte  by  the  sarne 
eomiiany.  The  .Aiuiconda  Standard  will 
be  ])ublished  as  a  four  jiage  daily  insert. 

'1  he  .\naconda  Staiulard  was  started 
September  4.  IS, SO,  by  the  late  Marcus 
Daly  as  part  of  his  campaign  to  remove 
the  state  ca|)itol  from  X'irginia  C  ity  to 
.knaconda  instead  of  to  Helena. 

Dr.  J.  H.  Durston.  formerly  editor  of 
.S'yracu.se  (N.V.)  .Standard,  was  the 
first  etlitor  of  .Xnaconda  Standard.  Two 
of  the  original  staff  remain.  C  .  H. 
I'^gleston,  editor,  and  !■'.  II.  Catlin. 
plant  superintendent. 

With  the  purchase  two  and  one-half 
years  ago  of  its  rival,  the  Butte  Miner, 
organ  of  the  late  United  States  Senator 
Willia’U  .\.  Clark,  the  Uutte  edition  of 
the  .Anaconda  Standard  was  merged 
with  the  Clark  paper  as  the  Montana 
.'standard. 


WORLD-TELEGRAM  IN  NEW  $3,000,000  PLANT 


Ten-Story  Structure  on  Barclay  Street  a  Model  of  Modernity — Daily  Using  Five  Floors — New 
Equipment  and  Refinements  Speed  Production — Move  Made  Without  Hitch 


THI-'  .Vi’ti’  York  World-Telegram  this 
week  l)CRaii  production  from  its  new 
y.DOO.OOO.  lO-story  plant  at  125  llarclay 
street.  Tlie  huildiiiR  extends  aloiift  \\  est 
street,  which  fronts  on  the  Jludson 
River,  for  an  entire  block,  from  Barclay 
to  Bark  Place.  It  is  only  several  blocks 
removed  from  the  Park  Row  newspaper 
center  of  a  generation  ago.  Four  blocks 
away  looms  the  W’oolworth  building. 
.\cross  Barclay  street  is  the  towering 
New  York  Telephone  building. 

Practically  everything  in  the  new 
building  is  new.  Most  of  the  furniture 
and  eciuipment  used  in  the  rickety  old 
plant  on  Dey  street  is  Iwing  disposed 
of.  The  moving,  therefore,  was  a  com¬ 
paratively  simple  matter.  It  took  place 
over  the  past  week-end,  and  Monday’s 
Metropolitan  edition,  which  comes  out 
at  10  a.  m.,  was  made  complete  in  the 
new  structure,  and  with  little  confusion. 

There  is  still  some  work  to  be  done 
on  the  building,  but  the  sections  devoted 
to  newspaper  production  are  in  smooth 
running  order.  The  only  inconveniences 
are  in  stepping  over  unfinished  portions 
of  the  corridor  floors  and  in  avoiding  the 
workmen  finishing  up  the  work. 

The  newspaper  occupies  the  first  five 
and  the  tenth  stories.  The  other  four 
floors  are  to  be  rented.  On  all  the  floors 
above  the  fourth  work  is  still  going 
forward. 

The  building  is  strictly  utilitarian,  with 
liffle  ornamentation.  .As  you  approach 
if  along  West  street  it  l(K)ks  like  a  fac¬ 
tory.  It  is  built  like  a  rectangular  fx)x 
with  many  wide  windows  on  three  sides. 

P'verything  in  this  newspaper  plant  is. 
as  was  to  he  expected,  modern.  The 
straight-line  production  principle  has 
been  refined  to  the  point  where  copv 
moves  as  smoothly  as  a  Ford  through 
the  plant  at  River  Rouge.  The  ceilings 
and  floors  are  soundproofed ;  every  piece 
of  equipment  is  the  result  of  careful  test¬ 
ing  and  thought ;  the  conveniences  of 
telephoning  and  inter-plant  communica¬ 
tion  are  amazing.  The  World-Telegram 
plant  was  built  according  to  modern  day 
specifications  and  that  means  that  noth¬ 
ing  was  omitted  that  might  help  the 
speedy  and  efficient  manufacture  of  a 
newspaper. 

This  much  was  to  be  expected.  But 
there  are  numerous  innovations  that  add 
to  the  expeditiousness  of  newspaper 
printing  and  to  the  convenience  of  the 
men  who  turn  die  wheel.  In  contrast 
to  the  roaring  line  of  pres.ses  and  the 
imposing  array  of  typesetting  machines, 
these  refinements  seem  trivial,  but  they 
are  nevertheless  vital. 

In  the  composing  room,  for  example, 
there  is  a  sports  desk,  a  three-sided 
affair,  vvhere  the  latest  baseball,  football 
or  racing  results  come.  There  are  tele¬ 
phones,  typewriters,  Morse  machines  and 
four  United  Press  printers.  Flankerl 
around  this  desk  are  the  tyfiesetting  ma¬ 
chines  Against  this  desk  on  all  three 
sides  are  filaces  where  printers  can  place 
their  racing  or  other  sports  fudge  forms. 
Instcad  <)f  telephoning  or  running  to  the 
composing  room  with  the  deadline  infor- 
•ttation.  the  editor  in  charge  here  merely 
h^ds  it  across  to  the  printer,  he  makes 
the  change  in  his  form,  places  it  on  the 
lodge  elevator  less  than  ten  feet  away 
and  it  goes  to  the  firess  room.  .At  least 
five  minutes  on  late  sfxirts  news  will  be 
saverl  by  this  arrangement. 

ith  all  the  confusion  of  an  editorial 
department,  newspaper  rewrite  men  find 
n  ***  f'cttr  'veil  over  the  telephone. 
“Ut  in  this  new  plant  they  will  have 
ttothing  to  complain  of. 

In  the  first  place  the  12  rewrite  desks 
six  telephones  (there  are  usually 
inx  rewrite  men  at  work  at  the  same 
tune)  in  which  all  side  tones  are  elim- 
'nated.  .A  clnvke  coil  in  a  liox  below 
w  de.sks  removes  all  transmitter  noises. 
-No  longer  do  rewrite  men  have  to  place 
their  clieeks  over  the  transmitter.  The 
American  Telephone  and  Telegraffli 
I-ompany  worked  this  out  for  the  World- 


By  JOHN  W.  PERRY 

1  elegram ;  the  devices  are  not  in  com-  from  the  switchlvoard  come  in  here,  serv- 
mon  use  and  have  not  been  developed  ing  six  telephones.  The  operator  gets 
on  a  wholesale  .scale.  In  addition  there  his  signal  by  a  light  instead  of  a  bell, 
are  emergency  plugs  on  two  of  the  re-  and  the  steady  ringing  of  the  city  editor’s 


the  conversation  in  case  he  feels  lie  needs 
a  witness. 

The  clipping  library  occupies  an  im¬ 
mense  room  to  the  rear  of  the  editorial 
room.  1  lere  are  all  the  data,  now  c(X)r- 
dinated  and  indexed,  that  were  formerly 
in  the  voluminous  files  of  the  World  and 
of  the  Telegram — about  l(),()(M),t)00  clip¬ 
pings  totalling  about  three  linear  miles 
in  all.  This  room  is  as  large  as  the  com¬ 
plete  space  occupied  by  the  editorial  de- 
I)artment  and  the  composing  room  in  the 
old  Telegram  building.  It  contains  200 
Shaw-Walker  files,  built  to  World-Tele¬ 
gram  specifications,  none  of  them  reach¬ 
ing  more  than  five  or  six  feet  from  the 
floor,  eliminating  the  waste  of  time  and 
the  physical  hazard  of  using  ladders. 
This  file  room  is  completely  enclosed  in 


The  r(H)m  in  which  40  girls  arc  busy 
at  telephones  taking  classified  advertise¬ 
ments  is  also  enclosed  in  glass  to  keep 
tlK-  sound  out  of  the  business  department, 
but  yon  can  stand  at  the  dtK)r  of  this 
room,  and,  while  watching  the  girls  talk¬ 
ing.  hear  only  a  slight  murmur.  Side- 
walls  of  glass  which  reflect  their  speak¬ 
ing  Voices  u))  against  the  soundproof 
•Aconston  ceiling  accomplish  this  modern 
miracle. 

.Another  striking  feature  of  this  build¬ 
ing  is  the  absence  of  piivate  oftice.s. 
( )nly  a  few  department  heads  and  a  few 
others  in  the  editorial  department  are 
given  space  outside  the  regular  rooms. 
The  idea  behind  this  is  to  make  the  ven¬ 
tilation  and  the  lighting  better.  On  the 
editorial  floor,  for  instance,  there  are 
only  five  private  oflict's — for  I-ee  B. 
Wood,  executive  editor  (but  he,  too,  has 
a  “working  desk"  in  the  news  r(H)m)  ; 
Harold  S.  Pollard  and  Han  Williams, 
editorial  writers;  Harry  Hansen,  book 
critic,  and  Rollin  Kirby,  editorial  page 
cartoonist.  T  here  is  also  a  conference 
room. 

You  go  into  the  budding  through  an 
unostentatious  entrance  on  Barclay  street 
into  a  small  hallway  opening  on  the  ele¬ 
vators.  On  the  fifth  ll<H>r  you  find  prep¬ 
arations  for  installation  of  an  engraving 
department,  a  new  departure  for  the 
World-Telegram.  Also  on  this  floor  are 
a  room  for  the  IkhiiuI  volumes  of  back 
copies  of  the  World-Telegram  and  its 
ancestral  (lapers,  a  conference  nxim.  and 
the  research  library.  In  the  library 
there  will  be  50, (KX)  volumes.  .A  com¬ 
plete  set  of  the  Congressional  Record, 
dating  back  to  N’olume  1,  will  ’oe  in- 
clude<l  here,  and  a  feature  will  Ik-  a 
file  of  trade  papers,  carefully  indexed. 

On  the  fourth  floor  is  the  business  de¬ 
partment.  To  the  left  as  vou  enter  this 
department,  is  the  ’■(xnn  in  which  the 
want-ad  girls  busily  chatter  (without 
being  heard)  into  the  -40  telephones. 
The  business  department  is  laid  out  in 
one  big  r<«>m.  with  the  exception  of  an 
enclosed  private  office  f  '  S.  Mac- 
neish.  assistant  publisher.  'There  is  no 
public  counter  such  as  you  usually  see 
in  newsi)af)er  business  offices.  On  the 
far  side  of  the  entrance  to  this  defiart- 
inent  are  the  stiK'k  riKini  and  the  addres- 
sogra])!)  room. 

'The  editorial  defiartment  is  on  the 
third  llfxtr.  .A  small  reception  nxmi  is 
off  the  elevators,  and  yon  walk  into  the 
huge  editorial  riKini  through  an  aisle 
formed  by  the  private  offices  previously 
mentioneii  on  one  side  and  the  clip])ings 
and  cut  library  on  the  other,  l-'acing 
north  in  the  room  the  editorial  depart¬ 
ment  is  laid  out  in  the  form  of  an  “L.” 
Ixe  I!.  WoikTs  “working  desk”  starts 


This  view  of  the  new  World-Telegram  huihling  shows  the  hlork-long  fi 
West  street  and  the  Park  place  side.  On  the  right  of  the  building,  froi 
view  is  Barclay  street  and  the  building's  entrance.  In  the  background 
^oolworth  building. 

write  desks  where  a  rewrite  man,  busy  telephone  is  eliminated,  much  to 
with  taking  a  long  story,  can  connect  fort  of  the  entire  editorial  de 
their  headphones,  leaving  the  other  The  operator  pulls  a  switch  ti 
phones  free  for  routine  work.  the  party  wanted,  and  a  subdu 

The  rewrite  desks  are  arranged  hor-  gives  the  warning.  By  pressii 
izontally  in  twos.  On  one  side  the  night  ton  with  his  hxit  the  editor  cai 
nien  work  and  on  the  other  the  day  men.  all  sounds  going  into  the  tr: 
Kach  man,  therefore,  is  isolated  to  the  and  can  thus  give  orders  while 
extent  that  there  is  no  one  talking  be-  sage  is  being  taken  without  tl 
side  him.  on  the  other  end  of  the  line 

The  telephone  arrangement  of  the  city  anything  about  it,  and  he  can.  i 
desk  is  another  innovation.  Four  lines  cases,  get  anotlnr  editor  to  list 


A  portion  of  the  eiritoriul  room.  Directly  in  the  foregrouiiil  is  the  four-way 
city  desk,  with  the  wire  and  cable  desk  to  the  left,  and  the  thirteen-position 
copy  desk  behind  the  city  desk.  Four  trunk  lines  come  into  the  table  in 
the  right  foreground  uiul  the  operator  is  warned  by  lights  l-liowii  on  the 
desk  t  instead  of  by  the  usual  bells. 
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A  QUICK  ESTIMATE  CAN  BE  MADE  OF  A  CAMPAIGN’S  COST 

N  NEWSPAPERS  OF  U. 

S.  OR  CANADA 

Circulations 

and  Rates  of  372  Morning, 

1,548  Evening  and  503  U.  S. 

Sunday  Newspapers  Given  in 

Detail 

on  Pages  44- 

69  Are  Summarized  by  States  and  Nationally — 

Similar  Data  Given 

by  Provinces  for  Canadian  Newspapers 

Number 

Total  Net  Paid 

Joint  Minimum  Advertising 

JOINT 

ESTIMATED 

Daily  Newspapers 

Circulations 

Rates 

NUMBER 

TOTAL 

SUNDAY 

1931  Census  Revised 

MORN. 

EVE. 

TOTAL 

'morning 

EVENING 

TOTAL ’ 

'  MORN. 

EVE. 

TOTAL 

PAPERS 

CIRC. 

RATES 

Alabama . 

.  2,646,248 

3 

18 

21 

86,801 

262,0t^i8 

348,959 

$  .280  5 

.978 

$  1.258 

10 

224,827 

$  .884 

Arizona  . 

.  435,573 

7 

9 

16 

59,275 

.32,719 

91,994 

..306 

.36.3 

.669 

7 

61,087 

.311 

Arkansas  . 

.  1,854,482 

.5 

28 

33 

70,705 

95, .567 

166,272 

.275 

.815 

1.090 

7 

129,884 

.565 

California . 

.  5,677,251 

34 

106 

140 

988.191 

1.. 381, 964 

2,370,155 

3.310 

5.802 

9.112 

32 

1,640,201 

4.112 

Colorado  . 

.  1,035,791 

5 

23 

28 

59,007 

240,-592 

299,599 

.288 

.971 

1.259 

9 

41.3,125 

1.018 

Connecticut . 

.  1,606,903 

6 

26 

32 

109,723 

.361.917 

471,640 

..360 

1..380 

1.740 

6 

236,475 

.670 

Delaware  . 

.  238,380 

1 

2 

3 

10,496 

45,992 

56,488 

.0.50 

.150 

.200 

1 

14,051 

.080 

District  of  Columbia .  4S6,869 

3 

3 

6 

17.3,713 

273,172 

446,885 

.720 

.670 

1.390 

3 

331, .338 

.760 

Florida  . 

.  1,468,211 

12 

30 

42 

197,992 

209,57.3 

407,565 

.899 

1.374 

2.273 

22 

298,628 

1.614 

Georgia  . 

.  2,908,506 

5 

20 

25 

1.59,349 

268,988 

428,337 

.415 

1.003 

1.418 

16 

535,079 

1.295 

Idaho  . 

.  445,032 

.5 

13 

18 

32,856 

46,327 

79,183 

.220 

.400 

.620 

6 

46,875 

.320 

Illinois  . 

.  7,630,654 

9 

88 

97 

1,3.58,209 

1,885,282 

3,243,491 

2.509 

5.185 

7.694 

18 

2,561,649 

3.962 

Indiana . 

.  3,238,503 

IS 

89 

104 

.305,372 

755,869 

1,061,241 

.9.37 

.3.213 

4.150 

IS 

385,4.38 

1.190 

Iowa  . 

.  2,470,939 

3 

44 

47 

207,125 

.562,.397 

767,522 

.3.50 

2.405 

2.755 

9 

434,692 

1.290 

Kansas  . 

.  1,880,999 

5 

49 

54 

124,402 

31.5,.306 

439,708 

.400 

1.812 

2.212 

9 

243,924 

.785 

Kentucky . 

.  2,614,589 

7 

23 

30 

137,961 

290,845 

428,806 

.374 

1.097 

1.471 

11 

321,198 

.995 

Louisiana . 

.  2,101,593 

6 

10 

16 

189,779 

174,087 

363,866 

.591 

.665 

1.246 

6 

369,297 

.835 

Maine  . 

.  797,423 

5 

6 

11 

110,.362 

86,321 

196,683 

.290 

.325 

.615 

1 

44.566 

.085 

Maryland . 

.  1,631,526 

4 

9 

13 

164,937 

421.469 

586,406 

.3.50 

.950 

1.300 

3 

413,512 

.920 

Massachusetts  .... 

.  4,249,614 

10 

54 

64 

956,350 

1,389.460 

2,345,810 

2.0.50 

4.605 

6.655 

13 

1,490,672 

3.060 

Michigan  . 

.  4,842,325 

7 

53 

60 

3.37,9.39 

1,1‘X),197 

1,528,136 

.921 

3.419 

4.340 

13 

1,1.3.3,704 

2.301 

Minnesota  . 

.  2,563,953 

4 

27 

31 

182,070 

.59.3;2.31 

775,301 

.445 

1.816 

2.261 

5 

57.3,731 

1.275 

Mississippi  . 

.  2,009,821 

3 

12 

15 

21.680 

86,797 

108,477 

.120 

.503 

.623 

5 

62,928 

.340 

Missouri . 

.  3,629,367 

9 

49 

58 

6.37,702 

1,05.3,411 

1,691,113 

1.112 

2.769 

3.881 

12 

1,062,402 

2.233 

Montana  . 

.  537,606 

9 

8 

17 

60,654 

34,985 

95,639 

..335 

.288 

.623 

8 

80.215 

.470 

Nebraska  . 

.  1,377,963 

6 

17 

23 

139,476 

233,945 

373,421 

.371 

.905 

1.276 

6 

298,231 

.801 

Nevada  . 

.  91,058 

2 

6 

8 

4,626 

17,311 

21,937 

.0.30 

.173 

.203 

2 

4,952 

.030 

New  Hampshire  . . 

.  465,293 

1 

9 

10 

17,199 

52.902 

70,101 

.065 

.2.56 

321 

New  Jersey . 

.  4,041,334 

7 

28 

35 

155,355 

6f  8,5.50 

823,905 

.620 

2.0.55 

2.675 

7 

233,433 

.790 

New  Mexico . 

.  423,317 

2 

8 

10 

1.5,576 

.35,083 

50,659 

.065 

.290 

.355 

2 

16,137 

.100 

New  York . 

.  12,588,066 

22 

89 

111 

3,349,054 

.3,060,327 

6,409,381 

7.828 

10.4.59 

18.287 

22 

5,350,654 

8.745 

North  Carolina  ... 

.  3,170,276 

10 

27 

37 

181,978 

171,465 

353,443 

.6.50 

1.158 

1.808 

13 

240,107 

.985 

North  Dakota . 

.  680,845 

2 

8 

10 

28,223 

48.077 

76,300 

.090 

.320 

.410 

2 

41,862 

.160 

Ohio  . 

.  6,646,697 

13 

106 

119 

476,85.3 

2,059,913 

2,536,766 

1.141 

6.1.50 

7.291 

22 

1,18.3,717 

2.990 

Oklahoma  . 

.  2,396,040 

11 

46 

57 

235,885 

362,286 

598,171 

.736 

1.895 

2.631 

34 

402,654 

2.059 

Oregon . 

.  953,786 

7 

19 

26 

125,824 

232,.567 

358,391 

.441 

.945 

1.386 

7 

331,675 

.780 

Pennsylvania  . 

.  9,631,350 

29 

119 

148 

1,057,654 

2,423,707 

3,481,361 

3.1.30 

7.249 

10.379 

14 

1,864,676 

3.770 

Rhode  Island  . 

.  687,497 

2 

7 

9 

46.933 

181,917 

228,850 

.147 

.560 

.707 

2 

96,719 

.240 

South  Carolina  . . . 

.  1,738,765 

6 

9 

15 

86,172 

6.3,010 

149,182 

.310 

.351 

.661 

7 

110,288 

.450 

South  Dakota . 

.  692,849 

2 

13 

15 

9,072 

89,495 

98,567 

.065 

.535 

.600 

3 

46,339 

.220 

Tennessee  . 

.  2,616,556 

.5 

20 

25 

239,029 

407,064 

646,093 

.462 

1.194 

1.656 

9 

397,381 

1.005 

Texas  . 

.  5,824,715 

28 

92 

120 

428,8.3.3 

774,072 

1,202,905 

1..591 

3.741 

5.332 

58 

966,1.31 

3.963 

Utah  . 

.  507,847 

1 

7 

8 

51,049 

8.3,278 

134,327 

.080 

.3.35 

.415 

5 

96,663 

.340 

Vermont  . 

.  359,611 

2 

7 

9 

.30,387 

32,677 

63,064 

.125 

.180 

.305 

Virginia  . 

.  2,421,851 

9 

21 

30 

170,409 

22.5,761 

396,170 

.5.32 

.996 

1.528 

ii 

206,185 

.695 

Washington  . 

.  1,563,396 

10 

23 

33 

208,752 

439,248 

648,000 

.749 

1.519 

2.268 

12 

416,764 

1.244 

West  V’irginia  .... 

.  1,729,205 

10 

22 

32 

116,01.3 

1.50.698 

266,711 

.492 

.828 

1.320 

10 

183,599 

.748 

Wisconsin  . 

.  2,939,006 

2 

41 

43 

81, %3 

640,737 

722,700 

.187 

2.3.54 

2.541 

6 

465,936 

1.028 

Wyoming . 

.  225,565 

1 

5 

6 

2,881 

19,691 

22,572 

.030 

.195 

.225 

2 

12,489 

.110 

Total  of  U.  S.  English  Lan- 

gpiage  Daily  Newspapers. .  .123.143,382 

372 

1,548 

1,920 

14,(X)1,936 

24,532,317 

38,534,253  $37,844  $87,591 

$124,435 

503 

26,102,110 

$62,623 

Territory  of  Hawaii .  386,336 

1 

4 

5 

11,97.3 

54,061 

66,034 

$0,080 

$0,115 

$0,195 

4 

.30,21  r' 

$0,120 

For  Comparative 

Purposes 

Newspapers  as  of  Oct.  1,  1930 . 

388 

1,554 

1,942 

14,4.34,257 

25,1.54,915 

39,589,172  $36..S13  $87,025 

$123,538 

521 

26,413,047 

$62,342 

Newspapers  as  of  Oct.  1,  1929 . 

381 

1,563 

1,944 

14,448,878 

24,976,737 

39,425,615  $36,903  $86,407 

$123,310 

528 

26,879,536 

$52,612 

Newspapers  as  of  Oct.  1,  1928 . 

397 

1,542 

1,939 

13,995,104 

23.977,488 

37,972,488  $35.. 301  $81,257 

$116,828 

522 

2.3,771,588 

$59,338 

Newspapers  as  of  Oct.  1,  1927 . 

411 

1,.538 

1,949 

14,145,83.3 

2.3.820.933 

37,966,656  $36,628  $78,581 

$114,209 

526 

25,469,037 

$58.4^ 

Newspapers  as  of  Oct.  1,  1926 . 

425 

1,576 

2,001 

1.3,335,796 

22,666,007 

36,001.803  $34,311  $75,940 

$110,251 

345 

24,435,192 

—$5056 

READY  RECKONER 

FOR 

DAILY  NEWSPAPERS  OF  THE  DOMINION  OF  CANADA 

Number 

of 

Total  Net  Paid 

Joint  Minimum  Advertising 

JOINT 

ESTIMATED 

Daily  Newspapers 

Circulations 

Rates 

NUMBER 

TOTAL 

SUNDAY 

Province 

1921  Census  Revised 

'  MORN.  EVE.  TOTAL  ’  ^MORNING 

EVENING 

TOTAL 

’  MORN. 

EVE. 

TOTAL 

PAPERS 

CIRC. 

RATES 

.  608,000 

1 

5 

6 

1.3,033 

99,288 

112,321 

$  .070 

$  .3.30 

$  .400 

British  Columbia  . . 

.  568,000 

4 

8 

12 

32,010 

164,941 

196,951 

.195 

..506 

.701 

3 

106,973 

$  .265 

.  639,056 

1 

5 

6 

29,241 

101  ,.32.3 

130,564 

.080 

.255 

.335 

New  Brunswick  . . . 

.  386,876 

2 

3 

5 

25,074 

23,028 

48,102 

.085 

.127 

.212 

Nova  Scotia  . 

.  540,000 

3 

8 

11 

45,554 

53,311 

98,865 

.145 

.247 

.392 

3  146  000 

6 

33 

39 

265,88.3 

669,869 

935,752 

.6.30 

1.724 

2.354 

Prince  Edward  Island.. .  87.000 

1 

1 

2 

5,418 

3,896 

9,314 

.030 

.020 

.050 

2.562  000 

3 

13 

16 

35,397 

447,786 

483,183 

.330 

1.135 

1.465 

Saskatchewan . 

.  821,042 

3 

5 

8 

21,340 

57,618 

78,958 

.120 

.210 

.330 

Total  Canadian  Dailies .  9,358,974 

24 

82 

106 

472,950 

1,621,060 

2,094,010 

$1,685 

$4,554 

$6,239 

3 

106,973 

$  M 

For  Comparative  Purposes 

Canadian  Dailies  as 

of  Oct.  1,  19.30 . 

24 

82 

106 

519,231 

1,573,860 

2,093,091 

$1,590 

$4,606 

$6,196 

5 

377,873 

$0,575 

Canadian  Dailies  as 

of  Oct.  1,  1929 . 

24 

82 

106 

524,572 

1,6.58.201 

2,182,943 

$1..5.38 

$4,477 

$6,015 

4 

315,254 

$0,658 

Canadian  Dailies  as 

of  Oct.  1,  1928 . 

24 

83 

107 

518,622 

1,487,794 

2,006,416 

$1.46.3 

$4,149 

$5,612 

4 

30.3,892 

$0,563 

Canadian  Dailies  as 

of  Oct.  1,  1927 . 

24 

81 

105 

497,350 

1,433,611 

1,930,961 

$1,422 

$3,906 

$5,328 

4 

290,461 

$ol» 

Canadian  Dailies  as 

of  Oct.  1,  1926 . 

24 

79 

103 

47.5,105 

1,. 369,219 

1,844,323 

$1,391 

$3,782 

$5,173 

4 

276,683 

$0,548 

For  Explanation  and  Interpretation  of  This  Table  See  Page  12 
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SUGHT  DROP  IN  NEWSPAPER  CIRCULATION 


Consolidation  of  New  York  World  Responsible  for  Most  of  Loss  in  National  Total — Readjustment  in 
New  York  Distorts  Rate  Table,  but  Little  Change  Appears  for  Rest  of  Country 


That  statistics  may  accurately  pres¬ 
ent  facts  without  revealing  truth  has 
seldom  had  a  better  demonstration  than 
is  afforded  in  the  tabulations  on  this  and 
the  next  page,  summarizing  the  news¬ 
paper  circulation  and  advertising  rate 
situation  for  daily  newspapers  of  the 
United  States.  The  circulation  totals  are 
for  the  six  months  ending  March  31, 
1931,  being  the  net  paid  daily  average 
as  shown  on  the  A.B.C.  or  Post  Office 
statements  of  newspapers.  The  rate 
total  is  derived  from  computation  of  ad¬ 
vertising  schedules  in  force  as  of  July 
1,  1931.  In  the  12  years  for  which  these 
tables  have  been  compiled,  this  60-day 
gap  has  seldom  had  any  statistical  im¬ 
portance,  but  in  the  current  table,  it  in¬ 
volves  a  large  factor  of  error  which 

cannot  be  corrected  until  circulation 
figures  for  the  period  ending  September 
30,  1931,  become  available. 

Tlie  net  of  the  summary  is  that  adver¬ 
tising  rates  are  apparently  higher  than 
ever  before — this  despite  the  fact  that  the 
advertising  rate  totals  for  many  states 

are  exactly  the  same  as  those  effective 
on  January  1,  1931,  and  for  several 

others  slightly  under  the  previous  total. 

Explanation  of  this  result  is  found  in 
the  consolidation  of  the  .Wie  York 

World  with  the  A’m'  York  Tolcf/raiii. 
and  the  suspension  of  the  morning  and 
Sunday  editions.  The  circulation  of  the 
World  newspapers,  approximately  300,- 
000  morning,  and  evening,  and  more  than 
500,000  Sunday,  are  thus  removed  from 
the  totals,  and  since  the  consolidation 
took  place  only  30  days  before  the  end 
of  the  circulation  period,  the  absorption 
of  this  circulation  by  other  New  York 
dailies  does  not  appear  in  their  state¬ 
ments.  Whatever  adjustments  have  been 
made  in  advertising  rates  as  a  result  of 
the  consolidation  are  included  in  the  rate 
totals,  however,  and  these,  coupled  with 
the  normal  fractional  advances  in  rates 
throughout  the  country,  make  a  true  pic¬ 
ture  of  the  circulation-advertising  rate 
situation  impossible  at  this  time. 

Had  the  New  York  situation  remained 
as  it  was  on  January  1,  it  is  likely  that 
circulation  totals  for  the  entire  country 
would  have  been  slightly  under  those  for 
the  beginning  of  the  year — with  a  loss 
in  morning  circulation  of  about  7-lOths 
of  1  per  cent;  evening,  a  loss  of  1.2  per 
cent ;  and  Sunday,  approximately  even. 
Advertising  rates  would  have  increased 
in  smaller  proportions,  remaining  in  al¬ 
most  the  same  ratio  to  circulation  as 
prevailed  on  January  1.  The  milline 
rate  would  therefore  have  remained  ap¬ 
proximately  unchanged.  These  deduc¬ 
tions  can  now  be  safely  applied  to  the 
remainder  of  the  country  outside  of  Xew 
York  City,  and  it  is  likely  that  the  latter 
will  be  in  the  same  line  when  the  full 
results  of  the  World-Telegram  con¬ 
solidation  are  indicated  in  the  September 
30  figures. 

The  business  depression  which  has 
kent  circulations  practically  at  a  stand¬ 
still  for  two  years  has  also  contributed 
to  reduce  the  number  of  newspapers 
sharply.  Morning  papers  now  number 
372.  a  decline  of  16  from  the  first  of  the 
year,  the  largest  single  factor  in  this  loss 
being  the  merger  of  five  small  morning 
newspapers  in  New  Jersey  .shore  resorts 
into  one.  Evening  newspapers  number 
1.548,  a  drop  of  6  since  the  first  of  the 
year,  the  decedents  being  for  the  most 
part  dailies  established  as  a  consequence 
of  consolidations  which  had  eliminated 
competition  in  small  cities.  Sunday 
newspapers  continued  their  decline  of  the 
past  five  years,  dropping  to  503.  With 
the  exception  of  the  Nno  York  Sunday 
IT orld.  all  were  Sunday  editions  of  small 
newspapers. 

Practically  all  of  these  suspensions 
were  of  newspapers  which  during  the 
boom  years  appeared  to  have  an  oppor¬ 
tunity  for  profitable  operation.  Some  of 
them  succumbed  to  lack  of  local  patron¬ 
age,  based  upon  the  decline  of  local  pur¬ 
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chasing  power  under  curtailed  industrial 
employment.  Others  could  not  weather 
the  decline  in  certain  general  advertising 
classifications  combined  with  a  smaller 
l(Kal  linage  loss.  Their  profits  depended 
iipon  the  margin  afforded  in  boom  years, 
and  the  larger  than  usual  number  of 
suspensions  for  a  six-month  period  is  the 
most  evident  mark  of  the  depression 
upon  the  industry. 

These  newspapers  which  have  weath¬ 
ered  the  business  storm  to  date,  however, 
are  apparently  in  better  condition  than 
many  other  industrial  units,  with  Circula¬ 
tion  losses  hovering  about  1  per  cent  and 
linage  losses  not  often  exceeding'  2U  per 
cent  from  the  boom  totals.  In  a  few 
large  cities  where  industrial  employment 
is  based  on  one  or  two  major  industries 
the  losses  in  linage  an<l  circulation  are 
Considerably  larger  than  average,  with 
probablv  complete  elimination  of  profit 
for  1931.  In  most  cities,  the  margin  of 
profit,  approximating  15  per  cent  in  1929 
and  dropping  below  10  per  cent  last  year, 
will  seldom  exceed  5  per  cent  on  turn¬ 
over  in  1931,  and  in  many  will  com¬ 
pletely  vanish. 

These  appjjrently  paradoxical  state¬ 
ments  reflect  a  condition  peculiar  to  the 
nevyspaper  and  a  few  other  industries 
which  are  compelled  to  maintain  every¬ 
day  operation  without  regard  to  income, 
with  the  sole  alternative  of  going  out  of 
business.  Many  manufacturing  indus¬ 
tries  would  consider  themselves  fortunate 
if  their  present  operating  sheets  showed 
a  decline  of  only  15  per  cent  in  volume 
from  their  peak,  with  practically  no  de¬ 
crease  in  sales  price  per  unit,  but  for 
the-  newspaper  a  decline  of  15  ner  cent 
in  volume  means  that  capital  works 
without  compensation. 

Mueh  of  the  decline  in  newspaper  lin¬ 
age  has  been  in  automotive  lines,  and  it 
has  not  been  offset  by  gains  in  linage 
taking  a  comparable  rate.  The  decline 


in  radio  linage  w’hich  was  so  marked  in 
1930  against  1929  has  been  partially  off¬ 
set  by  increased  schedules  for  the  con- 
.solidated  radio  manufacturers,  by  heavy 
advertising  for  refrigeration  and  oil  and 
gas  heating  appliances.  These  household 
conveniences  for  the  most  part  represent 
new  business,  whereas  much  of  the  radio 
space  of  1929  merely  replace  the  linage 
formerly  used  for  musical  instruments 
for  which  radio’s  advent  curtailed  the 
market.  Not  even  the  large  space  used 
for  tobacco  advertising  in  1930  and  1931 
has  made  up  the  loss  in  automotive 
classifications.  The  latter  was  published 
in  most  newspapers  at  a  special  rate, 
higher  than  the  general  run-of-paper 
rate,  while  the  large  tobacco  schedules 
in  general  earn  a  rate  re<luction  by  the 
volume  of  single  accounts. 

The  decline  in  total  linage,  therefore, 
coming  largely  in  the  higher  rate  classi¬ 
fications,  has  tended  to  reduce  not  only 
the  volume  but  the  average  rate  per  agate 
line  received  bv  tbe  newsp;»per.  The  re¬ 
sult  has  been  that  a  15  per  cent  reduction 
in  volume  may  mean  a  loss  of  20  ptT  cent 
or  more  in  revenue.  .-Yt  the  same  time, 
the  decline  in  volume  has  not  .been  suffi¬ 
cient  to  permit  reduction  of  working 
forces  and  of  overhead  in  eciuahle  pro- 
ixirtions.  The  largest  single  reduction 
that  publishers  have  been  able  to  effect 
is  in  newsprint  paper,  the  price  of  which 
now  approximates  10  per  cent  below  last 
year's  levels.  With  newsprint  comprising 
from  20  to  30  i)er  cent  of  the  newsnap<*r 
budget,  a  refluctif)n  of  10  ner  cent  in  its 
cost  eases  the  tension  slightly  but  leaves 
a  wide  gap  between  the  comparison  of 
receipts  and  expenses  for  the  years 
1929-1931. 

In  other  divisions  of  newspaper  expense, 
the  rednetion  has  been  even  more  frac¬ 
tional.  Only  when  faced  by  p<itential  dis¬ 
aster  have  newspapers  reduced  wages 
and  salaries.  In  the  unionized  depart¬ 
ments,  any  move  toward  reduction  has 


iHi'n  sharply  and  in  the  vast  majority  of 
cases  successfully  resisted  by  tbe  work¬ 
mens’  organizations.  In  not  a  few  cities, 
wages  have  been  increased  umler  the 
terms  of  long  contracts.  Strikes  have 
been  few,  IcKkouts  even  rarer  to  date, 
with  publishers  and  unions  alike  clinging 
to  the  belief  that  the  depression  cannot 
become  much  worse  and  may  improve  by 
the  end  of  the  year.  Whether  the  indus¬ 
trial  peace  in  newspaper  operation  could 
survive  many  more  months  of  business 
stabilized  at  present  levels  is  doubtful. 
Strongly  as  most  newspaper  publishers 
advocate  maintenance  of  wage  levels  in 
all  industries,  including  their  own,  a  fur¬ 
ther  recession  in  income  or  continued 
operation  at  present  dangerously  narrow 
margins  might  compel  them  to  reduce 
the  largest  single  element  in  their  operat¬ 
ing  budget.  C\)mpelle(l  to  maintain  more 
than  a  minimum  ix’r.sonnel  by  the  nature 
of  their  business,  their  only  alternative 
would  be  to  seek  lower  wage  scales. 

To  date,  however,  all  efforts  have  been 
toward  economies  in  other  divisions,  frac¬ 
tional  though  the  result  of  these  efforts 
have  been.  Circulation  promotion  has 
been  barely  enough  to  keep  totals  ahead 
of  1928  figures,  and  a  too  large  proiior- 
tion  of  it,  circulation  men  admit,  has  Ix’en 
by  the  avenue  of  prices  cut  to  meet  the 
reduced  purchasing  power  of  readers. 
Special  offers,  usually  just  within  the 
A.B.C.  re(|uirement  that  they  lx  half  of 
the  advertised  price  of  the  paper,  have 
brought  in  circulation,  and  maintained  a 
newspaixr’s  competitive  position,  but  have 
not  produced  the  revenue  so  vitally 
needed  to  offset  advertising  linage  losses. 
White  i>aper  waste,  on  the  other  hand, 
is  lieing  watched  more  closely  than  ever 
before.  Careful  check  with  shippers  and 
carriers  have  eliminated  much  transit 
damage  and  better  methods  of  storage  and 
pressr<Mim  handling  have  removed  much 
of  the  loss  common  ten  years  ago.  Re¬ 
turns  in  most  cities  are  at  the  irreducible 
minimum,  short  of  complete  abolition. 
The  cost  of  road  men  and  supervisory 
staffs  has  been  cut  sharply  under  1929 
practice.  An  element  of  increased  cost 
has  come  in  the  establishment  in  many 
cities  of  home  delivery  carrier  service 
under  direct  office  management,  but  the 
improved  character  and  coiKentrated 
volume  of  the  circulation  thus  attained 
has  justified  the  expense  in  the  eyes  of 
most  who  have  tried  it.  Truck  delivery, 
expensive  though  it  has  proved,  is  still 
regarded  as  essential  by  many  publishers 
who  cannot  cover  their  territories  ade¬ 
quately  by  rail,  but  in  several  sections 
newsjiapers  are  making  advantageous  ar¬ 
rangements  for  combining  their  truck 
delivery  with  postal  star  routes. 

Editorially,  little  economy  has  been 
possible  beyond  slight  reduction  of  per¬ 
sonnel.  While  few  newspapers  have  re¬ 
duced  salaries,  there  has  been  a  general 
policy  of  replacing  high-salaried  mp  who 
have  resigned  with  men  of  approximately 
equal  ability  at  lower  compensation.  This 
has  been  possible  largely  because  of  the 
numerous  suspensions  and  consolidations 
during  the  pst  two  years,  plus  the  annual 
output  of  journalism  schools.  The  sur¬ 
plus  of  competent  editorial  personnel, 
especially  in  the  East,  has  never  been 
larger  than  at  the  present  time— a  cir¬ 
cumstance  which  has  permitted  publishers 
some  slight  economies,  though  at  the 
expense  of  a  group  of  men  whose  finan¬ 
cial  compensation  has  never  been  equal 
to  that  afforded  comparable  aptitude  and 
skill  in  other  activities.  Total  editorm 
space  has  been  reduced  slightly,  though 
slowly,  and  never  at  a  rate  approximating 
that  of  the  advertising  shrinkage.  News 
expense  has  not  been  reduced ;  in  fact  the 
1931  budget,  with  the  tremendous  current 
economic  interest  in  Russia,  England 
France,  Italy  and  Germany,  and  with 
political  disturbances  in  other  Asiatic, 
European  and  South  American  lands,  to¬ 
gether  with  far-flung  enterprises  of  indi¬ 
vidual  and  grouped  newspapers,  is  likely 
(Continued  on  page  74) 


BASIC  FACTS  FOR  THE  BUYERS  AND  SELLERS 

OF  NEWSPAPER  ADVERTISING  SPACE 

MORNING  PAPERS 

Number 

Total  Net 

Difference  in 

Total 

Total 

Period 

of 

Paoers 

Paid 

Circulation 

Agate  Line 
Rate 

Mi'line 

Rate 

Circulation  as 
of  July  1,  1931 

7/  1/31 

372 

14,001 ,9.36 

$37  844 

$2.70 

12/31/30 

388 

14,434,257 

36  513 

2  52 

Increase 

$0  18 

7  14 

12/31/29 

381 

14,448.878 

.36  903 

2. 55 

Increase 

0  15 

5  88% 

12/31  /28 

397 

13,995.104 

.35  .301 

2.52 

Increase 

0  18 

7  14% 

12/31/27 

411 

14.145,823 

.35  628 

2  52 

Increase 

0  18 

7.14% 

12/31/26 

425 

13,335,796 

.34  311 

2  57 

Increase 

0  1.3 

5  09% 

12/31/25 

427 

12,440,387 

.3.3  195 

2  66 

Increase 

0  04 

1  .50% 

12/31/24 

429 

12,365.215 

.3.3  581 

2  71 

Decrease 

0  01 

0  36% 

12/31/23 

426 

11,475,071 

.30  651 

2.70 

12/31/22 

426 

10,809,619 

27  529 

2  .52 

Incrt'ase 

0.18 

7.14% 

12/31/21 

427 

10,144,260 

29  952 

2  59 

Increase 

Oil 

4  24% 

EVENING  PAPERS 

7/  1/31 

1,548 

24,532,317 

$87  591 

$3  57 

12/31/30 

1 ,554 

25,154,915 

87  025 

3  45 

Increase 

$0  12 

3.47% 

12/31/29 

1 ,563 

24.976,757 

86.407 

.3  49 

Increase 

0  08 

2  29% 

12/31/28 

1 ,542 

23,977,488 

81  527 

3  .34 

Increase 

0  2.3 

6  88% 

12/31/27 

1,538 

23,820,933 

78  581 

3  29 

Increase 

0.28 

8  51% 

12/31/26 

1,576 

22,666.007 

75.940 

3  35 

Increase 

0  22 

6  .56% 

12/31/25 

1,581 

21 ,298,982 

72.373 

3  .39 

Increase 

0.18 

5.31% 

12/31/24 

1 ,585 

20,634,222 

68.496 

.3  .32 

Increase 

0  25 

7 . 53% 

12/31/23 

1,610 

19,978,632 

66  667 

3  33 

Increase 

0  24 

7.20% 

12/31/22 

1,607 

18,898,322 

63  116 

.3  34 

Increase 

0  2.3 

6  88% 

12/31/21 

1,601 

18,279,480 

60.009 

3  29 

Increase 

0.28 

8  51% 

SUNDAY  PAPERS 

7/31/31 

503 

26,102,110 

$62 . 623 

$2  39 

12/31/30 

521 

26,413,047 

62  342 

2.36 

Increase 

$0  03 

1  26% 

12/31/29 

528 

26,879,536 

62  612 

2.33 

Increase 

0  06 

2  56% 

12/31/28 

522 

25.771,383 

59.338 

2  .30 

Increase 

0  ()9 

3  91% 

12/31/27 

526 

24,469,037 

58  478 

2  29 

Increase 

0.10 

4/41% 

12/31/26 

545 

24,435,192 

56.965 

2  3.3 

Increase 

0  06 

2.56% 

12/31/25 

548 

23.354,622 

54.243 

2.32 

Increase 

0.07 

3  01% 

12/31/24 

539 

22,219,646 

51.098 

2  29 

Increase 

0.10 

4.41% 

12/31/23 

547 

21,463,289 

48.672 

2.27 

Increase 

0.12 

5  28% 

12/31/22 

546 

19,676,725 

45.829 

2.33 

Increase 

0  06 

2.56% 

12/31/21 

545 

19.041,413 

44.253 

2.32 

Increase 

0.07 

3.01% 
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HARD-BOILED”  JUDGE 
MAKES  BIG  NEWS 


DANGEROUS  NEBRASKA 
BILLS  DEFEATED 


PAST  PRESIDENTS  OF  OREGON  GROUP 


Sectional  Press  Meetings  I 
Told  of  Work  of  State 
Group’s  Legislative 
Committee 


Cameras  Barred  at  Diamond  Trial  but 
Justice  Cropsey’s  Rigid  Disci¬ 
pline  Keeps  Reporters 
Busy 


(Special  to  Editor  &  Publisher) 

Linxoln,  Nkb.,  July  13. — Nebraska 
editors  are  this  summer  being  acquainted 
through  sectional  press  gatherings  ol  ac¬ 
complishments  of  the  Nebraska  Press 
As.sociation  in  obtaining  action  favorable 
to  newspapers  before  the  1931  sessions 
of  the  legislature. 

Although  no  bills  favorable  to  news- 
paiKTs  were  siKiiisored  in  the  1931  ses¬ 
sion,  the  association  played  an  active  role 
in  getting  legislators  to  kill  an  unusual 
number  of  dangerous  measures. 

Chief  among  them  was  a  bill  which 
would  have  made  free  circulation  papers 
eligible  to  publish  legal  notices.  .\ 
similar  bill  has  been  presented  at  nearly 
every  session  for  ten  years.  This  year, 
for  the  first  time,  it  got  out  of  committee. 
Fight  against  it  on  the  floor  of  the 
house  was  handicapped  by  the  fact  that 
its  introducer  had  come  in  a  wheel  chair 
from  a  sick-bed  only  a  few  days  before 
the  measure  was  discussed.  A  host  of 
protests  from  ncwspai>ers  in  every  sec¬ 
tion  of  the  state,  however,  resulted  in  its 
defeat. 

Numerous  bills  which  would  have  re¬ 
duced  newspajKr  revenues  were  killed. 
These  included  a  measure  to  do  away 
with  requirements  for  publication  of  arti¬ 
cles  of  incorporation  and  all  other  cor¬ 
poration  proceedings ;  a  bill  providing 
for  cutting  in  half  the  size  of  sample 
ballots  reipiired  to  be  published  in  news- 
]>apers ;  a  bill  which  would  have  so 
limited  campaign  expenses  as  to  have 
made  newspaper  advertising  virtually  im¬ 
possible,  and  two  measures  which  would 
have  reduced  the  rate  for  publishing  de¬ 
linquent  tax  lists. 

Another  bill  considered  dangerous  was 
one  which  prohibited  advertising  of 
cigarettes  Iby  display  of  pictures  of  women 
in  public  places.  It  was  feared  that  pub¬ 
lic  places  might  be  construed  to  include 
newspapers.  The  bill  was  killed. 


The  “iron  hand”  with  which  Supreme 
Court  Justice  James  C.  Crop.sey  of 
Brixiklyn  ruled  the  trial  of  Jack  “Legs” 
Diamond,  notorious  gangster,  at  Troy, 
N.V.,  this  week  made  news  more  than  it 
squelched  it. 

Newsiiajier  cameramen  were  barred 
from  the  courtriKim  during  the  trial  but 
they  snapiKxl  plenty  of  pictures  of  the 
defendant,  and  other  principals  as  they 
entered  or  left  the  courthouse. 

KeiHirters,  numbering  more  than  25. 
representing  all  Albany,  Troy  and  New 
York  city  newsiiajKTs  and  wire  services, 
lalxired  under  strict  rulings  from  the 
lieiich  but  they  wrote  reams  of  copy, 
i-.xcept  for  a  few  who  were  prevented 
from  returning  to  the  courtroom  after 
they  had  left  at  a  five-minute  recess  lo 
telephone  stories  to  their  offices,  none 
exiR*rienced  any  real  difficulty  in  cover¬ 
ing  the  trial. 

One  reiKjrter  hired  a  deputy  sheriflf 
to  run  copy  for  him,  in  and  out  of  the 
courtHKim,  but  this  didn’t  last  long  once 
Justice  Cropsey  became  aware.  He 
haled  the  sheriff  to  the  bench  and 
censured  him. 

From  the  moment  court  convened 
newsiiapermen  had  a  busy  time  reiKirt- 
ing  the  conduct  of  the  strictest  judge  on 
the  New  York  state  bench.  He  was 
especially  chosen  for  the  trial  of  Dia¬ 
mond  by  Governor  Roosevelt. 

The  “hard-boiled”  judge  liegan  by 
verbally  lashing  prospective  jurors  who 
offered  excuses  for  not  wanting  to  serve. 

“I  can't  hear  well,”  one  told  the  judge. 

“You  hear  me,  don't  you?”  came  the 
retort.  “You  had  lietter  stay  here  and 
learn  your  duty  as  a  citizen.” 

Another  made  an  excuse. 

“I  think  you're  lying,”  was  the  judge’s 
comeback.  .“Don’t  leave  this  courtriKim 
until  the  trial  is  ended.” 

And  for  a  climax  Justice  Cropsey 
slapped  a  fine  of  $25  for  contempt  of 
court  on  1C  Harold  Cluett,  millionaire 
member  of  Cluett,  I’ealMidy  and  Co., 
collar  firm,  after  making  Cluett  remain 
in  court  for  a  day.  Cluett  had  faile<l 
to  respond  to  a  call  for  jury  duty.  He 
was  summoned  before  the  court  and 
when  he  explained  that  counsel  for  Dia¬ 
mond  had  informed  him  it  probabK 
wouldn't  be  necessary  for  him  to  report. 
Quett  was  reprimanded  by  Justice 
Cropsey  in  severe  terms. 

These  and  many  other  feature  angles 
of  the  trial  kept  newsiiajier  tyjiewriters 
in  the  specially  fitted  press  room  at  the 
Troy  _  courthouse  working  overtime, 
when  it  had  been  expected  the  trial  would 
be  a  dull  affair  except  for  the  actual 
testimony. 

Due  also  to  Justice  Cropsey’s  rigid 
discipline,  the  selection  of  a  jury  re¬ 
quire  only  a  day,  and  the  actual  trial 
less  than  a  day.  The  verdict  of  “not 
guilty”  for  Diamond  was  returned  at 
the  end  of  the  second  day.  He  was  tried 
for  assault  on  a  Greene  county  cider 
truck  driver. 

Although  cameras  were  not  allowed  in 
the  courtroom  newsiiaiier  artists  were 
not  bothered  by  the  juilge.  They  sat  in 
the  jiress  row  and  made  several  sketches 
during  the  trial. 


Past  presidents  of  the  Oregon  Stale  Editorial  Association  photographed  at  the 
recent  convention  in  Salem.  Left  to  right;  Standing — Elbert  Bede,  Cottage 
Grove  Sentinel;  Claude  E.  Ingalls,  (Corvallis  Gazette-Times;  Hal  E.  Hoss, 
present  secretary  of  state,  formerly  >vith  Oregon  City  Enterprise ;  Ralph  R. 
Cronise.  Alltany  Dernwrat,  re-elected  president.  Silling — A.  E.  Voorhies, 
Grants  Pass  Courier;  James  S.  Stewart,  Salem;  Albert  Tosier,  custodian  of 
Cham|>oeg  stale  park;  Robert  j.  Hendricks,  Salem  Statesman;  C.  L.  Ireland, 
Moro  Observer. 


$2,000,000  LIFE  INSURANCE 


BIGGEST  AMERICAN  WEEKLY 


Roy  W.  Howard,  Scripps-Howard  Hearst  Magazine  Has  Thirty  Pages, 
Chairman,  Takes  Out  Big  Policy  Nine  Color  Advertisements 

Roy  W.  Howard,  chairman  of  the  The  American  Weekly  for  July  12, 
board.  Scripps-Howard  Newspapers,  was  containing  .30  pages,  nine  of  which  were 
insured  last  week  for  more  than  $2,(MM(.-  four-color  advertisements,  was  the  largest 
<KKI.  said  to  be  the  largest  amount  of  life  issue  ever  published,  Hearst  officials 
insurance  on  the  life  of  a  single  individual  announced  this  week.  The  .American 
issneil  so  far  this  year.  Weekly  is  distributed  as  a  supplement 

Mr.  Howard  called  Joseph  .\.  Dick-  with  all  Hearst  Sunday  papers, 
hart,  a  general  insurance  broker,  about  Full-page  color  advertisements  were 
two  weeks  ago  and  told  him  how  much  published  in  the  issue  by  the  C.  F. 
insurance  he  wanted  to  take  out.  The  Mueller  Co.,  makers  of  macaroni  and 
deal  was  closed  in  alxnit  three  hours,  spaghetti;  Chrysler  Motors  company, 
Mr.  Howard  jiaid  his  first  annual  announcing  the  new  Plymouth  car;  the 
premium  of  $9(),(MH).  and  the  policies  Palmolive-Colgate-Peet  company,  for 
were  delivered  recently.  It  was  straight  Super  Suds;  Johnson  &  lohnson,  for 
ordinary  life,  standard  insurance.  Modess;  Eastman  Kodak  Company,  for 

Mr.  Howard,  who  is  48  years  old,  was  jjs  international  snapshot  contest;  Stan- 
found  to  lie  in  excellent  health.  The  dard  Brands,  Inc.,  for  Chase  and  San- 
insurance  was  made  ])ayable  to  Mr.  horn’s  tea;  H.  J.  Heinz  company,  for 
Howards  estate.  [.{ice  Flakes;  VY.  F.  Young,  Inc.,  for 

Absorbine,  Jr.,  and  the  Texas  Oil  com- 
“SPECIAL”  APPOINTED  pany,  for  "Texaco  motor  oil. 

Loreiizen  &•  Thompson  have  been  ap-  Besides,  there  w'as  a  full  page  black 
ixfinted  as  the  exclusive  representatives  and  white  advertisement  for  the  VV'ander 
of  the  Abendixist  Company,  Chicago,  Company,  makers  of  Ovaltiiie.  Fifty-one 
imhlishers  of  the  Aheiulposl  and  Soniitap-  other  firms  were  represented  with  copy, 
post,  in  the  national  advertising  field.  ranging  from  f|uarter  page  size  to  one 

-  column,  one  inch  space. 

HAHN  JOINS  SCRIPPS-CANFIELD  ]u  announcing  the  largest  issue  ever 
•S.  S.  Hahn.  l.os  .Angeles  attorney,  has  published.  Hearst  officials  referred  to  the 
In'Cii  notified  of  his  ap]X)intment  as  gen-  color  advertising  as  “the  largest  color 
eral  counsil  of  the  Scripps-Canfield  advertisements  appearing  in  any  piiblica- 
l.eague  and  assiR-iated  enterprises.  tion  of  national  circulation.” 


MAY  SELL  MEMPHIS  PAPERS 


Truct  Company  a*  Trustee  Asks  Court 
tc  Approve  Sale 

All  of  the  capital  .stock  of  Memphis 
Commercial  Appeal.  Inc.,  publisher  of 
the  Commercial  Appeal  and  Evenin<i 
Appeal,  will  be  offered  for  sale  if  a  peti¬ 
tion  filed  in  Chancery  Court  at  Nash¬ 
ville  by  the  Na.shville  Trust  Company  is 
granted. 

The  trust  company,  as  trustee,  holds 
the  stock  as  security  for  $1,500.0(K)  worth 
of  debentures  issued  by  Southern  Pub¬ 
lishers.  Inc.,  and  sold  to  Minnesota  ami 
Ontario  Paper  Company.  Southeni 
Publishers  is  the  holding  company  for 
the  stock  of  Memphis  Commercial  .Ap¬ 
peal,  Inc.,  and  Knoxville  Journal.  Inc., 
and  is  now  in  receivership. 

Nashville  Trust  Company  states  in  its 
petition  that  the  M.  &  O.  Paper  I  om- 
pany  has  demanded  foreclosure,  charging 
that  .Southeni  Publishers  had  defaiilteil 
in  payment  of  interest  on  its  debentures. 
.A  payment  of  $45,000  was  due  May  1. 
according  to  the  petition. 


BOYS  PRESENT  GIFT  TO  PUBLISHER 


LAZARUS  NOW  PUBLISHER 

I'.dgar  M.  Lazarus,  w'ho  has  tieen 
business  manager  of  the  .'^troiidsl  iirff 
(  Pa.  )  Morninp  Siin  for  the  past  year, 
became  publisher  July  14.  The  paper 
previously  had  been  published  by  the  Sun 
Printing  Company,  of  which  Luther  S. 
Hoffman  was  president  and  Mrtntgoinep" 
F.  Crowe,  secretary  and  treasurer.  N*' 
announcement  was  made  by  either  the 
Sun  Printing  Company  or  Mr.  Lazarus 
regarding  the  details  of  the  sale  of  the 
(laper.  The  former  editorial  staff  has 
been  retained. 


NEWS  SERVICE  FORMED 

Intercity  News  .Service,  a  New  York 
news  and  feature  service  for  out-of-town 
papers,  has  lieen  organized  with  offices  at 
114  East  42nd  street.  Prescott  Dennett, 
formerly  of  the  A'cre  York  World,  and 
Edgar  \\'.  Nassauer,  who  is  manager, 
are  associated  in  the  venture. 


UTAH  PRESS  GROUP  MEETS 

The  annual  outing  and  convention  of 
the  Utah  Press  .Association  was  held  in 
Provo,  Utah.  July  18-19.  A  scenic  tour 
was  held  on  Saturday.  The  business  ses¬ 
sion  took  place  July  19.  with  Howard 
Jarvis,  president  of  the  assixriation,  presid¬ 
ing. 


A  tray  of  liand-liuniiiiered  eopjier  on  whieh  a  silver  newspaper  boy  is  iiiseribed 
and  a  beaten  letter  opener  set  willi  senii-preeious  stones  was  recently  presented 
to  tlyrus  H.  k.  Curtis.  Philadelphia  publisher,  by  members  of  the  Harry  E. 
Burroughs  Newsboy  Foundation  of  Rostoii.  A  talk,  picturing  himself  as  a 
newspaper  boy.  made  by  Mr.  Curtis  before  the  members  of  the  Foundation, 
caused  the  gift  to  be  made  by  the  jewelry  class  of  the  organization. 


MARKS  50TH  YEAR 

Frank  1.  Bugcntal,  linotype  operator 
for  the  I'tica  (N.A'.j  Ohserver-Pispatcli' 
has  completed  .50  years  of  service  with 
his  paper. 


IN  PHILADELPHIA’S  BILLION  DOLLAR  MARKET 


NEARLY  EVERYBODY  READS  THE  BULLETIN 


les  costs  ^ 
are 

lower  in 
Philadelphia 


4  MONTHS', 
AVERAGE 


and  greater  home  coverage.  Through 
the  same  period  its  advertising  cost  has 
steadily  decreased. 

Today,  with  ninety’One per  cent,  coverage 
of  Philadelphia  homes,  the  cost  is  the 
lowest  of  any  metropolitan  newspaper. 
($1.16  per  milline  based  on  1930  aver¬ 
age  circulation). 

560,855  daily  circulation,  secured 
without  prize,  premium  or  contest, 
dominates  this  billion  dollar  market  at 
a  cost  of  sixty -five  cents  an  agate  line. 

Thus  does  Philadelphia  demonstrate 
the  economy  of  a  great  city  market 
.  .  .  the  efficiency  of  a  key  newspaper. 

Thus  does  The  Philadelphia  Bulletin 
contribute  toward  lower  sales  costs. 


IF  sales  costs  are  alarming  you  right 
now,  look  to  your  sales  plan. 

Are  you  centering  your  sales  efforts 
in  those  compact  metropolitan  markets 
where  thirty-five  million  people  can  be 
reached  easily  and  quickly,  where  con¬ 
sumption  is  by  carload,  and  selling  costs 
are  low.^ 

This  is  no  year  for  scattered  sales  en¬ 
ergy.  In  production,  distribution  or 
sales  plan — when  efficiency  increases, 
costs  go  down. 

This  is  just  as  true  in  advertising 
coverage,  as  the  newspaper  situation 
in  Philadelphia  proves. 

Through  thirty-six  years.  The  Phila¬ 
delphia  Bulletin  has  grown  to  greater 
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RADIO  CHAIN  REFUSED  NEWS  PICTURES 
FOR  TELEVISION  TRANSMISSION 


Photo  Agencies  Turn  Down  Columbia’s  Request  and  Temporary 
Policy  Excluding  Photographs  of  News  Events  Is  Adopted — 


Agency  Managers  Give 


COLUMBIA  Broadcasting  System 

next  week  will  start  a  regular  daily 
program  of  television  programs,  and 
newspai)er  picture  agencies  have  been 
requested  to  supply  news  pictures  to  be 
sent  over  the  air. 

Acme-P  &  A  recently  received  a  re¬ 
quest  to  furnish  news  pictures  to  Colum¬ 
bia  to  be  televised,  but  turned  the  propo¬ 
sition  down.  Walter  Howie,  manager  of 
International  News  Photos,  said  his 
agency  had  had  a  similar  exi)cricnce  and 
had  given  the  same  answer.  The  Asso¬ 
ciated  Press  Picture  Service  has  not 
received  the  request  as  yet,  but  would 
turn  it  down  in  case  it  is  received. 
Editor  &  PuBUSHi-tR  was  told.  Times 
,  Wide  World,  in  case  it  is  asked  for  pic¬ 
tures,  would  submit  the  question  to  those 
“higher  up”  to  establish  a  policy  in  the 
situation. 

Columbia  did  not  want  to  buy  the 
pictures,  but  was  willing  to  send  a  credit 
line  over  the  ether  along  with  the  pic¬ 
tures. 

Jesse  Butcher,  publicity  director  for 
Columbia,  said  that  after  Columbia  had 
found  newspictures  could  be  televised, 
they  had  made  requests  to  picture  agen¬ 
cies,  but  when  they  found  the  agencies 
inimical  to  the  idea  the  plan  was  dropped. 

“We  do  not  want  to  tread  on  anyone’s 
toes  in  these  programs,"  he  said,  “and  as 
soon  as  we  found  there  were  serious  ob¬ 
jections,  we  decided  we  would  not  at¬ 
tempt  to  televise  news  pictures  for  the 
present.”  In  the  case  some  particular 
newspaper  offered  a  picture  to  the 
Cx}lumbia  System  to  Ibe  broadcast,  the 
station  would  lie  glad  of  the  opportunity 
to  present  it,  he  added. 

“The  newspapers,”  he  said,  “are  scared 
to  death  of  television.” 

The  Columbia  programs  starting  next 
week,  he  said,  will  carry  no  advertising 
whatsoever.  "Television  is  still  an  engi¬ 
neering  problem,”  he  said,  “and  it  may 
be  a  long  time  before  it  is  perfected. 
I’rograms  now  are  experimental.  For 
instance  we  found  out  the  other  night 
that  a  man  in  a  ‘boiled’  shirt  cannot  be 
televised  with  the  present  equipment.  In 
this  particular  case  the  photo-electric 
cells  could  not  stand  the  intense  and 
shining  white  of  his  shirt.  There  are 
many  other  difficulties  to  overcome.” 

Pictures  may  l>e  sent  over  the  ether, 

Mr.  Butcher  said,  but  they  would  1)C  old 
magazine  pictures  and  photographs  of 
personalities. 

The  Columbia  television  license  from 
the  Federal  Radio  Commission  stipulates 
that  the  programs  will  carry  no  adver¬ 
tising.  “Commercial  u.se  of  television 
will  not  be  possible  until  jH-rbaps  the 
end  of  1932,"  Mr.  Butcher  said,  adding 

that  in  what  manner  atlvertisers  will 
avail  themselves  of  the  new  medium  was 
not  at  all  certain. 

Six  television  stations  will  Ite  in  opera¬ 
tion  in  New  York  after  Columbia  starts 
its  station— W2XAB.  Although  sight 
transmission  of  the  opening  program 
Tuesday  evening  will  he  limited  geo¬ 
graphically  to  a  comparatively  .small  .sec¬ 
tion  of  the  Eastern  sealioard,  the  sound 
transmission  will  be  carried  to  84  sta¬ 
tions  linked  with  W'.MtC. 

At  the  National  Broadcasting  Com¬ 
pany  it  was  learned  that  no  plans  for 
televising  news  pictures  have  bi'en  made. 

Robert  Dorman,  of  Acme-P  S:  said 
his  agency  had  turned  Columbia’s  iiroiio- 
sition  down  “cold.”  “Our  husiness,”  he 
said,  “is  to  .supply  newspai>ers  with  news 
pictures,  and  we  wotdd  not  furnish  them 
to  l>e  used  as  television  material.  To  my 
mind  broadcasting  a  ik'ws  picture  would 
lie  more  inimical  to  the  press  than  broad¬ 
casting  a  news  bulletin.  In  the  latter 
case  the  listener  silll  wants  his  news¬ 
paper  to  get  the  details  of  the  event.  But 
he  would  iK>t  buy  a  newspaper  to  sec  a 
picture  he  had  already  .seen  somewhere 
else." 

From  the  Shortwave  and  Television 
Corporation,  manufacturers  of  television 
receiving  and  transmitting  equipment. 


:ir  Reasons  for  Refusal 


came  a  statement  this  week  under  the 
name  of  Douglas  Rigney,  chairman  of 
the  executive  lioard,  saying  that  “early 
commercial  television  will  deal  with  the 
transmission  of  major  news  and  the 
radiation  of  celebrities  as  they  appear  be¬ 
fore  the  photo-electric  cells.” 

Television,  he  said,  “will  not  be  per¬ 
mitted  to  become  an  ethereal  deluge  of 
trademarks  and  the  envisioning  of  new 
automobile  models,  canned  goods,  or  the 
latest  in  diamond  tiaras  or  frying  pans.” 

The  present  method  of  sponsored  radio 
programs  will  likely  be  adapted  to  tele¬ 
vision,  Mr.  Rigney  said,  but  that  the 
evils  of  the  system  would  be  kept  in 
mind  and  that  “the  strictest  censorship” 
will  be  applied  in  making  television  pro¬ 
grams. 


VISITED  FISHING  CAMP 


Members  of  Missouri  Dailies’  Group 
Vacation  in  Wisconsin 

Memliers  of  the  Missouri  Associated 
Dailies  .spent  the  week  of  July  .S-11  at 
the  Mead  fishing  camp,  Markton,  Wis., 
combining  recreation  and  business.  The 
annual  golf  tournament  was  played  at 
Antigo,  Wis.,  near  the  cam*'.  A  stop 
was  made  at  Lawsonia,  on  Green  Lake, 
estate  of  the  late  \'ictor  Lawson,  pub¬ 
lisher  of  the  Chicago  Daily  Acm'J,  and 
also  at  Madison. 

The  jiarty  was  piloted  by  Burt  Wil¬ 
liams  and  John  Meyer  of  the  George 
W.  Mead  Paper  Institute  of  Madison. 
Those  visiting  the  camp  were ; 

C.  FI.  Watkins,  Chillicothe  Constitu- 
liou-Trilnmc,  president  of  the  Dailies; 
George  Butts,  Marceline,  president. 
Northwest  Missouri  Press  Association: 
E.  E.  Swain  and  son,  Kirksz’illc  Express 
S-  News;  L.  M.  White,  Mexico  Ledger; 
(Jeorge  P.  Johnston,  Fulton  Sun-Gazette ; 
E.  W.  Hoberecht,  IVarrensburg  Star- 
Journal;  \V.  T.  VanCleve,  Jr.,  Mobcrly 
Monitor-Index;  R.  Ray  Franklin,  Jeffer¬ 
son  City,  Missouri  Magazine;  E. 
Soderstrom,  Colunibia  M issourian ;  J.  S. 
Hubbard,  manager,  Missouri  Press  .As¬ 
sociation;  Angelo  and  William  Scott. 
/ola  (Kan.)  Register;  Herman  Roe. 
field  director.  National  Editorial  As- 
.sociation;  Walter  Todd,  Maryville 

I'orum;  Will  H.  Conrad,  Medjord 
(Wis.)  Star,  vice-president  of  the  Wis¬ 
consin  Press  Association;  and  Fred 
Berner,  Antigo  (Wis.)  Journal. 

COAST  “SPECIAL”  EXPANDS 

Fenger-Hall  Co.,  Ltd.,  newspaper 
representatives,  San  Francisco,  this  week 
announced  the  appointment  of  L.  A. 
Thatcher  as  a  niemlier  of  its  l>os  Angeles 

staff.  He  formerly’  was  with  National 
Newspaper  Fjiterprises,  formerly  Ella 
Lehr  cooking  schools,  as  chief  traveling 
advance  man.  David  A.  Williamson  for¬ 
merly  with  Simpson  &  Reilly,  has  joined 
the  San  Francisco  office  of  F'enger-Hall. 
Miss  Janice  Madden  has  also  joined  the 
San  Francisco  office  after  six  years  with 
the  .Xmerican-Ilawaiian  Steamship  Com¬ 
pany  and  with  Pillshury  &  Curtis,  marine 
engineers. 

WELSH  LOCAL  MANAGER 

Howard  A.  Welsh,  of  the  San  I'ran- 
eisco  Chroniele  advertising  staff,  has 
been  appointed'local  advertising  manager, 
it  is  announced  by  Lewis  K.  Haas,  busi¬ 
ness  manager,  who  recently  assumed  the 
additional  duties  of  national  advertising 
director.  Mr.  Welsh  has  been  with  the 
Clironicle  for  several  years. 

JOINS  CHATTANOOGA  TIMES 

Travis  K.  Hedrick,  who  has  been 
assigned  by  the  .XsstK'iated  Press  at  the 
state  Capitol,  Montgomery,  during  the 
session  of  the  .Mabama  legislature,  has 
resigned  and  joined  the  Chattanooga 
Times  copy  desk.  Hedrick,  prior  to 
joining  the  .N.P.  .staff,  was  on  the  city 
staff  of  the  Birmingham  Agc-IIerald. 


REPORTER  AT  SCENE  WHEN 
BOMB  EXPLODED 

^HE  dream  of  every  newspaper¬ 
man  of  being  near  a  big  story 
when  it  breaks  came  true  for 
Andrew  H.  Smith,  reporter  for  the 
Birmingham  News.  Smith  was  only 
fifty  yards  away  when  a  bomb  wag 
thrown  into  a  milk  plant  as  an 
aftermath  of  a  milk-price  war  in 
Birmingham.  Two  persons  were 
killed,  a  half  dozen  injured  and 
windows  in  the  whole  block 
shuttered. 

Inhalation  of  fumes  of  a  blasted 
ammonia  tank  in  the  milk  plant 
did  not  keep  Smith  from  getting 
to  a  telephone  and  giving  the  story 
to  the  paper  which  was  on  the 
streets  a  few  minutes  after  the 
explosion. 


TAGEBLATT  SIGNS  WITH  U.P. 

Berlin  Daily  Takes  Service  and  Gives 
Rights  to  Its  German  News 

The  Berliner  Tageblait  has  signed  an 
agreement  for  world-wide  news  service 
from  the  United  States.  Under  the  terms 
announced  this  week  in  New  York, 
United  Press  will  have  exclusive  world 
rights  outside  of  Germany  to  the  (ier- 
nian  news  gathered  by  Tageblatt’s  staff. 

The  agreement  provides  also  for 
United  Press  service  to  three  other  Ber¬ 
lin  newspapers  owned  by  Rudolph  Mosse, 
the  .4cht  Uhr  .4bendblatt,  the  Berliner 
Volkszeitung  and  the  Berliner  Morgen- 
zeitung. 

Tageblatt  heretofore  has  used  no  news 
agency  service  except  that  of  the  Wolff 
Telegraph  Bureau,  and  has  depended 
largely  upon  its  own  correspondents 
throughout  tlie  world  for  world  news. 

MOGENSEN  APPOINTED 

'I'he  Elko  (Nev.)  Free-Press,  new 
daily  newspaper,  has  apix)inted  M.  C. 
Mogensen  &  (jo.,  Inc.,  its  national 

representative. 


GILLETTE  SUIT  IS  HEARD 

Earnings  Statements  Misleading,  It  1$ 
Charged  in  $21,000,000  Action 

Trial  of  the  $21,000,000  equity  suit 
of  the  minority  stockholders  of  the  Gil- 
lette  Safety  Razor  Company  against  cer¬ 
tain  former  directors  of  that  concern  is 
now  under  way  in  the  Suffolk  County 
courthouse  in  Boston  before  Judge  Wil- 
liam  M.  Prest  of  the  Probate  Court  as 
master  by  appointment  from  Supreme 
Court  Justice  James  N.  Carroll. 

The  plaintiffs  seek  to  recover  losses 
said  to  have  been  sustained  by  the  com¬ 
pany  through  the  sale  of  the  company's 
stock  to  itself  at  an  allegedly  exhorbi- 
tant  price. 

The  minority  stockholders  charge  that 
the  statements  of  earnings  from  1925  to 
1929  published  under  the  authority  of 
the  directors  were  untrue  and  mislead¬ 
ing. 

STORES  TO  ADVERTISE 

First  steps  in  the  merging  of  several 
hundred  grocery  stores  in  the  Toledo 
area  for  the  purpose  of  extensive  united 
advertising,  group  buying  and  mass 
selling  were  taken  at  a  meeting  of  re¬ 
tailers  last  week  in  the  Toledo  Chamber 
of  Commerce.  The  grocers  met  with 
representatives  of  the  R.  A.  Bartley  Com¬ 
pany,  which  has  taken  over  the  products 
of  the  Red  and  White  Stores  for  distri¬ 
bution  on  a  co-operative  basis  in  16 
counties  of  northwestern  Ohio.  R.  H. 
G  ilson,  chief  field  agent  of  the  stores, 
emphasized  the  necessity  of  greater  and 
more  effective  advertising  both  in  the 
national  field  and  locally. 

ON  DAILIES  THIRTY  YEARS 

Kdward  H.  Mills,  business  manager  of 
the  Gloversi.’ille  and  Johnstmvn  (N.Y.) 
Leader-Republican  and  Morning  Herald, 
marked  the  30th  year  of  his  connection 
with  the  dailies  July  1.  Mr.  Mills,  who 
is  vice-president  of  the  publishing  com¬ 
pany,  started  as  an  office  boy,  later  lie- 
coming  circulation  manager  and  then  ad¬ 
vertising  manager.  He  has  held  his 
present  position  for  the  past  IS  years. 


Fort  Worth  Star -Telegram 

AAORNINC  evening  SUNDAY 

AMON  G  CARTER  A  L  SHUMAN 


e  Pretidrnl  •rW  Atfi-  (Mtm 
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Boston 

is 


SHOPPING  Day 

Maybe  Monday  means  soap  suds  and  washing 
hanging  on  a  line  in  some  communities. 

But  in  Boston  Monday  means  stores  full  of  eager, 
interested  shoppers.  Records  of  Boston  stores  prove  it 
.  .  .  especially  department  and  furniture  stores. 

There’s  a  real  chance  for  making  Sunday  advertising 

do  a  job.  Retail  merchants  don’t  guess . . .  they  know 

which  local  paper  brings  results. 


In  1930  Boston  department  stores  placed  almost  as 
much  advertising  in  the  Sunday  Globe  as  in  all  other 

papers  combined. 

And  the  AAAA  Survey  shows  the 
Daily  Globe  at  least  equal  to  the  Sunday 

edition  in  “pulling”  power. 


W hether  your  product  sells  Monday— 
or  every  day  .  .  .  this  paper  reaches 
your  market. 


i 


f 


The  Boston  Globe 
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MODIFICATION  OF  COMMON  LAW  CITED 
AS  TWO  JUDGES  ADMIT  LIBEL  DEFENSE 


Mitigation  of  Damages  Allowed  in  Actions  Against  New  York 
American  and  Albany  Knickerbocker  Press 
Despite  Justification  Pleas 


TWO  judRcs  in  the  Apin'llatc  Divisioiit 
of  the  New  York  State  Supreme 
Court  have  written  almost  identical 
opinions  sustaining  the  right  of  two 
newspaiK'rs  to  introduce  previous  knowl¬ 
edge  and  subsequent  developments  as 
partial  defense  in  mitigation  of  alleged^ 
lilK-l  damages. 

'I'he  decisions  have  lieen  handed  down 
in  two  separate  actions  brought  by  Harry 
Gooilrow,  of  Rouses  Point,  X.  Y., 
against  tlie  iniblishers  of  the  A'ca'  York 
American  and  the  Albany  (X.Y)  Knick¬ 
erbocker  I'rcss.  The  lilxd  is  charged 
in  an  Associated  Press  dispatch  of  Sept. 
19,  1930.  which  said  (loodrow,  a  L'nited 
States  Customs  inspector,  had  been  ac¬ 
cused  of  taking  smuggled  licpior  from 
railroad  passengers  and  selling  it  himself, 
and  had  been  susiK-nded  from  govern¬ 
ment  service. 

In  overruling  the  orders  of  a  lower 
court  dismissing  the  newspaitcTs'  ])ar- 
tial  defense  as  mitigati<in  of  damages, 
the  Appellate  judges  cited  the  change 
that  has  bec'ii  made  in  the  Criminal 
(.'ode  and  Civil  Practice  -Act  from  the 
old  common  law.  Deciding  the  apjieal 
of  the  Press  Company.  Inc.,  from  ( iood- 
row's  early  victory,  Ju>tice  Rhodes  of 
the  Third  1  lepartment  wrote  : 

".\t  common  law.  previous  to  the 
adoption  of  the  (.'ode  and  Practice  .\ct, 
facts  in  mitigation  of  damages  were  re¬ 
quired  to  be  siK'cially  jileaded  and  "j^roof 
in  mitigation  was  not  permitted  where 
the  defendant  |)leaded  and  attempted  to 
prove  justification.  The  justification 
was  reipiired  to  lie  as  broad  as  the  liliel- 
ous  publication,  and  if  he  failed  in  his 
priKif,  the  law  conclusively  presumed 
malice  from  the  reiteration  of  the  charges 
in  his  plea  of  justification.  Proof  in 
mitigation  was  only  received  when  the 
defendant  admitted  the  falsity  of  the 
publication,  in  which  case  he  was  jkt- 
mitted  to  sh<ivv  facts  and  circum>tances 
which  tended  to  disprove  malice  by  show¬ 
ing  that  the  defendant  though  mistaken 
believed  the  charge  to  be  true  when  it 
was  made.  Rut  if  the  facts  and  circum¬ 
stances  offered  tended  to  establish  the 
truth  of  the  charge  or  formed  a  link  in 
the  chain  of  evidence  going  to  make  out 
a  justification,  they  were  not  admissible 
in  mitigation. 

“Hut  by  section  165,  old  ('<Kle.  sec¬ 
tion  535,  new  0)de,  and  section  33K  of 
the  Civil  Practice  Act,  the  rule  has  been 
changed  so  that  a  defendant  is  now  ]K*r- 
mitted  to  prove  facts  in  mitigation  even 
though  he  has  attempted  to  justify  and 
even  though  the  facts  in  mitigation  might 
partially  tend  to  establish  justification. 

“Under  the  common  law,  while  a  par¬ 
tial  defense  could  not  lie  pleaded,  such 
matters  which  could  not  be  pleaded  were 
admissible  in  evidence  under  the  general 
issue,  hence  matters  in  mitigation  could 
be  proved  upon  the  general  issue  with¬ 
out  being  specially  pleaded  if  they  did 
not  tend  to  establish  justification.  But 
after  the  adoption  of  the  Code  provi¬ 
sions,  the  practice  required  that  facts 
in  mitigation  be  pleaded  whether  or  not 
they  tended  to  establish  justification. 

“In  Bush  V.  Prosser,  the  court  said : 
‘The  defendant  has  the  right  to  prove 
the  absence  of  malice  in  mitigation  of 
the  verdict  and  to  do  tliis,  it  is,  of 
course,  indispensable  to  prove  that  he 
lielieved,  and  had  some  reason  to  be¬ 
lieve,  the  charge  to  be  true,  when  it  was 
made.  But  liow  is  he  to  make  this 
proof?  There  are  but  two  conceivable 
modes  of  doing  it :  one,  by  proving  that 
he  had  received  such  information  from 
other  persons  as  induced  him  to  iK-lieve 
the  charge  to  be  true ;  the  other,  by 
.showing  the  existence  of  facts  and  cir¬ 
cumstances  witliin  his  knowledge,  cal¬ 
culated  to  produce  .such  a  belief.’ 

“Logically,  therefore,  if  defendant 
could  mitigate  damages  by  showing  that 
he  believed  the  truth  of  the  publication, 
thus  tending  to  prove  the  absence  of 
malice,  the  facts  on  which  he  relied  must 
have  been  known  to  him  before  publica¬ 


tion.  The  defendant  cannot  have  the 
benefit  of  such  a  fact  in  mitigation  of 
damages  of  which  it  had  no  knowledge.” 

With  virtually  the  same  line  of  rea¬ 
soning.  both  Justice  Rhodes  and  his  col¬ 
league,  Justice  Whitmyer,  have  allowed 
the  New  York  American  and  Knicker- 
Dicker  Press  to  offer  in  defense  facts 
which  they  had  in  their  possession  prior 
to  the  publication  of  the  alleged  libel 
and  other  facts  which  developed  after 
the  publication. 

The  Knickerlx)cker  Press’  defense  set 
forth  that  John  C.  Tullock,  Collector  of 
the  Port  and  superior  officer  of  Good- 
n  w,  conducted  a  public  investigation  of 
the  official  integrity  of  the  plaintiff,  sus¬ 
pended  him  for  inefficiency  and  unfaith- 
nil  discharge  of  his  duties,  and  person- 
•illy  informed  the  Associated  Press  of 
this  action.  Further,  that  since  the  pub- 
I'eation  of  the  article,  investigation  has 
resulted  in  the  plaintilT  being  dismissed 
fn  in  his  ofiical  position  by  his  superiors. 

The  lower  court  struck  out  these  parts 
of  the  <lefense  on  the  plaintiff's  assertion 
that  they  were  “sham,  fri\olous,  irrele- 
va  ;t.  redumlant,  unnecessary,  impertinent, 
and  may  tend  to  prejudice,  embarrass 
and  delay  the  fair  trial  of  this  action.” 

In  the  light  of  the  rules  established 
l.\  common  law  as  modified  by  statute, 
the  apiiellate  court  said,  “the  allegations 
of  the  answer  are  to  he  examined  and 
te'ted  as  to  tlK‘ir  sufficiency,  having  in 
mind  that  pleadings  must  be  liberally 
Cl  nstrued  with  a  view  to  substantial  jus¬ 
tice  between  the  parties. 

"Viewed  in  this  light,  the  facts  alleged 
would  tend  to  establish  that  defendant 
had  reason  to  believe  the  truth  of  the 
article  and  that  it  was  not  actuated  by 
malice  in  the  jiuhlication ;  they  would 
tend  also  to  establish  at  least  a  jiartial 
justification.” 

The  part  of  the  defense  citing  the 
plaintilf’s  dismissal  from  government 
service  was  "aiiiiropriately  pleaded  and 
the  defendant  is  entitled  to  the  benefit 
thereof,"  concludeil  the  opinion.  "Where 
there  is  tlie  semblance  of  a  cause  of 
action  or  a  defense  set  iq)  in  a  plead¬ 
ing,  its  sufficiency  cannot  be  determined 
on  a  motion  to  strike  it  out  as  redund¬ 
ant  or  irrelevant.  Such  a  motion  should 
1k‘  granted  only  where  there  is  evidence 
that  its  retention  could  embarrass  the 
opjKisite  jiarty.” 

'I'he  New  ^'ork  .\merican  defense, 
which  has  been  reinstated.  s])ecifK'd  the 
charges  of  inefficiency  and  insubordina¬ 
tion  made  against  (jiHKlrow  and  said  they 
were  known  to  the  defendant  prior  to 
the  publication  of  the  alleged  lilK'l. 

In  effect,  the  article  stated  that  the 
plaintiff  was  suspended  on  the  charge 
of  taking  smuggled  liquor  from  railroad 
passengers  and  selling  it  hiniself.  The 
facts  set  up  in  mitigation  contain 
one  relating  to  gin,  namely,  that  the 
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plaintiff  obtained  a  bottle  from  some 
source,  arousing  the  deputy  collector’s 
suspicions,  that  he  kept  it  several  days 
in  violation  of  instructions,  and  then 
turned  it  over  to  the  deputy  collector. 
There  is  no  allegation  that  the  gin  had 
lieen  smuggled  or  taken  from  a  pas¬ 
senger  or  that  the  plaintiff  sold  it. 

This  part  of  the  defense  has  been  ruled 
to  be  relevant,  but  other  charges  set  up 
in  mitigation — charges  of  inefficiency,  in¬ 
subordination,  conduct  unliecoming  an 
officer  and  a  gentleman,  and  the  like, 
not  involving  criminality  or  moral  turpi¬ 
tude — are  entirely  unrelated  to  the  charge 
as  pulilished,  which  involves  both  crim¬ 
inality  and  moral  turpitude,  so  that  these 
were  projierly  stricken  out.  Justice  Whit¬ 
myer  ruled. 

PLAQUE  MARKS  EARLY  PAPER 


Hawaiian  D.  A.  R.  Chapter  Places 
Memorial  in  Building 

The  building  in  which  the  first  news¬ 
paper  “west  of  the  Rocky  mountains” 
was  published  was  marked  with  a 
plaque  in  June  during  centennial  exer¬ 
cises  of  l.ahainalutia  high  school,  Maui, 
Hawaii,  mi  whose  campus  the  building 
stands.  The  plaque  was  placed  by  the 
W  illiam  and  Mary  Alexander  Chapter 
of  the  D.  A.  R. 

The  building,  known  as  Hale  Pai,  was 
built  of  lava  rock  in  1832  and  is  still 
used  as  a  classroom  building  of  the 
school.  In  this  room  a  Ramage  press 
was  placed  in  1833  to  publish  transla¬ 
tions  in  Hawaiian  of  English  textbooks, 
and  on  Feb.  14,  1833,  the  first  number 
of  a  newspaper  called  Lama 
(The  Light  of  Hawaii)  was  published 
there.  The  purixise  of  the  paper  was  to 
present  matters  about  the  school  and  the 
missionary  board  which  conducted  the 
school. 


AIDED  ADVERTISERS 


Birmingham  Dailies  Employed  Coua- 
sellor  to  Advise  Merchants 

The  Birmingham  News  and  Age- 
Herald  recently  improved  the  tone  and 
character  of  their  advertising  copy  as  a 
result  of  an  educational  campaign. 

'V-ictor  H.  Hanson,  publisher,  em¬ 
ployed  Lewis  Blumenstock,  advertising 
man,  to  do  special  work  and  act  as  coun¬ 
sellor  to  those  merchants  who  desired  to 
take  advantage  of  his  services  free  to 
them.  The  purpose  was  not  to  induce 
them  to  use  more  space  but  to  get  better 
results  from  their  normal  budget.  Use 
of  more  art  was  particularly  stressed. 

“Merchants  by  continually  emphasizing 
prices  and  exhausting  all  the  adjectives 
in  the  dictionary  to  describe  values  had 
destroyed  much  of  the  effectiveness  of 
their  displays,”  said  George  Riggers,  ad¬ 
vertising  manager  of  the  dailies.  "We 
are  inducing  them  to  run  more  copy  of 
the  educational  and  informative  type  and 
to  educate  the  owners  and  managers  of 
the  stores  along  this  line.” 

'I'he  advertising  pages  of  tlie  News 
and  Age-Herald  have  consequently  lieen 
“cleaned  up.”  'fhe  displays  have  been 
more  dignified  and  carry  less  of  price 
comparison  and  appeal.  Even  a  bank¬ 
rupt  sale  was  handled  in  a  dignified 
manner.  The  name  of  a  “basemenf 
store  was  changed  to  a  “downstairs" 
store  and  it  was  shown  that  artistic  copy 
will  draw  the  chronic  basement  shopper. 

“W’e  have  required  each  merchant  to 
define  and  refine  his  advertising,”  said 
Mr.  Blumenstock.  “The  job  has  been 
to  make  them  look  at  their  copy  with 
the  idea  of  injecting  more  integrity  and 
confidence  and  thus  preserving  the  adver¬ 
tising  investment.” 


POLAND  HONORS  LODGE 


BUYS  CONTROLLING  INTEREST 

Dan  L.  Beebe,  for  the  past  four  years 
liublisher  of  the  OroviUc  (Cal.)  Mer- 
cnry-Kcgister,  has  acquired  a  controlling 
interest  in  Oroville  Mercury.  Ltd., 
which  owns  and  imblishes  the  dailv. 


Henry  Cabot  Lodge,  editi trial  writer, 
Xctv  York  Herald  Tribune,  was  recently 
presented  by  the  Polish  .Xmbassador 
with  the  Cross  of  a  Chevalier  of  the 
Order  of  Polonia  Restituta.  for  his  .serv¬ 
ices  in  promoting  friendly  relations  with 
that  count rv  and  the  United  .States. 


MAIrAZIXE  pages 


**Your  Sunday  Kaga- 
fine  page  tervice  is  in* 
valuable  to  the  Courier* 
Express.  We  could  not  do 
without  it  ’^BUFFALO 
COURIER-EXPRESS. 

▼ 

**The  P  iilie  Ledger 
Magafine  Siction  is  tho 
best  in  the  market,  in 
my  Judgment,  because 
you  can  a  w^ys  depend 
upon  the  "bjects  being 
clean,  decent  and  timely, 
the  art  layouts  are  splen* 
did."*— Walter  M.  Harri* 
son.  OKLAHOMA  OKLA¬ 
HOMAN. 

▼ 

*‘Personally  I  thank 
you  \ot‘  a  service  that 
self-rrspecting  editors  can 
present  to  their  readers 
without  apo.ogy.  since 
Ledger  pages  are  free 
from  the  grotesque,  the 
horrible  and  the  inane 
in  sex  appeal."— W.  M. 
Park.  DETROIT  NEWS. 

"Much  of  the  tremen¬ 
dous  popularity  of  the 
Times  National  Weekly 
section  is  justly  attribut¬ 
able  to  the  interesting, 
cleanly,  timely  character 
of  the  Ledger  pages.  We 
are  especially  pleased 
with  the  attractive  art 
layouts  which  illustrate 
them.*'— C.  B.  Blethen. 
SEATTLE  TIMES. 

▼ 

"It  would  be  difhcult 
for  us  to  make  up  our 
Sunday  Magafine  section 
without  the  pages  we  buy 
from  you."— L.  T.  Rus¬ 
sell.  NEWARK  LED¬ 
GER. 

"Clean  and  timely,  at¬ 
tractively  made  up  and 
well  written,  these  pages 
have  a  strong  appeal  and 
have  been.  I  think,  an 
important  factor  in  the 
progress  of  the  Sunday 
Post -Standard." — Horace 
P.  Bull.  SYRACUSE 
POST-STANDARD. 


Color  Covers,  Front  and  Rack — Sports  Page,  Movie  Page,  Short 
Story  Page,  Puzzle  Page,  Miscellaneous  Feature  Pages  Carrying 
Interviews  With  and  Articles  by  Celebrities. 


LEDGER  SYNDICATE 


ONCENTRATION 


sounds  out  the  Master  Telegraph  Operator  with 
machine-like  precision  .  .  .and  train-load  after  train¬ 
load  of  passengers  ride  with  confidence  in  the 
safety  of  a  great  railroad  system.  It  is  confidence 
born  of  the  ability  of  "Key”  railroad  men  to 
concentrate. 


This  year^  with  accurate  buying  and  accurate  selling 
methods  more  important  than  ever,  buyers  of 
advertising  space  are  "Key”  men  of  merchandising. 
One  message  goes  out  from  experienced  merchan¬ 
disers,  "Concentrate”. 


A  Great  Advertising  Medium 
Concentrates  in  a  Great  Advertising  Medium 


The  Publishers  of  The  Saturday  Evening  Post  concentrated  their 
Pittsburgh  newspaper  advertising  .  .  .  /6  full  -pages  .  .  .  exclusively 
in  The  Press,  the  Pittsburgh  newspaper  with  the  47-year  Habit 
of  Producing  Results. 


The  Pittsburgh  Press 


PRESS*->OF  TUE  AUDIT 
BUREAU  OF  CIRCULATIONS. 
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II  FXPI  AINS  CONTFMPT  CASE  cannot  be  doubted  that  the  press  and  harm  may  come  from  the  taki 

,  Jr  has  full  liberty  to  obtain  material  for  its  p.ctures  in  the  vicinity  ot  the 

against  buffalo  camera  reporter  nubhcations  by  any  method  that  it  deems  .>x.m,  does  not  necessarily  confine 

best,  provided  such  method  is  not  illegal,  to  the  taking  of  pictures  of  those  in( 
It  is  fully  recognized  tnat  the  general  for  crime.  Persons  interested  in 
public,  which  seldom  visits  a  court,  can  litigation,  either  as  parties  or  call 
be  and  snould  be  well  served  by  tne  w.tnesses,  have  a  right  to  approac 
newspapers  in  giving  full  and  accurate  ^ourt  undisturbed,  and  one  can  r 
accounts  of  what  occurs  in  and  about  the  see  that  a  practice  which  compels  ; 
courts.  In  view  of  this,  provision  is  gant  or  a  witness  to  run  a  barri 
made  in  the  Court  House  and  by  the  cameras  with  attendant  noises. 
Courts  for  the  transmission  of  news  to  lead  to  such  parties  relinquishing 
the  representatives  of  the  press.  But  in  right  to  approach  the  courts  and 
this  matter  we  are  concerned  solely  wit.i  .esult  in  witnesses  being  kept  away 

_ _ _ _ ,  _  whether  the  act  of  the  said  Seed  was  an  the  Court.  This  Court  has  no 

room  located  on  the  second  illegal  act.  The  Court  has  a  right  to  at  a  party  to  a  lawsuit,  or  a  wi 
County  Hall  of  Erie  County,  conduct  its  work  and  its  sessions  without  would  have  a  right  to  object  to  hi 
le  floor  are  other  court  rooms,  disturbance  of  any  sort.  This  is  an  in-  ture  being  taken,  and  such  obj 
jury  room,  petit  jury  rooms  herent  right,  as  otherwise  a  Court  which  ..ould  in  the  future,  as  it  has  sonic 
ices  of  the  District  Attorney  cannot  guard  against  disturbance,  finally  in  the  past,  lead  to  fisticuffs  and  s 
jnty,  all  of  these  being  in  the  could  be  nursued  by  disturbance  to  a  disturbing  occurrences, 
irtion  of  the  second  floor,  and  noint  where  it  would  be  forced  to  cease  N’othing  herein  is  intended  to  in 

r  also  are  the  offices  and  meet-  to  function.  So  it  is  evident  that  this  this  Court  has  a  viewpoint  tha 

of  the  Board  of  Supervisors  right  to  sit  and  proceed  undisturbed  is  a  ‘iires  may  not  be  taken  in  the  cor 
unty,  which  offices  and  meet-  “g'lt  necessary  to  the  liberties  of  the  of  the  Court  House.  The  press 
are  in  the  northern  part  of  eople,  for  whose  protection  the  courts  right  to  collect  its  news  if  it  does 
On  Friday  afternoon,  June  have  been  creat^.  Therefore,  the  legis-  a  peaceable  and  legal  fashion.  Bi 
lature  has  provided  that  noises,  or  other  la  ;ing  of  pictures  in  such  a  main 
disturbances  tending  to  interrupt  the  creates  noise  that  is  disturbing  t 
proceedings  of  the  Court,  are  criminal  Court,  or  leads  to  the  gathering  of 
and  punishable  ( §  fiOO,  Penal  I^w,  and  crowds,  or  causes  the  parties  whos 
§  750,  Tudiciary  Law).  The  taking  of  a  tures  are  being  taken  to  enter  \ 
photograph  by  the  use  of  explosives  protest,  is  conduct  that  disturb 
creates  a  noise  that  disturbs  the  Court,  Court  and  directly  tends  to  intern 
and  is  apt  to  result  in  the  congregation  proceedings,  either  by  noises  or  1: 
of  large  numbers  of  persons  whose  pres-  molestation  of  those  who  are  entit 
ence  outside  the  doors  of  the  court  room  apnroach  the  Court  without  hindrs 
would  result  in  disorder,  disturbing  the  Since  the  occurrence  of  last  Eric 
Court.  which  Mr.  Seed  was  involved,  this 

Prisoners  who  are  being  brought  has  been  advised  that  the  occurrer 
f’rough  the  corridors  of  the  County  self,  and  similar  occurrences,  have 
Hall  where  this  Court  sits,  should  be  brought  about  by  a  lack  of  knov 
allowed  to  go  through  such  corridors  on  the  part  of  those  seeking  to  ( 
unmolested,  because  their  molestation,  the  pictures  as  to  their  rights  and 
even  if  only  by  a  photographer,  is  apt  to  their  duties  toward  the  Court, 
lead  to  disorder  that  may  lead  to  the  re-  memorandum  is  written  with  the  tl 
lease  or  escape  of  the  prisoners.  The  that  the  information  therein  con 
iiicture  taken  by  said  Seed  shows  that  it  '’mH  lead  to  a  proper  conduct  on  th 
was  taken  against  the  desire  of  those  of  those  seeking  to  take  pictures  i 
who  are  pictured,  and  such  an  incident  vicinity  of  the  Court.  With  tl 
could  easily  lead  to  riot  in  the  halls  and  mind,  the  Court  sees  no  reason  tf 
corridors  adjoining  the  Court.  This  line  timie  the  proceetlings  against  Mr. 
of  reasoning  that  disorders  may  arise  •'uH  he  is  discharged. 


Letter  to  Editor  &  Publisher  Says  Flashlight  Explosion  Would 
Disturb  Grand  Jury — Court’s  Views  Explained  in 
Memorandum — Did  Not  Order  Plate  Destroyed 


the  rules  of  law  which  1  deem  pertinent 
to  the  matter.  I  am  therefore  taking  the 
liberty  of  enclosing  a  copy  of  such  Memo¬ 
randum. 

"The  points  to  which  I  refer  are.  first, 
that  my  original  meeting  with  the  photog- 
raplier  was  at  the  door  of  the  Grand 
Jury  Room,  and  my  warning  to  him  was 
due  to  my  desire  to  avoid  a  disturbance  of 
the  Grand  Jury  and  of  the  Court ;  second, 
that  when  the  picture  was  finally  taken,  it 
was  taken  with  an  explosive  and  not  with 
an  electric  flash,  and  the  noise  was  one 
that  could  be  readily  heard  at  a  distance 
of  one  hundred  feet  and  upward ;  and 
third,  that  the  reason  that  Mr.  Seed  was 
discharged  by  the  Court  was  not  because 
the  Court  did  not  feel  that  he  could  be 
held  in  contempt,  but  was  because  the 
Court  felt  that  the  local  newsiiapermen 
did  not  appreciate  that  a  similar  occur¬ 
rence  was  one  that  would  disturb  the 
proceedings  of  the  Court. 

“The  rules  of  law  that  1  have  endeav¬ 
ored  to  bring  to  the  attention  of  interested 
parties  are  that  (a)  prisoners  lieing 
brought  to  Court  are  under  the  protection 
of  the  Court  and  are  entitled  to  be 
brought  into  Court  without  molestation  or 
disturbance;  (b)  that  other  litigants  and 
witnesses  have  a  right  to  come  into  court 
without  lieing  molested,  and  (c)  that  a 
gathering  of  crowds  outside  of  court- 
nxim  diKirs,  and  the  other  noises  attend¬ 
ant  upon  the  taking  of  photographs,  do  at 
certain  times  seriously  disturb  the  order 
of  the  Court  and  the  jiroceedings  of  the 
Court. 

“I  did  not  order  the  destruction  of  the 
plate,  but  in  fact  directed  the  deputy 
sheriff  to  give  it  to  Mr.  Matthews,  the 
Editor  of  the  Courier-Express. 

“I  assure  you  that  the  foregoing  is  not 
written  in  a  critical  manner,  but  solely 
for  the  purjKise  of  drawing  to  your  atten¬ 
tion  the  contents  of  the  Memorandum  and 
of  this  letter.  In  my  opinion,  no  court 
should  prevent  a  newspaper  from  gather¬ 
ing  news ;  but,  on  the  other  hand,  news¬ 
papers  should  show  a  proper  respect  for 
the  Court  and  not  disturb  the  proceed¬ 
ings  of  the  Court  or  interfere  with  the 
coming  into  court  of  jiersons  who  find  it 
necessary  to  attend  court. 

“\'ery  truly  yours. 

S.SMIKI.  I.  H.skris.” 

“July  15.  1951. 


The  memorandum  to  which  Justice 
Harris  refers  is  as  follows: 

ST.\TE  OF  NEW  YORK, 

SUPREME  COURT. 

1  n  the  Matter 
of 

FR.\NK  O.  SEED. 

Stanley  G.  Falk,  Eso.,  for  Mr.  Seed. 

Memorandum 

'HARRIS,  J. 

This  Court,  of  its  own  motion,  has 
cited  the  above  named  Seed  before  the 
Court  on  a  charge  of  violation  of  sub¬ 
division  2.  section  7.50  of  the  Judiciary 
l.aw.  which  section  and  such  sulKlivision, 
so  far  as  is  pertinent  to  the  matter 
herein,  are  quoted  as  follows ; 

“I  /.so.  POWER  OF  COURTS 
OF  RECORD  TO  PUNISH  FOR 
CRIMINAI.  CONTEMPTS.  A  court 
of  record  has  power  to  punish  for  a 
criminal  contempt,  a  )>er&on  guilty  of 
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Oi^ly  Other  Cities 
Have  Newspapers  as  Large 
as  The  Kansas  City  Star 


Average  daily  net  paid  cir¬ 
culation  of  The  Kansas  City 
Star  for  six  months  ending 
March  31: 

EVENING 

297,193 

MORNING 

295,697 

SUNDAY 

313,875 


I  ''HEY  are  New  York  and 
^  Chicago.  This  is  on  a  basis 
of  the  The  Kansas  City  Star’s 
combined  morning  and  even¬ 
ing  circulation.  If  the  com¬ 
parison  is  limited  to  The  Star’s 
morning  or  evening  circulation 
separately,  then  four  other 
cities  have  newspapers  as  large 
as  The  Kansas  City  Star. 

But  no  other  newspaper  in  any 
other  city  of  any  size  has  as 
low  an  advertising  rate  as  The 
Kansas  City  Star. 


THE  KANSAS  CITY  STAR 


LARGEST  N  E  S  P  A  P  E  R  WEST  OF  THE  MISSISSIPPI  R  1  E  R 


> 


POL.IC  PLANS  MOST  F^HAIJSTIVP  newspaper  space  seller  the  number  and  buying  habits  of  their  families  and  how 

kinds  of  prospects  in  his  market  for  a  these  habits  are  influenced  by  the  media 
particular  type  of  car,  the  car’s  position  reaching  their  homes, 
in  the  market  with  relation  to  competi-  “At  the  same  time,  the  data  as  to  du- 
tors,  the  way  in  which  people  in  that  plicate  coverage  by  both  magazine  and 
market  buy  automobiles  and  how  much  newspapers  in  each  important  urban  mar- 
money  they  spend.  Such  information  ket  in  the  United  States  should  prove  of 
would  furnish  a  positive  basis  for  sales  incalculable  advantage  to  merchandisers, 
quotas,  neighl)orhood  by  neighborhood.  allowing  them  to  eliminate  waste.  It 
“The  census  will  enable  the  newspaper  should  set  new  values  upon  the  selling 
salesman  to  do  the  same  thing  for  radio,  efficiency  of  media,  giving  new  and  higher 
furnishing  information  as  who  owns  ratings  to  media  appealing  to  the  income 
radios  and  what  makes,  what  stations  groups  with  the  most  effective  purchasing 
they  listen  to  and  what  programs  they  ixjwer.’’ 

Compilation  of  the  facts  in  the  new 
if  information  in  great  study  is  in  charge  of  Mr.  Knight,  who 
s  made  available  for  retired  from  Emerson  B.  Knight,  Inc.,  of 
ng  industries:  Banks,  Indianapolis,  to  head  the  consumer  re¬ 
clothing.  drugs  and  search  division  of  the  Polk  company.  The 

, _  lance  companies,  food,  latter  firm  publishes  more  than  700  direc- 

-wear  mer-  furniture,  gasoline,  oil  and  grease,  heat-  tories,  covering  4,000  urban  communities, 
d  girls  re-  ers,  life  insurance,  paints  and  varnishes.  It  also  publishes  an  annual  business  cen- 
ude  toward  phonographs,  pianos,  electric  ranges,  elec-  .sus  of  the  United  States  and  Canada,  and 
they  siiend  trie  refrigerators,  real  estate  and  building,  has  for  years  supplied  the  motor  car  in- 
liiies.  He  shoes,  telephone  companies,  tires,  vacuum  dustry  with  monthly  new  car  statistics, 
reliant  how  cleaners  and  electric  washers.  and  with  an  annual  count  of  cars  and 

dufully  be-  “We  are  convinced  that  when  the  data  trucks  in  the  United  States  and  Canada, 
ii  to  deter-  compiled  in  each  of  the  city  studies  is  Mr.  Knight  made  plain  that  the  present 
sing  effort  completed,  it  will  prove  a  most  effective  study  was  not  intended  to  prove  circu- 
hat  market,  yardstick  of  the  effectiveness  of  advertis-  lation  coverage  in  any  sense,  but  rather 
lie  to  show  ing  media  in  influencing  sales  in  given  to  show  the  human  values  behind  circu- 
imers  were  markets,  at  the  same  time  showing  the  lation. 

market,  in  way  to  the  most  effective  use  of  such  Information  gathered  is  expected  to  aid 
vhy  he  was  media.  Circulation  figures  alone  w'ill  not  in  defining  trading  areas.  On  the  other 
mean  so  much  as  the  unbiased  testimony  hand,  it  will  show  even  subdivisions  of 
lish  to  the  of  the  women  heads  of  families  about  the  cities. 


Directory  Firm  Putting  92  Questions  to  11,000,000  Families 
in  1,280  Cities  to  Determine  Buying  Habits — 
Pittsburgh  Already  Covered 


NIXETV-TWO  qutestions,  designed  to  the  last  ten  years  have  meant  thousands 
make  the  inner  consciousness  of  the  of  dollars  in  new  business,  not  only  sus- 
urban  consumer  an  oiien  book  to  sales  taming  and  increasing  the  linage  of  pres- 
managers  and  advertising  men,  are  the  en;  advertisers  but  also  bringing  in  new 
framework  of  a  national  market  study  advertisers  by  showing  them  the  way  to 
being  conducted  on  an  amazing  scale  by  develop  profitably  by  use  of  newspaper 
K.  L.  I’olk  &  Co.,  of  Detroit,  publisher  advertising, 
of  city  directories,  under  the  supervision  “Let  me  present  some  examples  of  what  detail  also 
of  Emerson  B.  Knight,  IndianajKilis  re-  we  mean.  Armed  with  the  facts  devel-  each  of  the 
search  man. 

Pittsburgh  housewives  have  already 
given  their  answers  to  the  questions  and 
a  corps  of  enumerators  and  tabulators 
liave  settled  down  to  serious  contemplcT- 
tion  of  the  information  gathered.  The 
whole  plan  calls  for  three  years  of  work 
in  interviewing  11,000,(KXJ  families  in 
1280  cities  and  towns,  and  in  compiling 
the  results.  The  survey  will  cover  all 
the  municipalities  in  the  .\.B.C.  trading 
areas  of  cities  with  25,000  population  or 
more. 

When  the  work  is  completed,  accord¬ 
ing  to  Ralph  L.  Polk,  president  of  the 
Polk  company,  American  business  will 
have  the  most  comprehensive  and  un¬ 
biased  information  over  obtained  on  na¬ 
tional  markets.  “The  new  detailed  cen¬ 
sus  of  American  buying  habits,’’  he  said, 

“will  show,  by  families  and  neighbor¬ 
hoods,  buying  power,  nativity  and  sex ; 
types  and  ages  of  residences ;  ownership 
by  makes  and  ages  of  radios,  electric  re¬ 
frigerators,  vacuum  cleaners,  electric 
washers  and  phonographs ;  and  prefer¬ 
ences  by  brands  for  canned  goods,  coffee, 
bread,  soap,  cigarettes,  tires,  gasoline  and 
motor  oils,  etc. 

“The  study  will  enable  us  to  show  to 
American  business  the  numljer,  make  and 
age  of  automobiles  and  whether  they  were 
purchased  new  or  used;  the  extent  and 
volume  of  life  insurance  coverage,  the 
rank  in  consumer  acceptance  of  depart¬ 
ment  stores,  groceries,  drug,  electrical, 
shoe,  furniture,  men’s  clothing  and 
women’s  apparel  stores. 

“Moreover,  we  will  be  able  to  reveal 
the  proportion  of  buying  of  typical  mer- 
cliandise  in  specific  price  zones,  and  the 
extent  of  instalment  buying  of  sitecific 
merchandise. 

“Most  important  to  publishers,  we  will 
l>e  able  to  tell  them  the  family  coverage 
and  the  economic  characteristics  of  read¬ 
ers  of  newspapers  and  magazines,  as  well 
as  the  numl)ers  of  listeners  to  radio  sta¬ 
tions  and  the  hours  and  programs  they 
prefer. 


and  promotes  advertising  ef¬ 
fectiveness. 

The  News  offers  advertisers  a 
balanced  circulation.  Of  its 
total  circulation  64%  is  in 
Marion  County  (Indianapolis), 
84%  in  the  city  and  trading 
territory,  and  16%  in  the  outer 
zone.  City  circulation  is  94% 
HOME  DELIV  ERED  hy  regular 
carrier  (as  defined  by  the 
A.B.C.)  to  regular  subscribers. 
Suburban  and  country  circula¬ 
tion  is  almost  wholly  confined 
to  cities  and  towns,  and — by 
means  of  95  motor  routes  op¬ 
erating  on  principal  highways 
— to  rural  residents  of  highest 
purchasing  power.  In  Indian¬ 
apolis,  The  News  is  read  by 
more  than  4  out  of  every  5 
families.  In  the  city  and  trad¬ 
ing  territory,  by  an  average  of 
better  than  one  out  of  every 
two  families. 


)nl(mcuL 


“Of  greatest  benefit  to  the  man  who 
must  merchandise  publication  space,  the 
national  study  and  the  studies  in  each 
citv  will  provide  a  primary  ground  in 
merchandising  language  and  give  him  a 
new  and  complete  grasp  of  the  product 
which  he  has  to  sell.  It  will  provide  a 
common  meeting  place  for  merchants  aiid 
newspapermen  where  they  can  see  their 
way  to  restore  business  to  a  profitable 
plane. 

“Fragmentary  efforts  along  this  line  in 


A  balancfnl  newspaper  circula¬ 
tion  has  both  quantity  and 
quality.  It  gives  intensive  cov¬ 
erage  where  coverage  is  most 
desirable.  It  parallels  pur¬ 
chasing  power  and  sales  poten¬ 
tialities.  In  relation  to  its 
total,  it  is  neither  top-heavy  in 
city  nor  in  suburban  and  coun¬ 
try.  Thus,  it  eliminates  waste 


News  circulation  efforts  are 
concentrated  in  logical  areas. 
News  circulation  is  heaviest 
where  purchasing  power  is 
greatest.  This — with  long  es¬ 
tablished  reader  interest  and 
responsiveness — enables  it  to 
do  a  complete  and  economical 
advertising  job  .  .  .  ALONE. 


Every  other  home  cov¬ 
erage  is  offered  hy 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 


Aiember  cJ  the  100  000  Group  ofAmertcan  CUIet 


INDIANAPOLIS  NEWS 


Slfe  Brtroft 

"StarU  tha  Day 
in  Datroif’ 


in  Indianapolis  for  36  consecutive  years 


New  York:  DAN  A.  CARROLL,  110  East  42nd  Street  DON  U.  BRIDGE,  Advertising  Dkectot  Chicaso:  J.  E.  LUTZ,  Lake  Michisan  Bids. 
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DO  YOU  KNOW  the 

Garnett Mwspaper  in  Hartfot'd 


Travelers  Insurance  Building 


Fourth  in  the 
ISation 

in  6-day  volume 
of  advertising 


wtheXSGannet^ 
I  Rich  Home  | 
Markets  | 
Serr'inq  a  | 
4otal  of  orer  I 

I  1,100,000  J 

families  M 


Carries  more  adrertising 
ia  6  days,  than  any  other 
England  newspaper  in  7  days 

There  is  a  specific  reason  why  the  Hartford  Times  enjoys  such  unique 
leadership  in  advertising  supremacy.  To  lead  the  Metropolitan  Boston 
papers  in  linage  is  more  than  a  mere  accomplishment.  It  definitely  proves  not 
only  the  stable  buying  power  of  the  Hartford  market,  but  the  sales  power  of 
the  Hartford  Times.  There  can  be  no  other  answer. 

A  national  campaign  is  incomplete  without  Hartford  and  the  Times. 
Business  is  good  in  the  Hartford  area  right  now. 

If  you  want  substantiating  facts  on  the  Hartford  Times  market  ....  just 
write.  Get  the  facts  on  this  great  daily  with  its  tremendous  reader  acceptance, 
located  in  one  of  the  richest,  most  prosperous  and  responsive  fields  in  America. 


The  Gannett  Newspapers 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  Olean  Herald  ::  Brooklyn  Daily  Eagle 
Elmira  Star-Gazette-Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburgh-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  &  Chronicle  ::  Plainheld.  N.  J.,  Courier-News 
Rochester  Times  Union  ::  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKINNEY  &  SON — New  York — Chicago— San  Francisco 
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140  NEWSPAPERS  EQUIPPED  TO  GIVE 
COLOR  PRINTING  TO  ADVERTISERS 

Chicago  Tribune  Compilation  Shows  Surprising  Growth  in  Past 
Five  Years — Majority  Print  One  Color  Besides  Black — 
Many  Offer  Run  of  Paper  Work 


Growing  use  of  color  in  newspaper 
advertising  is  indicated  by  a  survey  of 
American  newspapers  issued  by  the  Chi¬ 
cago  Tribune,  which  lists  140  newspapers 
in  the  United  States  and  Canada  as  mak¬ 
ing  some  use  of  color  printing  aside  from 
"fudge,”  rotogravure,  and  comic  press 
work.  Half  a  dozen  others  in  the  list 
report  that  they  have  definitely  discon¬ 
tinued  the  color  work,  and  the  list  would 
he  shortened  by  eliminating  those  which 
say  they  have  done  none  recently.  Others 
state  that  color  work  has  been  confined  to 
special  sections,  or  certain  pages. 

However,  a  surprising  number  report 
that  they  offer  color  advertising  in  run- 
of-paper  space,  many  also  making  some 
use  of  color  for  editorial  material  or  their 
own  promotion.  Most  of  them  print  one 
color  besides  black,  but  some  report  two, 
three,  and  four-color  work.  Nearly  half 
have  begun  color  printing  within  the  last 
five  years. 

The  following  list  includes  all  the  news¬ 
papers  which  report  on  color  w'ork  except 
those  which  say  they  have  discontinued 
it : 

Alabama:  Decatur  Daily,  Mobile 

Register. 

-Arkansas:  Jonesboro  Tribune. 

Colorado:  Colorado  Springs  Telegraph, 
Denver  Post,  Pueblo  Chieftain,  Pueblo 
Journal,  Sterling  Advocate. 

California :  .Alhambra  Post-Advocate, 
Anaheim  Bulletin,  Fresno  Bee,  Holly- 
Tvood  Neu’s,  Los  Angeles  Record,  Long 
Beach  Press,  I^ong  Beach  Sun,  Oakland 
Tribune,  Ontario  Report,  Pasadena  Star- 
News,  Stockton  Record,  Vallejo  Times- 
ILcrald,  I’allejo  Chronicle,  Ventura  Star, 
IVhitticr  News,  .San  Francisco  Chronicle. 

Connecticut:  Bridgeport  Times-Star, 
Xczi’  IJaven  Times. 

Florida  :  Daytona  Beach  Xew.<:- Journal. 
St.  Petersburg  Times.  Orlando  .Sentinel, 
Palm  Beach  Times,  Jacksonville  I-'lorida 
Thnes-Union. 

Georgia:  Atlanla  Constitution,  Macon 
\ews-Telc(jraph. 

Idaho:  Boise  Xews,  Boise  Statesman, 
I.eu’iston  Tribune.  Twin  Falls  Xews. 

Illinois:  Aurora  Beacon-Xews,  Bloom¬ 
ington  Pantagraph,  Cenfralia  Sentinel, 
Chicago  American,  Chicago  Tribune, 
National  City  Reporter,  Peoria  Journal, 
Springfield  Journal, 

Indiana:  Indianapolis  Commercial. 

Frankfort  Times.  Evansville  Press.  Con- 
ncrs^'ille  Xesos,  Xezvcastle  Times,  Bloom¬ 
ington  World. 

Iowa:  Boone  Republican.  Burlington 
Haii'keye,  Des  .Moines  Register  &  Tri¬ 
bune,  Sioux  City  Tribune. 

Nan.sas:  Salina  Journal,  Pittsburg  Sun. 
Ottawa  Herald. 

Kentucky  :  Owensboro  Inquirer. 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  otherNew  York 
newspaper. 

NEW  YOSE 

Ketalb  S^bune 


Massachusetts:  Lawrence  Sun. 

Michigan:  Benton  Harbor  Palladium, 
Saginatv  News,  Mt.  Clemens  Leader, 
Grand  Rapids  Press. 

Minnesota:  St.  Paul  News,  Minneapolis 
Journal,  Minneapolis  Star,  Fergus  Falls 
Journal,  Duluth  Tribune. 

Mississippi:  Meridian  Star. 

Missouri :  St.  I-ouis  Star,  Joplin  Globe. 

Montana:  Niles  City  Star,  Billings 
Gazette,  Butte  Standard,  Great  Falls 
Tribune. 

Nebraska :  Uncoln  Journal. 

New  Mexico:  Aar  Vegas  Optic. 

New  York:  Illyria  Gazette,  Corning 
Leader. 

North  Dakota:  Mandan  Pioneer. 

Oklahoma:  Miami  Record,  Bartelsville 
Examiner,  Enid  Xezvs-Eagle,  Oklahoma 
City  Oklahoman,  Oklahoma  City  Times. 

Ohio:  Zanesz'ille  Recorder,  Xenia 

Gazette,  Portsmouth  Times,  Sandusky 
Star,  Xezvark  .Advocate,  Martins  Ferry 
Times,  Chillicothe  Gazette,  Chillicothe 
Xezi'S,  .Athens  Messenger. 

Oregon :  Portland  Journal,  Portland 
Xews.  Portland  Oregonian. 

Pennsylvania:  Harrisburg  Telegraph, 
Lebanon  Nezt'S  Times,  .McKeesport 
News,  Wilkes-Barre  Times-Leader,  Ard¬ 
more  Times,  Butler  Eagle,  Nezv  Ken¬ 
sington  Dispatch. 

Tennessee;  Knoxz'ille  Journal. 

Texas:  Dallas  Nezvs.  El  Paso  El  Con¬ 
tinental.  El  Paso  Times,  San  Angelo 
Standard  Times,  Texarkana  Gazette  & 
Xezvs.  H'ichita  Falls  Times. 

Utah :  Odgen  Standard. 

Virginia :  Norfolk  Ledger. 

Wisconsin :  Superior  Telegram.  Racine 
Journal.  Milzoaukce  Herald  ((jerman), 
Jancsz'ille  Gazette.  Fond  du  Lac  Reporter. 

West  Virginia:  Blueficld  Telegraph. 

Wyoming:  Casper  Tribune-Herald, 
Sheridan  I^ress. 

vVashington:  Aberdeen  World,  Bre¬ 
merton  Nezcs-Scarchlight,  Seattle  Star, 


Seattle  Times,  Spokane  Spokesman- 
Review,  Tacoma  Times. 

Canada 

Alberta :  Calgary  Albertan. 

British  Columbia:  Vancouver  Star, 
Nelson  Xews. 

Manitoba:  Winnipeg  Free  Press. 

Ontario:  London  Advertiser.  Oshazva 
TitMS,  Windsor  Star,  Peterboro  Ex¬ 
aminer,  Fort  William  Times-Journal, 
Woodstock  Sentinel. 

Quebec  :  Sherbrooke  Record,  Montreal 
I-a  Presse,  Montreal  La  Patrie. 

Saskatchewan ;  Regitta  Leader-Post, 
Moose  Jaw  Times. 

Hawaii :  Honoltda  Adz'ertiser,  Hono- 
lula  Hoc  hi. 

PLAY-BY-PLAY  VIA  RADIO 

Toledo  Blade  Used  Short  Wave  Set  to 
Cover  Golf  Tournament 

Working  with  a  national  radio  network 
hook-up  the  Toledo  Blade  used  a  short 
wave  receiving  set  to  obtain  first  news 
of  the  final  round  of  the  National  Open 
Golf  tournament  at  Inverness  club,  To¬ 
ledo,  last  week. 

William  H.  Mylander  of  the  Blade 
staff,  equipped  with  a  NBC  short  wave 
set  and  microphone,  followed  the  play 
and  transmitted  it  to  Raymond  Werneke 
on  top  of  the  club  house,  who  received 
it  and  made  carbon  copies  of  the  stroke- 
by-stroke  play.  One  was  given  to  Plum¬ 
mer  Whipple  of  the  Blade  sport  staff, 
who  telephone<l  it  to  his  office.  The 
other  went  to  O.  B.  Keeler,  w’ho  broad¬ 
cast  it  over  the  network. 

CENSORSHIP  LIFTED 

Inmates  of  the  Rhode  Island  State 
Prison  at  Howard,  R.  I.,  are  now  al¬ 
lowed  to  read  undipped,  uncensored 
newspapers  for  the  first  time  in  many 
years.  Warden  Ralph  Walker  has  done 
away  with  the  former  custom  of  cutting 
out  any  stories  referring  to  prisons, 
prison  riots  or  jail  breaks. 


J.  M.  COX.  JR.,  PROMOTED 

Named  Aasistant  Publieker  of  Day. 
ton  (O.)  News  by  His  Father 

{Special  to  Editos  &  Publisher) 

Dayton,  O.,  July  13. — Appointment  of 
James  M.  Cox,  Jr.,  as  assistant  publisher 
of  the  Dayton  Daily  News  has  been  an¬ 
nounced  by  his 
father  former 
Gov.  James  M. 

Cox  of  Ohio, 
owner  and  pub¬ 
lisher  of  the 
paper  since  1888. 

Young  Cox 
comes  to  his  new 
post  with  an 
ample  background 
of  newspaper  ex¬ 
perience.  He  was 
graduated  from 
Yale  University 

class  of  James  M.  Cox,  Jr. 

1928  and  has 

spent  the  last  three  years  working  in 
various  departments  of  the  Dayton  paper 
and  also  on  the  three  other  papers  owned 
by  former  Gov.  Cox,  the  Springfield 
Daily  News,  Springfield  Sun  and  the 
Miami  (IHa.)  Daily  Xezes. 

He  has  worked  in  the  circulation,  ad¬ 
vertising,  editorial  departments  and  busi¬ 
ness  office. 

The  new  assistant  publisher  is  a  lover 
of  the  out-of-doors  and  is  devoted  in  his 
spare  time  to  many  sports.  He  was 
married  one  year  ago  in  New  York  to 
Miss  Helen  Rumsey,  daughter  of  Lee 
Rumsey,  resident  of  that  city  and  Miami 
Beach,  Fla. 

POOLEY  IS  PROMOTED 

Ed  M.  Pooley,  who  has  been  city  editor 
of  the  Houston  Press,  has  been  advanced 
to  the  managing  editorship  in  succession 
to  the  late  Dudley  Davis,  who  was  killed 
in  an  automobile  collision  last  week. 
Royal  Roussel,  former  city  editor,  but 
more  recently  special  assignment  man, 
has  been  named  to  the  position  of  cit\' 
editor. 


FOR  EFTICIENCY 

NET  PRODUCT 

and  PROFIT 

GET  A  DUPLEX 

I 

“SUPER-UNIT’  PRESSES 

“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

I  Our  Customers 
I  Write  Our  Ads 

“The  performance  of  our 

'DUPLEX’  has  been  excel¬ 
lent  and  satisfactory  ever 
since  it  was  installed.  It 
is  a  beautiful  and  smooth 
running  piece  of  machinery. 
The  liability  insurance  in¬ 
spector  says  it  is  one  of  the 
best  guarded  and  safest 
machines  that  has  come  to 
his  notice.” 


WHY  HANDICAP  YOUR 

MECHANICAL  DEPARTMENTS? 

The  American  Pressman  for  June  carries  an  editorial  adver¬ 
tisement  entitled,  "Quality  in  the  Plates  From  Which  We 

Print,"  which  is  worth  reading  and  studying. 

It  may  be  summed  up  in  the  statements,  "An  inferior  print¬ 
ing  plate  is  a  bad  start  in  the  pressroom,  and  a  handicap 

that  cannot  be  overcome,"  and  "The  economy  of  good 
plates  is  too  frequently  overlooked." 

The  use  of  Certified  Dry  Mats  helps  co-ordinate  the  work 
of  the  composing  room,  stereotype  foundry  and  pressroom, 
and  enables  the  production  of  well-printed  papers  day  in 
and  day  out. 

If  you  want  the  cheapest  and  best  insurance  for  the  quality 
of  your  printing  plates  it  will  pay  you  to  depend  upon 
Certified  Dry  Mats  as  so  many  of  your  fellow  publishers 
already  do. 

We  respectfully  suggest  that  you  try  a  case  of  Certified 
Dry  Mats  in  your  own  foundry,  under  your  own  working 

conditions. 

Forget  pricel  Use  quality  at  the  right  pricel  It  paysl 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  Yoi^.  N.Y 

fiordepenchb/e  stenotyplnq  use  Certified  Dry  hats 

MAM  INT/IC  ttftA. 


..because  if  s  NEW  YORK’S 

MOST  INTERESTING 

NEWSPAPER 


In  the  30  clistrirts  of  Manhattan,  Brooklyn,  Bronx  and  Queens,  rated  hy 
the  N.  Y.  U.  as  the  highest  expenditure  districts  of  the  city,  the 
New  York  American  sells  115,800  copies  every  morning. 


•  Over  100,000  MORE  New  Yorkers  have  changed 
to  the  New  York  American  in  the  last  four  months 
— more  than  have  gone  over  to  any  other  morning 
paper  in  town  —  and  they’ve  stuck  to  the 
American! 

And  the  department  stores  where  New  Yorkers 
do  their  shopping  sent  a  greater  increase  in  adver¬ 
tising  to  the  American  in  the  last  four  months 
than  to  any  other  standard  size  inoming  paper. 

Two  mighty  significant  facts  in  the  face  of  the  new 
set-up  in  the  New  York  morning  field.  Facts  that 

bring  home  the  mighty  profitable  business  to  be 
gained  from  the  300,000  New  Yorkers  who  can  be 
reached  more  effectively  through  the  morning 
American  than  any  other  New  York  newspaper. 


NEW  YORK  AMERICAN 


NEW  YORK’S  MOST  INTERESTING  NEWSPAPER 
NATIONALLY  REPRESENTED  BY  PAUL  BLOCK  AND  ASSOCIATES 
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“LURID”  STORY  GIVEN  BIGGER  PLAY 
TELEGRAPH  EDITOR’S  SURVEY  SHOWS 

Twenty  Papers  Gave  Hanging  of  Man  and  Woman  Twenty-six 
Columns  of  Space  Compared  With  Nine  Columns  Given 
by  Same  Papers  to  Death  of  Dame  Melba 

By  WEIMER  JONES 

Telecraph  Editor,  Asheville  (N.  C.)  Times 


T  S  the  average  American  newspaper 

tending  toward  sensationalism  in  its 
presentation  of  news? 

To  put  it  in  another  way:  Is  the  press 
of  the  country  tending  to  emphasize  that 
type  of  news  which  is  news  merely  be¬ 
cause  it  is  lurid  or  extraordinary  or 
morbid  or  ghoulish  or  freakish,  at  the 
expense  of  that  type  which  is  news  be¬ 
cause  it  is  significant?  It  is  the  old 
newspaper  problem  of  whether  to  be  en¬ 
tertaining — with  entertainment  the  sole 
objective,  to  be  attained  at  any  cost — 
or  to  be  informative. 

The  question  of  the  trend  is  interesting ; 
and,  in  the  light  of  the  rapid  standardiza¬ 
tion  of  newspapers,  it  is  highly  im¬ 
portant — to  the  publisher,  to  the 
newspaper  profession,  and  to  the  public. 

The  press  treatment  of  two  stories  this 
spring,  it  seems  to  me,  throws  consider¬ 
able  light  on  the  matter.  About  the  time 
Irene  Schroeder  and  Glenn  Dague  were 
electrocuted  at  Rockview,  Pa.,  for  the 
murder  of  a  state  highway  patrolman. 
Dame  Nellie  Melba  died  at  Melbourne, 
Australia.  Both  stories  “broke”  in  the 
early  morning ;  press  service  wires  to 
the  South,  in  fact,  carried  the  first  bul¬ 
letins  on  both  before  8  o’clock.  The 
stories,  therefore,  clearly  were  breaks  for 
the  afternoon  papers ;  also,  there  was 
ample  time  to  handle  both  in  all  afternoon 
editions. 

Those  two  events  set  me  wondering — 
which  is  the  better  news  story:  The 
death  of  a  world-renowned  celebrity,  who 
has  been  given  hundreds — perhaps  thou¬ 
sands — of  columns  of  newspaper  space, 
whose  name  is  known  to  laymen  as  well 
as  musicians  the  world  over,  one  of  the 
great  singers  of  all  time,  and  one  who 
has  definitely  contributed  to  civilization; 
or  the  death  in  the  electric  chair  of  a 
man  and  a  woman  never  heard  of  by  the 
general  public  until  a  few  weeks  before 
they  died,  and  who  contributed  nothing — 
not  even  a  new  crime  technique — to  the 
world?  All  the  latter  left  behind  was  a 
sordid  record  that  ran  itself  out  in  a 
few  months:  and  the  fact  that  they  had 
died  was  not  news  because  of  who  they 
were  or  what  they  had  done  so  much 
as  because  of  how  they  died — and  because 
one  of  those  executed  was  a  woman.  In 
short,  are  we  more  interested  in  WHO 
has  died,  or  in  HOW  and  WHY  they 
have  died? 

I  set  out  to  find  out  what  the  news¬ 
papers  thought.  For  an  analysis,  I  de¬ 
liberately  chose  journals  from  what  is 
ordinarily  considered  the  most  conserva¬ 
tive  section  of  the  country,  the  South.  I 
picked  20  Southern  newspapers,  ten 
afternoon  and  ten  morning,  from  the  four 
states  of  North  Carolina.  South  Carolina, 


Georgia,  and  Tennessee;  in  the  list  were 
papers  among  the  best  known  in  the 
South  and  others  in  towns  barely  large 
enough  to  support  a  daily. 

On  a  five-point  scoring  basis,  I  care¬ 
fully  determined  the  emphasis  given  each 
story  by  each  newspaper,  and  then 
totalled  the  five  sets  of  results.  On  a 
basis  of  that  survey,  I  learned — to  my 
satisfaction,  at  least — which  was  the  bet¬ 
ter  story.  What  I  found  was  interesting, 
and  I  think  rather  conclusive. 

In  the  interest  of  brevity,  I  shall  here¬ 
after  refer  to  the  account  of  Dame  Mel¬ 
ba’s  death  simply  as  “Melba,”  and  the 
story  of  the  execution  of  Dague  and  Mrs. 
Schroeder,  as  “Schroeder.”  Now  let  us 
score  the  two  stories  on  these  five  fac¬ 
tors:  (1)  number  of  papers  carrying 
each  story;  (2)  number  carrying  on 
page  1;  G3)  display;  f4)  number  using 
art.  and  (S)  amount  of  space  devoted  to 
each  story. 

1.  Both  stories  app)eared  in  all  the 
afternoon  papers  analyzed  (they  had  the 
break  on  both).  Schroeder  appeared  in 
all  ten  of  the  morning  pap)ers,  but  two 
of  them  omitted  Melba  altogether.  On 
this  count,  then,  the  score  stands : 
Schroeder.  20;  Melba.  18. 

2.  .Ml  the  afternoons  carried  Schroeder 
on  page  1 ;  seven  of  them  put  Melba  on 
the  front.  Of  the  eight  mornings  carry¬ 
ing  both  stories,  four  put  Schroeder  on 
the  first  page  and  Melba  made  the  front 
in  five.  Score:  Schroeder,  14;  Melba, 
12. 

3.  The  matter  of  display  is  more  com¬ 
plicated.  Of  the  afternoons  carrying  both 
stories,  four  put  top  lines  on  Schroeder, 
one  carried  it  under  a  six-column  sec¬ 
ondary  line,  and  two  put  one-column  top 
heads  over  it.  All  seven  carrying  Melba 
on  the  front  handled  the  story  under 
one-column  heads ;  four  put  it  at  the  top 
of  the  page,  one  below  the  top  but  above 
the  fold,  one  below  the  fold,  and  one 
under  a  12-point  head  near  the  bottom 
of  the  page. 

In  attempting  to  score  the  two  stories 
on  the  matter  of  display,  any  number  of 
factors  might  be  taken  into  consideration. 
In  order  to  simplify,  let  us  consider  only 
one — total  width,  in  columns,  of  headlines. 
Crediting  each  stor>’  with  one  point  for 
every  column  the  headlines  are  wide,  the 
count  for  afternoons  stands :  Schroeder. 
40;  Melba.  7.  (This,  of  course,  is  by  no 
means  an  accurate  or  complete  method, 
but  it  furnishes  an  approximation  satis- 
factorv  for  purposes  of  comparison.) 

In  the  morning  field,  three  of  the  five 
papers  putting  Schroeder  on  the  front 
thought  it  warranted  a  one-column 
display  at  the  top  of  the  page;  two  placed 
it  above  the  fold  (hut  not  at  the  top) 


H  (PAPERS 
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Every  month  HUNDREDS  of  changes  ocenr 
.  . .  and  the  STANDARD  ADVERTISING 

REGISTER  registers  them!  The  surest 

way  to  keep  posted  is  to  keep  the  STAND- 

ARD  SERVICE  near!  ih«aerm<^ 

NATIONAL  REGISTER  PUBLISHING  CO. 

853  Broadway  140So.  OrarbomSt.  7  Water  8t.  1226  Rom  Baildiaa 
New  York  t'hirafto  Bo.ton,  MaM.  San  lraneiM?o,  Cal. 


under  two-column  heads.  Of  the  five 
carrying  Melba  on  page  1,  one  put  it 
under  a  two-column  head  at  the  top, 
another  under  a  one-column  head  at  the 
top,  a  third  under  a  one-column  head 
below  the  fold,  and  the  other  two  under 
12-point  heads  near  the  bottom  of  the 
page. 

Using  the  same  method  of  scoring 
(taking  no  account  of  the  inferior  position 
accorded  Melba  in  three  papers),  the 
count  among  the  mornings  stands  7  to  6 
in  favor  of  Schroeder. 

The  score  for  the  entire  twenty  papers 
on  the  display  factor,  then,  is :  Schroeder, 
47;  Melba,  l’3. 

4.  Nine  afternoon  papers  used  art  on 
the  Schroeder  story,  seven  of  them  on 
page  1 ;  one  morning  paper  used  art  on 
this  story — three  columns  of  it  on  page  1. 
On  Melba,  three  afternoons  carried  the 
gseat  singer’s  picture  on  page  1  and  two 
inside;  one  morning  paper  used  Melba’s 
picture,  inside.  The  score  on  art : 
Schroeder,  10;  Melba,  6. 

5.  The  ten  afternoons  devoted  a  total 
of  424.5  inches  to  Schroeder;  the  morn¬ 
ing  papers  gave  it  a  total  of  148  inches ; 
total,  .572.5  inches,  or  slightly  more  than 
26  columns.  The  afternoon  papers  gave 
Melba  120.5  inches ;  the  mornings,  58.5 : 
total,  179  inches,  or  a  little  less  than  9 
columns.  Score:  Schroeder,  26;  Melba, 
9. 

To  recapitulate:  All  of  the  20  papers 
carried  the  Schroeder  story  while  Melba 
appeared  in  only  18 ;  in  the  papers  carry¬ 
ing  both  stories,  Schroe^ler  appeared  on 
page  1  in  14  and  Melba  in  12;  the  total 
width,  in  columns,  of  headlines  over 
Schroeder  was  40  as  compared  with  7 
for  Melba;  ten  carried  art  on  Schroeder, 
6  on  Melba ;  and  a  total  of  26  columns  of 
space  was  devoted  to  Schroeder,  as  com¬ 
pared  with  9  devoted  to  Melba.  To 
total  the  scores  on  the  five  factors,  the 
figures  stand:  Schroeder,  110;  Melba,  52. 

The  analysis  disclosed  some  interesting 
sidelights. 

One  morning  paper  carried  Melba 
under  a  two-column  head  at  the  top  of 
page  1  and  put  Schroeder  inside — but  un¬ 
der  an  eight-column  line. 


Two  morning  papers  carried  art,  ont 
on  Melba  and  one  on  Schroeder.  But  tht 
Schroeder  art  extended  over  three  col¬ 
umns  on  page  1  and  that  on  Melba  was 
one  column  inside. 

Of  the  five  morning  papers  carrying 
Melba  on  the  front,  two  gave  the  st^ 
two  inches  each,  and  a  third  devoted 
three  inches  to  it. 

Of  the  20  papers,  only  one  (a  morning) 
devoted  more  space  to  Melba — \^y^ 
inches,  as  compart  with  12  inches  given 
Schroeder. 

With  reference  to  space,  it  might  be 
pointed  out  that  the  press  services  car¬ 
ried  more  copy  on  Schroeder  than  on 
Melba.  That  is  true;  but  there  probably 
weren’t  a  dozen  newspapers  in  the  coun¬ 
try  which  didn’t  have  obituary  sketches 
of  Melba  in  their  files  which  would  have 
more  than  made  up  for  the  difference. 
That  it  was  easily  possible  to  carry  more 
on  Melba  was  illustrated  by  the  Nev 
York  Times.  In  it,  both  stories  appeared 
inside,  Schroeder  on  page  5  and  Melk 
on  page  21  (opposite  the  editorial  page). 
The  Times  devoted  I6l4  inches  to 
Schroeder  and  42  to  Melba. 


NEW  ORLEANS  PROMOTIONS 


Time»-Picayune  Advances  Four  De¬ 
partment  Executives 

Four  heads  of  departments  of  the  New 
Orleans  (La.)  Times-Picayune  have 
been  promoted,  it  was  announced  July 
11.  They  are  L.  F.  Blackburn,  Aubrey 
F.  Murray,  J.  Hardee  King  and  Fred¬ 
erick  K.  Forstall. 

Mr.  Blackburn,  who  was  advertising 
manager,  is  now  assistant  business  man¬ 
ager.  He  has  been  with  the  Times- 
Picayune  for  nine  years.  Mr.  Murray, 
who  has  been  with  the  paper  for  approx¬ 
imately  20  years,  was  promoted  from 
manager  of  sales  promotion  to  advertis¬ 
ing  manager.  J.  Hardee  King  is  now 
production  manager  and  secretary  to  the 
president.  Mr.  Forstall  was  promoted 
from  superintendent  of  the  composing 
room  to  mechanical  superintendent. 


For  Better  Summer  Production 
In  Your  Stereo  Room  Use 
Wood  Dry  Mats 


You  can  simplify  your  summer  produc¬ 
tion  problems  by  adopting  Wood  New 
Process  Coated  Mats.  Their  good  clean 
casts  —  as  many  as  you  require  —  without 
re-molds  —  will  reduce  the  troubles  in  the 
stereo  room  and  thereby  avoid  the  bad 
effects  of  hot  weather  on  the  men  and  their 
work. 

Let  us  send  free  samples  for  your  trial. 


FIXING  -  CORPORATION 


HOOSICK  FALLS.  N.Y.. 


Gu*  or  Electric 
Scorchers 


ALWAYS  UNironM 


“64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 
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Why  it  pays  to  advertise 
Automobiles  in  Cliieago 


Nyack 


Greenwich.^ 


Bloominfidale 


|Barrin(5ton 


Riichclic 


rl^’anston 


Kreeport 


La  Grange 


Naperville 


'Lockporr 


cMfo,  exelmalve  »/  the  streets  mmd  bomlerards  In  the  eitm 


»t  Ckiem§0.  72tMI  passem§er  mutomoblles  are  re^ls^ 


•mee,  emrh  rmr  iromid  kmre  IS  square  qards  at  road  smr~ 
laee  at  its  disposat. 


Red  lines  indicate 
roads  40  ft. 


fn  the  main  roads  in  a  similar  area  around  Xetr  York 
I'itp  there  are  H  million  square  qards  oi  improved 
road  snriaee^  exelnsive  ol  the  streets  and  boalevards 
In  Yen'  York  f'ltq.  l,IB9,HU:i  passenger  automobiles 
are  registered  In  this  territorg.  It  all  these  ears  wrere 
on  the  road  at  the  same  time,  eaeh  ear  would  bare  T i/g 
square  gards  ot  Improved  road  sarlare  at  Its  disposal. 


■“““  ■■  -million  square  gards  ol  Improved  road  sar 


IN  proportion  to  the  number  of  automobiles, 
Chicago’s  30*mile  area  has  twice  as  much  main 
improved  road  surface  as  a  similar  area  around 
New  York. 

New  York’s  geography  further  adds  to  driving 
congestion.  New  York  is  cut  up  and  separated  by 
numerous  natural  barriers  to  speedy  automobile 
transportation.  The  boundaries  of  Manhattan 
and  Brooklyn  are  real.  Ferries  and  bridges  act 
as  bottlenecks  to  slow  the  motorist’s  progress. 

Chicago’s  geography  is  simple.  The  city  is 
merely  the  built-up  portion  of  a  continuous,  level 
region.  Motorists  find  no  barriers  when  entering 
or  leaving  Chicago.  City  streets  and  boulevards 

(Ehfimga 
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merge  into  commodious  rural  highways,  radiating 
in  all  directions. 

The  Chicago  Tribune’s  30-year  fight  for  good 
roads  has  kept  a  continuous  road-building  and 
road-widening  program  in  operation  which  has 
produced  this  advantageous  condition  for  the 
automobile  industry.  Illinois  today  has  more 
miles  of  concrete  highways  than  any  other  state 
in  the  Union. 

It  will  pay  the  automobile  industry  to  go  after 
sales  in  this  market  where  geography  and  an  en¬ 
ergetic  road-building  program  encourage  increas¬ 
ing  use  of  automobiles.  Ask  a  Tribune  man  to 
help  you  plan  to  build  greater  sales  here. 

OTiibim^c 

ATtbl  NEWNpApPR 
in  excess  of  820,000;  Sunday,  more  than  1,010,000 
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NEW  “COMMUNITY  SPIRIT”  IS  APPARENT 
BETWEEN  PRODUCERS  AND  RETAILERS 

Manufacturers  and  Merchants  Realize  They  Must  Co-operate 
in  Moving  Goods  from  Factories  to  Buyers*  Homes — 
Cotton  Goods  Success  Cited 

By  A.  A.  SNYDER 


(This  is  the  fifteenth  of  a  series  of 
articles  by  Mr.  Snyder  on  Retail  Mer¬ 
chandising  and  .-idx’ertising.) 

Recent  events  have  clearly  indicated 
that  a  growing  "community  spirit” 
between  producers  and  retailers  is  ap¬ 
parent.  The  manufacturer  realizes  more 
than  ever  that  he  cannot  merely  concern 
himself  with  placing  goods  on  the  mar¬ 
ket.  He  has  seen  the  wisdom  of  acting 
as  the  guiding  spirit  for  the  well-being 
of  his  commodities  and  therefore  pays 
close  attention  to  distribution  from  its 
source  to  the  retail  counter. 

This  changing  attitude  will  have  an  un¬ 
usual  effect  on  newspaper  advertising  de¬ 
partments.  No  longer  will  the  “national” 
group  be  isolated  from  the  “local”  staff. 
They  may  soon  have  opportunities  for 
collaborating  on  linage  contracts  which 
combine  both  national  and  local  angles. 
One  of  the  most  forceful  and  effective 
campaigns  in  which  manufacturers  and 
retailers  have  participated  is  the  recent 
drive  for  increased  business  in  cotton 
dress  fabrics.  George  A.  Sloan,  presi¬ 
dent  of  the  Cotton-Textile  Institute,  in 
surveying  the  results  of  this  effort  said : 
“Only  those  brancches  of  the  cotton  tex¬ 
tile  industry  participating  in  c(K)perative 
advertising  began  to  show  improvement 
in  sales  volume  prior  to  recent  favorable 
world-wide  developments.”  This  com¬ 
ment  is  illuminating ;  equally  so  is  his 
assertion  that  cotton  gcKxIs  other  than 
that  manufactured  by  the  Institute’s 
members  suffered  a  13  per  cent  setback 
during  the  first  five  months  of  this  year 
as  compared  with  the  same  period  last 
year.  Mr.  Sloan  adds  that  the  results 
achieved  justify  the  strenuous  efforts  put 
forth  by  the  textile  manufacturers  in  their 
c<  operative  effort  to  increase  demand  for 
their  products.  Impressive  newspaper 
advertising  in  all  of  the  principal  mer¬ 
cantile  centers  acted  as  the  “shock  troops” 
for  the  cotton  gcnxls  drive.  In  the  face 
of  depression,  Mr.  Sloan  said,  the  re¬ 
markable  improvement  in  cotton  goods 
volume  may  be  attributed  to  these 
reasons : 

1.  The  consistent  approach  to  the  con¬ 
suming  public  during  the  past  three  years 
through  style  advertising,  financed  by  a 
special  fund  contributed  by  this  branch  of 
the  industry. 

2.  The  great  improvements  in  styling 
and  designing  which  have  kept  pace  with 
the  promotional  effort. 

.3.  The  growing  imix)rtance  of  cotton- 
which  developed  and  is  being  maintained 
by  cooperative  effort. 

We  heartily  agree  with  Mr.  Sloan  in 
his  views  that  “cycles”  in  important  in¬ 
dustries  do  not  just  happen  of  their  own 
accord.  Such  a  mass  attack  as  the  cotton 
goods  manufacturers  launched  illustrates 
the  results  that  might  be  obtained  by 
other  industries.  It  is  important  that 
any  such  measures  be  looked  upon  in  a 
horizontal  fashion  so  that  production, 
distribution,  advertising,  promotion  and 
retail  problems  are  given  due  considera¬ 
tion.  The  cotton  goods  success  was  at¬ 
tained  because  the  plan  was  sound  and 
no  one  was  allowed  to  shift  for  himself. 
As  a  result,  the  mills,  distributors,  job¬ 
bers  and  retailers  received  part  of  the 
benefits  which  accrued.  That's  coopera¬ 
tion  ! 

The  national  and  local  advertising  de¬ 
partments  of  newspapers  might  well  look 
into  the  prospects  which  the  industrial 
field  offer  for  cooperative  advertising 
of  a  similar  sort.  If  national  manufac¬ 
turers  either  individually  or  jointly  can 
be  induced  to  use  copy  for  their  products 
in  an  attempt  to  lower  consumer  resist¬ 
ance,  ultimately  the  retail  store  will  flow 
with  the  current  also  and  advertise  for 
local  p'urposes.  .^together  there  should 
l>e  a  general  viewpoint  of  advertising  lin¬ 
age  prospects,  not  merely  one  of  whether 
it  is  “national’’  or  “local.”  The  field 
is  ripe  for  duplication  of  the  Cotton 


Te.xtile  Institute’s  campaign.  It  is  im¬ 
portant  however,  that  all  loose  ends  be 
tied  together  so  that  no  single  link  in 
distribution  be  overlooked. 

Candidates  for  an  intensive  national 
and  local  advertising  drive  should  include 
the  meat  and  furniture  industries.  W'e 
realize  that  there  has  Ijeen  an  organized 
campaign  by  a  national  furniture  group  to 
“furnish  the  home.”  We  also  understand 
that  the  meat  interests  are  in  process  of 
promoting  the  progress  of  beef  and  pork. 
It  is  not  sufficient  however  to  appropriate 
large  sums  of  money  and  publish  “pretty 
pictures”  and  smart  copy.  The  meat 
packer  and  furniture  manufacturer  must 
examine  the  retail  field’s  problems  before 
launching  into  their  advertising  programs 
since  it  is  at  this  point  that  the  consumer 
is  met. 

Retail  dealers  in  furniture  in  most 
cases  have  suffered  severe  setbacks  dur¬ 
ing  the  past  two  years.  The  furnishing 
of  the  home  has  l)een  side-tracked  by 
many  householders  who  had  more  press¬ 
ing  demands  on  their  incomes.  It  was 
left  to  newly  married  couples  to  supply 
the  cream  of  the  consumer  market  for 
home  furnishings. 

The  average  family  arranges  one,  two 
or  at  most  three  major  purchases  of  fur¬ 
niture.  h'rom  time  to  time  an  occasional 
piece  of  decorative  furniture  may  be 
i>ouglit.  but  the  value  of  these  items  is 
quite  mcKlest.  The  furniture  field  needs 
some  far-reaching  and  invigorating  de¬ 
velopment  to  lift  itself  out  of  the  rut. 
Why  shouldn’t  householders  be  encour¬ 
aged  to  “turn  in”  their  old  furniture  and 
buy  new?  The  automobile,  typewriter, 
piano  and  radio  dealers  have  arranged 
lor  “allowances’’  under  such  conditions. 
This  seems  to  us  a  sound  method  of 
bringing  on  “replacement  business.”  It 
may  be  argued  that  furniture  dealers 
should  not  be  in  the  new  and  second 
hand  business  at  the  same  time.  How¬ 
ever,  if  certain  cash  returns  can  be  real¬ 
ized  by  the  dealer  in  disposing  of  the 
used  effects  why  shouldn’t  he  resort  to 
this  procedure?  No  one  looks  upon  an 
automobile  or  typewriter  firm  as  a  “sec¬ 
ond  hand  shop.”  Furniture  is  generally 
costly  if  we  consider  quality,  and  it  is 
vital  that  some  stimulant  of  this  kind  he 
injected  into  the  business. 

One  large  department  store  in  the 
West  developed  considerable  interest 
among  its  patrons  by  advertising  the  fact 
that  allowances  would  be  made  for  used 
furniture  to  those  purchasing  new.  A 
s^Kfcial  storer<K)m  was  arranged  where- 
the  turiKxl  in  effects  were  displayed. 
This  resulted  in  attracting  a  goodly 
number  of  people  who  had  need  for  fur¬ 
nishings  but  were  unable  to  afford  new 
pieces.  .\t  the  same  time,  many  people 
of  that  city  welcomed  the  opjwrtunity  to 
realize  a  fair  “trade  in”  price  for  the 
furniture  which  they  had  tired  of,  but 
which  was  still  in  good  condition.  Nat¬ 
urally.  many  furniture  people  will  raise 
their  hands  in  horror  at  the  thought  of 
taking  in  used  furniture  in  order  to  sell 
more  of  the  new'.  But,  if  other  indus¬ 
tries  have  found  this  plan  feasible  and 
economically  sound,  there  is  no  reason 
why  it  can’t  be  applied  to  the  furniture 
field. 

Proper  control  of  such  a  merchandis¬ 
ing  oi>eration  would  assure  a  greater 
turnover  in  higher  priced  furniture  lines. 
.Advertising  solicitors  should  suggest 
this  method  to  furniture  houses.  Displav 
advertising  could  be  employed  to  herald 
the  plan  and  merchandise  wanted  lines, 
while  classified  advertising  could  he  u.sed 
to  disnose  of  the  “trade-ins.” 

.And  now  to  the  meat  business.  The 
.Atlantic  and  Pacific  stores,  McCrorv’s 
and  even  Macy’s  are  dispensing  choice 
cuts  of  beef  atid  pork  to  housewives. 
There  must  be  some  attraction  to  the 
'ine  During  our  visit  to  the  stock-yards 
in  Chicago  last  year  we  found  some  in¬ 
teresting  experiments  going  on  which  if 


successful  will  enable  retailers  actually 
to  “merchandise”  fresh  and  frozen  meats. 
The  “pre-cut”  process  of  sending  identi¬ 
fied  cuts  to  retailers  packed  ready  to 
wrap  offers  some  unusual  possibilities. 
This  method  has  many  advantages  over 
the  old  system  of  selling  meats  at  retail. 
In  the  first  place,  uniform  qualities  and 
cuts  are  turned  out  by  the  packing 
house.  Each  package  is  stamped  by- 
weight.  A  housewife  need  no  longer 
take  a  chance  on  being  given  a  two- 
pound  steak  when  she  needs  but  a  pound 
and  a  half.  Then  again,  all  the  gristle 
and  waste  fat  has  been  trimmed  and  she 
does  not  have  to  be  charged  for  an  un¬ 
trimmed  cut  which  may  eventually 
dwindle  down  to  a  much  smaller  portion. 
Canny  shoppers  realize  that  this  “trim¬ 
ming”  may  eventually  find  its  way  into 
the  hamburger  grindings  of  their  butcher 
who  sells  it  to  some  other  woman,  de¬ 
spite  the  fact  that  they  were  originally- 
charged  for  the  meat. 

By  displaying  identified  and  weighted 
packages  in  open  and  attractive  cases, 
the  old  wooden  block,  saw,  cleaver  and 
butcher  passes  into  oblivion.  Smartly- 
uniformed  girls  can  dispense  the  pack¬ 
ages  just  as  they  would  hosiery  or  any 
other  product.  This  new  method  whi  e 
in  its  inception  will  enable  grocers  and 
other  retailers  to  carry  meats  without 
the  need  of  costly  investment  in  refriger¬ 
ators,  blocks,  and  butcher  w.iges. 
“Ready  to  take”  merchandise  whether 
meats  or  hosiery  offer  unusual  possibili¬ 
ties  for  promotion. 

The  element  of  speed  and  convenience 
will  appeal  especially  to  city  dwellers 
who  make  their  purchases  “on  the  run.” 
The  packing  and  identifying  of  meats  in 
this  modern  manner  is  imbued  with  the 
type  of  merchandising  idea  which  should 
induce  greater  consumer  interest  in 
meats. 

The  introduction  of  such  merchandis¬ 
ing  ideas  into  the  national  picture  of 
trade  are  truly  of  a  horizontal  nature. 
Livestock,  railroad,  farm,  store  equip¬ 
ment,  package,  retail  and  newspaper  in¬ 
terests  would  all  receive  the  backwash 
of  these  new  merchandising  waves.  If 
ever  a  time  were  propitious  for  creative 
plans  in  which  producers  and  distribu¬ 
tors  were  involved  it  is  right  now. 
Newspapers  are  ideally  cast  for  the  task 
of  sponsoring  such  movements.  Their 
resourcefulness  should  result  in  new  uses 
for  newspaper  space. 


MRS.  PATTERSON  ADVISES  GIRLS 

Urge*  Them  to  Enter  Journalism  Early 
to  Acquire  News  Instinct 

.Advice  to  young  women  to  get  into 
journalism  work  was  given  ny  Mrs. 
Eleanor  Patterson,  editor  of  the  Wash¬ 
ington  (D.C.)  Herald,  in  a  radio  talk 
last  week. 

“Start  young,”  she  said.  “Get  the 
technique — the  flash — the  bloodhound 
news-nose  while  you  are  still  young. 
The  quick  pencil,  the  true  judgment,  the 
intuitive  sense  of  mass  psychology.  And 
you  won’t  have  to  fall  back  upon  the 
record  of  your  family,  as  I  do,  when  you 
make  a  speech  of  this  kind.” 

Mrs.  Patterson  previously  had  men¬ 
tioned  the  achievements  of  her  relatives : 

(1)  her  great-grandfather  James  Pat¬ 
rick.  editor  of  the  Nexo  Philadelfihia 
fO.)  Observer  more  than  100  years  ago; 

(2)  Joseph  Medill,  her  grandfather, 
founder  of  the  Chicago  Tribune;  (3) 
Robert  Patterson,  her  father,  an  editor 
and  publisher  of  the  Tribune;  (4)  R.  R. 
McCormick,  her  cousin,  the  present  Trib¬ 
une  publisher,  and  fS)  Joseph  Medill 
Patterson,  her  brother,  editor  of  the 
.Wrc'  York  Daily  Xexes. 

Mrs.  Patterson  said  .she  should  have 
started  in  newspaper  work  25  years  ago. 
“I  adore  the  tricky  problems  of  the  ad¬ 
vertising  department  and  I  love  circula¬ 
tion,”  she  said. 


MUSEUM  RE-OPENED 

Following  transformation  of  all  of  the 
exhibition  galleries  and  the  addition  of  a 
new  unit  of  17  galleries,  the  M.  H.  de 
Young  Memorial  Museum  has  re¬ 
opened  in  San  Francisco.  The  museum 
was  founded  in  1895  largely  through  the 
efforts  of  the  late  M.  H.  de  Young,  pub¬ 
lisher  of  the  San  Francisco  Chronicle. 
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ilVERT/SING  PAGES  REMOVEI 

PUSHING  DEMAND  FOR 
PRESS  ’PHONE  RATE 

Indiana  Committee  Will  Poll 
Newspapers  on  Increased 
Use  of  Long  Distance 
Facilities 

A  movement  started  last  Ma  by 
Indiana  members  of  the  Associated  Press 
to  obtain  press  discounts  on  long  distance 
telephone  calls,  got  under  way  W  ednes- 
day,  July  7  at  a  meeting  of  the  commit¬ 
tee  appointed  for  that  purpose,  in  the 
office  of  the  Fort  Wayne  News-Sentinel. 

Committee  members  attending  were 
Rudolph  H.  Horst,  South  Bend  Tribune, 
chairman;  Arthur  K.  Remmel,  Fort 
Wayne  News-Sentinel ;  Dean  L.  Barn¬ 
hart,  Goshen  Daily  Democrat;  Luther 
Feeger,  Richmond  Palladium  and  Item; 
and  S.  P.  Ochiltree,  Indiana  correspond¬ 
ent  of  the  A.  P.  Oscar  G.  Foellinger, 
publisher  of  the  News-Sentinel  also  at¬ 
tended. 

In  the  di.scussion  it  was  brought  out 
that  telegraph  companies  for  half  a  cen¬ 
tury  have  furnished  reduced  rates  for  the 
transmission  of  news  dispatches  and  the 
thought  was  expressed  that  the  telephone 
companies  likewise  could  grant  a  dis¬ 
count  on  long  distance  news  calls. 

It  also  was  emphasized  that  while  the 
telephone  company  in  long  distance  calls 
merely  leases  the  wire  to  the  subscriber 
for  a  given  period,  the  telegraph  com¬ 
pany  transmits,  transcribes,  and  delivers 
a  completed  product.  Press  messages  by 
telegraph  may  be  sent  to  an  individual, 
thus  comparing  to  the  person-to-person 
rates  of  the  telephone  company. 

It  was  the  concensus  that  the  telephone 
companies  should  be  asked  for  a  discount 
of  SSYs  per  cent  on  all  long  distance 
calls  used  for  the  collection  and  dissemi¬ 
nation  of  news.  The  present  schedules 
could  be  maintained  but  a  discount  given 
for  “press  calls.” 

The  committee  decided  to  take  a  ques¬ 
tionnaire  poll  of  member  papers  in 
Indiana  to  obtain  data  on  phone  tolls  for 
the  last  12  months  and  the  approximate 
average  five  years  ago.  The  purpose 
of  the  figures  will  be  to  show  that  news¬ 
papers  have  greatly  increased  the  use  of 
the  long  distance  phone  because  of  the 
pressure  of  early  editions,  daylight  sav¬ 
ing  and  other  factors. 

The  committee  will  meet  again  in 
August  when  officials  of  the  Indiana  Bell 
Telephone  Company  will  be  called  in  to 
discuss  the  di.scount  rate  propo.sal.  Tele¬ 
phone  officials  have  expressed  a  wish  to 
meet  with  the  committee. 


PRESS  INFLUENCE  PRAISED 

Nebraska  Attorney  General  Cites 
Public  Functions  of  Newspaper* 

(Special  to  Editor  &  Publisher) 
PL.MNVIEW,  Neb.,  July  13.— Stressing 
the  joint  obligation  of  public  officials 
to  let  the  press  have  the  facts  of  govern¬ 
mental  affairs  and  of  newspapers  to 
transmit  them  fairly  and  accurately, 
C.  A.  Sorensen,  attorney  general  of 
Nebraska,  addressed  the  Northeast  Ne¬ 
braska  FJditorial  Association  here  late 
last  week. 

“The  power  and  influence  of  the  press 
cannot  be  measured,”  he  declared.  “It 
is  not  only  the  dispenser  of  news  but 
doctor,  preacher,  agricultural  expert, 
philosopher  and  political  adviser  for  mil¬ 
lions  of  people.  What  it  says  editorially 
is  reiterated  in  substance  over  and  over 
again  until  a  large  percentage  of  its 
readers  tend  to  have  the  .same  general 
slant  on  public  questions. 

“Let  me  write  the  editorials  and  head¬ 
lines  of  the  newspapers  of  the  country 
and  I  care  little  who  controls  the  ixditical 
machines.  Without  the  help  of  a  friendly 
press  they  cannot  function.  The  news¬ 
papers  can  make  or  break  the  average 
man  in  public  life.” 


HEATON  SELLS  INTEREST 

Frank  J.  Heaton,  vice-president,  audi¬ 
tor  and  credit  manager  of  the  Racine 
(Wis.)  Times-Call  has  dispo.sed  of  his 
interests  in  the  publishing  company  and 
building  corporation  to  the  Call  Publish¬ 
ing  Company. 
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CENSORS  HARM  PUBLIC 

more  than  press 


Rochester  Editor  Says  Newspapers 
Can  Thrive  but  People  Will  Lose 
a  Precious  Right  —  Urges 
Vigilance 


That  freedom  of  the  press,  the  right 
to  print  news  and  opinions  unhampered 
by  any  censorship,  is  of  vastly  more  im¬ 
portance  to  the 
ordinary  citizen 
than  it  is  to  the 
newspaper  pro- 
fession  was 
stressed  by  Paul 
Benton,  manag¬ 
ing  editor  of  the 
Rochester 

(N.Y.)  Titttes- 
Union,  speaking 
before  the  Ro¬ 
chester  Ex¬ 
change  Club, 

July  9. 

Newspapers  as 
commercial  or- 
ganizations_  will  continue  to  thrive,  Mr. 

,  Benton  said,  regardless  of  censorship. 

j  However,  nevyspapers  as  organizations 
of  public  service  are  destroyed  by  gov¬ 
ernmental  interference,  and  the  loss  is 
the  public’s. 

“Consider,”  he  said,  “the  condition  of 
Italy.  There  a  citizen  can  be  arrested, 
jailed,  tried  and  sentenced  without  a 
line  in  the  press  regarding  the  case,  if 
the  government  so  orders.  Or  he  may 
be  accused  of  crimes  he  never  hoard  of 
without  the  possibility  of  presenting  his 
defense  to  the  world.  No  criticism  of 
the  government  is  tolerated,  nothing 
may  be  printed  that  does  not  meet  with 
complete  approval. 

“This  condition  is  equally  true  in 
Russia,  Poland,  Hungary,  Rumania, 
Bulgaria,  Jugo-Slavia;  in  fact,  generally 
throughout  southern  and  eastern  Europe, 
with  the  exception  of  Spain,  where  the 
new  government  has  thrown  press 
censorship  into  the  ashcan  along  with 
King  Alfonso.  If  the  Asiatic  countries 
are  included,  more  than  700,000,000  per¬ 
sons  are  living  today  under  press  con¬ 
ditions  which  permit  them  to  know  only 
what  their  governments  wish  them  to 
know  regarding  the  affairs  of  their  own 
countries  and  of  the  world  at  large. 

“You  may  think  that  there’s  no  par¬ 
ticular  reason  to  get  excited  about  some¬ 
thing  we  have.  Our  press  liberties,  you 
may  say,  are  assured  and  have  just  been 
affirmed  by  the  Supreme  Court  of  the 
United  States.  However,  there  is  every 
reason  to  fear  that  we  may  lose  this 
precious  heritage.  It  is  constantly 
under  fire.  It  is  being  attacked  in  vari¬ 
ous  ways,  sometimes  openly,  sometimes 
covertly,  by  the  federal  government,  by 
various  state  governments,  by  the  courts 
through  unreasonable  contempt  proceed¬ 
ings,  by  various  organized  groups  such 
as  the  Communists,  and,  worst  of  all, 
by  public  indifference. 

“Eternal  vigilance  is  the  price  of  al¬ 
most  any  liberty.  We  are  an  impulsive 
people  and  in  the  past  this  trait  has  l)cen 
played  upon  frequently  by  interested 
groups  to  obtain  legislative  action  of 
the  most  radical  sort.  It  is  perfectly 
possible  for  it  to  happen  again.  Cer¬ 
tain  sections  of  the  press,  which  stand 
in  relation  to  the  great  majority  of  de¬ 
cent  newspapers  as  the  blackleg  doctor 
or  lawyer  stands  in  relation  to  the  bulk 
of  those  professions,  frequently  and 
justly  incur  public  criticism.  Interested 
individuals  and  groups  might  work  upon 
such  a  foundation  to  undermine  one  of 
the  fundamental  rights  of  the  American 
people. 

“Had  the  Supreme  Court  of  the 
United  States  upheld  the  right  of  the 
State  of  Minnesota  to  prevent  publica¬ 
tion  of  a  newspaper  by  injunction, 
which  was  the  principle  of  the  so-called 
‘gag  law,’  freedom  of  the  press  would 
have  ceased  to  exist  in  the  United  States. 
Yet,  four  of  those  nine  learned  judges 
voted  to  uphold  that  law  and  gag  the 
voice  of  the  American  people.  And  do 
ttot  forget  that  the  Supreme  Court  can 
and  frequently  has  reversed  itself.” 


UNSELFISH  TESTIMONIAL 


Mr.  Michael  Moed  Is  Quoted  in  Stand¬ 
ard  Oil  Co.  Copy 

Inviting  newspaper  readers  to  “meet 
Mr.  Michael  Moed,  owner  of  one  of  the 
world’s  largest  auto  graveyards,”  the 
Standard  Oil  Company  of  New  York 
this  week  gave  a  new  twist  to  testimonial 
advertising. 

A  heap  of  wrecked  automobiles  was 
captioned,  in  symbolical  tombstone  re¬ 
lief,  “Why  do  automobiles  wind  up  in 
the  graveyard?”  Then  followed  Mr. 
Moed  with  an  unselfish  plea  which  read 
as  follows : 


“I  own  an  automobile  graveyard. 
Listen  to  me,”  he  began.  “Sooner  or 
later  every  car  has  to  die,  just  like  every 
man.  But  too  many  die  too  soon;  and 
I’ll  tell  you  why — 

“Their  owners  never  give  them  half- 
decent  lubrication.  They  go  along  greas¬ 
ing  them  here  and  there-^any  old  way. 
They  never  stop  to  realize  that  a  car 
has  40  or  50  (sometimes  even  70)  dif¬ 
ferent  points  that  must  be  lubricated — 
and  lubricated  with  their  own  proper 
lubricant,  too. 

“It’s  all  right  with  me.  It  keeps  my 
graveyard  busy.  But,  honest,  I  can’t 
understand  how  people  can  be  so  care¬ 
less  and  so  silly.’’ 


Reading  further,  the  copy  revealed  it¬ 
self  as  sales  talk  for  Socony  Certified 
Lubrication. 

Mr.  Moed  was  pictured,  but  his  ad¬ 
dress  was  not  given. 


JACOBS  NAMED  PUBLISHER 

Frank  Jacobs  has  been  named  publisher 
and  general  manager  of  the  Wilkes-Barre 
(Pa.)  Sunday  Telegram.  Prior  to  join¬ 
ing  the  Telegram  he  was  with  the 
Wilkes-Barre  Record,  which  he  joined  in 
1926.  Before  going  to  Wilkes-Barre  he 
was  with  the  Omaha  (Neb.)  Bee,  the 
Louisville  (Ky.)  Courier- Journal  and 
Times. 


thru  an  influential  coverage  of  practically  all 
w  families  anyone  cares  to  reach-'a  coverage  that 

brings  profitable  results  to  advertisers.  That  is  the  reason  over  98%  of  all 
national  advertisers  using  Spokane  newspapers  where  copy  is  acceptable 
and  not  conditioned  on  news  or  editorial  support  choose  The  Spokesman' 
Review  and  Spo\ane  Chronicle. 

Your  message  to  their  95,000  subscribers  is  always  in  “good  company.” 
Thru  their  rigid  censorship  The  Spol^sman^Review  and  Chronicle  each 
rejected  over  50,000  lines  the  first  6  months  1931.  You  will  be  interested 
in  these  booklets:  “Service  in  Business”  (a  “billion-dollar  sales  giant”  discus^ 
ses  Spol^esman'-Review  and  Chronicle  service),  and  “Market  Facts  about 
Spokane  Country  and  Pacific  North wcst”"'send 

for  them-'-no  obligations-'-real  aids  to  profitable  JL  9 
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Circulation 


PROPOSED  STATE  LAWS 
SHOULD  BE  WATCHED 

M.  H.  Brandon  Says  Statutes  Affecting 

Intra-State  Operation  of  Motor 

Vehicles  Loom  as  Serious  Problem 
— Dormant  Bills  Need  Scrutiny 

From  the  viewpoint  of  newspaper  cir¬ 
culation  one  of  the  most  serious  situa¬ 
tions  that  may  develop  from  future  eti- 
acted  state  laws  relates  to  governing  the 
intra-state  operation  of  commercial  vehi¬ 
cles,  M.  H.  Brandon,  circulation  man¬ 
ager  of  the  Charlotte  (X.C. )  Obseri'cr, 
recently  told  meml>ers  of  the  Interna¬ 
tional  Circulation  Managers  Association 
in  convention  in  Asheville.  “Circulation 
managers  whose  newspapers  are  operat¬ 
ing  one  or  more  cars  in  the  rural  sec¬ 
tions  or  for  bundle  delivery  to  towns,  or 
both,  can  well  afford  to  scrutinize  every 
bit  of  proposed  legislation  of  this  type.” 

He  cited  a  law  passed  in  Oklahoma  in 
1929  as  an  example.  That  law  tech¬ 
nically  subjected  the  newspapers  to  the 
same  supervision  the  state  exercises  over 
all  comm'“rcial  vehicle  operators.  Ex¬ 
emptions  listed  were  trucks  carrying  live¬ 
stock  and  farm  products  in  their  raw 
state  and  trucks  hauling  read  materials. 
Newspaper  publishers  had  convinced  the 
officials  that  they,  too,  should  have  l)een 
exempted,  but,  Mr.  Brandon  .said,  “as 
the  law  reads  they  are  not  exempted.” 
Another  bothersome  law  in  Georgia  was 
also  cited. 

“Newspapers,”  Mr.  Ifrandon  continued, 
“should  not  be  subjected  to  the  general 
provisions  of  state  vehicle  acts.  W  hile 
there  are  a  few  newspapers  running 
trucks  for  rate  reasons,  newspaper  trucks 
are  not  as  a  general  thing  throughout 
the  nation  running  in  competition  with 
the  railroads  from  a  rate  angle  as  in 
most  cases  the  per  pound  shipping  cost 
is  higher  on  the  special  truck  service 
than  by  railroad.  The  newspaper  trucks 
or  cars  merely  provide  a  service  that  the 
railroad  either  has  withdrawn  or  has 
never  rendered.  And  as  far  as  taxes, 
newspapers  pay  their  proportionate  share 
on  their  business  which  includes  publish¬ 
ing  and  distributing  a  newspaper  and 
should  not  pay  another  distriliution  tax 
on  tc^  of  that.  They  have  plenty  to  take 
care  of  in  the  excessive  costs  involved 
in  expensive  delivery  service  demanded 
by  the  public  but  lud  provided  by  com¬ 
mon  carriers.  There  is  no  earthly  rea¬ 
son  whatever  or  justification  for  classifi¬ 
cation  of  newspaper  trucks  or  cars  in 
the  same  category  with  the  freight 
trucks  which  ply  the  highways. 

“That  unfavorable  and  unjust  legisla¬ 
tion  can  be  forestalled  and  even  cor¬ 
rected  by  intelligent  aggressive  action 
has  been  pretty  well  demonstrated  re¬ 
cently  in  three  different  states.  For  in¬ 
stance,  in  California,  .\ssembly  Bill  1868 
which  purposed  to  restrict  the  operation 
of  bicycles  by  Ixiys  was  killed  in  com¬ 
mittee  by  members  of  the  California  Cir¬ 
culation  Managers  .Association.  In  Illi¬ 
nois  Senate  Bill  242  purposing  to  restrict 
activities  of  newspaper  boys  in  towns 
over  50.(KX)  population  was  also  killed  in 
committee  due  to  aggressiveiK*ss  of  Illi¬ 
nois  circulation  managers,  urged  on  by 
President  Eisenlord  In  North  Carolina 
we  not  only  killed  in  committee  a  bill 
which  threatened  to  raise  the  age  ligit  of 
newspaper  boys  to  18  years,  but  in  addi¬ 
tion  to  that  we  got  an  amendment  to  an 
existing  law  restdting  in  making  news¬ 
paper  carriers  over  14  years  of  age  ex¬ 
empted  to  that  l^w’s  provisions. 

“Circulation  mjinagers  can  do  well  by 
watching  speed  laws  so  that  their  equip¬ 
ment  is  not  tied  up  in  action  nor  the 
necessary  fast  schedules  retarded.  Sev¬ 
eral  circulation  managers  have  reported 
serious  trouble  and  expense  on  that 
score.” 

Mr.  Brandon  urged  that  circulation 
managers  carefully  watch  the  enactment 
of  city  ordinances  that  might  affect  cir¬ 
culation  of  newspapers,  and  to  keep  an 
eye  open  for  court  decisions  relative  to 
the  situation. 

As  a  result  of  a  survey  conducted 
among  I.  C.  M.  A.  members  Mr.  Bran¬ 
don  discovered  that  there  are  numerous 
state  bills  affecting  newspaper  circula¬ 


tion  that  are  at  present  laying  dormant, 
of  which  many  circulation  men  are  ob¬ 
livious.  If  some  of  these  became  law, 
he  added,  circulation  managers  would  be 
faced  with  greater  difficulties. 


Promoted  Air  Circus 

The  Racine  (Wts.)  Times-Call's  air 
circus  last  month  proved  so  popular  with 
Racine  citizens  that  the  newspaper  is 
planning  to  sponsor  another  aerial  event 
on  Aug.  1  and  2.  The  circus  on  June 
13  and  14  attracted  more  than  12,000 
spectators  to  the  Racine  airport.  The 
program  was  arranged  under  the  direc¬ 
tion  of  Frank  Lovell,  managing  editor 
who  is  a  licensed  pilot  himself.  .Approx¬ 
imately  50  army  and  navy  airplanes  par¬ 
ticipated  in  the  event  and  merchants  con¬ 
tributed  prizes. 


Plane  Trip  For  Carriers 

Nineteen  Grand  Rapids  (Mich.)  Her¬ 
ald  newspaper  boys,  winners  of  the 
Herald’s  contest  for  its  carriers  in  Grand 
Rapids  and  other  western  Michigan 
cities,  left  the  Grand  Rapids  airport  July 
6  on  a  week's  trip  to  Detroit,  Cleveland, 
and  Niagara  Falls  as  guests  of  the  news¬ 
paper.  The  trip  was  made  by  plane, 
bus,  and  boat.  Fred  C.  Toot,  assistant 
circulation  manager,  accompanied  the 
Ixjys. 


To  Hold  Tennis  Tournament 

The  Salt  Lake  Tribune,  under  the 
direction  of  Stephen  J.  Moloney,  public 
service  director,  has  enrolled  more  than 
1200  tennis  players  in  its  fourth  annual 
tournament.  All  municipal  courts  are 
closed  to  the  public  and  devoted  to  the 
tournament  each  year.  The  big  tourna¬ 
ment  receives  the  support  and  endorse¬ 
ment  of  the  city  department  of  Parks 
and  Public  Playgrounds. 


Will  Conduct  Contest 

The  I'nion  City  (N.  J.)  Hudson  Dis¬ 
patch  will  sponsor  a  Laughing  Gallery 
contest,  starting  July  22  and  ending  .Sep- 
temlier  .'i.  The  distorted  pictures  and 
natural  pictures  of  40  motion  picture 
stars  will  l)e  printed.  Awards  will  be 
given  to  those  who  identify  the  most. 
John  W.  Schuler  is  circulation  manager 
of  the  Dispatch. 


To  Hold  Centennial  Contest 

The  Ctica  (N.Y.)  Obseri’er-Dispatch 
is  running  short  facts  about  Utica  daily, 
under  the  heading  “Utica’s  First  Hundred 
'^'ears,”  in  preparation  for  next  year’s 
centennial.  l.ater.  the  j)aper  will  print  a 
list  of  questions  based  on  these  facts,  and 
will  award  i)rizes  for  the  most  accurate 
answers. 


Promoting  Washington  Trip 

Thirty-two  carriers  for  the  Charlotte 
(N.C. )  Xetes,  will  be  given  a  three-day 
free  trip  to  Washington,  1).  C..  in  recog¬ 
nition  of  excellent  service,  Steve  ,An- 
dersf»n.  circulation  manager,  has  an¬ 
nounced.  I.ast  .April  .SO  carriers  were 
given  a  free  trip  to  Birmingham.  ,AIa. 


Daily’s  Cruise  Starts  July  21 

The  annual  Caribl)can  cruise  spon¬ 
sored  by  the  .Wic  Orleans  (La.)  Item- 
Tribune.  will  get  under  way  Tuesday. 
July  21.  when  the  party  will  sail  aboard 
the  S.  S.  Cartago  of  the  United  Fruit 
line.  Cuba.  Jamaica  and  Honduras  will 
be  visited  during  the  two-weeks  cruise. 


Enjoyed  Swimming  Party 

More  than  3.S  newspaper  Inn-s  of  the 
Jackson  (Miss.)  A’rtcv?  were  guests  of 
the  Crystal  swimming  pool  in  East 
Jackson  recently.  The  boys  received 
swimming  and  diving  instructions.  J.  R. 
C'hamblee  is  city  circulation  manager  of 
the  News. _ 

Running  Prohibition  Series 

The  Buffalo  Times  is  running  a  series 
of  ten  articles  on  the  merits  of  prohibi- 
ti{)n.  as  seen  by  Mrs.  .Arthur  H^strom, 
social  leader  and  dry  worker  of  that  city. 


ILLINOIS  PAPER  APPOINTS 

The  Allen  Klapp  Company.  New 
York,  has  been  appointed  national  adver¬ 
tising  representative  for  the  Alton  (Ill.) 
T  'egraph  effective  Sept.  1. 


WOMAN’S  CLUB  ELECTS 


Miss  Jane  Judge  Heads  Unusual  Group 
on  Savannah  Dailies 

In  Savannah,  Ga.,  there  is  a  unique 
organization  known  as  the  Woman’s  Club 
of  the  News  and  Press.  Its  membership 
is  composed  of  the  women  employed  on 
the  Morning  News  and  the  Evening 
Press.  Both  papers  are  printed  from  the 
same  plant  and  published  by  the  Savan¬ 
nah  Morning  News,  Inc. 

The  club  some  time  ago  held  its  elec¬ 
tion  of  officers  and  chose  the  following : 

President,  Miss  Jane  Judge;  vice- 
president,  Mrs.  George  L.  Hunter;  sec¬ 
retary,  Miss  Katherine  Hopkins;  treas¬ 
urer,  Mrs.  V.  F.  Cullen;  director-at- 
large,  Miss  Grace  Hogan. 

Miss  Hogan,  the  retiring  president, 
made  an  annual  report  in  which  she  re¬ 
viewed  the  activities  of  the  club  during 
the  past  year.  These  included  a  Christ¬ 
mas  tree  and  party  and  the  annual  ban¬ 
quet.  The  latter  had  been  more  than 
ordinarily  interesting  because  it  was  the 
formal  occasion  for  welcoming  into  the 
organization  the  women  employed  in  the 
various  departments  of  the  Evening  Press 
which  was  acquired  by  the  Morning 
News  Jan.  1. 

Miss  Jane  Judge,  the  new  president,  is 
a  veteran  newspaper  woman  of  Georgia. 


BUILDING  NEW  PLANT 

Work  Start*  on  Two-Story  Home  for 
Grand  Fork*  Herald 

Excavation  for  a  new  two-story,  com¬ 
pletely  modern  and  fireproof  building  for 
the  Grand  Forks  (N.D.)  Herald  has 
been  started.  The  structure  will  be  ready 
for  occupancy  by  Oct.  1.  M.  M.  Oppe- 
gard.  publisher,  announced. 

The  Herald  has  occupied  its  present 
home  since  the  building  was  erected  in 
18*K)  by  (ieorge  B.  Winship,  then  pub¬ 
lisher.  The  structure  is  owncfl  by  Julius 
Bacon.  Watertown.  S.  D..  publisher.  The 
Herald  was  taken  over  by  its  present 
management  July  1,  1929,  and  is  affiliated 
with  the  Ridder  Brothers  chain. 


Analyzing  Handwriting 

Nearly  KXl.OfK)  persons  have  submitted 
samples  of  their  own  and  others’  hand¬ 
writing  to  the  Milwaukee  Journal's 
bandwriting  exi)ert,  Lome  A.  Milne,  in 
a  promotion  stunt  now  in  progress.  The 
Journal  is  offering  $2,5(K)  in  cash 
awards. 


To  Spon*or  Flower  Show 

The  Buffalo  livening  Xetes  entertained 
representatives  of  garden  clubs  of  Erie 
county  this  week  at  a  luncheon  in  the 
Hotel  Buffalo,  outlining  plans  for  a 
flower  show  which  the  newspaper  and 
the  Buffalo  Museum  of  .Sciences  will 
.sponsor  later  in  the  year 

Carrier*  See  Circu* 

.Alxnit  50  carrier  boys  and  girls  of  the 
Grand  Junction  (Colo.)  Daily  Sentinel 
were  guests  of  the  paper  at  a  circus  re¬ 
cently,  under  the  chaperonage  of  J.  H. 
D(Klson.  circulati<in  manager. 


DAILY  ISSUED  EXTRA 
TO  STOP  BANK  RUN 


Maryville  (Mo.)  Forum,  Appealed  to 
by  Bank  Officer*,  Got  l**ue  on 
Street  Telling  of  New  Bank 
Before  Bu*ine**  Opened 


A  quick  job  of  printing  and  distribut¬ 
ing  an  extra  was  executed  by  the  Mary¬ 
ville  (Mo.)  Daily  Forum,  July  6,  in 
order  to  forestall  a  run  on  the  First 
National  Bank  after  a  local  loan  and 
trust  company  had  been  closed.  M.  W. 
Stauffer,  the  daily’s  manager,  had  been 
appealed  to  for  the  quick  action. 

The  loan  company  had  been  closed  on 
July  3,  and  a  run  on  the  First  National 
Bank  which  was  located  in  the  same 
building  was  begun,  and  stopped  only 
when  the  closing  time  came.  It  was 
practically  certain  that  the  run  would 
be  continued  on  the  following  Monday, 

But  the  intervening  Fourth  of  July 
holiday  and  Sunday  gave  the  bankers 
time  to  organize.  It  was  feared  that  a 
continued  run  on  the  bank,  although  it 
was  solvent,  would  result  disastrously. 

.At  4  p.  m.  Sunday,  Mr.  Stauffer  was 
called  to  the  home  of  the  bank  president 
who  was  meeting  with  other  business 
men.  He  was  informed  that  he  had  been 
advised  to  not  open  his  bank  on  Monday, 
and  that  an  organization  of  a  new  bank, 
capitalized  at  $150.0(K),  more  than  half 
of  which  had  been  raised  at  the  meeting, 
was  being  made. 

Mr.  Stauffer  went  to  work  on  the 
telephone  to  get  enough  men  in  the 
plant  to  get  out  the  extra  and  organ¬ 
ized  the  distribution.  By  the  time  the 
paper  went  to  press  it  was  able  to  an¬ 
nounce  that  $120, (KK)  of  the  $150,000  capi¬ 
tal  had  been  raised. 

The  pai)er  appeared  at  6  :.30  a.  m., 
Monday,  and  within  an  hour  and  a  half 
was  distributed  to  14  towns. 


IOWA  GROUP  MEETS 

E.  E.  Black,  Preston  (la.)  Times,  was 
electe<l  vice  president  of  the  Eastern  Iowa 
I’ublishers’  assf)ciatif)n  succeeding  Tom 
White,  Monticello,  who  recently  sold  his 
paper  and  resigned  from  the  group. 
Seventy-five  publishers  and  members  of 
their  families  gathered  at  Lakehurst, 
Maejuoketa.  Iowa,  for  the  annual  picnic 
last  Friday.  Charles  J.  Cash,  editor  of 
the  Anamo.ut  Journal,  will  be  host  at  the 
meeting  .Aug.  14  when  officers  will  be 
elected. 

RESULTS  GUARANTEED 

(iiiaranteed  results  in  the  San  Fran- 
eiseo  Chronicle  classified  advertising  sec¬ 
tion  is  a  new  feature  of  this  paper. 
I'sers  of  classified  advertising  during  the 
week  of  July  11  to  17,  inclusive,  were 
given  repeat  advertising  space  for  three 
days  providing  a  week  contract  had  been 
signed  for  this  period.  The  “Want  Ad 
Week’’  was  started  for  this  limited  time 
“to  prove  pulling  power  to  those  who  do 
not  advertise  with  us  regularly,  but  who 
will  do  so  after  becoming  accust<imed  to 
Chronicle  results,"  this  paper  announced. 


_  » I^y  Company  ^££6. 


The  Expre**  and  Co„a.r, 

We  have  ‘^"onirdef  our  Second  your  manager 

ampaign,  and  we  co"a.der  campaign  by  y 


®he  Charles  Parfloute  0o. 

Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana . 
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OUR  BUSINESS  |S  UAININB 


The  Experts  Are  Agreed  That  This  Is  the  Time  to  Advertise 
Big  to  Restore  Prosperity,  Many  Advertisers  in  The  St.  Louis 
Star  Are  Successfully  Following  This  Advice, 


In  June  The  St.  Louts  Star  Gained  in  Local  Advertising,  in 
National  Advertising  and  in  Total  Paid  Advertising  Over 
June,  1930,  The  Figures  Follow: 


Local  Advertising . 25,287  Lines  GAIN 

National  Advertising  ...  15,435  “  “ 

Total  Paid  Advertising . .  29,343  ‘‘  “ 

^  Note — No  Other  St.  Louis  Newsoaoer,  ^ 

Daily  or  Sunday,  Gained  in  Any  of 
^  the  Above  Classifications  in  June,  ^ 


— don’t  say  “Paper” — Say  “STAR” 

Trade  Mark  Registered 

THE  ST  LOUIS  STAR 

National  Advertising  Representative — GEORGE  A.  McDEVITT  CO. 
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Advertising  Agencies 

I^WSREEL  CONCERN  TO 
SELL  ADVERTISING 

Showing  of  One  Paid  Picture  in  Each 
Kinograms  Releaae  Will  Begin 
Aug.  28^3,000  Houses  Said 
to  Be  on  List 


A  new  development  in  motion  picture 
advertising  came  this  week  with  definite 
announcement  by  Kinograms,  Inc.,  of 
New  York  City,  that  it  would  begin  an 
advertising  newsreel  on  Aug.  28.  A 
single  advertising  subject  will  be  inserted 
in  each  bi-weekly  release  of  the  newsreel. 

It  is  stated  that  contracts  have  been 
signed  with  3000  independent  theatres 
represented  in  the  Allied  States  Associa¬ 
tion  of  Motion  Picture  Exhibitors. 

Advertisers  are  to  be  informed  in  ad¬ 
vance  of  the  dates  and  places  of  show¬ 
ing,  so  that  local  agents  and  dealers  may 
take  advantage  of  the  occasion. 

The  step  comes  after  most  of  the  large 
motion  picture  chains  have  definitely  re¬ 
jected  the  idea  of  paid  advertising  in 
their  films.  Some,  however,  continue 
to  include  pictures  of  advertised  goods 
in  their  films,  to  obtain  local  tie-ups  that 
will  advertise  the  pictures.  Nicholas  M. 
Schenck.  president  of  Metro-Goldwyn- 
Mayer  Pictures  Corporation,  defends  this 
practice  in  a  letter  to  P.  S.  Harrison, 
editor  of  Harrison’s  Ref’orts,  saying  that 
he  considers  .screen  advertising  that  is 
not  paid  for  a  legitimate  thing. 


Allied  Florist*  Appoint 

The  W.  S.  .\kin  advertising  agency 
of  Indianapolis  has  been  awarded  a  con¬ 
tract  by  the  board  of  directors  of  the 
Allied  Florists  of  Indianapolis,  Inc. 
The  newspaper  campaign  stresses  the 
value  of  flowers  and  plants  in  the  sick 
room  and  in  the  home. 


Mill  Account  Placed 

The  Public  Service  Mills,  Inc.,  West 
New  York,  N._I.,  has  appointed  Grant 
&  Wadsworth,  Inc.,  New  York  advertis¬ 
ing  agency,  to  direct  its  advertising  ac¬ 
count.  Magazines  and  direct  mail  will 
be  used. 


Addison  Vars  Appointed 

The  Dtiofonn  Company.  Attica,  N.  Y., 
and  I'rostyeast.  Inc.,  Rochester,  N.Y., 
have  appointed  .\ddison  \’'ars,  Inc.,  R<x-h- 
ester  advertising  agency,  to  direct  their 
advertising.  Radio  and  newspaper  adver¬ 
tising  will  be  used. 


E.  D.  Jones  To  O’Keefe 

The  K.  I).  Jfiiics  &•  Sons  Company, 
Pittsfield,  Mass.,  mamifactiircr  of  j>ai>er 
machitier'-.  has  at>pointed  the  New  York 
office  of  the  P.  I'.  O’Keefe  Advertising 

Agency,  Inc.,  to  direct  its  advertising. 


Kwik  To  Churchill-Hall 

The  Kwik  Company,  Suffern.  N.  Y.. 
has  placed  the  advertising  of  Kwik  Nail 
Polish,  Polish  Remover.  Nail  White  and 
Cuticle  Remover,  with  Churchill-Hall, 
Inc.,  New  York. 

Joins  Wood,  Putnam  &  Wood 

.\aron  S.  Bloom,  who  formerly  con¬ 
ducted  his  own  agency  in  Boston,  has 
joined  the  staff  of  Wood,  Putnam  & 
Wood,  Boston  agency,  as  an  account 
executive. 

Lavoris  Appoints  Agency 

The  I^voris  Chemical  Company,  Min¬ 
neapolis,  has  appointed  Blackett-Sample- 
Hummert.  Inc.,  Chicago,  as  its  advertis¬ 
ing  counsel. 


Thomas  To  Anheuser-Busch 

Jack  Thomas,  for  ten  years  advertising 
manager  of  Wilson  &  Company,  Chicago, 
has  been  appointed  advertising  manager 
of  Anheuser-Busch,  Inc.,  St.  Louis. 


Directing  Pilot  Radio 

Hanff-Metzger,  Inc.,  New  York 
agency,  has  Iteen  appointed  to  direct  the 
account  of  the  Pilot  Radio  and  Tulte 
Corporation,  Lawrence,  Mass. 


AMONG  THE  COPY  CHIEFS 

_  By  C.  1*.  .MrDonald  _ 


Jerome  B.  Gray 

JERRY  GRAY  .started  the  advertising 
agency  of  Jerome  B.  Gray  &  Co., 
Philadelphia,  four  years  ago,  with  the 
full  intention  of  specializing  exclusively 
in  the  conception  and  preparation  of 
direct  advertising  material,  with  copy  as 
his  forte.  But  before  long  he  found 
himself  evolving  into  a  general  advertis¬ 
ing  agency,  his  direct  mail  accounts  turn¬ 
ing  over  to  him  their  general  programs. 
As  a  result  his  company  grew  in  a  brief 
I)eri(Kl  from  a  one-man  agency  to  an 
organization  of  more  than  a  dozen  asso¬ 
ciates,  six  of  whom  are  copy  writers, 
with  Gray  as  the  mainspring. 

They  now  are  servicing  about  IS 
accounts,  among  them  the  Autocar  Com¬ 
pany,  auto  trucks ;  Mifflin  Chemical 
Corpt)ration ;  R.  D.  Wood  &  Co.,  fire 
hydrants;  Sayford  Paper  Specialty  Com¬ 
pany. 

Before  launching  bis  own  company, 
Gray  had  gained  much  practical  working 
knowdedge  through  his  connection  for 
six  years  with  the  Franklin  Printing 
Company,  Philadelphia,  for  whom  he  was 
service  manager ;  he  also  did  copy,  ideas, 
and  his  contact  work  for  the  Barta  Press, 
Cambridge,  Mass,,  and  copy  and  layouts 
for  the  American  Stores  Comi)any,  Phila¬ 
delphia. 

lie  is  a  native  of  Harrisburg,  Pa., 
dating  from  July  18,  1899.  He  likes  golf, 
relishes  sitting  in  any  old  time  and  draw- 
itig  to  a  straight,  fltish,  or  full  house,  and 

having  absolutely  no  objections  to  four 
of  a  kind;  craves  a  lot  of  good  reading. 

Writing,  however,  is  his  vocation  and 
avocation. 

New  Agency  At  Tulsa 

'rite  Kendrick  Watson  .Advertising 
.Agency  has  Iteen  formetl  at  Tulsa.  CJkla. 
Kendrick  Watson,  formerly  protluction 
manager  of  the  Mid-Continent  .Advertis¬ 
ing  Bureau,  is  president.  Harry  Skelly  is 
vice-president  and  W.  T.  McClarin  is  art 
director.  The  Burford  (Jil  Company, 
Dallas,  has  apjtointed  the  Watson  agency 
to  direct  its  advertising  account. 


Herigodt  Joins  E.  H.  Brown 

Lewis  P.  Herigodt,  formerly  of  the  R. 
F.  Walker  Advertising  .Agency,  Inc.,  has 
been  added  to  the  staff  of  the  E.  H. 
Brown  Advertising  Agency,  Chicago,  as 
account  executive. 

New  Account  For  Porter 

The  Porter  Corporation  of  Boston  has 
been  chosen  to  direct  the  advertising  ac¬ 
count  of  F.  E.  Berry,  Jr.  &  Co.,  Inc., 
Boston. 


Connery  Advertising  Manager 

J.  A.  Connery  has  been  made  advertis¬ 
ing  manager  of  the  new  Orange  Crush 
Bottling  Company,  which  has  just  opened 
its  new  plant  in  Knoxville,  Tenn. 


WALDO  BACK  FROM  TRIP 


Syndicate  Man  Made  9-500-Mile  Tour 
on  Behalf  of  A.F.A. 

Richard  H.  Waldo,  president  of  the 
McClure  Newspaper  Syndicate,  was 
returning  to  New  York  this  week  after 
a  9,500-mile  trip  in  the  interest  of  the 
Advertising  Federation  of  America. 

Besides  attending  the  convention  of  the 
Pacific  Advertising  Clubs  Association  at 
Long  Beach,*  Cal.,  as  official  representa¬ 
tive  of  the  A.F.A.,  he  addressed  adver¬ 
tising  men  in  Sacramento,  San  Francisco, 
Seattle,  Portland,  Spokane,  and  Salt  Lake 
City.  In  that  time  he  motored  more  than 
a  thousand  miles,  and  flew  a  little  farther 
than  that  by  airplane.  After  a  short 
rest  in  Denver  he  returned  east  by  way 
of  Chicago  and  Cincinnati. 

His  San  Francisco  address  was 
reported  in  Ad  Age  official  organ  of  the 
San  P'rancisco  Advertising  Club,  as  “a 
forceful,  vigorous,  dynamic  appeal  to  the 
meii  and  women  of  the  advertising  pro¬ 
fession  to  step  to  the  front  in  the  indus¬ 
trial  life  of  the  country  and  use  their 
inherent  power  toward  remedying  the 
outstanding  defects  of  our  social  and 
economic  .set-up.”  Advertising  properly 
used,  he  said,  could  do  much  to  eliminate 
recurring  cycles  of  liooni  and  depression. 
He  praised  the  successful  use  of  co¬ 
operation  in  California  marketing,  and 
urged  cooperation  between  advertising 
interests. 

New  Frankfurter  Campaign 

Stahl-Meyer,  Inc.  fa  consolidation  of 
Otto  Stahl,  Inc.,  Louis  Meyer  Co.,  Inc., 
and  F.  ,A.  Ferris  &  Co.,  Inc.),  has  ap- 
jwinted  the  H.  L.  Stedfeld  Company,  New 
\  ork  agency,  to  direct  its  advertising.  A 
campaign  featuring  Stahl-Meyer  imported 
style  frankfurters,  packaged  in  enamel- 
lined  containers,  will  shortly  make  its  ap- 
Ijearancc  and.  for  the  present,  will  be  con¬ 
fined  to  the  metropolitan  district.  News¬ 
papers,  radio  and  car  card.s  will  be  used. 
Business  papers  and  direct-mail  will  be 
used  in  trade  advertising. 


Long  Beach  To  Advertise 

.An  extensive  advertising  campaign  is 
planned  by  the  I-ong  Beach  (N.Y.) 
I'hambcr  of  Commerce,  including  news- 
p.ipcr,  magazine,  radio  broadcasting  and 
direct-mail  advertising.  The  object  is  to 
sell  Long  Beach  as  an  all-year-round 
resort.  The  Peck  Advertising  .Agency, 
Inc.,  New  A’^ork,  is  handling  the  account. 


Grey  Service  Promotes  Two 

J.  n.  Lang,  Jr.,  has  been  promoted  to 

head  of  the  copy  department  of  the  Grey 
Advertisinj?  Service,  New  York.  Wil¬ 
liam  K.  Hedler,  formerly  in  charge  of 
copy,  becomes  vice-president  and  j^eneral 
manaj^er. 


Camel  Contest  Winner  Sails 

James  T.  Sharkey  of  Dorchester, 

Mass.,  winner  of  the  $25,000  Camel 
cigarette  contest,  sailed  July  8  from 
New  A'ork  on  a  trip  to  Ireland,  France 
and  England.  Sharkey  was  accompanied 
hy  his  wife  and  his  brother,  Gerard. 

S42, 51 7,754  Is  Annual  Payroll 

of  Camden  Industrial  Workers 

A  splendid  Inrome  for  this  re- 
markiible  Industrial  city's  33,953 
workers  as  reported  i>.v  the  U.  8. 
(ViiHUM  of  ManufttcturerR. 

And  Cnmden  In  hut  the  hiih  of  a 
cssneentrated  South  Jerney  area 
in  which  there  are  o\'er  500 
highly  diversifled  induHtrlefi. 

A  remarkably  stable  market,  al¬ 
ways,  with  emplo.vment  far  above 
the  National  average  since  1029  — 
where  Retail  Merehantft  are 
hreakina  alNtime  records  In  dol» 
lar  and  c’entR  volume  of  ftalcN. 

COURIER-POST 

"A  24-Hour  Medium  at  one  cost” 
Leu  than  half  of  1%  reader  duplication 
National  Representatives 
GKO.  A.  McDEVITT  CO. 


ADVERTISING  TAX  ENJOINED 


City  of  San  Antonio  Temporarily 
Halted  in  $102,000  Campaign 

{Special  to  Editor  &  Publisher) 

San  Antonio,  Texas,  July  14. — Dis¬ 
trict  Judge  W.  W.  McCrory  has  granted 
a  temporary  injunction  restraining  collec¬ 
tion  of  a  special  ad  valorem  tax  of  five 
cents  on  the  $100  for  municipal  advertis¬ 
ing  and  also  restraining  the  city  and 
advertising  board,  of  which  Frank  G. 
Huntress,  publisher  of  the  San  Antonio 
Express  and  Evening  News  is  chairman, 
from  expending  $102,000  which  was  to  be 
advanced  by  local  banks  for  this  year’s 
civic  advertising  program  in  anticipa¬ 
tion  of  tax  collections. 

The  city  immediately  gave  notice  of 
appeal.  Representatives  of  the  adminis¬ 
tration  charged  political  motives  were 
behind  the  suit,  which  was  filed  by  Paul 
Anderson,  a  stationer,  and  Ivan  A.  Britt, 
advertising  agency  man. 

The  city  contended  its  grant  of  power 
to  levy  taxes  for  such  purposes  as  the 
general  welfare  gave  it  a  right  to  levy  the 
advertising  tax. 

Judge  McCrory  expressed  belief  that 
by  levying  the  advertising  tax  the  city 
exceeded  its  constitutional  authority. 


Sky  Advertising  In  Boston 

The  latest  in  aerial  advertising  has 
reached  Boston.  The  Aerial  Advertis¬ 
ing  Company,  of  216  Tremont  street,  is 
offering  to  write  contracts  for  sky  bill¬ 
boarding,  the  principle  being  the  showing 
of  Neon  tubes  attached  to  the  lower  side 
of  a  monoplane  wing.  On  clear  nights, 
the  flying  will  he  done  from  8  to  11 
o’clock.  Aaron  S.  Bloom  and  George  S. 
Harris,  Jr.,  are  in  charge  of  the  Boston 
office.  A  plane,  one  of  a  fleet  of  four, 
is  on  its  way  to  Boston  to  take  care  of 
the  first  contract. 


New  Simper*  Client 

The  Simpers  Company,  Philadelphia,  is 
now  handling  the  account  of  the  Caldwell 
.Air  Control  Company  of  Williamsport, 
Pa. 


Editorial 
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quality 


coverage 

Each  Lee  Syndicate  Newspaper  is 
published  for  ALI-  its  readers.  Its 
columns  are  filled  with  local  news 
items  and  special  features  of  genu- 
ine  interest  to  every  nieniher  of  the 
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178,99.5  total  eireulation  of  these 

newspapers  goes  into  homes. 

And  AI.L  ten  Lee  Syndicate  News¬ 
papers  are  offered  to  the  advertiser 
as  the  ONE  sure-way  to  reach  nine 
outstanding  middle-west  trading 
areas.  In  seven  of  these  markets, 
the  “Lee”  newspaper  is  the  only 
daily  published.  And  in  the  other 
two,  the  ’’Lee”  newspaper  is  the 
recognized  leader.  One  order  will 
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D  , 

inuring  June 
the  circulation  of  the 
New  York  World  Telegram 
averaged  in  excess  of 

4  0  0,0  0  0 

copies  per  day 

World  Telegram 

A  Scripps-H oward  N etvspaper 
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AD-VENTURES 


_ By  ROBERT 

ETTING  your  name  into  the  city 
directory  is  to  be  no  trivial  matter  in 
the  next  three  years.  It  used  to  be  suffi¬ 
cient  for  the  lady  of  the  house  to  give 
the  names,  addresses  and  jobs,  if  any, 
of  the  memljers  of  her  family,  and  then 
to  give  the  spelling  of  the  name  again 
a  couple  of  times.  Hut  now  when  she 
gets  that  far  the  visitor  will  pull  out  a 
folding  chair  and  three  more  pencils, 
and  start  on  the  92  questions  that  are 
to  make  advertising  and  merchandising 
see  the  light. 

*  «  * 

AI-'TER  question  27  there  will  doubt¬ 
less  l>e  a  30-minute  period  for  lunch. 
At  question  38  there  will  be  a  five-min¬ 
ute  recess  for  throat  lozenges  and  a 
drink  of  water.  At  6  p.  m.  proceedings 
will  be  adjourned  and  the  witness  pa¬ 
roled  until  next  morning,  provided  she 
has  not  tried  to  hedge  on  such  questions 
as  whether  the  radio  is  paid  for  or  not, 
how  much  insurance  her  husband  car¬ 
ries,  and  how  long  it  has  been  since  she 
bought  a  new  hat. 

^  * 

Altogether,  the  announcement  of 
plans  by  R.  L.  Polk  &  Co.  of  De¬ 
troit  puts  a  new  meaning  into  the  term 
“exhaustive  survey.” 

*  »  * 

Unusual  among  the  bulletins  of  the 
National  Better  Business  Bureau  is 
one  saying  that  nothing  is  wrong  with 
the  milk  of  magnesia  on  the  American 
market.  Analysis  of  every  brand  found 
in  interstate  commerce  failed  to  show 
any  harmful  ingredients  that  warranted 
legal  action.  More  common  among  the 
Bureau’s  publications,  of  c<>urse,  are 
warnings  against  products  which  fail  to 
meet  requirements. 

As  a  matter  of  fact,  the  bulletin  is 
another  slap  at  “knocking”  advertising 
copy.  W.  G.  Campbell,  director  of  regu¬ 
latory  work,  U.  S.  Department  of  Agri¬ 
culture,  is  quoted  as  saying:  “The  in¬ 
vestigation  was  instigated  by  recent  ad¬ 
vertisements  of  a  certain  manufacturer 
of  this  pharmaceutical,  implying  that 
brands  of  milk  of  magnesia  produced  by 
concerns  other  than  the  particular  manu¬ 
facturer  were  of  low  grade.” 

Incidentally,  the  Better  Business  Bu¬ 
reau’s  rejxirt  for  June  lists  15  cases  in 
which  advertisers  of  products  ranging 
from  electric  cleaners  to  baking  powder 
and  black1>oards  have  agreed  to  amend 
their  copy,  eliminating  unproved  super¬ 
latives  and  disparaging  statements.  Dur¬ 
ing  the  month,  it  is  reported,  48  objec¬ 
tionable  advertising  or  selling  practices 
were  discontinued  or  corrected.  10  com¬ 
plaints  were  found  unjustified,  and  5 
cases  were  referred  to  government 
agency. 

*  *  * 

Master  bedding  makers  oe 

AMERICA  will  spend  $175,000  in 
a  newspaper  advertising  campaign  to  ap¬ 
pear  in  40  cities  from  coast  to  coast 
beginning  in  Septemlier,  according  to 
announcement  by  the  Chicago  office  of 
Albert  Frank  &  Co.  The  plan  was  ap¬ 
proved  at  a  convention  of  the  associa- 
tio*^  in  Holland,  Mich. 

The  campaign  will  feature  the  “spring- 
air”  mattress,  and  will  l)e  designed  to 
appeal  especially  to  the  1931-32  buyers’ 
market. 

The  association  is  headed  by  Charles 
Karr,  president  of  the  Charles  Karr 
Company,  of  Holland,  Mich.  More  than 
a  dozen  mattress  and  l>edding  companies 
were  represented  at  the  meeting. 

*  *  * 

PLANS  to  cash  in  on  heavy  advertis¬ 
ing  expenditures  in  the  past  by  selling 
the  use  of  a  trade  mark  made  world 
famous  by  the  Sun-Maid  Raisin  Grow¬ 
ers’  Association  are  reported  in  dis¬ 
patches  from  California.  No  announce¬ 
ment  has  been  made,  but  it  is  under¬ 
stood  the  association  hones  to  wipe  out  a 
$6,072,000  debt  to  California  banks  bv 
turning  over  the  “smiling  girl”  brand 
for  exploitation  on  other  products.  Ap¬ 
proval  of  the  Federal  Farm  Loan  Board 
for  the  deal  is  sought. 

J.  M.  Leslie.  Sun-Maid  president, 
starting  for  the  East  recently  with  other 
officials  of  the  association  to  meet  with 
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the  Farm  Board,  said  merely  that  his 
errand  dealt  with  new  financing.  The 
Federal  board  is  a  creditor  of  the  asso¬ 
ciation. 

It  is  presumed  that  if  the  plan  is 
adopted  a  new  food  company  would  be 
formed  to  license  or  otherwise  exploit 
the  trade  mark.  Use  of  the  brand  would 
not  be  extended  to  other  raisins,  and 
possibly  not  even  to  other  dried  fruits. 

♦  *  * 

Sl’GGESTIONS  by  Governor  Frank¬ 
lin  D.  Roosevelt  of  New  York, 
.speaking  at  the  recent  Advertising  Fed¬ 
eration  convention,  that  governments 
should  advertise,  inspired  Joseph  H. 
,\ppel  of  the  John  Wanamaker  store. 
New  York,  to  search  his  files  for  an 
advertising  plan  for  New  York  City 
which  he  pronosed  in  1913. 

“Of  course,  conditions  and  statistics 
have  changed,  but  the  principles  are  the 
same,”  he  said.  “If  anything  is  ever 
done  I  know  the  advertising  men  and 
women  will  aid  wholeheartedly.” 

Mr.  Appel’s  plan  urged  five  points: 

“1.  Simplify,  systematize,  centralize 
and  standardize  the  financial  accounting, 
reporting  and  advertising  of  the  city. 

“2.  Stop  the  present  archaic  and  waste¬ 
ful  form  of  city  advertising,  with  its 
legal  and  unintelligible  verbiage,  as  ex¬ 
emplified  in  the  pages  of  city  notices 
which  practically  no  one  reads,  but 
which  cost  in  a  year  over  $700,000. 

“3.  Establish  a  City  Bureau  of  Public¬ 
ity,  which  shall  have  access  to  all  muni¬ 
cipal  information,  to  be  given  accurately 
to  the  people — to  individuals  who  re¬ 
quest  it,  and  to  the  public  in  general. 

“4.  Advertise  the  city’s  affairs  in  the 
daily  newspapers,  with  paid  display  ad¬ 
vertisements,  giving  such  information  to 
the  citizens  as  will  let  them  know  just 
what  is  going  on  to  their  benefit  or  hurt. 

“5.  Supplement  this  constructive  news¬ 
paper  paid  advertising  with  public  illus¬ 
trated  lectures  on  city  affairs,  in  school- 
houses  and  in  churches,  and  with  motion 
pictures  in  the  motion  picture  theatres 
now  licensed  and  controlled  by  the  city.” 
_  Answering  objections  that  city  adver¬ 
tising  would  merely  defend  an  existing 
administration,  he  .said:  “Publicity  is  its 
own  check;  a  lie  cannot  live  in  the  lime¬ 
light.  If  necessary,  this  Publicity  Bu¬ 
reau  would  be  made  a  distinct  and  inde¬ 
pendent  branch  of  the  city  government, 
the  chief  of  which  W'ould  be  elected  by 
and  responsible  only  to  the  people,  so 
that  his  investigations,  his  reports,  and 
his  advertisements  would  be  made  with¬ 
out  fear  or  favor.” 


Porter  Agency  Advance*  Three 

The  Porter  Corporation,  Boston, 
affiliated  with  Dickie-Raymond.  has  re¬ 
cently  elected  the  following  new  officers : 
E.  A.  Malloy,  vice-president:  John 
C arden,  vice-president ;  .\rnold  T.  Stew¬ 
art,  assistant  treasurer.  Mr.  Mallov, 
for  several  years  general  manager  of  the 
comuany,  will  retain  this  position.  Mr. 
Carden  in  becoming  a  vice-president  afso 
assumes  the  nosition  of  New  York  man¬ 
ager.  Mr.  Stewart  becomes  assistant  to 
I>ogan  R.  Dickie,  treasjirer.  Ixonard  J. 
Raymond  is  president  of  this  company. 


DeVaux-Hall  Begins  House  Organ 

The  nrl’aux-FIall  Indrt'cndcnt .  an 
eight-page  bouse  organ  of  the  Grand 
Rapids,  Mich.,  automobile  firm  bearing 
that  name,  published  by  James  Houlihan. 
Inc.,  the  company’s  advertising  counsel, 
ma<1e  its  first  appearance  Tulv  6.  The 
publication,  in  newspaper  tabloid  style, 
will  be  published  monthly  and  sent  to 
DeVaux  automobile  dealers  in  all  parts 
of  the  coirntry. 


Agency  Man  Heads  Club 

T.  H.  .Adams,  of  the  Wilson  IT.  Lee 
AdvertisiiiP'  Service,  has  been  elected 
nresident  of  the  New  Haven  .Advertising 
Club. 


New  Blaker  Account 

The  Blaker  Advertising  Agency.  Inc., 
New  York,  has  been  appoint^  to  handle 
the  advertising  of  R.  C.  Williams  &  Co., 
Inc.,  food  products. 


NEW  FOREIGN  ACCOUNTS 


Erwin,  Wasey  &  Co.  Announces  Addi¬ 
tion  of  Twenty  Clients 

Addition  of  20  new  accounts  by  for¬ 
eign  offices  of  Erwin,  Wasey  &  Co.,  ad¬ 
vertising  agency,  has  been  announced. 
American  products  are  handled  by  sev¬ 
eral  of  the  new  clients.  Accounts  ob¬ 
tained  by  the  Stockholm  office  are :  F.  N. 
Aktiebolaget,  motorcycles;  Nile  Lind- 
reth  (representing  Hart,  Schaffner  & 
Marx,  Chicago)  ;  A/B  Riviera  (repre¬ 
senting  S.  C.  Johnson  &  Son,  Racine  L 
Johnson’s  Wax;  Brown  Boveri  Engi¬ 
neering  Bureau,  Therma  electric  kitchen 
stoves  and  similar  products ;  Svenska 
Aktiebolaget  Gas  Accumulator  Com¬ 
pany,  Aga  kitchen  stoves ;  Livforsakrings 
.A/B  Nordstjernan,  life  insurance  com- 
l»ny ;  Comptometeragenturen  Bertil 
Stenbeck  A/B,  Comptometers;  Skofa- 
briks  .A/B  Oscaria,  shoes ;  Gustaf  Hor- 
witz.  Ladies’  underwear,  form  bathing 
suits,  Phoenix  hosiery ;  B.  J.  Ahlquist, 
Lustray  shirts,  B.V.D.  underwear,  Paris 
garters ;  Svenska  A/B  Benicot,  Bcnicot- 
amtinicotine. 

Copenhagen  accounts  are :  Sj'enska 
Dagbladct,  daily  newspaper ;  Co-opera¬ 
tive  Dairies  Milk  Sales;  George  E.  Ma- 
thiasen,  laundry  machinery;  Humber 
Hillman  Company,  Humber,  Hillman, 
and  Singer  motor  cars;  W.  R.  Wilkin¬ 
son  &  Co.,  Ltd.,  of  Pontefract,  England, 
licorice. 

Other  accounts  are :  Milan — Ditta  Laz- 
zaroni,  biscuits.  Oslo — Hellesen  batter¬ 
ies.  Rotterdam  —  N.  V.  Pasaman’s 
Slachterijen  en  Fabrieken,  margarine; 
and  S.  C.  Johnson  &  Son,  wax  and  pol¬ 
ishers. 

INDICTMENT  DISMISSED 


Charge  Against  Man  Suing  for  Libel 
I*  Quashed 

An  indictment  returned  several  weeks 
ago  against  Thomas  J.  Mangan,  a  regent 
of  the  University  of  the  State  of  New 
York,  charging  him  with  a  felony  in  ad¬ 
ministration  of  the  State  Rank  of  Bing¬ 
hamton,  was  dismissed  this  week  by 
Supreme  Court  Justice  Riley  H.  Heath. 

Mr.  Mangan,  who  has  filed  suit  for 
$200,(X)0  against  the  Binghamton  Press 
and  its  editor,  Tom  R.  Hutton,  alleging 
libel,  was  a  director  of  the  bank  whose 
affairs  are  under  investigation  bv  the 
state.  Justice  Heath  upheld  Mr.  Man- 
gan’s  contention  that  the  indictment  was 
based  on  evidence  not  relating  to  the  sec¬ 
tion  of  the  banking  law  which  all  the 
directors  were  charged  with  violating, 
namely  false  certification  of  reports. 

Upon  dismissal  of  the  indictments 
against  Mr.  Mangan  and  three  others. 
Attorney  General  Bennett  moved  for  a 
special  grand  jury  investigation. 

SEEK  TO  FORECLOSE 

Bondholders  have  given  notice  of  fore¬ 
closure  proceedings  against  The  Times 
Building  Company,  operators  and  own¬ 
ers  of  the  12-story  building  in  which  the 
Huntsinlle  (.Ala.)  Times  is  published. 
The  bonds  total  $195,000  upon  which  it  is 
asserted  that  interest  has  not  been  paid 
since  Jan.  1,  1931.  Application  was  also 
made  to  the  Federal  Court  for  permission 
to  sell  the  Huntsville  Times.  For  sev¬ 
eral  months  the  paper  has  been  operated 
under  a  receivership  bv  T.  E.  Pic»-ce.  pub¬ 
lisher.  The  Times  Publishing  Company 
was  guarantor  and  indorser  of  the  bonds 
of  the  Times  Building  Company. 


GERMAN  PAPER  TO  RESUME 

The  Indiana  Staats-Herold  was  schefl- 
uled  to  resume  weekly  publication  Satur¬ 
day,  July  18,  in  Hammond.  The  Staats- 
Herold  Publishing  Svndicate  of  Chicago 
will  own  the  controlling  interest  in  the 
paper.  Hans  Scharlach.  formerly  with 
the  Illinois  Staats-Herold,  has  been 
named  editor  and  manager. 


GOVERNOR  VISITS  PLANT 

His  Excellency  the  Earl  of  Bessbor- 
ough,  Governor-General  of  Canada,  this 
week  paid  a  visit  to  the  \f  on  treat  Gazette 
building  and  went  over  the  offices  and 
plant  with  Senator  Smeaton  White, 
president,  who  received  him  and  members 
of  his  party. 


HONOLULU  AGENCY  HEADS 


Four  races  are  represented  in  Mellen 
Associates,  Ltd.,  33-year-old  Hono¬ 
lulu  advertising  agency,  which  recently 
incorporated.  Because  of  the  various 
nationalities  which  have  to  be  considered 
in  Hawaiian  advertising,  the  agency  has 
made  a  practice  of  taking  in  young  well- 
educated  representatives  of  the  Pacific 
races,  so  that  it  now  prepares  copy  in 
Chinese,  Japanese,  and  two  principal 
Filipino  dialects,  as  well  as  English.  The 
Hawaiian  language  is  no  longer  neces¬ 
sary,  according  to  George  Mellen,  presi¬ 
dent  and  general  manager,  because  the 
last  Hawaiian  newspaper  expired  for 
lack  of  nourishment  four  years  ago. 

The  illustration  shows  Mr.  Mellen 
signing  the  articles  of  incorporation 
while  three  directors  look  on.  The  lat¬ 
ter,  left  to  right,  ar  ';  H.  Ben  Street, 
vice-president  and  production  manager; 
Masuo  Ogoshi,  secretary  and  art  direc¬ 
tor;  and  Kenneth  W.  Barr,  account 
executive.  In  addition,  August  Chong, 
a  Chinese,  is  treasurer  and  member  of 
the  board.  The  sixth  stockholder  is 
Richard  Egami,  a  Japanese,  chief  clerk. 

One  unusual  account  developed  by  the 
agency  is  that  of  Musa-Shiya,  shirt- 
maker.  Realizing  that  Americans  ex¬ 
pected  “pidgin  English”  at  best  from 
Oriental  business  men,  Mr.  Mellen  wrote 
the  advertisements  in  pidgin  English, 
with  the  result  that  thousands  of  book¬ 
lets  containing  these  advertisements  are 
bought  annually  by  tourists. 

Two  Account*  To  Grey 

Robert  Reis  &  Co.,  of  New  York, 
producers  and  distributors  of  underwesg, 
hosiery,  knitted  sportswear,  and  paja¬ 
mas.  have  appoint^  the  Grey  Advertis¬ 
ing  Service,  Inc.,  of  that  city  to  direct 
their  account.  No  schedule  has  as  yet 
been  decided.  William  Heller,  Inc.,  of 
New  York,  manufacturer  of  knitted 
fabrics,  has  also  appointed  Grey  Service 
to  handle  its  account.  Business  papers 
and  direct  mail  will  be  used. 


Cutting  Joins  Chicago  Packer* 

Tobn  C.  Cutting,  formerly  with  Batch- 
elder.  Snyder,  Dorr  &  Doe  Company,  of 
Boston,  has  joined  the  staff  of  Wilson  & 
Co..  Chicago  packers,  as  manager  of  the 
publicity  and  advertising  department. 


MUTO  HEADS  ITALIAN  OFFICE 

.Antbony  Muto,  formerly  of  tbe  The 
World  and  tbe  Neiv  York  Telegram,  has 
been  appointefl  business  and  editorial 
representative  for  King  Features  Syndi¬ 
cate  Inc.,  in  Italy.  He  assumed  charge 
July  1. 


AD  TIPS 


BUckett*Sample-Humni«rt.  Inc.» 

Wjishinffton  atrpot.  Chlcaipo.  SaM  to  be 
inif  ordepa  to  newapapora  on  barker  Pen  Co., 
.Taneaville.  Win. 

Reincke-Ellis  Company.  r>20  North  Mlehllf*® 
avenue.  Chlrniro.  Reported  to  be  uatnsr  newa- 
pjipera  in  a  few  acattered  pointa  for  a  trial 
t'Hinpaicn.  copy  to  run  In  July,  on  the  Schick 
Rnaor.  %faKaEine  Repeatlnjf  Rn*or  Tompanj. 
New  York. 

Root  Advertisinff  Company,  440  South  Dear¬ 
born  Ktreet,  Chicago.  May  uae  aome  middle* 
weatern  newnpaiiera  in  the  near  future  on  Ter¬ 
rill  Rond  dr  Morticage  Company,  rhlcaso. 
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E  D  I 


WHITE  HOUSE  CENSORSHIP 

Many  editorial  writers  take  the  view  that 
President  Hoover’s  “censorship”  of  the  Wash- 
itiKton  correspondents  is  due  to  a  case  of 
“nerves,”  "i)eevishness”  or  “irritability,”  but  we  are 
inclined  to  the  belief  that  the  White  House  has  for 
some  time  tjeen  dissatisfied  with  its  “press”  and  that 
the  President’s  publicity  advisers  believe  they  can 
Ret  more  for  the  administration  by  fighting  news¬ 
papermen,  than  by  “going  along  with  the  pack.” 
This  may  lie  true  and  good  partisan  tactics. 

But  deep  will  be  our  regret  if  our  early  faith  in 
Mr.  .Hoover’s  publicity  deiiKKracy  turns  out  to  be 
ill-founded,  .\fter  his  inauguration  he  gave  promise 
of  setting  up  a  new  and  better  (iK'cause  more  candid) 
system  of  White  House  publicity.  At  his  first  meet¬ 
ing  with  the  corresixMidents  in  the  \\  hite  House  he 
explained  that,  while  he  considered  press  conferences 
an  evolutionary  development,  it  was  projiosed  to 
experiment  with  quotation  in  the  first  person.  The 
correspondents  were  also  to  be  aided  with  “back¬ 
ground”  stuff  and  lie  permitted  to  attribute  certain 
statements  to  \\  hite  House  authority,  without  spc*cify- 
ing  persons.  For  the  first  few  months  the  press 
conferences  were  productive  of  excellent  material. 
Mr.  Hoover,  however,  was  found  to  lie  of  sensitive 
temperament  and  unfavoralile  slants  .seemed  to  wound 
his  spirit.  Presently  his  immediate  advisers  were 
saying  he  was  dealing  with  a  “hostile  jiress.”  They 
called  the  newspapermen  ungrateful.  .-Knother  view 
of  this  was  that  although  Mr.  Hcxiver  was  carried 
into  office  by  a  plurality  of  6,(KK},()00  votes,  and  was 
a  national  hero,  he  developed  apparent  faults  in  the 
administration  of  his  office  which  faithful  corresiKmd- 
ents,  in  usual  hard-boiled  fashion,  unhesitatingly 
described  in  print. 

It  was  petty  in  one  of  Mr.  Hoover’s  size  to  resort 
to  a  Secret  Service  investigation  to  discover  the 
.source  of  little  “leaks."  His  action  has  l>een  interpreted 
as  censorship,  always  distasteful  and  rarely  justified. 
The  people  are  inclined  to  associate  a  press  censorship 
with  political  furtiveness. 

Republican,  Democrat  and  independent  newspapers 
alike  have  taken  a  strong  stand  against  Mr.  Hoover’s 
latest  press  attitude.  Here  are  samples :  Akron  (O.) 
Beacon  Journal,  Republican,  commented ;  “The 
correspondents  are  on  gocxl  ground  in  insisting  that 
not  even  a  president  has  the  right  to  establish  rigid 
rules  covering  the  manner  in  which  they  shall  carry 
on  their  work.  Censorship  of  any  degree  is  hateful 
to  their  profession.  •  ♦  ♦  Xo  president  should 
ever  forget  that  he  is  just  the  hired  man  of  the  people, 
and  temperament  in  that  station  is  no  excuse  for 
employing  repressive  measures  that  would  ill  befit 
a  king.  We  should  be  able  to  restrain  the  occasional 
damn  fools  among  the  correspondents  without  resort¬ 
ing  to  measures  that  wreck  an  institution.  Nor  is 
t^sty  prerogative  a  gixxl  substitute  for  the  virtues 
of  patience  and  common  sense.” 

Richmond  (Va.)  Times  Dispatch,  Democrat,  said: 
“In  a  moment  of  peevishness  President  Hoover  has 
established  at  the  executive  offices  that  which,  in  the 
final  analysis,  is  press  censorship.  ♦  *  *  It  is  an 

unfortunate  situation,  precipitated  largeB'  by  news¬ 
papermen  of  poor  taste.  There  was  not  the  slightest 
excuse  for  picturing  the  President,  because  his  car 
was  driven  from  the  Rapidan  camp  to  Washington 
in  two  hours  and  a  half,  as  a  speed  demon.  ♦  ♦  * 

Likewise,  it  was  in  poor  taste  to  send  out  the  story 
of  the  President’s  annoyance  at  the  noise  incident  to 
repair  work  at  the  White  House.  Mr.  Hoover  is 
entitled  to,  and  should  enjoy,  some  privacy  of  action. 
*  ♦  *  But  the  President  has  no  moral  right  to 

withhold  from  the  people  the  ordinary  run  of  news 
as  to  governmental  activity.” 

We  despair  of  ever  seeing  a  perfectly  harmonious 
relationship  between  the  Washington  correspondents 
and  a  President.  The  newspapermen  themselves  will 
always  line  up  in  two  or  more  camps,  those  who  are 
partisans  of  the  administration,  those  who  are  syco¬ 
phantic  hero-worshippers,  those  who  are  “agin”’,  and 
those  who  fearlessly  write  what  they  see  and  hear 
without  respect  to  persons.  Some  Presidents  will 
believe  they  are  only  getting  a  square  deal  when  they 
get  the  best  of  it.  Others  will  not  trust  their  politics 
to  an  indiscriminate  crowd  of  newspaper  writers. 

But  the  nation  must  be  served.  It  is  a  Presidential 
duty  and  a  newspaper  responsibility  to  clear  the  true 
news  of  the  VV’hite  House  with  as  little  friction  and 
as  much  candor  as  is  possible. 


I  L 


Wrath  is  cruel,  and  anger  is  outrageous; 
hut  who  is  able  to  stand  before  envy? — 
Proverbs,  XXVII;  4. 


$12,000,000  LIBEL  CASE 

The  largest  amount  ever  asked  as  libel  damages 
against  an  individual  newspaper  in  this  country, 
to  our  knowledge,  is  the  twelve  millions  (count 
’em)  which  Henry  L.  Doherty  seeks  to  collect  from 
Kansas  City  Star  for  a  scries  of  statements  published 
in  that  newspaper  in  the  course  of  its  campaign  to 
aid  the  (jovernor  of  Kansas  in  lowering  natural  gas 
rates. 

Counsel  for  the  Cities  Service  magnate  filed  a  five- 
thousand  word  complaint  in  the  Circuit  Court  of 
Jackson  County,  Missouri,  late  last  week.  Every 
newspaperman  in  America,  of  course,  is  interested 
in  the  charges,  because  of  the  amount,  the  principle 
involved  and  as  the  individuals  sued  are  Col.  Nel¬ 
son’s  “boys,”  conducting  the  famed  Star  on  public 
service  policies  and  under  staff  ownership. 

The  basic  complaint  is  amazing.  Doherty  asserts 
that  the  Kansas  City  Star’s  publisher  and  editors  had, 
as  the  actuating  motive  in  attacking  Kansas  gas 
rates,  sneaky  plans  for  the  organization  of  “an  en¬ 
terprise”  to  furnish  Kan.sas  City  territory  natural 
gas  in  competition  with  Cities  Service.  The  charges 
directly  imply  that  (ieorge  B.  I^ngan,  Roy  A.  Rob¬ 
erts  and  F'red  C.  Trigg  were  demagogues  of  the 
deepest  dye. 

Here  is  a  quotation  from  the  Doherty  petition: 
“That  in  order  to  enhance  the  prestige  of  their 
newspapers  and  to  make  them  appear  to  the  general 
public  as  the  champions  of  the  people,  and  in  order 
to  injure  and  destroy  the  company  in  which  plaintiff 
was  interested  so  that  the  gas  project  contemplated 
by  the  defendants  would  be  necessary  to  the  people 
of  the  Kansas  City  territory  and  would  not  be  com¬ 
pelled  to  compete  with  the  company  with  which 
plaintiff  was  and  is  affiliated,  and  also  that  aforesaid 
project  might  be  benefite<l,  and  for  the  benefit  and 
profit  of  the  defendants,  the  defendants  made,  printed 
and  published  the  article  in  writing  hereinafter  set 
forth.” 

The  complaint  sets  forth  in  detail  the  “wicked,” 
“malicious,”  “wilful”  story,  all  denied,  but  there  is  no 
specific  reference  supporting  the  charge  ©f  a  venal 
motive. 

Properly  to  appraise  the  value  of  the  complaint  as 
a  whole,  newspapermen  must  first  believe  that  the 
chief  editors,  publishers  and  owners  of  the  Star,  one 
of  them  Vice-President  of  the  Associated  Press,  an¬ 
other  among  the  best  known  and  trusted  veterans  of 
the  Washington  correspondents’  corps,  are  in  truth 
vicious  conspirators  against  the  public  interest,  char¬ 
latans  of  the  lowest  type,  venal  journalists  using  the 
power  of  their  newspapers  for  concealed  gain. 

In  an  interview  given  out  on  Monday  Mr.  Longan 
said  that  “the  charge  that  The  Star  or  any  of  its 
executives  is  directly  or  indirectly  interested  in  any 
gas  company  whatever,  is  preposterous  and  untrue.” 
Mr.  Longan  has  a  28-year-old  son-in-law  who  is 
employed  as  a  lawyer  on  the  staff  of  a  company 
interested  in  the  Omaha  gas  field,  where  the  Doherty 
companies  are  not  operating,  and  this  remote  cir¬ 
cumstance  is  said  to  be  the  basis,  and  only  basis,  for 
the  Doherty  claim  of  Star  venality. 

Doubtless,  if  this  is  the  fact,  Mr.  Doherty  would 
justify  it  as  a  piece  of  “fighting.”  He  boasts  his 
militant  prowess.  He  is  almighty  sure  of  himself. 
His  faith  in  the  power  of  his  billion  dollar  corpora¬ 
tion  was  shown  when  he  asked  the  governor  of  the 
sovereign  state  of  Kansas :  “For  whom  do  you  as¬ 
sume  to  speak?”  The  same  Doherty  demanded  that 
the  federal  postmaster  general  bar  the  Kansas  City 
Star  from  the  mails  on  his  ex  parte  statement  that  it 
contained  falsehood.  It  was  he  who  ordered  the 
Secretary  of  Commerce  to  “proceed  against  Gov¬ 
ernor  Woodring  and  The  Star  in  no  unmistakable 


manner.”  Doherty’s  lawyers  tell  the  Missouri  pub¬ 
lic  service  commission,  conducting  an  inquiry  into 
the  reasonableness  of  gas  rates,  that  they  have  no 
right  to  inquire  into  Doherty  pipe  line  operation. 

No  wonder  that  the  Star  is  asking  who  this  tyrant 
is  or  that  it  proceeds  to  test  out  the  question 
whether  such  arrogance  does  not,  in  fact,  cover  a 
multitude  of  sins  against  the  gas  consuming  public. 
Doherty  was  obviously  bluffing  when  he  assumed  to 
command  the  po.stmaster  general  and  the  .secretary 
of  commerce  to  do  his  bidding.  If  his  $12,0(X),000 
libel  suit  is  al.so  a  bluff,  filed  for  defense  publicity 
purposes  and  not  on  the  merits  of  the  case,  it  is 
something  which  the  circuit  court  of  Jackson  County, 
Missouri,  ought  in  due  time  to  punish.  It  might,  in 
our  opinion,  constitute  a  major  contempt  of  court. 

Kan.sas  City  Star  has  long  represented  a  type  of 
journalism  in  this  country  that  is  not  easily  bluffed, 
bullyragged,  muffled  or  intimidated  when  the  con¬ 
science  of  the  editorial  staff  is  aroused  over  a  public 
abuse.  Such  newspapers  are  not  scared  out  by  a 
billion  dollar  corporation,  batteries  of  lawyers,  or 
hysterical  tactics  of  belligerent  “captains  of  indus¬ 
try”  when  the  issue  concerns  the  justice  of  utility 
rates.  If  George  B.  Longan,  Roy  Roberts  and  Fred 
C.  Trigg  are  venal  journalists,  deceitfully  seeking 
profits  from  a  public  utility  while  pretending  to  be 
champions  of  the  newspaper  reading  public,  they  have 
imposed  the  wildest  deception  ever  heard  of,  not  only 
upon  their  hundreds  of  thousands  of  readers  but  upon 
the  American  press,  for  no  names  in  newspaperdom 
have  been  better  honored.  It  is  now  the  responsibil¬ 
ity  of  Henry  L.  Doherty  to  prove  his  grave  charge. 
If  he  does  not  do  it  and  his  charge  is  mere  bluff, 
newspapermen  will  long  remember  him  as  a  brazen, 
reckless  calumniator. 

Prepare  More  to  make  the  (/ood  fight  for  fair 
Pall  and  H'intcr  business! 

GRUESOME  RECORDS 

The  Indianapolis  News  has  been  keeping  a 
“box  score”  of  casualties  in  China.  It  is  pub¬ 
lished  at  intervals,  from  A.P.  and  U.P.  reports, 
and  the  impressive  total,  up  to  April  10,  plainly 
indicates  that  so  far  as  China  is  concerned  the 
doctrine  of  Malthus  does  not  apply.  Here  is  the 
record : 

March  18:  3,000  peasants  slaughtered. 
mid-April ;  200  residents  slaughtered. 

April  20:  200  Reds  killed  for  revenge. 

April  28:  1.800  Reds  beheaded. 

May  1 1 :  7,000  Reds  beheaded. 

May  20:  200  Reds  slaughtered. 

June,  early:  3,000  soldiers  in  battle. 

June  10:  10,000  farmers  killed  in  battle  as  shields. 

June  14:  20,000  soldiers  in  battle. 

July  10:  3.000  “persons**  drowned. 

48,000--Grand  Total. 

Some  newspaper  or  press  association  ought  to  run 
a  daily  automobile  casualty  score,  to  keep  us  re¬ 
minded  that  more  than  30,000  American  citizens  are 
being  killed,  and  some  900,(K)0  injured,  on  the  streets 
and  roads  of  this  country  annually.  In  many 
respects  those  peace  time  fatalities  are  more  terrible 
than  the  Chinese  death  roll  in  war. 

There  is  no  substitute  for  the  resourceful, 
poised,  intelligently  critical,  vigilant  reporter, 
with  many  friends. 

QUESTION  IN  ETHICS 

QUF:ST1()N  from  an  unknown  (probably  young) 
correspondent :  "I  am  in  a  quandary  over  a  ques¬ 
tion  in  ethics.  Recently  I  learned  of  a  scan¬ 
dalous  situation  affecting  a  number  of  young  people 
connected  with  a  religious  organization  in  this  city, 
hut  the  information  came  to  me  indirectly  and  in  con¬ 
fidence.  The  story  would  have  made  a  sensation,  but 
several  lives  would  have  been  blighted  and  a  member 
of  my  own  family  would  have  been  charged  with 
violation  of  a  confidence.  1  am  city  editor  of  a  daily 
newspaper  and  really  owed  my  first  allegiance  to  my 
job,  but  I  suppressed  the  story,  or  at  least  did  nothing 
to  open  it  up.  What  should  a  newspaperman  do  in 
.such  circumstances  ?” 

A. — Just  what  you  did,  if  that  is  the  whole  story. 
First  allegiance  is  not  to  the  newspaper,  it  is  to  your 
own  conscience.  Respectable  newspapermen  do  not 
violate  personal  confidences.  Wise  newspapermen 
avoid  the  entanglements  of  confidences  as  much  as 
possible.  The  rule  against  invasion  of  private  right 
works  both  ways,  for  the  protection  of  the  writer  as 
well  as  persons  in  the  news. 
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PURELY  PERSONAL 

Adolph  S.  OCHS,  publisher  of  the 
Ncii'  York  Times  and  Chattanooga 
Times,  visited  Chattanooga,  July  8. 

Mr.  and  Mrs.  Louis  Spilinan,  pub¬ 
lisher  and  advertising  manager  respec¬ 
tively  of  the  IVaynesboro  (\’a.)  Xews- 
yirgiiiian,  have  returned  from  a  week’s 
\-acation  trip  to  their  old  home  in  Craw- 
fordville,  Ind.,  and  other  mid-western 
points. 

Judge  Robert  W.  Bingham,  owner  and 
publisher,  Louisz'iHe  Courier-Journal  and 
limes,  accompanied  by  Mrs.  Bingham, 
travel^  by  air  over  the  new  Louisville- 
Fort  Worth  line  of  the  American  Air¬ 
ways  from  Louisville  to  Tucson,  Ariz., 
for  a  short  visit  to  Mrs.  Bingham’s 
daughter. 

Major  John  S.  Cohen,  president  and 
editor,  Atlanta  Journal,  and  Bobby 
Jones,  were  companions  on  a  trip  to 
Cleveland  for  the  Stribling-Schmeling 
fight. 

Eugene  Lorton,  publisher,  Tulsa 
(Okla.)  World,  sixjke  July  4  at  a  rally 
held  l)y  the  League  of  Young  Demo¬ 
crats  in  Mohawk  Park,  Tulsa. 

Ernest  Smith,  editor,  Greenville 
(Miss.)  Times-Democrat,  has  returned 
from  a  visit  to  his  former  home  at  Blue 
Mountain,  Miss. 

Ira  .4.  Nichols,  editor,  loioa  Falls 
(la.)  Hardin  County  Citizen,  sailed  for 
Europe  from  New  York  July  11,  to 
visit  his  son  .41an,  studying  for  his 
doctor’s  degree  in  the  University  of  Ber¬ 
lin,  and  to  tour  several  countries. 

Herbert  C.  Greer,  co-publisher, 
Morgantoien  (W.\’a.)  Dominion  and 
Snes,  Mrs.  Greer,  their  daughter  Jane 
and  nephew  Thomas  R.  Sheffer,  were  re¬ 
ceived  in  a  special  audience  by  Pope 
Pius  at  the  Vatican,  |uly  3. 

M.  B.  Smith,  editor  and  publisher, 
Farmcrsi'ille  (Tex.)  Times,  has  been 
selected  to  fill  the  unexpired  term  of 
J.  F.  Kilpatrick,  president  of  the  Farm- 
ersville  Chamber  of  Commerce. 

Henry  H.  Hudson,  publisher  of  the 
Titusville  (Fla.)  Star-Advocate  and 
president  of  the  Florida  Press  Associa¬ 
tion  is  on  a  vacation  trip  with  his  family 
to  Iowa,  South  Dakota  and  Nebraska. 

Francis  S.  Harmon,  editor,  Hatties¬ 
burg  (Miss.)  American,  and  president 
of  the  national  council  of  the  Young 
Men’s  Christian  Association,  returned 
July  10  from  a  month’s  stay  in  Europe 
in  the  interest  of  the  organization. 

IN  THE  BUSINESS  OFFICE 

CCHUBERT  McCUTCHEON.  adver- 
tising  manager  of  the  Scranton 
(Pa.)  Republican,  and  family,  are  spend¬ 
ing  a  vacation  in  \’irginia  and  the 
Carol  inas. 

James  J.  Conroy,  business  manager, 
Worcester  (Mass.)  Evening  Post,  spent 
his  vacation  at  Harwichport  on  (Tape 
Cod. 

E.  Z.  Brown,  advertising  manager  of 
the  Salem  (Ore.)  Capital  Journal,  at¬ 
tended  the  recent  convention  of  Pacific 
Advertising  Clubs  .Association  at  Long 
Beach,  Cal.  He  and  Mrs.  Brown  are 
now  spending  the  rest  of  his  vacation  at 
their  summer  home  in  the  Cascade  moun¬ 
tains. 

I^uis  Nelson,  former  city  comptroller 
at  Racine,  Wis.,  is  now  office  manager 
of  the  Racine  Times-Call,  taking  the 
place  of  E'rank  Heaton,  former  vice- 
president  and  office  manager  of  the 
newspaper,  who  has  retired. 

Mrs.  Minne  Powers,  promotion  editor. 
Grand  Rapids  (Mich.)  Herald,  has  re¬ 
turned  from  vacation. 

Ray  G.  Wood,  auditor.  Salt  Lake 
Deseret  News,  and  Mrs.  Wood  are  the 
parents  of  a  son  born  recently. 

Frank  J.  Kinsella,  director  of  adver- 
flsing,  Camden  (NLJ.)  Courier-Post 
newspapers,  is  spending  his  vacation  at 
the  \’ermont  summer  home  of  Alfred 
Neef,  auditor  of  the  Camden  papers. 

Ralph  Shockey,  advertising  depart¬ 
ment.  Rutland  (Vt.)  Herald,  spent  two 
weeks’  vacation  at  Uniontown,  Pa.,  visit¬ 
ing  his  parents. 


Miss  Edith  Loxsom,  business  depart¬ 
ment,  Bridgeport  (Conn.)  Sunday 
Herald,  is  on  vacation. 

C.  H.  Peterson,  of  the  display  staff, 
Bridgeport  (Conn.)  Times-Star,  is  on 
vacation. 

Henry  G.  Auth,  vice-president  and 
general  manager,  Neivark  (N.J.)  Star- 
Fagle,  is  vacationing  with  his  family  at 
Maplewood,  N.H.,  stopping  there  after  a 
motor  tour  of  the  White  Mountains. 

IN  THE  EDITORIAL  ROOMS 

Dwight  ALLISON,  managing  edi¬ 
tor  San  Antonio  (Tex.)  Light,  as 
a  reserve  lieutenant  recently  spent  a 
period  of  active  duty  at  I'ort  Sam 
Houston. 

A.  W.  Walliser,  managing  editor,  San 
Antonio  Evening  Nnvs,  and  C.  Blair 
McPhail,  who  is  connected  with  the  San 
Antonio  Express,  were  judges  at  a  re¬ 
cent  bathing  girl  review  at  Eagle  Pass, 
Tex. 

Robert  W.  Johnson,  managing  editor, 
IVUkes-Barre  Record,  is  spending  his 
vacation  in  New  York  and  Atlantic  City. 

Charles  R.  Corbin,  managing  editor, 
Toledo  Blade,  is  spending  several  weeks 
in  Los  Angeles  on  business. 

Waldo  Drake,  marine  editor  Los  An¬ 
geles  Times,  a  reserve  officer  attached 
to  special  duty  with  the  Naval  Intelli¬ 
gence  Bureau  at  Washington,  and  Mrs. 
Drake  were  slightly  injured  in  an  auto¬ 
mobile  accident  at  Hagerstown,  Md., 
July  7. 

William  Schachtel,  veteran  reporter 
Utica  (N.Y.)  Daily  Press,  is  on  a  two 
months’  vacation. 

J.  H.  Webb,  market  editor,  Cleveland 
Plain  Dealer,  is  on  vacation,  spending 
his  time  at  his  old  home  in  Washington 
Court  House,  O.,  and  eastern  cities,  in¬ 
cluding  New  York. 

Harry  Bl(X)m,  rewrite  man,  Louisville 
Times,  and  Mrs.  Bloom  spent  the 
Fourth  of  July  week-end  in  a  motor 
trip  to  Nashville,  Tenn. 

Carter  Brooke  Jones,  rewrite  man 
Atlanta  Georgian  and  Sunday  American, 
has  an  article  titled  “The  Georgia  Plan’’ 
in  the  current  American  Mercury. 

William  Valentin,  general  staff,  Phila¬ 
delphia  Inquirer,  will  spend  a  part  of 
his  vacation  at  the  Pennsylvania  Na¬ 
tional  Guard  Camp  at  Mount  Gretna 
next  month. 

Raynolds  C.  Moorhead,  city  editor, 
Philadelphia  Inquirer,  is  acting  managing 
editor  during  the  absence  in  Europe  of 
John  Trevor  Custis. 

I>ee  Erhard,  staff,  Tulsa  (Okla.) 
World,  was  at  Chickasha  July  9,  when 
Wiley  Post  and  Harold  Gatty  were  wel¬ 
comed  back  to  Oklahoma  after  their 
flight  around  the  world. 

Milton  Sosin,  University  of  Alabama 
journalism  graduate,  has  joined  the 
Union  City  (N.J.)  Hudson  Dispatch 


FOLKS  WORTH  KNOWING 

For  30  years  Dan  F'arrow,  of  the 
Shamokin  (Pa.)  Dispatch  staff,  has 
been  reporting  and  writing  news,  and  he 
has  acquired  a 
news  facility  that 
his  associates  be¬ 
lieve  to  be  unsur¬ 
passed. 

They  tell,  for 
instance,  of  his 
record  hour’s 
work  —  which 
comprised  46  feet 
of  copy. 

One  member 
of  t  h  e  Dispatch 
staff  said:  “He 
knows  more  peo- 
Dan  Farrow  pie  than  all  the 

rest  of  the  staff 
of  the  Dispatch  combined.  He  gets  more 
news  tips  in  the  office  than  a  whole  bri¬ 
gade  of  reporters  could  hope  to  get  ‘leg¬ 
ging’  it.  He  makes  almost  no  notes.  A 
name,  a  date,  and  perhaps  a  few  figures. 
His  memory  for  detail  is  almost  unhe- 
lievable.  He  can  recall  the  names  of 
persons  who  have  been  dead  and  forgot¬ 
ten  for  years.’’ 

Before  starting  in  Shamokin,  Mr. 
Farrow  was  with  a  number  of  metro¬ 
politan  papers,  including  the  Philadel¬ 
phia  North  American. 

His  method  of  writing  a  story,  accord¬ 
ing  to  Editor  &  Pubusher's  informant, 
is  unique : 

“He  seldom  lifts  his  eyes  from  the 
keyboard  of  the  overworked  typewriter 
and  he  never  reads  a  .story  after  he  has 
written  it.  Neither  does  the  editor,  for 
almost  invariably  the  head  and  decks  are 
written  before  the  story  is  begun.’’ 

staff  as  district  man  in  Jersey  City. 

Anthony  J.  Wurzer,  marine  editor, 
Buffalo  Times,  went  to  Labrador  for  his 
vacation. 

Charles  H.  Sykes,  New  York  Evening 
Post  and  Philadelphia  Evening  Ledger 
cartoonist,  has  returned  from  a  vacation 
spent  in  Maine. 

R.  P.  Overmyer,  Toledo  Blade  copy 
desk  is  vacationing  in  Chicago. 

Bates  Raney,  assistant  city  editor, 
Buffalo  Times,  has  returned  to  duty  after 
being  confined  to  his  home  for  a  week 
with  a  sprained  ankle. 

James  Moore,  Philadelphia  Evening 
Ledger  staff,  is  acting  as  feature  editor, 
during  the  vacation  of  Walter  Schneider. 

Carl  Gifford,  Toledo  Times  photog¬ 
rapher,  is  on  a  fishing  trip  in  Michigan. 

Cameron  W.  Hyde,  head  of  the  copy 
desk  of  the  Albany  (N.Y.)  Evening 
Nezvs,  has  returned  from  a  two  weeks’ 
vacation  passed  at  Lake  St.  Catherine  in 
Vermont. 

(Continued  on  next  page) 


FEATURES!  NOT  HLLERS! 


When  you  buy  the  work  of  our  writers  and 
artists  you  are  buying  talent,  not  merely  some¬ 
thing  that  takes  up  space. 

Writers,  whose  names  everybody  knows  and 
who  know  what  newspaper  readers  want  to  read. 

Cartoonists,  whose  comic  creations  are  house¬ 
hold  words  all  over  America. 
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C.  William  Duncan,  Philadelphia  Even¬ 
ing  Ledger  columnist,  last  week  spoke  be¬ 
fore  the  Baltimore  Rotary  club. 

D.  M.  Simonsen,  city  editor  and  col¬ 
umnist,  Longview  (Wash.)  Neivs  was 
recently  elected  police  commissioner  and 
a  member  of  the  Longview  City  council. 

O.  S.  Woodrich  and  Francis  R. 
Bridges,  Jr.,  legislative  correspondents, 
Jacksonville  (Fla.)  Times-Union,were  in 
Jacksonville  last  week  between  extra  ses¬ 
sions  of  the  b'lorida  State  Legislature. 

Robert  S.  Brown,  Sunday  editor, 
Toledo  Times,  is  on  vacation  at  Lake 
James,  Ind. 

Carl  W'.  Erickson,  reporter,  Worcester 
(Mass.)  Telegram,  is  spending  his  vaca¬ 
tion  at  Cranston,  R.  I. 

Walter  Berry  has  joined  the  Jackson¬ 
ville  (Fla.)  Times-Union  staff  for  the 
vacation  period. 

Charles  H.  Chambers,  assistant  city 
editor,  Worcester  (Mass.)  Evening 
Gazette,  is  spending  two  weeks  at  Old 
Orchard  Beach,  Me. 

David  Lidman,  formerly  of  the  copy 
desk.  Richmond  (Va.)  Times-Dispatch, 
has  been  assigned  to  the  sjwrts  depart¬ 
ment  and  is  handling  the  activities  of  the 
Eastern  Baseball  League. 

Miss  Helen  Dann,  Syracuse  (X.Y.) 
Post-Standard  w'omen’s  staff,  is  attending 
the  national  convention  of  Alpha  Gamma 
Delta  at  the  University  of  Southern  Cali¬ 
fornia,  Pasadena. 

Travis  K.  Hedrick,  legislative  reporter 
for  the  Associated  Press  at  Montgomery, 
Ala.,  and  formerly  of  the  Birmingham 
Agc-Hcrald,  has  joined  Chattanooga 
Times  copy  de.sk. 

W^altcr  L.  Davis,  of  the  copy  desk, 
Cleveland  Plain  Dealer,  and  Mrs.  Davis, 
have  returiK'd  after  spending  five  weeks 
in  Europe. 

Harry  Carr,  Los  Angeles  (Cal.)  Times 
feature  writer,  covered  the  Max  Baer 
and  Paulino  Uzeudun  fight  in  Reno.  He 
also  covered  the  fight  between  Jim  Jeff¬ 
ries  and  Jack  Johnson  21  years  ago  in 
the  same  city. 

Miss  Gertrude  Harlan,  society  editor, 
Council  Bluffs  (la.)  Nonpareil,  has  re¬ 
turned  from  her  vacation.  During  her 
absence  Mrs.  Marion  Orchard  Shell, 
daughter  of  W.  R.  Orchard,  editor, 
handled  the  society  desk. 

George  Wheeler,  telegraph  editor, 
Kokomo  (Ind.)  Tribune,  has  returned 
from  a  vacation  in  New  York  and  Wash¬ 
ington,  D.C. 

M.  M.  Van  Valkenburgh,  city  editor, 

Cadillac  (Mich.)  Evening  News,  has 
l>ccn  elected  a  vice-commander  of  the 
Michigan  department,  American  Legion. 

Carl  T.  Robertson,  associate  editor, 
Cleveland  Plain  Dealer,  July  3.  was 
elected  president  of  the  American  Whist 
league.  The  election  took  place  at  Han¬ 
over,  N.H. 

Alex  McNeill,  after  a  few  weeks  of 
office  routine,  has  been  assigned  to  the 
police  beat  of  the  Atlanta  Journal.  He 
replaces  Ben  Hardy,  Jr.,  who  resigned 
to  take  over  publication  of  his  father's 
weekly  at  Harnesville,  Ga. 

Jack  Feldman,  Bayonne,  N.J.,  new's- 
paperman,  has  been  named  clerk  to  Re¬ 
corder  \Villiam  J.  Cain  of  that  city. 
The  post  pays  $2,400  a  vear. 

Benton  Stong,  manager  of  the  Nash¬ 
ville  bureau  of  the  Knoxville  (Tenn.) 
Ncivs-Sentincl  and  the  Memnhis  (Tenn.) 

Press-Scimitar,  recently  flew  across 
Tennessee  with  the  National  Air  Tour 
and  spent  two  days  in  Memphis. 

Denis  Tilden  Lynch,  of  the  editorial 
staff,  Ncio  York  Herald  Tribune,  left 
this  week  to  spend  his  vacati<m  on  his 
farm  in  Shokan,  in  the  Catskills.  His 
new  book,  Grover  Cleveland,  a  Man 
Four-Square  (Horace  Liveright,  Inc.) 
is  coming  out  in  October. 

Tex  Reynolds,  Racine  (Wis.)  Times- 
Call  columnist,  has  returned  from  his 
vacation  spent  at  his  boyhood  home  at 
Pardeeville,  Wis. 

Edward  and  Harry  Gilroy,  editorial 


staff,  Newark  (N.J.)  Evening  Ncivs, 
are  vacationing  at  Nantucket,  R.  1. 

Fred  Sink  of  the  editorial  staff.  New 
York  Herald  Tribune,  is  going  abroad 
for  a  year. 

A.  V.  Brewster,  city  editor  of  the 
Syracuse  (N.Y.l  Post-Standard,  and 
Mrs.  Brewster,  are  on  a  tour  of  north¬ 
ern  New  York  and  New  England. 

.\rchie  Hall,  feature  department,  Cam¬ 
den  (N.J.)  Courier,  spent  his  vacation 
in  the  Ozarks  and  returned  to  Camden 
via  thrv'e  different  air  lines. 

W.  Russell  Voigt,  sports  editor,  Al¬ 
bert  Lee  (Minn.)  Evening  Tribune,  is 
away  on  vacation. 

Fred  Snodgress,  city  editor,  Memphis 
(Tenn.)  Evening  Appeal,  is  on  vacation. 
Null  Adams,  city  hall  reporter,  is  act¬ 
ing  city  editor. 

Gordon  H.  Allen,  assistant  city  editor, 
Chattanooga  (Tenn.)  Times,  covered  the 
Schmeling-Stribling  fight  at  Cleveland 
for  the  Times. 

Gerald  L.  Zimmerman,  Philadelphia 
Record’s  book  review  staff,  recently  re¬ 
ceived  his  Masters’  degree  from  the  Uni¬ 
versity  of  Pennsylvania. 

William  D.  Dwyer,  editorial  staff.  Fall 
River  (Mass.)  Herald  Neivs,  is  spend¬ 
ing  a  week  of  his  vacation  in  Detroit. 

Miss  Ruth  Moshier,  church  editor. 
Flushing  (N.Y.)  North  Shore  Daily 
Journal,  is  on  vacation  at  Saranac  Lake. 

Miss  Merle  M.  McClintock,  society 
and  feature  writer.  Grand  Junction 
(Colo.)  Daily  Sentinel,  sailed  from  New 
York  on  July  16  to  spend  six  weeks  in 
Europe. 

Howard  L.  White,  society  editor,  Netv 
York  Herald  Tribune,  has  returned  from 
a  business  trip  through  the  Adirondacks 
and  the  New  England  States. 

John  Houlihan,  sports  writer,  Wor¬ 
cester  (Mass.)  Telegram,  has  been 
spending  his  vacation  at  Washington, 
D.C. 

Edward  A.  McDonnell,  telegraph  edi¬ 
tor,  Grand  Rapids  (Mich.)  Press,  spent 
four  days  in  Cleveland  last  week. 


PRESS  ASSOCIATION  NOTES 

C.  RICHARDS,  Los  Angeles  bu¬ 
reau,  United  Press,  is  spending  a 
few  days  in  Victoria,  B.C.,  visiting 
friends. 

William  Brown,  Grand  Rapids 
(Mich.)  Press  Associated  Press  tele¬ 
graph  operator,  is  on  vacation.  John  P. 
McCarthy,  A.P.  operator,  Jackson 
(Mich.)  Citizen-Patriot,  is  supplying  at 
the  Press  office. 

Qiarles  A.  Young,  former  member  of 

the  editorial  staffs  of  the  Minneapolis 

Star  and  the  Wichita  Beacon,  has  been 
appointed  state  capitol  correspondent  for 
the  United  Press  at  Oklahoma  City. 

Fred  Nichols,  Toledo  office.  Associated 
Press,  has  returned  from  a  vacation  in 
Canada. 

Boyden  Underwood,  assistant  manager 
of  the  Memphis  bureau  of  United  Press, 
has  been  transferred  to  the  Kansas  City 
bureau. 

Garnett  D.  Horner,  formerly  with  the 
Chattanooga  (Tenn.)  Nezvs,  is  now 
with  the  United  Press  Atlanta  bureau. 


WEDDING  BELLS 

ELVIN  j.  TILTON,  editor  of  the 
Brownsville  (Pa.)  Telegraph,  to 
Margaret  J.  Rcnn  of  Lewisburg,  Pa., 
July  9. 

Harry  Friedman,  copy  reader  on  the 
Racine  Times-Call,  to  Miss  Frieda  Lie- 
berman,  Milwaukee  pianist,  recently. 

Miss  Agnes  Montague  Bull,  until  re¬ 
cently  society  editor,  Richmond  (Va.) 
Times-Dispatch,  to  William  Frazier, 
July  8,  at  Staunton,  Va.  Miss  Catherine 
Grymes  succeeded  Miss  Bull  as  society 
editor. 

Taylor  MacLean  Ward,  art  staff, 
Syracuse  (N.Y.)  Post-Standard,  to 
Miss  Helen  Elizabeth  Ashley  of  Wil- 
liamstown  in  Syracuse,  July  6. 

Bronson  Winthrop  Griscom,  New 
York  Herald  Tribune  staff,  to  Miss 
Sophie  Gay,  formerly  of  Boston,  at 
Southampton,  L.I.,  recently. 


G.  Richard  Barnstead,  editor  Stone- 
ham  (Mass.)  Independent,  to  Nance  B. 
Bryant,  at  Hartford,  Conn.,  last  week. 

Millard  Handley  Pryor  of  Detroit  to 
Miss  Mary  Theodora  Shipiro,  formerly 
on  the  Honolulu  (T.H.)  Advertiser 
staff,  at  Olanthe,  Kan.,  recently. 

Everett  Purcell,  son  of  Mrs.  Everett 
Purcell,  president,  Enid  Events  Publish- 
ing  Company,  to  Miss  Lois  Guernsey  of 
Enid,  Okla.,  June  20,  at  Enid. 

Eugene  H.  Hinton,  aviation  editor, 
Atlanta  Constitution,  to  Miss  Margurite 
Loutitia  Hamilton,  of  Seneca,  S.C.,  re¬ 
cently. 


CHANGES  OF  OWNERSHIP 

]Vf  ITCHELLVILLE  (la.)  INDEX, 
established  in  1881  by  the  late 

E.  F.  Marmon  and  for  half  a  century 
owned  by  the  Marmon  family,  has  been 
purchased  by  Leonard  W.  Campbell, 
Des  Moines,  who  took  possession  last 
week. 

Norman  (Okla.)  Cleveland  County 
Democrat-News,  was  purchased  by  Ed¬ 
win  S.  Kerrigan,  one  of  its  founders,  at 
a  sheriff’s  sale  recently. 

A.  R.  Smith,  former  owner  of  the 
Ramsey  (Ill.)  News-Journal,  now  en¬ 
gaged  in  the  chemical  manufacturing 
business  at  St.  Louis,  has  purchased  the 
Herrick  (Ill.)  Reporter  and  will  trans¬ 
fer  it  to  Sorrento,  Ill.,  for  publication 
there. 

Hollywood  (Fla.)  Homestead  Enter¬ 
prise,  weekly,  has  been  sold  to  Reese 
Combs  and  Leo  W.  Stetson,  president 
and  vice-president  respectively  of  the 
Hollywood  Herald  Company.  No  changes 
in  the  weekly’s  staff  will  be  made  at  this 
time,  it  was  announced.  The  Home¬ 
stead  Enterprise  was  formerly  owned 
by  A.  J.  Schmacker  and  Mrs.  G.  L. 
McKimmey. 

SPECIAL  EDITIONS 

WORCESTER  (Mass.)  Evening 
^  Post,  financial  and  business  section, 
July  8. 

Quincy  (Mass.)  Patriot  Ledger,  20- 
page  vacation  tabloid  with  its  edition, 
Friday,  July  10. 

Fort  Smith  (Ark.)  Southwest  Amer¬ 
ican,  special  edition  July  5  for  opening 
of  the  Banfield  Brothers  Packing  Com¬ 
pany  plant. 

Hailey  (Idaho)  Times,  special  68- 

page  _  tabloid  edition,  commemorating 
establishment  of  town  and  Golden  anni¬ 
versary  of  paper,  recently. 

Portland  (Me.)  Sunday  Telegram, 
State  of  Maine  edition,  June  12,  88 
pages. 

Shoshone  (Idaho)  Journal,  weekly, 

special  tabloid  edition,  reclamation  and 
construction  of  new  52  mile  canal  from 
Snake  River,  recently. 

Worcester  (Mass.)  Telegram-Gazette, 
mid-year  financial  edition,  July  7. 

Grand  Rapids  (Mich.)  Herald,  10- 
page  supplement,  July  8,  in  connection 
with  the  opening  of  the  first  annual  In¬ 
ternational  Conference  of  Interior 
Decorators  at  Grand  Rapids,  July  8  to 
15,  inclusive. 

NEWS  MENS’  BOOKS  READY 

New  York  Herald  Tribune  staff  mem¬ 
bers  who  have  books  coming  out  shortly 
are  Ernest  K.  Lindley,  “Biography  of 
Franklin  D.  Roosevelt  (Bobbs-Merrill) ; 
Marcus  Dufficld,  rotogravure  editor, 
“King  Legion’’  (Cape  Jonathan  &  Har¬ 
rison  Smith,  Inc.),  and  Francis  D.  Wal¬ 
ton,  “A  VV'^oman,  49’’  (Farrar  &  Rine¬ 
hart),  Lucius  Beebe’s  book  Bibliog¬ 
raphy  of  the  Writings  of  Edwin  Arling¬ 
ton  Robinson’’  (Diinster  House,  Cam¬ 
bridge,  Mass.),  was  issued  last  week. 

POWERS  &  STONE  APPOINTED 

Powers  &  Stone,  Inc.,  publishers’  rep¬ 
resentative,  Chicago  and  New  York,  has 
been  appointed  to  represent  in  the  na¬ 
tional  field  the  Insurance  Claim  Journal,. 
of  Washington,  D.C. 


FEIDELSON  RETURNS 

Charles  N.  Feidelson,  associate  editor,-. 
Birmingham  Age  Herald,  has  returned 
from  Europe  where  he  attended  the  In¬ 
ternational  Rotary  convention  in  Vienna. 
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1895 

1  235 

20,760 

188,9.57 

1868 

Pine  Bluff . 

(el 

6!619 

045* 

1886 

Graphic . 

.(ml 

5,271 

.04* 

Sunday  edition . 

.  .(i) 

5,271 

.64* 

3,033 

1906 

.(e) 

5,001 

30,000 

1910 

Roitera . 

.  Newt  . 

.(e) 

2,573 

.03 

5,628 

30,000 

1924 

Ruascllville _ 

.(el 

1,020 

.025 

3,.387 

1890 

Searcy’ . 

(el 

650 

.014* 

3,8.53 

1910 

(e) 

4,927 

20,000 

1920 

1929 

Wvfin#*  . 

_  Pr^r*..  ■ 

CALIFORNIA 

34,871 

1909 

5  554 

045* 

29,472 

56,713 

1924 

Alhambra . 

..(e) 

8!167 

055* 

10,995 

35,00(1 

1923 

.Anaheim . 

(e) 

3,442 

.04* 

26,015 

38,784 

1866 

B^ersffcld .... 

.(el 

12,047 

.655* 

90,710 

1877 

7.7l4x 

05* 

10,439 

15,000 

1903 

Brswiey . 

21365 

03* 

16,662 

26,000 

1924 

Burbank . 

.  Review  . 

..(e) 

3,331 

04* 

13,300 

45,000 

1906 

Burlingame. .. . 

..(e) 

2,802 

04* 

6,800 

23,000 

19(H 

Calexico . 

..(e) 

1,342 

025* 
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This  column  is  set  in  6%  Point  Ionic 
jjo.  5  on  a  7V4  point  body. 

Would  you  accept  the  verdict  of  a  Jury 
of  3,766  eye  specialists  concerning  Lino¬ 
type  Ionic  No.  5?  In  this  nation-wide  sur¬ 
vey  conducted  with  the  co-operation  of 
the  American  Optical  Company,  impor¬ 
tant  questions  were  asked  of  these  men. 
To  the  question,  “Do  you  believe  the  con¬ 
tinued  reading  of  the  small  type  generally 
used  in  newspapers  has  an  injurious 
effect  upon  the  eyes?”  The  verdict  of  3,- 
$54  eye  specialists  was  overwhelming  in 
the  affirmative,  3,461  declaring  that  the 
i^ng  of  small  newspaper  type  was  in¬ 
jurious  to  the  eyes,  while  but  93  thought 
the  opposite. 

In  the  matter  of  preference  between 
Ipntr  No.  5  and  two  other  popular  news¬ 
paper  faces  (sample  columns  being  sub- 
mitt^  to  3,766  eye  specialists)  3,297  of 
the  men  whose  business  it  is  to  save  eye¬ 
sight  preferred  Ionic,  while  315  preferred 
the  second  type,  and  154  selected  the 
third!  This,  surely,  is  again  overwhelm¬ 
ing  preference  on  the  part  of  experts  for 
Ionic. 

Many  of  these  eye  specialists  offered 
detailed  opinions  on  the  merit  of  Lino¬ 
type  Ionic  No.  5.  Bernard  A.  Baer,  past 
president.  District  of  Columbia  Opto- 
metrlc  Society  wrote;  "For  many  years  I 
have  been  wondering  when  the  news¬ 
papers  of  this  coimtry  would  try  to  con¬ 
sider  the  comfort  of  their  readers  and 
change  their  type  or  the  paper  so  that  the 
r^er  could  read  in  absolute  comfort. 

"I  feel  sure  that  you  have  discovered 
the  type  and  it  is  just  a  matter  of  time 
before  the  newspapers  of  the  country  will 
aU  be  using  it.  That  is,  those  papers  who 
will  consider  the  eyes  of  their  readers. 

"Ionic  No.  5  will  do  the  work.  It  is  the 
best  and  clearest  type  I  have  ever  seen  for 
use  on  any  newspaper. 

"Every  optometrist  in  the  country,  and 
especially  those  of  us  who  are  more  inter¬ 
ested  in  the  conservation  of  vision,  will 
welcome  Ionic  No.  5  as  a  great  boon  to  the 
comfort  of  our  patients.  I  wish  to  offer 
my  congratulations  to  you  in  this  pro¬ 
gressive  movement  and  will  make  every 
effort  possible  to  get  the  newspapers  of 
Washington  to  use  this  type  in  the  con¬ 
sideration  of  the  eyesight  of  their 
readers.” 

Prom  Omaha,  Nebraska,  Dr.  O.  J.  Mel¬ 
vin  wrote;  “There  is  such  a  vast  differ¬ 
ence  in  the  readability  of  Ionic  No.  5  and 
the  other  types  that  a  comparison  is  im¬ 
possible.  My  opinion,  based  on  my  experi¬ 
ence  in  eyesight,  would  be  that  a  whole 
page  printed  in  Ionic  No.  5  would  cause 
less  strain  and  effort  than  one  column  of 
the  present  types. 

"As  the  newspaper  is  without  a  doubt 
one  of  the  greatest  sources  of  eyestrain 
today,  the  people  should  be  very  grateful 
to  newspapers  using  this  print.  I  only 
hope  you  can  get  one  of  Omaha’s  fine 
papers  to  use  it.  As  they  both  are  now 
straining  for  leadership,  the  one  first  to 
use  Ionic  No.  5  would  gain  a  great  victory 
and  be  a  benefactor  to  its  readers  as  well. 

“I  am  in  hearty  accord  with  your  plan 
and  feel  it  is  a  fine  thing  for  the  public’s 
eyesight.” 

Prom  Kahoka,  Mo..  Dr.  A.  E.  Gray 
wrote:  “Your  work  in  producing  and 
introducing  ‘a  more  legible  type  for  news¬ 
papers’  deserves  our  heartiest  endorse¬ 
ment.  This  is  ‘The  Age  of  Eyestrain,’ 
caused  by  the  naturally  imperfect  forma¬ 
tion  of  the  eyes  and  their  controlling 
muscles  through  growth  and  by  the  in¬ 
tensive  use  demanded  of  them. 

"The  eyes  are  operated  by  neuricity 
(nervous  energy),  which  is  our  vital 
force,  our  life.  A  constant  flow  of  neuric¬ 
ity  is  required  to  keep  the  tissues  of  our 
iiody  active  and  healthy.  More  is  used  if 
we  lift  a  finger  or  turn  the  eyes;  still  more 
is  used  if  we  read  or  walk  and  still  more  if 
we  work,  study  or  run. 

‘‘Through  optometry  the  optometrist 
strives  to  make  imperfect  eyes  function 
perfectly  and  thus  prevent  a  waste  of 
neuricity. 

‘‘X  waste  of  neuricity  means  a  lower¬ 
ing  vitality,  chronic  ill  health,  more  sus¬ 
ceptible  to  contagious  and  infectious 
(leases,  a  lessened  earning  power. 

"Your  Ionic  No.  5  type  will  do  this 
ssine  thing  (conserve  neuricity),  in  the 
eract  proportion  that  it  makes  reading 
^ier.  That  is  why  we  heartily  endorse 
it  Its  good  influence  will  be  manifest  by 
®alung  a  more  intellectual  and  a  more 
powerful  nation.” 

Dr.  Henry  J.  Godin,  past  president  of 
ihe  Georgia  State  Association  of  Optom- 
*Wsts,  offered  this  opinion;  “Standard- 
j^ng  the  type  in  journalism  in  general 
“ing  such  an  important  factor  in  the 
Welfare  and  visual  conservation  of  the 


READING  EASE- 


YouGetltln 

IONIC  NO.  5 


There’s  no  mystery  about  Ionic’s  extra  reading 
ease— it’s  the  result  of  deliberate  design  and  the 
experience  of  almost  a  half  century  in  creating 
and  cutting  newspaper  faces. 

In  Ionic  you  will  find  deep  counters;  full 
rounded,  open  letters  that  allow  light  and  white 
space  to  come  through  the  face— and  not  merely 
around  it;  no  fine  lines  to  break  down  in  stereo¬ 
typing  or  under  mat-making  pressure;  no  sharp 
corners  to  fill  up  with  ink;  an  even  color,  instead 
of  the  flickering  contrast  of  dazzling  heavy  body 
strokes  and  fine  hair  lines;  larger  capitals  and 
larger  lower-case  letters  per  point  size  than  most 
news  faces. 


These  elements.are  appreciated  by  readers  and 
publishers  alike.  That’s  why  readers  are  enthu¬ 
siastic  over  Ionic  No.  5,  why  3,297  eye  specialists 
throughout  the  nation  have  endorsed  the  face  as 
being  more  legible,  why  more  than  2,000  news¬ 
papers  are  now  set  in  Ionic. 

Compare  Ionic  No.  5  with  other  news  faces— 
then  you’ll  see  its  extra  reading  ease— then  you’ll 
get  the  basic  reason  for  the  recent  adoption  of 
Ionic  by  La  Prensa  of  Buenos  Aires,  the  Phila¬ 
delphia  Inquirer,  the  United  States  Daily,  the 
Buflalo  Evening  News,  La  Presse  of  Montreal, 
the  Los  Angeles  Express  and  other  metropolitan 
dailies. 
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Representatives  in  the  Principal  Cities  of  the  World 
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This  column  is  set  in  7  Point  Ionic 
No.  5  on  an  8  point  body. 

A  few  years  ago  newspaper  publishers 
began  reading  about  a  new  kind  of 
newspaper  type  face — a  type  that  could 
be  read  comfortably  and  quickly,  with¬ 
out  eyestrain,  without  specs,  without 
the  accustomed  degree  of  squinting  and 
squirming. 

This  type  was  called  Linotype  Ionic 
No.  5.  It  was  the  result  of  considerable 
experimental  work  by  Linotype  de¬ 
signers,  and  eye  specialists,  to  correct 
existing  difficulties  in  newspaper  body 
type  design. 

The  problem  was  a  difficult  one,  since 
newspapers  are  printed  rapidly  on  por¬ 
ous  stock,  and  inking,  rs  well  as  im¬ 
pression  throughout  the  paper,  could 
not  be  uniform. 

By  eliminating  fine  lines,  which  made 
recognition  of  similarly  shaped  letters 
difficult,  and  which  had  a  tendency  to 
break  down  under  mat-making  and 
stereotyping  pressure,  one  great  for¬ 
ward  step  was  achieved. 

Next,  the  Ionic  lower-case  letters 
were  made  larger  than  customary  prac¬ 
tice.  Sound  reasoning  pointed  out  that 
lower-case  letters  comprise  fully  three- 
quarters  of  the  average  line,  and  since 
there  were  more  of  them,  they  should 
be  made  slightly  larger  and  more  legi¬ 
ble  in  order  to  gain  increased  legibility 
and  reading  ease. 

Then  fitting  of  letters  was  examined. 
It  was  discovered  that  there  was  a  con¬ 
siderable  amount  of  wasted  white  space 
in  the  average  news  face.  This  extra 
amount  of  white  which  formerly  went 
between  letters  was,  in  Ionic  No.  5,  put 
within  the  letter — and  proved  to  be  a 
marked  factor  in  gaining  increased 
legibility  and  reading  ease. 

Other  detailed  changes  were  made  to 
achieve  the  final  Ionic  No.  5  design — 
serifs,  for  instance,  were  made  shorter 
and  sturdier  to  better  withstand  mat¬ 
making  pressure.  Ascenders  were  short¬ 
ened.  Capitals  were  redesigned  to  ac¬ 
cord  with  recognition-factors  opticians 
had  discovered,  slightly  increased  in 
size,  and  made  more  legible  by  careful 
shaping  and  proportioning.  All  Ionic 
No.  5  letters  were  made  a  trifle  more 
substantial  in  weight  in  order  that 
rapid  inking  and  printing  would  not 
make  them  look  pallid  on  the  news¬ 
paper  page. 

Then,  through  the  co-operation  of 
the  American  Optical  Company,  thou¬ 
sands  of  eye  specialists  the  country 
over  were  invited  to  criticize  Ionic  in 
comparison  with  the  average  news¬ 
paper  roman.  In  this  exhaustive  test, 
3,297  eye  specialists  certified  that  Ionic 
No.  5  was  easier  to  read  than  any  other 
news  face — a  remarkable  tribute  from 
men  whose  business  is  the  study  of 
eyesight  I 

Many  publishers  repeated  these  tests 
in  their  own  papers  in  the  form  of  com¬ 
parison  showings  of  Ionic  and  the  face 
they  were  then  using — and  invited 
reader  comment.  Readers’  praise  was 
enthusiastic.  Ionic  was  preferred  over 
all  other  faces. 

Now,  more  than  1,800  newspapers  in 
America  are  using  Ionic  No.  5 — which 
is  quite  a  number. 

The  selection  of  a  newspaper  type 
dress,  whether  for  news  columns  or 
classified  ads,  calls  for  the  careful 
weighing  of  two  factors;  legibility  and 
word  count.  It  is  ordinarily  assumed 
that  one  must  be  sacrificed  for  the 
other,  but  this  is  not  necessarily  true  as 
may  be  seen  by  a  study  of  the  new  face, 
Ionic  No.  5,  in  which  these  two  desir¬ 
able  qualities  are  combined  to  a  re¬ 
markable  degree. 

The  growing  demand  for  space  with 
which  publishers  constantly  find  them¬ 
selves  confronted  presents  a  problem 
that  can  now  be  met  in  a  satisfactory 
way. 

A  smaller  size  of  Ionic  is  as  easy  to 
read  as  a  larger  size  in  some  other  face, 
hence  a  reduction  in  type  size  does  not 
mean  lessened  legibility,  but  instead 
means  easier  reading  than  the  type 
face  originally  used. 

The  comparatively  short  ascenders 
and  descenders  give  the  lines  an  open, 
leaded  appearance  even  when  they  are 
set  solid.  The  5  Vi  point  size  may  be  set 
14  lines  to  the  inch,  with  special  short 
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CAUFORNIA— Continued 

Papaltlita  5,M6- 

Tradc  Date  Name  el  Net  Paid  Line 

Ckj  Area  Eatab.  City  Paper  latoed  Circulatien  Ady.  Rate 

13.842  56,000  1884  Modesto . News-Herald . (m)  2,32*  . 

Newt-Herald . (e)  8,706  . 

ToUl  Daily . (me)  11,035  .07* 

Sunday  edition . (a)  2,351  . 

Evening  A  Sunday . (es)  .  .07* 

10.890  .  1910  Monrovia .  Newa-Peit . (e)  2,044  .  035* 

16.944  25,000  1876  Monterey . Peninsula  Herald . (e)  3,810  .  035* 

6,437  22,987  1889  Napa . Journal . (m)  1,982  .  025* 

Sunday  edition . (a)  1,982  .  025* 

1872  Refiner . (e)  2,840  .  025* 

432,708  586,416  1886  Oakland .  Peat-En^irer . (e)  57,132  .18* 

1874  Trdiane . (e)  81,611  .21* 

Sunday  edition . (a)  84,115  .21* 

3,508  12,000  1927  Oceanside . Bladc-Trdruoe . (e)  1,386  .025* 

15,288  25,265  1910  Ontario .  Report . (e)  4,068  .  04* 

9.500  15.000  1908  Orange .  Newt . (e)  2,925  .  03* 

4,072  18,000  1873  Orovule . .  Mercury-Regiatcr . (e)  2,234  .  03* 

6,285  15,000  1898  Ovnard .  Courier . (e)  1,519  .025* 

13,652  40,000  1892  Palo  Alto .  Timet . (e)  4,329  .  045* 

100,474  150,000  1919  Pasadena .  Pott . (e)  13,658  .06* 

1886  Star-Newt . (e)  19,327  .  09* 

8,245  20,000  1894  Petaluma .  Argas-Courier . (me)  3,926  .  04* 

12,000  22,000  1928  Pittsburg .  Independent . (e)  2,672  .  03* 

1900  Pett-Ditpatch . (e)  2,370  .  03* 

2,322  19,500  1872  PlaeerviUe .  Republic . (e)  897  .025* 

20,804  50,392  1885  Pomona .  Pregrett-^lletin . (e)  7,457  .  045* 

9,000  12,500  1908  Porterville .  Recorder . (e)  2,158  .  03* 

4.500  15,000  1885  Red  Bluff . *tewt . . . (e)  . 05 

1  imet-Sentinel . (e)  .  . 

(News  and  'nmes-Sentinel  merged  as  News  A  Times-Sentinel.  Circulation  prior  to  consolidation.  News,  Govern¬ 
ment  3/31/31,  1,685.) 

5,000  13,000  18.52  Redding .  Ceurier-Froe  Prett . (e)  1,651  .025* 

1896  Searchlight . (m)  2,024  .025* 

__  Sunday  edition . (a)  2,024  .025* 

14,177  20,2a5  1890  Redlands .  Fecit . (e)  3,069  .  035* 

9,347  26,623  1922  Redondo  Beach . Breeze . tc)  2,350  .  035 

8,957  25,000  1923  Redwood  City . Triune . (e)  2,577  .04* 

19.945  35,000  1910  Richmond .  Independent . (e)  4,576  .  04* 

1900  Record-Herald . (m)  3,320  ,03* 

Sunday  edition . (a)  3 , 320  .  03  * 

30,654  47,842  1885  Riverside .  Enterprise... . (m)  3,482  .  035* 


COLORADO — Continued 

Papulation 

Trade  Date  Name  of 

ity  Area  Eatab.  City  Paper  Ittued 

1,427  .  1893  Cripple  Creek .  Times-Record . (m) 

Sunday  edition . (a) 

2,939  14,235  1929  Delta .  Independent . (e) 

87,644  375,000  1892  Denver .  Pott . (e) 

Sunday  edition . (a) 

Rocky  Mountain  News. . . (m) 

Sunday  edition . (a) 

Morning  and  Sunday. . .  (ms) 

Herald-Democrat . (e) 

Citizen . (e) 

Ezprett-Courier . (e) 

Sunday  edition . (a) 

Timet . (e) 

Sentinel . (e) 

Sunday  edition . vs) 

Tribune- Republican . I  m) 

Tribune-Republican . (e) 

('oml)inea  daily . (me) 

8,200  12,000  1897  La  Junta .  Democrat . (e) 

6,000  30,000  1897  Lamar .  Newt . (e) 

4,300  10,000  1880  Lcadville .  Herald-Democrat . (e) 

7,310  20,000  1892  Longmont .  Timet-Call . (e) 

(Circulation  prior  to  consolidation:  Govt.  Sept.  30,  1930  —  Call,  1, 
lishers  claim  a  circulation  of  3,300  since  consolidating.) 

6.500  10,838  1923  I.a)veland .  Reporter-Herald . (e) 

3,566  12,000  1882  Montrose .  Prett . (e) 

50,096  102,602  1871  Pueblo .  Chieftain . (m) 

Sunday  edition . (a) 

1901  Star-  Jeurnal . (e) 

Sunday  edition . (s) 

7.500  50,000  1910  Sterling .  Advocate . (e) 

11,732  30,000  1876  Trinid^ .  Chronicle-Newt . (e) 

Sunday  edition . (s) 


7,200  .  1881  Durango . 

3,500  9,500  1899  Florence . 

11,489  33,137  1873  FortCoUins.... 

6,000  18,000  1903  Fort  Morgan. .. 

10,247  28,776  1893  Grand  Junction 

12,203  65.097  1916  Greeley . 

1902 


CONNECTICUT 


Sentinel . 

Herald . 

Telegram . 

Post . 

Combined  daily. 
Sunday  edition . 

Timet-Star . 

Prett . 


.  1884  Ansonia. . . . 

259,534  1890  Bridgeport.. 
1891 
1883 

1911 

1790 

35,000  1871  Bristol . 

52,887  1883  Danbury... 
1927 

458,331  1837  Hartford... 
1913 
1841 

33,000  1914  Manchester. 
82,000  1886  Meriden.... 
1860 

56,785  1884  Middletown. 

.  1895  Naugatuck.. 

126,048  1876  New  Britain 
1855 

320,260  1766  New  Haven. 
1812 


Sacramento. 


10.260  15,000  1872  Salina® . 

37.481  90.000  1894  San  Bernanlino 


Timet . 

Courant . 

Sunday  edition . 

Times . 

Herald  . 

Journal . 

Record . 

Press . 

Newt . 

Herald . 

Recerd  . 

Journ:»l  Courier. . 

Register . 

Sunday  edition 
Times . 


1868 

1,630,536  18.55  San  Francisco. 
1865 


1875 

1903 

1929 

150,000  1851  San  Jose. 


(Continued  on  page  48) 


61,170  1905  San  Mateo... 
63,080  1903  San  Pedro. ... , 
42,000  1886  San  Rafael... 
118,674  1905  Santa  Ana. ... . 

42,000  1880  Santa  Barbara 
1863 

22,000  1907  Santa  Crux... 
1855 


Completely  Covers 
the  New  Haven  Field 


20,0001(1918  Santa  Maria.. 
60,000  1877  .Santa  Monica. 
18,000  1889  Santa  Paula.. 
60,000  1857  Santa  Rosa... 
1865 


40,000  1930  South  Gate. 
125,000  1858  Stockton... 


1895 

16,000  1912  Taft.  .. 
13,500  1886  Tulare.. 
1929 

15,000  1904  Turlock. 

.  1867  Vallejo . 

1867 


Advertisers  in  The  Register  reach  the  real  buying 
power  in  New  Haven  and  vicinity — in  many  sections 
a  full  100%  of  the  buying  power — at  a  cost  per 
..housand  circulation  far  lower  than  in  any  other 
medium.  With  an  average  net  paid  circulation 
every  night  exceeding 


1897 

29,300  1875  Ventura.... 

30,000  1859  Visalia . 

20,000  1868  WatsonviUe. 
1876 


14,808  25,000  1905  Whittier.... 

2,024  13,000  1877  Willows.... 

15,000  25,000  1923  Wilmington. 

1929 

5,542  14,000  1877  Woodland.. 

1868 

2,126  21,500  1928  Yreka . 


The  Register  overwhelmingly  leads  in 
New  Haven.  Selling  one  copy  to  every  four 
readers  in  its  trading  territory,  it  completely 
covers  the  field. 

The  Julius  Matthews  .Special  Agency 

BOSTON  —  NEW  YORK  —  CHICAGO  —  DETROIT 


COLORADO 


.  1928  Alamosa . 

23.362  1889  Boulder . . 

Mi  ^  ^  1906 

14.540  1925  Canon  City . 

1906 

53.670  1872  Cdorado  Spiings 


Cooriar . 

Camara . 

Naws-Harald _ 

Amarican . . 

Racord . 

Gasette . 

TalarMh . 

('oml)incd  daily, 
Sunday  editicxi. 


Homing  Mwipapert — name  in  light-face;  evening  papers — name  in  bold-face;  Government  state* 
mant  April  1  flguree,  light-face:  A.  B.  C.  Fubliiher'a  atatementi,  bold-face,  followed  by  an  **x*' 
mean  average  for  3  months;  flat  rate  indicated  by  an  asterisk. 
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ANNOUNCEMENT 

CLINE-KOHLER-LITIGATION 
SETTLED  OUT  OF  COURT 

•♦HI  "  -  '■■■ 

Cline  Electric  Mfg.  Company  and  Users 
Free  From  All  Liability  Account  of  Stone 
“Reel”  or  “Flying  Paster”  Patent 

■  — — '  '9»*- 

THE  CLINE  ELECTRIC  MFG.,  COMPANY  OFFER- 

Reels  With  Automatic  Tensions  (Either  3  Roll  or  2  Roll  Type)  With  Quick 
Roll  Stop  for  High  Speed  Presses,  Adjustment  FromaPressroom  Level,  Etc. 

•♦Ill  ■■  iiM- 

Several  Hundred  Now  In  Successful  Operation 

•♦III  '  .  ■’  «♦• 

No  Running  Belts,  Plenty  of  Room  for  Men  To  Work 


Chicago  Tribune 
Dayton  News 
San  Francisco  Chronicle 
Long  Beach  Press-Telegram 
Buffalo  News 
Cincinnati  Enquirer 
Pittsburgh  Press 
Rochester  Times  Union 
Kansas  City  Star 
Cleveland  Shopping  News 
Buffalo  Courier  Express 


Cline  Reels  Used  in  the  Following  Plants  — 

Los  Angeles  Times 
Jewish  Forward 
Columbus  Dispatch 
Louisville  Courier  Journal 
Omaha  World  Herald 
Cleveland  News 
Reading  Times 
Des  Moines  Register-Tribune 
Chicago  Post 
Salt  Lake  Tribune 
Manitoba  Free  Press 
St.  Louis  Star 


Cline  Equipment  Includes 


New  York  News 
Sydney  Sun  (Australia) 
Detroit  Free  Press 
Pasadena  Star-News 
Mead  Pulp  &  Paper  Co. 
Chicago  Daily  News 
Toledo  Blade 
Canton  Repository 
Toronto  Star 
Daily  Oklahoman 
Cincinnati  Times-Star 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric*  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


Cline  Electric  Mfg. Co. 


MAIN  office,  CONWAY  BUILDING,  111  W.  WASHINGTON  ST.,  CHICAGO,  ILL 
WESTERN  OFFICE 

FIRST  NAT’L  BANK  BLDG.  />Z3k _ 

SAN  FRANCISCO 

CALIFORNIA  T  -  •  ?  •  NEW  YOF 


EASTERN  OFFICE 
220  EAST  42nd  STREET 
NEW  YORK  CITY 


ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


GEORGIA- 


■Continued 


PsfulaliMi 

Tr«^  Dat* 

Art*  Ettab.  City 

23,061  65,000  m\  Bruni^wick 


N«l  Paid  Um 
Uanad  CirculatiM  Adv.  Rata 
...(c)  14,159  30 


Trade  Dale 

Area  Ealab.  City 

67,7<*4  1881  New  Ixmdon 
1890 

60,500  1871  Norwalk 
1870 

75,000  1790  Norwich 
1888 


Name  ef 

Paper 

News 

Sunday  edition 

Enquirer*Sun . 

Ledfer . 

Combined  daily 
Sunday  edition 

Diapatch . 

Sunday  edition  . 
Ceiirier>Herald  . . 
Sunday  edition  . 

Newa . 

Newa . 

Sunday  edition . 

Telegraph . 

Newa  . 

('ombined  daily 
Sunday  edition  . 
Obterrer 
Newi'Tribune 
Sunday  edition  . 

News . 

Preaa  . 

Combined  daily . 
Sunday  edition . . 
Sunday  &  Evening 
Tiinea*Entcr(  riae 
Gaaette 
Timea 

Jeurnal-Herald 

Sunday  edition . . 


Net  Paid 
laaued  Circitlaliei 


Hear  . 

Seuth  Nerwalb  Senluiel. 

Bulletin  . 

Record . 

Combined  edition . . . . 

Sunday  edition . 

Adeecate . 

Refialer  . 

Democrat . 

Republican . 

American  . 

('ombined  daily . . 

Sunday  edition . 

Sunday  and  evening  . 

Chrenirle . 

Ckiaen  . 


58.700  200,000  1828  Columbus 

1886 


1930 

1908  Cordele 


80,000  1892  Stamford 
....  1874  Torrington 

173,021  1881  Waterbury 
1881 
1844 


9.634  397,258  1884  Dublin 

10,321  165,000  1871  Griffin  . 

25,587  75,000  1842  LaGrange 

53,829  500,000  1826  Macon 

1884 


1877  Willimantic 
1888  Winsted 


1930 

8,027  ....  1905  Moultne 

21,843  68,000  1843  Rome 

87,714  371,576  1850  Savannah 

1891 


DELAWARE 


Every  Eveninf 
Evening  Jewrnal 

News 

Comhired  daily 
Sunday  Star . 


106,597  243,610  1866  Wilmington 

1888 
1880 


......  1855  Thomasville 

30.000  1914  Tifton 

.  1867  Valdosta 

125,000  1883  Waycross 


DISTRICT  OF  COLUMBIA 

486  869  671,886  1906  Washington..  Herald 

Sunday  editum  . 

1921  News 

1877  Post 

1878  Sunday  edition  . 

1852  Star 

Sunday  edition . . . 

1894  Timea 

1926  I'nited  States  Daily 


3,199  .  1917  Blackfoot 

21,644  108.556  1901  Boise  . 


Bulletin 
Capital  News 

Sunday  edition  . . 
Idaho  Statesman 
Sunday  edition 

Preaa 

Peat  *. . 

Sunday  edition 

Timea-Regialer 
Newa 
I'ribune 
Star-Mirror 
Free  Preaa 
Leader-Herald 
TrSiune 

Sunday  edition  .  . 
Idaho  State  .lournal 

Bulletin  . 

Newp 

Sunday  edition  .. 

Timea  . 

Preea  Timea . 

Evening  edition 
('ombined  daily  . 
fThe  evening  edition  is  diatributed  free) 


FLORIDA 

34.500  1925  Bartow  .  Polk  Ceunty  Record  . (e)  1,685 

.  1922  Bradenton  ..  Herald  te)  3,470 

Sunday  edition . (a)  3,470 

22,000  1914  Clearwater .  Sun  .  (e)  4,021 

Sunday  edition  . (s)  4,021 

42,757  1904  DaytonaBeach .  Ncwa-Jeurnal  . (e)  5,461 

Sunday  edition  . (a)  6 , 359 

1931  Sun-Recerd  . (e)  4,874 

(new  daily  —  hret  iaeue  March  23,  1931) 

10,000  1930  Deland  Sun-Newa  . (e)  3,543 

19,379  1910  Fort  Lauderdale  Newa  . . (e)  4,344 

13,905  1911  Fort  My  era .  Preaa . ^e)  3,080 

Sunday  edition . (a)  3,080 

1922  Tropical  News  . (m)  2,999 

Sundav  edition . (a)  3.056 

.  1930  Fort  Pierce  Newa-Trfcune . (e)  2,357 

Sunday  edition . (a)  2,357 

31,0(M)  1881  Gaineaville .  Sun  . (m)  3,125 

Sunday  edition  . <a)  3,125 

1925  Newa . te)  2,178 

304,682  1866  Jackminville  ....  ...  .  Florida Times-rnion  ..(m)  52,219 

Sunday  edition  . (a)  60,365 

1887  Journal  (e)  33,059 

.  1879  Key  Weat  CHtacn  (e)  2,375 

Sunday  Star  . (a) 

Evening  A  Sunday . (es)  . 

60,814  1924  I..akeland  Ledger  A  Star-Telegram ...  (e)  ,  7,682 

Sunday  edition . (a)  *  0,279 

1925  l.ake  Worth  Leader  . (e) 

163,970  1910  .Miami  Herald  . (m)  48,437 

Sundav  edition . la)  48,608 

1904  Newa  . (e)  42,043 

Sunday  edition  . (a)  37,102 

14.500  1925  New  Smyrna  Newa  . (e)  2,283 

40,000  1866  Ocala  Banner  (m)  2,166 

Sunday  edition  . . (a)  2.166 

1895  Star  (e)  2,073 

111,049  1876  Orlando  Reporter-Star  . (e)  7.369 

1912  Sentinel  . (m)  7,392 

i  ombined  daily . (me)  14,761 

Sunday  edition . (a)  13,871 

1931  News  . (m)  . 

(new  dailv  —  first  iaeue  March  27,  1931) 

50,000  1900  Palatka  .  Newa . (e)  3,592 

20,000  1894  Palm  Beach  .News  . (m)  3,127 

Sunday  edition . (a)  3,127 

75,00tt  1898  Pensacola  Journal  . (m)  8.645 

1886  Newa  . le)  7,394 

('ombined  daily .  (me)  16,039 

Sunday  edition . (s)  10,685 

30, (XK)  1894  St.  Augustine  Recerd  (e)  3,592 

Sunday  edition . (a)  3,592 

62,149  1907  St.  Peterabarg . Indepen^ni . (e)  1^359 

1884  Times  (m)  14,199 

Sunday  edition  . (a)  16,720 

Note:  St.  Petersburg  Times  A  Independent  sold  in  combination:  daily  rate  .065  per  line) 

18,000  1908  Sanford  Herald  . (e)  2.201 

12,441  1929  SarasoU .  Herald  . (e)  2,276 

1925  Sunday  edition  . ^a)  2,445 

30,000  1930  Sebring  American  le)  2,328 

12.000  1925  Stuart  Newa  (e)  1.492 

lOO.fXX)  1914  Tallahassee  Demecret  . (e)  4,5.50 


1880 

6.50C  1924  Kellogg  . 
82,000  1892  Ijewiston 
1911  Moseow. 
65,000  1919  Nampa  . 
1930 

55,000  1902  Pocatello.. 
1924 
1924 

14,000  1928  Sand|>oint 
75,706  1922  Twin  Falls 


1918 

15.000  1910  Wallace. 


(ContifiMed  on  page  50) 


PROGRESS 


In  Bridgeport^  Conn 


Circulation 

Increase 


Through  the  Period  of 
January,  1927,  to  Apr.  I,  1931 


XET  PAID 


.56.922  1908  West  Palm  BeMh 


Reader  aceeptanee  of  a  conservative 
newspaper  is  the  best  argument  for 
use  of  its  columns  bv  an  advertiser. 


GEORGIA 


14,507  260,000  1892  Albany 

8,760  150,000  1878  Americus 

18,192  189,408  1832  .Athens.. 

360,692  1,340,889  1868  AtlanU  . 

1906 

1913 

188:1 

1902 

62.345  387,207  1785  Augusta 


Herald  . . , . 

Timea-Recerder 

Sunday  edition  . . 

Banner-Herald  ... 

Sunday  edition  . . 

('onstitution  . 

Sunday  edition  . 

GeergUn . 

Sunday  American 
Jeurnal 

Sunday  edition  . . 

(^hronirle  . 

Sunday  edition  . 

Herald  _ 

Sunday  edition  . 


The  Honor  Is  To— 

THE  TIMES-STAR 

BRIDGEPORT,  CONN. 


BridgeporCs  Live  Evening  Newspaper 


Morntog  newtpapera— name  in  liirht-fuoe:  evening  papere — name  in  Ixdd-faoe:  Government  state¬ 
ment  April  1  figure#,  light-face;  A.  B.  C.  Publiaher'a  etatamenta.  bold-fai'e,  followed  by  an  **x*' 
mean  average  for  3  nitmthe:  fiat  rate  indbated  by  an  aateriak. 


Intertypelpo^rporation  no 


announces  tke  completion 


of  VOGUE  EXTRA  BOLD  anl 


I 


Vogue  Extra  Bold  Oblique 


in  sizes  from  8  to  30  point 


Full  showings  of  these  sturdy  companion  faces  to  the  very 
popular  Intertype  Vogue  and  Vogue  Bold  faces  will  be  sent 
FREE  to  you  If  you  will  address  INTERTYPE  CORPORATION. 
360  Furmon  Street,  Brooklyn.  New  York 

INTERTYPE  WIDE  TOOTH  MATRICES  LAST  LONG, 
DROP  STRAIGHT.  COST  NO  MORE.  AND  RUN  IN  OTHER 
LINE  COMPOSING  MACHINES 
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ENGLISH  LANGUAGE  DAILIES  OF  U.  S.— CIRCULATIONS  AND  RATES 


ILLINOIS 


Pwalatmi 

5,990- 

Tr«4« 

Data 

Name  •( 

Net  Paid 

CRT 

Ana 

EsUb. 

Cky 

Paper 

Issued 

Ckculation 

Adv.  Rate 

30,151 

75,000 

1836 

Alton . 

....(e) 

13,306 

.06* 

46,568 

83,000 

1846 

Aurora . 

....(e) 

20,416 

.08 

Sunday  edition _ 

....(s) 

20,798 

.08 

6,344 

1890 

_ (e) 

28,425 

50,000 

1839 

BeUevUle . 

....  (e) 

7,217 

.035* 

1855 

News-Demecr*t . 

. . . .  (e) 

.025* 

7,123 

15,000 

1892 

Belvidere . 

. . . .  (e) 

3,543 

.03* 

8,219 

20,000 

1922 

Benton . 

....(e) 

4,.')00 

.03* 

37,698 

160,000 

1846 

Bloomington . 

....(e) 

24,9I5i 

.lO* 

Saturday  edition . . . 

. .  (sat) 

24,5768 

.10* 

Sunday  edition . 

- (*) 

17,769x 

.10* 

13,583 

113,366 

1868 

Curo . 

....(e) 

5,293 

.045 

11,718 

43,983 

1912 

Canton . 

—  (e) 

6,3I4s 

.04* 

7,528 

1903 

1,929 

JJ2 

4,144 

PaaqaaMr 

.01.3 

15,307 

47,000 

1884 

Centralia . 

....(e) 

6.3531 

.04* 

33,408 

84,486 

1852 

Champaign . 

. . . . (e) 

14,821 

.06* 

1917 

Sunday  edition . 

....(s) 

14,725 

.06* 

8,012 

14,000 

1840 

Charleaton . 

- (e) 

2,867 

.029 

1892 

News . . 

...(m) 

.025* 

3,440,420 

4,532,032 

1889 

Chicago . 

....(e) 

44,746 

.18 

Sonntagpoet . 

....(e) 

35,798 

.18 

1900 

AmerieiB . 

....(e) 

538,148 

.75 

1873 

Drovers  Journal . 

....(e) 

39,731 

.15* 

1881 

Herald  A  Examiner... 

• .  ■  (m) 

428,725 

.65* 

Sunday  edition . 

- (*) 

1,119,466 

1.25* 

1919 

Jewish  Forward . . 

. . .  (m) 

36,637 

.16* 

Saturday  edition . . . 

. . (sat) 

36,858 

.16* 

Sunday  edition . 

....(s) 

38,529 

.16* 

1920 

Journal  of  Commerce . . 

...(m) 

23,861 

.28 

1876 

News . 

....lej 

439,225 

.70* 

1890 

Post . 

....(e) 

40,487 

.18 

1929 

Times . 

....(e) 

179,067 

32 

1847 

Tribune . 

...(m) 

806,592 

1.20 

Sunday  edition . 

....(s) 

1,074,486 

1  50 

5,920 

18,900 

1908 

Clinton . 

-..(m) 

1,813 

032* 

Sunday  edition . 

....(B) 

1,809 

.032* 

36,765 

133,875 

1866 

Danville . 

....(e) 

28,903 

.085 

Saturday  edition _ 

• .  (sat) 

19,854 

085 

Sunday  edition . 

....(s) 

28,692 

.085 

57,510 

180,000 

1880 

. Herald . 

24,421 

1926 

Herald . 

. . . ■ (e) 

3,586 

Combined  daily .... 

•  •  (me) 

28,007 

07* 

1880 

Sunday  edition . 

....(8) 

27,880 

07* 

1878 

Review . 

• . . . (e) 

26,160 

07* 

Sunday  edition . 

....(s) 

25,462 

.07* 

8,545 

28,000 

1890 

DeKalb . 

....(e) 

4,823 

.035* 

1914 

Independent . 

....(e) 

.014* 

11,008 

24,200 

1851 

Dixon . 

....(e) 

5.112s 

.04* 

7,593 

1895 

. Call  . 

....(e) 

74,767 

175,000 

1889 

EaatiSt.  Louis.... 

....(e) 

10,478 

.06 

Sunday  edition . 

....(a) 

11,028 

.06 

6,235 

50,000 

1862 

Edwardsville . 

....(e) 

5,136 

035 

4,978 

34,565 

1898 

. . . . (e) 

4,482 

10,000 

1921 

Eldorado . 

....(e) 

1,420 

02* 

1929 

News . 

1.662 

.021* 

36,674 

75,000 

1871 

Elgin . 

17.321 

.07 

63.338 

90.000 

1872 

Evanston . 

7.036 

05* 

4,463 

40,000 

1930 

Flora . 

....(e) 

2,260 

.03* 

22,045 

100,000 

1848 

Freeport . 

....(e) 

16,552 

.0.5* 

3,878 

1834 

....(e) 

28,830 

100,000 

1873 

Galenburg . 

....(e) 

19,891 

.06’ 

11,625 

62,199 

1908 

Harrisburg . 

....(e) 

4,571 

.035 

9,708 

40,000 

1923 

Herrin . 

....(e) 

2,765 

.025* 

6,000 

25,000 

1872 

Hoopeston . 

....(e) 

2,550 

.025* 

17,747 

40.000 

1878 

_ (e) 

1866 

Journal . . 

4.372 

CcHnbined  daily. ... 

6.756 

.045* 

1866 

Sunday  edition . 

4.466 

.045* 

4.309 

71,485 

121,541 

1904 

J<^et . 

. HaraM-N«w. . 

. . , , (e) 

21,017 

08 

Sundsv  edition . 

21,637 

.08 

20,620 

87,000 

1852 

Kankakee . 

....(e) 

06* 

(Note:  Kuktkee  News  and  Republican  eonaobdated.  Circulations  prior  to  eoKolidation; 

Nem,  A.  B.  C.,  6,N1; 

Republican,  9.317.) 

17,093 

85,000 

1893 

Kewanee . 

....(e) 

9.65S> 

.06* 

22.270 

56.000 

1852 

TabSalle . 

8.806 

.045* 

6.303 

30,009 

1022 

l.aawreiioeville . . .  < 

. (e) 

.03* 

2.249 

12.865 

28.863 

1856 

Lincoln . 

4,5Mi 

.035* 

6,612 

40,000 

1906 

Litehheld . 

....(e) 

2,923 

.03* 

8,509 

38,000 

1894 

Macomb . 

....(e) 

6,895 

04* 

16,800 

74,000 

1802 

Marion . 

....(e) 

2,980 

.025* 

1908 

Rapublitan . 

. . . .  (e) 

3,004 

.025* 

4,292 

1921 

. Pra.. 

980 

.018* 

15,620 

25,000 

1857 

Mattoon . 

Stir . 

. . . . (e) 

S,6S8i 

04 

45,972 

150,000 

1876 

Mcdine . 

14,969 

.065 

8,666 

30,000 

1846 

Monmouth . 

5.179 

.036* 

5,568 

18,000 

1878 

Morris . 

. Herald . 

- (e) 

3.260 

.025* 

7.132 

15.000 

1839 

Mt.  ('armel . 

- (e) 

3.491 

.026» 

2.000 

18.000 

1890 

Mount  ('arroU . . . 

....(e) 

.021* 

12,375 

59.000 

1872 

Mt.  Vernon . 

....(e) 

6.424a 

.04* 

8,182 

35,674 

1873 

Murphyaboro _ 

....(e) 

3,280x 

03* 

6,140 

28,000 

1898 

Olney . 

.  Mail . 

- (e) 

2,940 

.02 

15,094 

48,000 

1844 

Ottawa . 

....(e) 

7,568i 

.045* 

5|835 

15,000 

1869 

Pana . 

— (cj 

1,300 

.021* 

9,774 

50,000 

1848 

Paris . 

....(ej 

5,837 

.04* 

1898 

.  Record  . 

_ (e) 

16,129 

46.019 

1853 

Pekin . 

....(e) 

4.413 

.035* 

120,700 

210.000 

1855 

1871 

. . . .  (e) 

29.745 

f'ombined  daily. . . . 

40.394 

.10 

Sunday  edition . 

37.731 

.10 

1897 

Star . 

....(e) 

33,139 

.07 

Sunday  edition . 

. («) 

37,821 

.07 

9,121 

1887 

Peru . 

. Newi-Herild . 

. (e) 

2,364 

.025 

8,261 

38,373 

189.5 

Pontiac . 

3,62$ 

.022* 

39,241 

325,685 

1926 

Quincy . 

.  Herald-Whif . 

....(e) 

27,371 

.11* 

Saturday  evening . . . 

. . . (sat) 

15,291 

.11* 

Sunday  edition . 

. . . .  (s) 

27,573 

.12* 

4.764 

20.000 

1919 

Robinson . 

. . . . (e) 

3.040 

.03* 

85,864 

208.831 

1888 

1855 

Register-ReptAlk . 

....(e) 

33.304 

('timbinod  dailv _ 

52,677 

.16 

Sunday  edition . 

....(s) 

22.066 

Sunday  and  evening . 

.16 

39,981 

150,000 

1851 

Rock  Island . 

.  Ar,u. . 

....(e) 

13,850 

.065 

5,086 

1917 

3,758 

1883 

Shflbyville . 

....(e) 

1,127 

014 

77,000 

400,000 

1831 

Springfield . 

.  ...(m) 

39,003 

98* 

Sunday  edition . 

. (i) 

35,602 

.08* 

1836 

Illinaii  Stale  RetUtcr . 

....(e) 

35,235 

,08* 

Sunday  edition . 

32,698 

08* 

13,905 

46,600 

1854 

Sterling . 

....(e) 

7,0I6s 

.045* 

14,728 

44,028 

1873 

Streator . 

....(e) 

7,327 

.045 

7,297 

37,297 

1895 

Taylorville . 

2,992 

.029* 

1887 

_ (e) 

2,170 

13,128 

65,000 

1878 

Urbana . 

....(e) 

2,843 

.03* 

(Continued  on  page  52) 


Monio^  Mwipapen — name  In  llfcht-fnce;  eveninr  paper* — luitne  in  iNtId-face:  Government  itate- 
ment  April  I  fifuree,  lifrht-faoe:  A,  B.  C.  Publither’i  statement*.  tM>k)-faoe,  followed  by  an  “x” 
mean  average  for  ii  months;  flat  rate  indicated  by  an  asterisk. 


SINCE  JANUARY,  1929 

FIRST 

IN  PEORIA  IN 

NATIONAL 

ADVERTISING 


For  30  consecutive 
months,  from  Janu¬ 
ary  1929,  thru  June 
1931  .  .  National  Ad¬ 
vertisers  have  paid 

tribute  to  the  force¬ 
ful,  economical  and 
productive  power  of 

the  Peoria  Journal- 

Transcript  by  using 

it  more  freely  than 

any  other  Peoria 

Newspaper.  This  im- 

usual  record  leaves 

no  doubt  as  to  which 
paper  does  the  best 
job.  In  Peoria^  you 

need  no  other  me- 

dium  than  the  •  •  •  • 


PEORIA 

JOURNAL 

TRANSCRIPT 


CHAS*  n.  EOOY  FO.,  National  Representatives 

New  York,  Park  Lexln^on  nidf;.  -  noston.  Old  South  Bldg. 
Chicago,  Wiigley  Itldg. 


j 


wv  .. 


as  modern  as  the 
high  speed  press.. 


COOPER 


LIGHT 


It  is  easy  to  see  that  increasing  me¬ 
chanization  is  now  revolutionizing  the 
newspaper  publishing  iiulustry.lt  is  easy 
now  to  look  back  and  see  why  news¬ 
papers,  slow  to  adopt  the  rotary  press, 
linotype  or  even  the  lesser  nieehanical 
improvements,  fell  by  the  wayside.  It  is 

easy  to  look  ahead  and  see  what  other 
devices  and  inventions  will  certainly  do 
for  publishing. 

And  in  this  category  of  publishing 

progress  is  Cooper  Hewitt  mercury- 
vapor  illuinination — now  used  in  the 

mechanical  depart  men ts  of  many  of  the 

country’s  most  successful  newspapers 
and  magazines.  Why?  Send  for  the 
booklet,  “Wby  Cooper  Hewitt  Light  is 
[— j— — — ■ — ]j  Better  than  Daylight.” 

You’ll  learn  that  it’s 
as  modern  as  the  high 

speed  press.  General 
Electric  Vapor  Lamp 

Company,  863  Adams 
Street,  Hoboken,  N.  J. 


(ooi'KR  iiKwirr 

I  tKilli 

is  /fetter  t/tan 
DAYLUilIT 


The  press  room  of  the  Philadelphia  Record — a  new  plant  with  the  most  up-to-date  equipment 
throughout,  including,  of  course,  the  modern  Coo{)er  Hewitt  system  of  illumination. 


BELTER  THAN  PALLICHT 


ELECTRIC 


Join  us  in  the  General  Electric  Program,  broadcast  every 
ScUurday  evening,  on  a  nation-wide  N.  B.  C.  network. 


Editor 


Publisher 


Fourth  Estate  for  July  18,  1931 
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ILLINOIS— Continued 


INDIANA — Continued 


Trade 

Data 

NaoM  •! 

Nat  Paid 

Lmm 

Trade 

Dale 

Nama  al 

City 

Area 

Estab. 

Giy 

Paper 

Itwnd 

Circulalian 

Adw.  Rat* 

City 

Araa 

Eatab. 

City 

Paper 

41,965 

67,000 

1897 

Waukegan 

Naws-Siftfi 

.  ..(e) 

9,943 

06.5 

4,861 

16,000 

1895 

Tinton  . 

Triiiina 

1930 

Times 

. (e) 

4,898 

C35* 

3,084 

32,000 

1861 

Union  City 

Timat 

14,690 

40,000 

1918 

West  Frankfort . 

. (e) 

4,020 

t35* 

11,022 

22,804 

1842 

Valoaraiso 

Vi^tta>Maasanear 

5,471 

1856 

Woodstock . 

. (e) 

3,075 

.03* 

17,564 

73,032 

1804 

Vincennes 

Sufi'Cammarcial 

115,121 

300,000 

12,198 

5,682 

102,835 

10,397 

26,000 

20,000 

240,749 

23,354 

4,613 

25,000 

4,188 

5,702 

64,560 

6,622 

15,000 

150,000 

20,000 

13,420 

35,000 

422,666 

894,  .580 

422,666 

12,036 

5,439 

32,843 

31,250 

894,580 

20,000 

15,000 

60,000 

88,000 

18,000 

7,039 

5,085 

18,508 

44.  OIK) 
28.0(KI 
35.000 
70.000 

6,530 

20.000 

27,940 

58,440 

4,962 

27,785 

55,000 

2,800 

5,065 

46,548 

12,000 

9,000 

127,328 

27,000 

22,000 

5,000 

12,731 

5,290 

70,000 

41,000 

15,000 

28,600 

30,000 

5,876 

15,000 

11,227 

29,182 

2,798 

32,561 

20,000 

155,725 

1832 
1854 
1906 
1925 

1856  Fort  Wayne  . 

1833  Fort  Wayne 
1877  Frankfort  . 

1885  Franklin . 

1909  Gary  . 

1837  Goshen 

1856 

1850  Greencastle 
1906 

1889  GreenheW 
1881  Grcenshuri! 
1905  Hammond 
1903  HartfcMTlCity. 

1886 

1848  Huntington  . 


880  Alexandria 
885 

885  Anderaon... 
868  Anderson  . . 


913  Attics  . 

870  Auburn . 

892  Bedford . 

919  Bicknell . 

930  Bloomfield . 

877  Bloofnington  . . 
892 

892  Bluffton  . 

888  Braiil  _ 

912  Clinton  . 

867  Columbia  City 
853 

882  Columbus . 

877 

887  Connersville 
842  Crawfordsville 


903  Decatur... 
875  Fidinburg 
892  Flkhart  . 
891  Elwood 
8.54  Evansville 
832 


895  Indianapolis 

1869 

903 

1888 

872  Jeffersonville 
890  Kendallville 
848  Kokomo  .  .  . 
829  I.Afavette  . 
831 


880  U  Porte... 
891  I.ebanon.... 
898  I Jnton 
844  Ixiganaport . 


849  Madison . 
871 

889  Marion  . 
865 


930 

889  Martinsville 

881  Michigan  City. 

882 

896  Monticello. 

867  Mt.  Vernon 

905  Muneie . 

899 


888  New  Albany. 
841  Newcastle  . 
888  Nolilesville  . 

921  Peru . 

894  Plymouth . . . 
8.51 

887  Portland  .  . 
908 


846  Princeton  . 
860 

897  Rensselaer 
877  Richmond 
831 


8.56  Rochester . 
928  Rusbville . . 
904 


879  Se>mour . . . . 

880  Shelbyville . . 
8.54 

883  South  Bend . 

887 

873 

922 

929  Spencer . 

905  Sullivan  ... 
903  Terre  Haute 


.  News  . 

. . .(e) 

640 

014* 

Tia»as-Tribaiia . . 

•-..(e) 

1,509 

015 

Bullalia . 

...(e) 

I3,7SSi 

045 

Herald . 

.  (m) 

II, 367a 

045 

Sunday  edition 

..(a) 

II, 421a 

045 

Ladgar*TribiiM 

...(e) 

1,800 

025* 

Star 

..(e) 

2,200 

02* 

Mail . 

...(c) 

2,345 

025* 

Tiniaa .  .  . 

4,000 

025* 

.  News  . 

....(e) 

2,930 

02 

.  Craana  Camily  WarM 

(e) 

1,546 

025* 

Talaahana  . 

...(e) 

6,(37 

04 

WarM 

...(e) 

4,M( 

03* 

.  Nawi-Baniiar 

.(e) 

4,925 

0325 

.  Timat 

.(e) 

4,386 

035* 

Qinlaniafi 

...(e) 

025* 

Cammarcial  Mail 

.  .  .(e) 

1,327 

Patt 

..(e) 

1,814 

Combined  edition 

(e) 

3,141 

03 

Harald . 

. .  .(e) 

014* 

Rapteblkan  .  . , 

(e) 

4,953 

03* 

Nawt  Exammar 

.  (e) 

4,449 

Journal  A  Review 

(m) 

4,339 

Jaornal  It  Raritw 

(e) 

3,535 

Combined  daily 

(ire) 

7,865 

05* 

Damacrat 

..(e) 

3,217 

025* 

Cauriar  .  . 

.  (e) 

02* 

Truth 

...(e) 

14,175 

a55 

Call-Uader 

..(e) 

3,044 

02 

C'ourier 

(m) 

36,441 

08* 

Jaurnal 

..(e) 

10,067 

.04* 

Combined  daily 

(me) 

40,455 

10* 

.Saturday  Journal 

(sat) 

0,466 

04* 

Sunday  edition 

■  (i) 

32,527 

08* 

Press 

.  .  (e) 

23,344 

06* 

Sundav  edition  . 

.  .  (a) 

24,836 

07* 

JournabGasette 

. .  (m) 

43,2701 

09* 

Sunday  editicm 

..(a) 

32,I85a 

09* 

Nawt-Santinal  . 

...(e) 

49,7Ni 

12* 

Times  . 

.  (m) 

8,2a3 

0,5 

Star  .  . . 

...(e) 

3,238 

025* 

Patl  Tri»una  .  . 

...(e) 

20,939 

08 

Damacrat  . 

.  .  .(e) 

2,713 

02* 

Nawt-Timat . 

. . . (e) 

3,(34i 

03 

Banner  . 

. . . (c) 

2,458 

021* 

Harald  . 

-  - . (e) 

2,475 

021* 

Reporter  . 

. .  (e) 

2.310 

021* 

News  . 

.  .  .(e) 

3.. 538 

025 

Timet  . 

. , . (e^ 

23.521 

08 

News 

le) 

2.126 

02 

Timat-Gaxelte 

..(e) 

2,123 

02 

Harald  Prett 

...(e) 

6.327s 

Sundiy  edition 

(b) 

6,3221 

New« 

(m) 

3,625 

03* 

Sundav  edition 

.  (a) 

3,625 

.03* 

Commercial 

(m) 

1,242 

08 

News  . 

(e) 

136,8761 

27* 

Star  ... 

(m) 

ll3,678i 

22* 

Sunday  edition 

...(a) 

146.S9CX 

27* 

Timet 

ic) 

73,I97i 

15* 

News 

.  \e) 

1,559 

025* 

Newt-Sun  . 

(e) 

2,225 

02* 

Triiune  .  .  . . 

.(e) 

14. HO 

07* 

Journal  A  ('ourier  .  . 

(m) 

9,397 

Jaurnal  A  Courier 

. .  Je) 

15,110 

('ombined  daily 

(me) 

24,567 

07* 

Herald-Argut . 

. .  .<e) 

6,686 

04* 

Reporter 

..(e) 

3,. 544 

03* 

Citixan 

.  .  .(e) 

3,049 

025 

Pharat  TrRrune 

(e) 

12,473 

a5* 

IVess 

(m) 

045* 

Sunday  edition 

..(a) 

045* 

Courier . 

...(e) 

3.a38 

025 

Harald 

...(e) 

018* 

l^eadcr-Tribune 

(m) 

9,463 

Chronicle  .  . 

.  (e) 

9.361 

('ombined  daily. 

(me) 

18,824 

075* 

Sundav  edition  .  . 

.  («) 

16.626 

075* 

Reporter  . 

.  (r) 

2,305 

02 

Ditpatch  . 

.(e) 

3,2.50 

.02* 

News  . 

. .  .(e) 

5,874 

04 

Journal 

. .  (e) 

1,710 

021* 

Damacrat  . 

.  (e) 

2,025 

018 

Prett  ... 

.  (e) 

I3.7Ki 

.ft5* 

star 

(m) 

22.5241 

.08* 

Sundav  edition 

(a) 

15,5001 

06* 

TrBiune 

(e) 

3,346 

(125* 

Cauriar-Timat 

..(e) 

8,350 

a5 

Ledger 

..(e) 

3,315 

025* 

TrR>une 

(e) 

6,775 

045* 

Democrat  . 

.  (e) 

2,oa5 

03* 

PUat  . 

...(e) 

2,461 

.025 

Commercial  Review 

(e) 

2,4.50 

^n 

...(e) 

2,250 

Combined  edition 

..(e) 

4,700 

03 

Clarian-Newa 

...(e) 

2  492 

02 

Democrat  . 

. . .  le) 

3,657 

02 

Republican  . 

. .  le) 

800 

021* 

13.4SI 

...(e) 

10. M6 

Combined  daily . 

(me) 

24,447 

09 

...(§) 

U.6S9 

Evening  A  Sundav 

.  (ea) 

.09 

Newt-Senlinel  . 

..(e) 

2,879 

.025 

Combined  daily 

(me) 

.03 

■  Tr3>una  . 

..(e) 

2.-569 

.02 

.  Damacrat  . 

...(e) 

4,005 

.025 

Republican  . 

. .  -  (e) 

2,300 

.02* 

.  Newt  Timet  . 

29,334 

.08* 

Sunday  edition . 

.  (a) 

28,117 

.08* 

Tr3>una . 

. . . kC) 

32,276 

.08* 

Sundav  editicm  _ 

.  (a) 

36,876 

.08* 

World  . 

..-e) 

1 .405 

.02* 

.  Timet . 

- .  le) 

3,000 

.fl25» 

Star . 

.  im) 

21,473 

.06 

TrRiune  . 

...(e) 

25. (» 

.06 

('ombined  dailv  . . . 

(me) 

47,162 

.12 

Star  A  Tribune 

.(b) 

.06 

(Note:  Effective  March  1,  1931.  the  Tribune  purchased  th 
29th,  the  Sunday  Tribune  and  Sunday  Star  were  merged 
Sunday  Star."  Circulation  prior  to  consolidation  —  A.  B. 


e  Star  and  the  Post,  and  the  I’ost  was  discontinued.  March 
into  one  pai'er  "  The  Terre  Haute  Tribune  and  Terre  Haute 
.  C.,  Sunday  Star.  22.420;  A.  B.  C..  Sunday  Tribune,  30,298'  . 


42,000  1859 
30,000  1856 
1860 

31,000  1886 
1905 


Saturday  adilisn.  (sat) 

Sunday  edition  . (s) 

(Note;  The  above  figures  are  for  two  montlis  only) 


Nat  Paid 
Circulslisn 
2,920 
3,266 
4,829 
9,483 
5,722 
9,556 


Plain  Daalar 

Timas 

Unian 

Damacrat 

Harald 


10,261 

25,000 

1867 

Ames 

Tr3>un«-Tim«i 

...(e) 

4,744 

5,. 585 

40,000 

1871 

Atlantic 

Newt-T«l«nspb 

. . . (e) 

4,250 

11.886 

.52,009 

1865 

Boone 

N«  wt- Republic  an 

...(e) 

S.I4S 

26,755 

150,000 

18.37 

Burlington 

Gaxatic 

.  .(e) 

12,668 

1830 

Hawk-Eye . 

.  .(m) 

11,276 

Sunday  edition 

...(a) 

13,217 

4,691 

23,000 

1929 

Carroll 

Herald  . 

...(e' 

1,811 

7,362 

25,000 

1899 

('edar  Kalis . 

Record 

.  .le) 

2,043 

56,097 

18), 000 

1870 

Cedar  Rapids 

Gatette  A  Republican 

(e) 

34,868 

Sunday  edition 

.  (s) 

33,830 

8,147 

40,000 

1804 

Centerville . 

lewegian  it  Cititen 

.(e) 

5,964 

8,039 

25,000 

1896 

Charles  City 

Press 

-  (e) 

3.. 534 

6,443 

1928 

Chcokee . 

Timet 

(e) 

2,3.52 

4,962 

1930 

Clarinda 

Harald 

...(e) 

3,048 

25,726 

92,000 

18.56 

Clinton 

Herald 

...(e) 

18,170 

42,048 

101,430 

1857 

Council  Bluffs 

Nenpariel 

...(e) 

17,701 

Saturday  edition  . 

.  (eat) 

11.7.30 

Sundav  edition . 

...  (a) 

17,650 

8,615 

45. (KK) 

1879 

Oeeton.. 

Newa-Advertiaer  . 

...(e) 

4,515 

60.751 

395,094 

18.55 

Davenport  . 

Democrat  A  Leader 

(e) 

13,848 

Sunday  edition 

...  (a) 

17,401 

890,858  1849  Des  Moines 
1881 


287,867  1920  Dubuque 


1888  Estherville 
1949  Fairfield 
1856  Fort  Dodge 
1886  Fort  Madison 
1840  Iowa  City 

1817  Keokuk . 

1870  M;;'shalltown 


Combined  daily . (e) 

Evening  &  Sunday . (e) 

Riuiistcr  . (m) 

Trdiuna  (e) 

Combined  daily . (me) 

Sunday  edition . (s) 

Sunday  A  Tribune  .  .  (se) 
Sunday  &  Register  (sm) 

Cathalic  Tribuna  (e) 

Sunday  edition  (s) 

Tclagrsph’Harald  &  Timas- 

Jeurnal  . (e) 

Sunday  edition  . (s) 

Maws  . fe) 

Ladfar  (e) 

Massangar  &  Chranicia  .  (e) 

Damarrat  .  .  .  .  (e) 

Press-CHiaan  (e) 

Gsta  City  (e) 

Timas-Rapublkan  . (e) 

Glaba  Gaxalta  . .  (e) 


4,230 

1891 

Miaaouri  Valley . 

Timet 

.  (e) 

515 

02 

4.200 

1879 

Mt.  Pleasant 

Newt 

..(e) 

2,7.50 

03* 

16,778 

79.80.5 

1840 

Muscatine 

Journal  A  Newt  Tribune 

..(e) 

7,643 

04 

1930 

Mid-Wett  Free  Prett 

(e) 

04* 

3,671 

33,749 

1929 

Nevada . 

...  Journal 

..(e) 

3,211 

035 

11,56') 

32.0'in 

1912 

N  ewton . 

Newt 

-  .<e) 

4.029X 

04* 

8,. 573 

72,671 

1896 

Oelwein . 

Regitter  . 

..(e) 

3.511 

035 

10,123 

tl.O'IO 

1887 

Oskalociaa . 

.  Herald 

(e) 

5,046 

035 

28.075 

151,991 

1848 

Ottumwa . 

Courier  . 

..(e) 

IS. 086 

06 

5,969 

1894 

Perry  . 

Chief  . 

.  .(e) 

2,695 

03* 

6,519 

40,000 

1891 

Shenindoah . 

.  .  Sentinel . 

..(0 

3,796 

03.5 

83,11(1 

782,031 

1870 

Sioux  City . 

Journal . 

(me) 

68,101 

15* 

S  indiy  edition . 

(8) 

53,196 

15* 

1880 

Tribune  .  . 

(e' 

68,618 

15* 

3,372 

25,000 

1886 

Vinton . 

. .  e) 

5,149 

04* 

4,814 

15,000 

1893 

Washington . 

..(e. 

2.948 

03 

46.191 

200.000 

18.58 

Waterl(K) . 

..(e) 

20,513 

(from  Jan.  1,  1931  to  Feb.  18,  1931) 

Courier . . . 

.  .(e) 

33.646 

10* 

.53,378  1894  WebsterCity 


(from  Feb.  19,  1931  to  March  31, 1931  except  i 

Sunday  edition . (s)  33.189 

(from  Feb.  19.  1931  to  March  31,  1931) 

Freeman- Journal. . .  fe)  2,511 

Daily  and  Rural .  4,00(1 


1887  .Abilene  .  Reflector  . (e) 

1870  Arkansas  City .  Traveler  . (e) 

1877  Atchison  Glaba  (e) 

1892  Augusta  Gsxelta  (e) 

1901  Beloit  Call  (e) 

1891  Burlington .  Republican  (e) 

1887  (’aldwell .  ..  Meaaenjar  4  Nawa  .  .te) 

1919  Caney .  Chronkla  (e) 

1892  Chanute  .  Tribune  (e) 

1898  Cherrvvale .  Republican . (e) 

1914  Clay  Center .  Diapalch  . . . (e) 

1875  Coffeyville .  .  Journal . (e) 

1893  Columbua .  Advocate  . (e) 

1902  Concordia  .  Blade-Empire . (c) 

1872  Council  Grove .  Republican  (e) 

1911  Dodge  City .  Globe  . .  (e) 

1882  El  Dorado  .  Times  . (e' 

1890  Emporia  .  Gaaetle . fe) 

1862  Fort  Scott .  Triune-Monitor . (e) 

1906  Frankfort .  Indei  . (e) 

1892  Fredonia .  Herald  . (e) 

1929  Girden('ity .  Telegram . (e) 

1876  Great  Bend .  Tribune  . (e) 

1929  Hays .  News  . (e) 

1908  Hiawatha .  World . (e) 

1908  Hutchinson .  Herald . (m) 

1872  News . (e) 

Combined  daily . (me) 

1908  Sunday  edition . (a) 

Evening  and  Sunday  .  .  (es) 


12,782 

45,  (XM) 

1881 

Independence . 

. . .  Re  lerter . 

7,160 

25,672 

1867 

lola . . 

Regitter . 

7,407 

Junction  City . 

(Jnien . 

121,857 

151,4.58 

1896 

Kan..as  City . 

..  Kantan . 

1921 

Sundav  edition  . 

13,708 

40,000 

18.54 

Lawrence  . . 

. ..  Jeurnal-Werld . 

17,466 

45,000 

1923 

Igcavcnworth . 

.  Timet  . 

1857 

Sunday  edition . 

5,294 

.50,000 

Lilieral . . 

. . .  Newt . 

2,939 

16,000 

1905 

Lyons . 

. . .  Newt . . 

6,147 

20,000 

1885 

McPherson . 

. .  Republican . 

iConlinued 

OH  paqc  54) 

Morninc  newapapera— name  in  light-face;  evening  papers — name  In  hold-face;  Oovemment  statement  April  1  figures,  light-face;  A.  B,  C.  Publiaher'a  statements,  bold-face;  followed  by  an 
mean  average  for  S  months;  flat  rate  Indicated  by  an  asterisk. 
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St«rU  St 


Clt>L 


7  ho  (iroatost  Advanromont  for  Improving 
Press  Performance  Made  During 
the  Present  Generation 


Manhattan  Rubber  Roller 


Distributors 

Sam’l  Bingham’s 
Son  Mfg.  Co. 

Chicago,  III. 
Cleveland,  Ohio 
Des  Moines,  Iowa 
Kalamazoo,  Mich. 
Nashville,  Tenn. 
Atlanta,  Ga. 

Detroit,  Mich. 

Kansas  City,  Mo. 
Pittsburgh,  Pa. 

Dallas,  Tex. 
Indianapolis,  Ind. 
Minneapolis,  Minn. 

St.  Louis,  Mo. 
Springfield,  Ohio 
Cincinnati,  Ohio 


Send  for 
Latest  Booklet 
Manhattan 
Rubber  Rollers 


PERFORMANCE 


mwiMrr. 

•  •III,  ti .  impanw^  iIk  p«rty-  Thr  r.rrrW  hu%i  mlin-il 
l.JWin,'  i(v  Habr**  tht>  hail  iIm'  .aiufartiun  *>iM«4iin|  bSm  walk  I  'B 


PUBLISHERS  WARNED  asks  pI 
AGAINST  ‘*S1UNTS*’  c.J 

..  ...  .  I J 


K:|if  ACCURACY 

■"'S:-'  ■: a;,-,  a , ri 

aSJN  GRINDING 

<  •'  Mk;i}  S«n«Ju*«  F 

|.TI.  '.1  -I'a  'wil...  A:  Ml.  •  '  '  .  . .  '  '  ■(''"f 

«,“iS5AND 

,lvi,.  u-0  !.>,  y..,i  *  '•  ‘HI’"'  ■'  ■  ‘ 

.  .  .  It  c«rrtrj  illu>  *«K*.  I 

Kr.pk  MoU.  Ju.i.r  P.r...  tr.U.I  J  Ji:.;.  .xpIjinHH  t'}*!  uh  '2 

SMOOTHNESS 


lie  .-h.ldmi  were  diuKij  ,n  co,^  TJe'liim.  «Vn  il  filially  .  i  ilK.wr.,  Co.l 

RMTof'fiNISHED 


Irti  ti.  OiK..*. 

;if  Monthly  From  S'- 


SURFACE  Hr 

I  pi-.;  :  1‘  it'Kt,  1^*' 

vr  i  t'  Ac  i-.i't,  Bia..’.  i.ift  A»ri/  i’**.-  Hi-  .ttgait.i  »..» 

na.k .  .iiAiii  1  r.,rtii.-  A.t.imAr  |> -tiiK  U'l  ■  n.  *hc  <oip^  1m 

s'  MAKE  FOR  ' 

C  ontr.i  Winnori 

>  Ml  .1  i,.r.  ..  ■i.l.rk  SynMiil..'  \l.  .  K.  Un 

.  ■  -1..  ■  111  li.r  ,  1.  1  _  'ia|i  :i  iW  tmi  Ur.1.1  1  I 

i?:;:  v:;;-  PERFECT  | 

•  K  • 

An.lyt*.  CtrcuinliON-  kwimUon 

?;■  PERFORMANCE 


r  .l  GatMtO  UllMf  Ploo.^  |.r<ali|  H-Ihr  >1  t«  ui  jGW  in  < 

.'.a/  l.vi/f-  lA*  ifij  tifurav.-  I  rAlbf  '  ffJitimi  Outl^.  M.l.» 

1.’  ai'-jiiaiip  *  J.i*i*rnn  vji>r  «»  *\:.ntu.r.  flt'or 


Mmifot  C*Urt*ia»  Nowiboyi 

»1  »•'  !fM«n  SI^»  '*1 

Tolr»l*.  Nr»«H  y^  A.  ■  worr 

lit*  >1  r.  (J  J4’ri.'w.  pT'ixknt  c4  the 
•etne  ■'UI'hJ  ite  .t  ufi;p«nv  arid  ^U4tfi 


Distributors 

Godfrey  Roller  Company 
211—213—215  No,  Camac  Street 
Philadelphia,  Pa. 


Frank  A.  Reppenhagen 

339  Oak  Street 
Buffalo,  N.  Y. 


The  Whole 
Story  About 
Rubber  Printing 
Rollers 


Manhattan  Rubber  Rollers  meet  ibe  most  exacting  tests  known  to  tbe  rubber  ebemists.  The  quality 
of  tbe  virgin  rubber — tbe  compounding  of  tbe  materials — tbe  engineering  tests  to  wbicb  the  compound 
lias  been  subjected,  has  overcome  all  obstacles. 

Accuracy  in  grinding  and  smoothness  of  finished  surface  make  for  perfect  performance  and  produce  unblem- 
isbed  printing — with  long  life — functioning  in  an  orderly  and  standard  way — inking  tbe  faces  of  tbe  type  and 
plates,  and  producing  satisfactory  press  work. 

Late  reports  of  the  Manhattan  Rubber  Rollers  installed  over  eighteen  months,  show  that  they  are  still  in 
perfect  condition  and  doing  heavy  duty  on  enormous  runs  in  all  sorts  of  temperatures. 

Th  is  eliminates  all  fear  of  having  to  stop  the  presses — no  time  wasted,  and  efficiency  and  economy  in  the  press¬ 
room  are  tbe  results  when  Manhattan  Rubber  Rollers  are  installed  on  the  presses. 

THE  MANHATTAN  RUBBER  MFG.  DIVISION 

Of  Raybestos-Manhattan,  Inc. 

PASSAIC,  N.  J. 
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ENGLISH  LANGUAGE  DAILY  NEWSPAPERS  OF  UNITED  STATES  WITH  CIRCULATIONS  AND  RATES 


KANSAS — Continued 


PeHetM 

5,000- 

Trade 

Dale 

Nama  af 

Net  Paid 

Line 

Cky 

Area 

Ealab. 

City 

Paper  Issued 

Circttlatiao 

Adv.  Rat* 

10,136 

40,000 

1921 

2,108 

1909 

Marcury . 

..(e) 

1,932 

Combined  daily . 

(me) 

4,040 

.04* 

Sunday  edition . 

..(a) 

2,108 

Evening  and  Sunday . 

.(ee) 

.04* 

3,384 

5,500 

1898 

Neodesha . 

..(e) 

1,300 

.02* 

11,500 

35,000 

1872 

Newton . 

..(e) 

3,806 

.035’ 

2  7fi7 

1906 

..(e) 

1,987 

.028* 

9^563 

22,580 

1881 

Ottawa . 

.  ...  Herdd . 

..(e) 

5,219 

.04* 

14,903 

29,905 

1871 

ParsoiB . 

..(e) 

5,579 

.045* 

V 

Sunday  edition . 

..(a) 

5,583 

.045’ 

18,145 

100,000 

1915 

6,451 

1887 

Haadlielit . 

..(e) 

6,014 

('omT)ioed  daily . 

(me) 

12,465 

.08* 

1915 

Sunday  edition . 

..(B) 

6,659 

Evening  and  Sunday . 

.(es) 

.08* 

6,322 

40,000 

1917 

Pratt . 

..(e) 

3,032 

.03* 

20,155 

57,156 

1887 

Salins . 

..(e) 

13,805 

.06* 

64,120 

349,752 

1876 

Topeka . 

.(m) 

45,855 

.12* 

Sunday  edition . 

..(B) 

46,073 

.12* 

1874 

Stata^Jaurnal . 

..(e) 

21,169 

.07 

7,800 

29,000 

1901 

Wellington. . . . 

..(e) 

2,675 

.025* 

111,110 

286,039 

1872 

Wichita . 

..(e) 

65,305 

.16* 

Sunday  edition . 

..(B) 

75,017 

.18* 

1872 

Eagle . 

.(m) 

57,172 

.16* 

1927 

Eagla . 

..le) 

30,269 

. . 

Combined  daily . 

(me) 

87,441 

.20* 

Sunday  edition . 

..(B) 

65,846 

.18* 

Evening  and  Sunday . 

.(ee) 

.22* 

9,410 

37,000 

1872 

WinBeld . 

..(e) 

4,792 

.04* 

KENTUCKY 

29,074 

96,746 

1895 

Ashland . 

..(e) 

8,266 

.06» 

1920 

Sunday  edition . 

..(B) 

9,100 

.06* 

12,348 

33,491 

1851 

Bowling  Great. 

..(e) 

3,383 

.025 

1882 

Timaa- Journal . 

..(e) 

1,312 

.018* 

65,252 

166,911 

1892 

Covington . 

..(e) 

32,250 

.08* 

Sunday  edition . 

..fa) 

23,873 

.08* 

(Kentucky  edition  of  Cincinnati  Post) 

Kantucky  Tifnas«>Star . . . 

..(e) 

.07 

• 

(Kentucky  edition  of  Cincinnati  Times-Star] 

6,729 

100,000 

1865 

Danville . 

..(e) 

2,265 

.021« 

1910 

Mesaangar . 

..(e) 

2,250 

.021 

11,626 

1900 

Frankfort . 

.  .(m) 

3,207 

.025* 

Sunday  edition . 

..(B) 

3,207 

.025* 

5,549 

30,000 

1899 

Fulton . 

..(e) 

1,246 

.018* 

5,042 

1930 

Glasgow . 

. News . 

..(e) 

3,147 

.025* 

4,377 

70,000 

Harlan . 

..(e) 

2,800 

.03 

Sunday  edition . 

..(B) 

2,800 

.03 

12,545 

73,045 

1888 

2,812 

Jaumal . 

..(e) 

1,085 

Combined  daily . 

.(me) 

3,897 

.04* 

Sunday  edition . 

..(B) 

3,511 

.04* 

14,538 

60,000 

1869 

Hopkinsville. . . 

..(e) 

4,000 

.025* 

45,647 

170,487 

1870 

Lexington . 

..(m) 

19,362 

.08» 

Sunday  edition . 

..(8) 

18,135 

.08* 

1888 

Leader . 

..(e) 

21,367 

.08 

307,808 

708,460 

Sunday  edition . 

..(B) 

21*117 

100,799 

.08 

1884 

Timas . 

..(e) 

101,336 

Combined  daily . 

.(me) 

202,135 

.34* 

1826 

Sunday  edition . 

..(B) 

160,295 

.32* 

1878 

Harald-Past . 

..(e) 

58,816 

.15* 

1869 

Simday  edition . 

..(B) 

47,177 

.12* 

6,908 

40,000 

1917 

Madisonville.. 

...(e) 

4,018 

.025* 

10,177 

1900 

4,185 

.03* 

8;243 

35,000 

1981 

.014* 

1907 

Independent . 

.  .(m) 

3,700 

.025 

1867 

Public  Ledger . 

..(e) 

1,742 

.014 

10,350 

Middlesboro. . . 

..(e) 

2,914 

.03 

22,765 

148,000 

i875 

8,081a 

Iii9«mr . 

..(e) 

6,612x 

Combined  daily . 

.(me) 

14,693a 

.08 

Sunday  edition . 

...(8) 

14,827a 

.08 

33,541 

225,529 

1871 

Paducah . 

..(e) 

16,941 

.08* 

Sunday  edition . 

...(a) 

17,156 

.08* 

7,000 

27,421 

1862 

Richmond . 

..(e) 

4,017 

.035* 

8,233 

1896 

..(e) 

4,817 

.03* 

LOUISIANA 

27,500 

1883 

Alexandria _ 

..(e) 

9,226 

.05* 

31,465 

100,000 

4,256 

1842 

Stata^Timas . 

.(e) 

10,218 

Combined  diuly . 

.(me^ 

14,474 

.07* 

Sunday  edition . 

..(b) 

4,256 

Evening  and  Sunday . 

.(es) 

.07* 

1899 

..(e) 

2,037 

.03 

14,635 

1913 

Lafayette . 

..(e) 

4,615 

.035 

19,632 

80,000 

1892 

Lake  Charles. . 

..(e) 

6,315 

.04 

32,545 

66,000 

..(e) 

10,895 

1929 

World . 

.(m) 

9,845 

Combined  daily . 

(me) 

20,740 

.10* 

Sunday  edition . 

..(B) 

15,744 

Morning  and  Sunday . 

(ms) 

.10* 

473,225 

843,333 

1924 

New  Orleans... 

.(m) 

42,246 

.13* 

1877 

Item . 

..(e) 

59,809 

.17* 

Combined  daily . 

.(me) 

102,055 

.22* 

Saturday  avaniug . 

(sat) 

53,328 

Sunday  edition . 

..(B) 

79,938 

.18* 

Evening  and  Sunday . 

.(ee) 

.25 

Journal  of  Commerce. . . 

.(m) 

.064 

1879 

States . 

..(e) 

48,287 

.15* 

Saturday  avaning . 

(eat) 

36,019 

Sunday  edition . 

..(a) 

86,656 

.18* 

Evening  and  Sunday. 

.(ee) 

.24* 

1837 

Timee-Pieayune . 

.(m) 

101,284 

.20* 

Sunday  ^tion . 

..(B) 

140,049 

.25* 

4*400 

1905 

..(e) 

800 

.025 

80,662 

508,662 

1895 

Shreveport. . . . 

..(e) 

21,885 

.07* 

1872 

Timee . 

.(m) 

32,148 

.11* 

Sunday  edition . 

..(b) 

42,654 

.14» 

MAINE 

19,771 

165,000 

1825 

Augusta . 

.(m) 

11,361 

.05 

35,029 

1872 

Bangor . 

..(e) 

22,264 

.05 

1889 

News . 

.(m) 

33,760 

.075* 

0,110 

1860 

..(e) 

2,274 

.02 

251000 

50,000 

1884 

Biddeford . 

..(e) 

5,509 

.04 

53,519 

147,169 

18,918 

1861 

Jaurnal . 

..(e) 

12,622 

Combined  daily . 

(me) 

31,540 

.10 

84,650 

207,596 

39.580 

1882 

Esprass . 

..(e) 

24,394 

Combined  daily . 

(me) 

63,980 

.17 

1887 

Sunday  edition . 

..(B) 

44,556 

.17 

1927 

New. . 

..(e) 

19,258 

.08 

15,454 

40,000 

1904 

Waterville . 

.(m) 

6,737 

.03 

MARYLAND 


Papulation 

5,000- 

Trade 

Date 

Nama  of 

Net  Paid 

City 

Araa 

Estab. 

City 

Paper 

ssuad 

Cireulatian 

Adv.  Rat, 

15,000 

15,000 

1884 

Annapolis . 

...(e) 

2,645 

.025* 

833,499  1,007,000 

1773 

Baltimore . 

...(s) 

203,985 

.35* 

Naws . 

...(e) 

158,212 

.30* 

Evening  and  Sunday. 

..(es) 

.50* 

1922 

Post . 

...(e) 

78,227 

.22* 

1837 

Sun . 

..(m) 

146,691 

1910 

Sun . 

. . . (e) 

147,893 

Combined  daily . 

.(me) 

294,584 

1901 

Sunday  edition . 

...(B) 

194,978 

.50 

8,544 

60,000 

1897 

Cambridge . 

. . .  (e) 

1,610 

.02 

37,747 

94,929 

1872 

Cumberland . 

..(m) 

8,329 

.06* 

1869 

Timas . 

...(e) 

15,018 

.07* 

Sunday  edition . 

...(B) 

14,549 

.07* 

14,434 

60,000 

1883 

Frederick . 

...(e) 

5,153 

1910 

Post . 

..(m) 

4,404 

Combined  daily . 

.(me) 

9,557 

.64* 

30,861 

130,000 

1873 

Hagerstown . 

..(m) 

5,513 

1880 

Mail . 

...(e) 

9,526 

Combined  daily . 

.(me) 

15,039 

.04* 

10,997 

86,000 

1923 

Salisbury . 

. . .  (e) 

3,185 

.025* 

MASSACHUSETTS 

11,899 

1888 

_ 

..(e) 

2*600 

21,769 

56,290 

1889 

Attleboro . 

. . .  Sun . 

..(e) 

6;i68 

.04 

25,068 

1893 

5,242 

1,924,642 

2,875,742 

1904 

Boston . 

. ...  Amarican . 

..(e) 

258;041 

.50 

1904 

Sunday  Advertiser . 

..(B) 

461,559 

.76 

1908 

Christian  Science  Monitor. .  (e) 

127,077 

.80 

One  regional  edition . . 

.40 

Two  regional  editions 

.60 

1872 

Globe . 

.  .(m) 

142,108 

1878 

Globa . 

...(•) 

164,854 

Combined  daily . 

.(me) 

306,962 

.50 

1877 

Sunday  edition . 

...(*) 

353,731 

.65 

1846 

Herald . 

..(m) 

119,108 

1825 

Traveler . 

..(e) 

171,102 

Combined  daily . 

.(me) 

290,219 

.60* 

1846 

Sunday  edition . 

...(e) 

146,990 

.40* 

Evening  and  Sunday . . 

..(ee) 

.66* 

1887 

News  Bureau . 

..w 

11,154 

News  Bureau . 

..(e) 

11,154 

Combmed  daily . 

.(me) 

22,308 

.40 

1831 

Post . 

..(m) 

366,161 

.60 

1893 

Sunday  edition . 

...(B) 

334,901 

.55 

1813 

Record . 

.  .(m) 

231,737 

.35 

1830 

Transcript . 

...(e) 

37,656 

.25 

Saturday  edition . 

.(Bat) 

53,988 

.35 

63,695 

152,000 

1880 

Brockton . 

...  Entarprisa . 

...(e) 

25,180 

.08 

1894 

Timas . 

..(e) 

10,789 

.045 

123,900 

1928 

..(e) 

45,816 

75,000 

1890 

Chelsea . 

...  Record . 

..(e) 

4,005 

.021 

12,817 

19,055 

1893 

Clinton . 

...  Item . 

e.S) 

2,604i 

.017 

48,424 

1927 

115,147 

162,500 

1872 

Fall  River . 

...  Herald  News . 

..(e) 

29,63li 

.11* 

40,692 

141,000 

1873 

Fitchburg . 

...  Santinal . 

...(e) 

ll,8n 

.05.1 

22,210 

61,003 

1897 

Framingham . 

. . .  Naws . 

..(e) 

5,290 

.03 

19,399 

35,000 

1869 

Gardner . 

...  Naws . 

..(e) 

4,529 

.035 

24,204 

34,688 

18.56 

Gloucester . 

. . .  Times . 

..(e) 

7,363 

.035 

15,495 

51,347 

1920 

Greenfield . 

...  Recorder . 

..(e) 

5,371 

.035 

48,710 

104,496 

1877 

Haverhill . 

. . .  Gaxatta . 

...(e) 

16,259 

.06 

1902 

Sunday  Record . 

..(a) 

12,760 

.04 

56,537 

100,000 

1882 

Holyoke . 

...  Transcript-Talagram . . . 

..(e) 

17,148 

.07 

85,068 

147,352 

1868 

Lawrence . 

. . .  Eagle . 

..(m) 

2,548 

1890 

Tribune . 

..(e) 

24,123 

Combined  daily . 

.(me) 

26,671 

.09 

1884 

Talapam . 

..(e) 

10,173 

.05* 

Sunday  Sun . 

..(a) 

16,125 

.05* 

1925 

Sunday  News . 

..(8) 

.05 

22,212 

1873 

I,eominster . 

...  Enterprise . 

..(e) 

4,011 

.025 

100,234 

162,000 

1894 

Lowt^ . 

...  Courier-Citisen . 

..(m) 

13,659 

1921 

Lasdar . 

..(e) 

3,135 

Combined  daily . 

.(me) 

16,794 

.07* 

1878 

Sun . 

..(e) 

18,293 

.07 

1898 

Sunday  Telegram . 

...(8) 

15,859 

.05 

102,320 

275,000 

1877 

Lynn . 

...  Item . 

..(e) 

17,905 

.055 

1898 

Talagram-Naws . 

..^) 

.05* 

Sunday  edition . 

..(8) 

.05* 

58,143 

1892 

0,942 

.00 

26,630 

50,000 

1889 

Marlboro . 

...  Enterprise . 

..(e) 

4;352 

Hudson . 

. . .  Sun . 

..(e) 

1,742 

Combined  edition _ 

..(e) 

6,094 

.04 

60,500 

150,000 

1879 

Medford . 

...  Mercury . 

..(C) 

7,287 

.036 

14,818 

1887 

Milford . 

..(e) 

4*600 

.025 

112,804 

154,371 

1807 

New  Bedford . 

...  Mercury . 

.  .(m) 

7,793 

1850 

Standard . 

..(e) 

19,989 

Combined  daily . 

.(me) 

27,782 

.10 

1907 

Sunday  edition . 

..(b) 

24,348 

.10 

1924 

Timaa . 

31,850 

.08* 

15,084 

40,000 

1888 

Newburyport . 

...  New. . 

..(e) 

5,523 

.03 

21,621 

48,280 

1895 

North  Adams . 

...  TranKript . 

..(e) 

10,551a 

.04 

24,381 

48,000 

1890 

Northampton . 

. . .  Hampshire  Gasatle .... 

..(e) 

7,952a 

.035 

10,197 

14,000 

1870 

North  Attleborough. . . 

...  Chronicle . 

..(e) 

2,450 

.018 

(Continued  on  page  S8) 


The  Lawrence,  Mass., 
Eagle-Tribune 

has  91%  Coverage 

in  one  of  the  liveliest  business  sections  of 
the  country 


29,000  Families  in  the  Trading  Area. 
26,671  Average  Net  Paid  Circulation. 

(Six  months  prior  to  April  1) 

BRYANT.  GRIFFITH  »  BRUNSON,  Representatives 
New  York  —  Boston  —  Chicago  —  Atlanta 


Itominc  newipapera — name  in  lixht-face;  evening  papers — name  in  bold-face;  Government  state¬ 
ment  April  1  fiffurea,  light-face;  A.  B,  C.  Fublisher’a  atatementa,  bold-face,  followed  by  an  “x” 
mean  average  for  3  months;  flat  rate  indicated  by  an  asterisk. 


CAS  HEAT  FOR  SOFT  METAL  MELTING 


iT* 


iwiri  ^ 


mxi. 


’i 


^  f_.  '■  • 


TPS 


/ 

^^jAS  provides  the  best  possible  heat  for  soft  metal 
melting  operations:  it  quickly  attains  the  proper 
thermal  head^  and — what  is  at  least  equally  important 
—  it  maintains  it  with  a  tolerance  of  but  few  degrees. 
The  new  book  "Gas  Heat  in  Industry"  contains  definite 
information  about  the  application  of  gas  to  soft  metal 
melting.  You  should  have  a  copy. 


KWniT^fT^lirmi^ 
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PART  OF  THE  LINE  OF  25  NEW  HOE  SUPER-PRODUCTION  t/MljmC 

SEE  THE  25  SUPER- 


6  SUPER.PROD 


Some  Exclusive  Hoe  Features 

Automatic  ink  pumps 
Staggered  roller  bearings 
Ball  thrust  bearings 
Eccentric  impression  adjustment 
Leading-in  pans 
Best  ink  distribution 
Shortest  and  quickest  web  leads 
Maximum  plating  speed  and  ease 
Saves  30  to  40%  of  floor  space 
Greatest  safety  throughout 


WORLD^TELEG 

THE  MOST  PRODUCir 
EQUIPMENT  R 


R.HOE 


BOSTON 


Cenerd  d 

138TH  STREET  AND  EAST  I 
CHICAGO  SAN  FRANO 
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LONDON 


THE  NEIV  MAIN  PLANT  OF  THE  NEW  YORK  W  ORLD-TELEGRAM 


ODUCTION  UNITS 


TION  FOLDERS 


tIEIV 


M  BUILDING 


m  CONVENIENT 
IE  WORLD 


O.  Inc 


YORK  CITY 
NEW  ORLEANS 


Close-Up  of  Units  and  New  Hoe  96-Page  Super- 
Production  Folder  Equipped  with  Ball  and 
Roller  Bearings, 
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5,000. 

Trad* 

Dale 

Name  •( 

Net  Paid 

City 

Art* 

Esiab. 

Cky 

Paper 

1  toned 

Cwculalien 

Adv.  Rale 

49,677 

125,000 

1892 

Pittaheld . 

.  Berk  thin  Eagle . 

. (e) 

l«,37ga 

.06* 

71,965 

1.50,000 

1928 

Quincy . 

.  New, . . 

. (e) 

»,»S6 

05 

1837 

Ptlri*l-L,d|*r . 

. (e) 

11,146 

0.55 

45,353 

150,000 

1880 

fwlem . 

.  New, . 

. (e) 

21, 935 

08 

1927 

Tribune . 

. (a) 

.05 

103,908 

1929 

.  Newt  . 

15,489 

30,000 

1923 

Southbridce . . . . . 

. .  Newt . . 

. (e) 

2,490 

03* 

149,900 

625,000 

1880 

.Springfield . 

. Republican . 

. (m) 

20,061 

1880 

New, . 

. (el 

42,298 

1892 

I'nion  . 

. (m) 

37,401 

1864 

Ueien  . 

. (e) 

34,272 

4  cditicmt  eombination  . . . 

.28* 

1878 

Sunday  edition 

(i) 

70,365 

19* 

37,355 

60,000 

1848 

Taunton 

Gaietle 

. (e) 

*.212 

.04 

16,318 

35,000 

1894 

Wakefield 

Item 

. (e) 

3,312 

.025 

39,425 

150,000 

1862 

Waltham 

Newt*Trft»Miie 

8,236 

.035 

12,992 

40,000 

1923 

Webeter 

Timet 

2,942 

.0275 

20,717 

42,000 

1901 

Woburn 

Timet 

. (e) 

4,2.50 

.025 

19.5,311 

433,287 

1891 

WoroeNter 

p*,t 

. (c) 

31.653, 

.10* 

1865 

Telegram 

. (m) 

42.62I1 

1801 

Gaaetle . 

. (e) 

62.538, 

Combined  daily 

.  (me) 

165,659, 

.26 

1884 

Sunday  edition  . . 

. (a) 

S4,094i 

19 

MICHIGAN 

13,064 

60,000 

1865 

Adrian 

Telegram  . 

. (e) 

10,881 

tt5* 

8,324 

19,954 

1901 

Albion  . 

Recerder  . 

. (e) 

2,473 

02 

12,166 

26,684 

1899 

Alfiena 

New, 

. (e) 

3.086, 

03* 

26,867 

45,000 

1835 

Ann  Arbor 

Newt 

. (e) 

10.565 

06* 

43,301 

65,000 

1894 

Battle  ('reek 

En^inr  it  Newt 

. (el 

14,026 

a5 

Stiwrday  edition 

laat) 

11,203 

(15 

Sunday  edition 

. (a) 

14,156 

a5 

1851 

Meen- Jeurnal 

.(e) 

0,078 

045 

49,219 

117,667 

1879 

Bay  City  . 

Timet 

..  (e) 

10,660, 

07* 

Siturday  edition 

(sat) 

17, 6.1, 

07* 

1923 

Sunday  edition  . 

. (s) 

10.064, 

.07* 

15,4.34 

1886 

Benton  Harlror 

Ncw,-PdUdium 

,...(e) 

10,362 

045 

5,671 

16,655 

1864 

Big  Rapids 

Pioneer  . 

. (e) 

3,362 

03 

9,826 

•  25,600 

1822 

('^illac . 

Newt 

. (e) 

3,778 

025 

18,000 

60,000 

1880 

('aluinet  . 

Newt . 

. (e) 

2,891 

029 

4.923 

32,000 

1875 

C^helmvaan . 

TrSkunc 

. (e) 

3.. 580 

02 

6,7.35 

22,000 

1895 

('oldwater . 

Reperter 

. (e) 

3.857 

(125 

.770,746 

2.432,998 

1831 

Detroit  .  .  . 

Free  Preen 

296. ill 

45* 

Sunday  edition . 

. (,) 

287. 1S8 

.50* 

1929 

Mirror . . 

.  .(m) 

(3.947 

20* 

1873 

New, 

. (e) 

306,401 

55* 

Sunday  edition . 

. (*) 

365,140 

.55* 

1920 

Time, 

. (e) 

277,000 

iiO* 

Saturday  edilien  .  . 

....(aat) 

244,585 

50* 

1922 

Sunday  edition  . . . . 

. (a) 

331.300 

50* 

5,. 550 

25,000 

1896 

Dowagiac  . 

.  New,  . 

. (e) 

2,330 

02 

16,379 

27,. 500 

1910 

h^anaba  .  . 

.  Press . 

. . .  (m) 

7,478 

045 

Sunday  edition . 

. (a) 

7,478 

04.5 

158,474 

277.464 

1883 

. Jewrnal  . 

. <e) 

48.11(1 

14* 

Saturday  ediliMi 

. (e) 

4(,((2i 

14* 

m2 

Sunday  editimi . 

. (•) 

44.9421 

14* 

10,134 

20.000 

1865 

Grand  Haven 

TrAwn*  . 

. (e) 

2,626 

02 

168,650 

460,000 

1884 

Grand  Rapids 

Herald  . 

. . .  .(m) 

38,014 

10 

Sunday  edition  . . . 

. (a) 

36,624 

10 

1890 

Pr*,, . 

. le) 

W,U8 

.20* 

4,7.30 

3!).. 500 

18.56 

Greenville . 

.  New,  . 

. (e) 

2,205 

.02 

.5.795 

80.000 

1884 

Hancock . 

.  Cenner  Jeurnal 

. (e) 

3,260 

.025* 

5,886 

27,417 

1909 

Hillsdale . 

. New,  . 

. le) 

S.M8 

035* 

15,000 

25.000 

1896 

.  Sentinel  .  . . 

. (e) 

4.419 

.03 

3,667 

100,000 

1899 

HouahttM) . 

. .  Mining  Gaaette . 

....  (m) 

7.362 

036 

Sunday  edition  _ 

. (■) 

7,362 

.036 

6,562 

25.000 

1879 

. (e) 

3,407 

.025* 

11.652 

41,000 

1921 

Ircm  Mountiun... 

. New, . 

. (c) 

8.095 

045 

29,028 

.52,500 

1919 

Iron  wood . 

. Gleb* . 

. (e) 

6,863 

045 

65,263 

156,414 

1838 

Jackson . 

.  CkiwB  Patriel  . 

. (e) 

26.637a 

.09* 

Saturday  edilien . . . 

...(sat) 

ZI.IMi 

09* 

Sunday  edition . 

. (6) 

ZO.lUi 

OO* 

1926 

Tribune . 

. . . .  (m) 

5,555 

.04 

54,786 

143.000 

1833 

Kalamazoo . 

.  Gaaette  . 

. (e) 

20,664 

.09* 

Sunday  edition . 

. (a) 

20,047 

.09* 

78,425 

171,425 

1921 

Lansing . 

.  Capital  New, . 

. (e) 

11,573 

.045 

1855 

State  Jeurnal . 

. (e) 

42,277 

.12* 

8,898 

21,085 

1869 

Ludington . 

. (e) 

3,03Si 

.03 

Sunday  edition . 

. la) 

3, 038, 

.03 

10,500 

30,000 

1894 

Manistee . 

. (e) 

3,640 

.03 

14,789 

40,000 

1884 

Marquette . 

....(m) 

0,572 

.05 

5,018 

15,611 

1879 

MarsWl . 

. (e) 

2,808 

.025 

10,320 

40,000 

1861 

Menominee . 

. (e) 

4,338 

.03 

18,110 

52,485 

1915 

Monroe . 

. »e) 

6,760 

.045* 

13.497 

65.000 

1899 

Mount  Clemem. . 

. (e) 

6,921 

.04* 

5,240 

25,000 

1927 

Mount  Pleasant . . 

. (e) 

2,808 

.025 

64,637 

120.814 

1856 

Muskegcm. . 

. (e) 

20.556s 

.07* 

11,324 

40,000 

1886 

Niles . 

. Star . 

3,722 

.03 

14,496 

40,000 

1892 

Gwoseo . 

. (e) 

7,744 

.035 

5,763 

35,000 

1900 

Petoskey . 

.  New, . 

. (e) 

2,756 

.02 

69,184 

221,431 

1900 

Pontiac . 

. (e) 

26,IS3i 

.08* 

31,361 

143,176 

1870 

Port  Huron . 

. (*) 

20,402 

.07* 

22,904 

65,000 

1904 

Royal  Oak . 

8,524 

.05 

80,715 

181,268 

1883 

Saginaw . 

. («) 

29,074 

.10* 

Monday  ediliea.... 

. (e) 

23,086 

.10* 

.Sunday  edition . 

. (a) 

28,287 

.10* 

8.340 

75,708 

1891 

St.  Joseidi . 

.  HeraM-Preu . 

4,752 

.03 

1*3,755 

32,381 

1885 

Sault  Ste.  Marie . . 

. . Newt . 

. te) 

5.505 

035 

4,880 

20,000 

1899 

South  Haven .... 

. Tr^ne . 

. (*) 

2,890 

.02 

7,000 

22,000 

1859 

Sturgis . 

. (e) 

4,312 

.03 

8,863 

20,000 

1895 

Three  Riven . 

. (e) 

Z.8S9 

.025 

13.066 

75,000 

1856 

Traverse  City.... 

. (e) 

5,102 

.035 

28,368 

45,000 

1928 

Wyandotte . 

. (e) 

3,745 

.025 

13,000 

27,000 

1880 

Ypsilanti . 

3,687 

.035 

MINNESOTA 

10,169 

48,000 

1897 

Albert  Lea . 

. (e) 

5,117 

.04* 

13,000 

43,043 

1891 

Austin . 

.  HeraM . 

. (e) 

5,092 

.04* 

7,202 

25,000 

1903 

Bemidji . 

. (e) 

2,475 

.03* 

10,221 

31,000 

1901 

Brainerd . 

.  Dupatch . 

. (e) 

2,895 

.025 

6,321 

36,000 

1887 

Crocdcaton . 

. (e) 

3,095 

.03* 

101,463 

325,000 

1868 

M.MSi 

1883 

Herald . 

. . . . .  (e) 

41, 200s 

Combined  daily. . . . 

. . .  (me) 

75,208s 

22 

1868 

Sunday  edition . 

. la) 

3I,lt3s 

.15 

5,521 

50,700 

1874 

Fairmont . 

- (e) 

5,087 

.04.5* 

13,000 

50,885 

1914 

Faribault . 

.  New, . 

. (e) 

6,118 

.045 

9,389 

65,871 

1883 

Fergus  Falls . 

.  Jewrnal . 

. (e) 

7,083 

.04* 

15,666 

50,000 

1899 

Hibbing . 

.  TrAun* . 

. (e) 

5,540 

.04* 

5.172 

20,000 

1911 

International  Falls 

.  Jowmal . 

. . . . . (e) 

1,675 

.025* 

5,014 

25.427 

1892 

Little  Falls . 

2,619 

.025* 

16,849 

50,000 

1887 

Mankato . 

0,704 

.05* 

488,687 

567,252 

1878 

Minneapolis . . 

122,634 

.25* 

1905 

Sunday  edition . 

....(a) 

171,850 

.32* 

1920 

Star . 

, . . . .  (e) 

74,204 

.17* 

1867 

Tribune . 

....(m) 

68,544 

1876 

Tripttue . 

....(*) 

65,517 

Combined  daily _ 

. . .  (me) 

134,061 

.28* 

1867 

Sunday  edition . 

. (a) 

180,447 

82* 

Mominf  Mwtpa.part — nauir  in  llKht-face;  aTenlnc  papers — name  in  bold-face;  Ooeernment  atate- 
“••t  April  1  ftrnraa,  light-face:  A.  B.  O.  Publiaher'a  atataments,  boid-face,  foiiowed  by  an  “x” 
mean  aTerage  for  3  months;  flat  rate  indicated  by  an  aateriak. 


MINNESOTA — Continued 


Pefttlatien 

S.IM. 

Trad* 

Date 

Name  el 

Net  Paid 

City 

Area 

Etiab. 

Cky 

Psper 

Istuod 

Circulation 

Adv.  Riti 

7,800 

25,000 

1883 

Moorhead . 

...(e) 

3,100 

.03* 

7,654 

18,474 

1916 

Owatonna . 

3,103 

.025 

9,628 

46,395 

1911 

Red  Wing . 

.  EsfU . 

...(e) 

2,603 

.025 

1857 

Republican . 

...(e) 

3,208 

.025* 

20,621 

65,000 

1891 

Rochester . 

II, ts* 

24,962 

76,000 

1887 

St.  ('loud . 

•,236i 

293,965 

383,000 

1900 

St.  Paul . 

.  Newt  . 

84, 377s 

.U* 

Sunday  edition  . 

...(s) 

SS,l47i 

.14* 

1853 

Pioneer  Press . 

.  .(m) 

76,415 

1868 

Ditpatcb . 

...(e) 

M.4I3 

('ombined  edition.  .  . 

(me) 

I66,828i 

28 

1882 

Sunday  edition . 

l34,l7Si 

30* 

10,009 

35,000 

1891 

South  aSt.  Paul 

Reporter 

5,982 

03 

7,173 

20,000 

1884 

Stillwater 

Gazette  . 

. . . (e) 

1,575 

021 

11,963 

27,000 

1893 

V  irginia 

Enterprite  . 

...(e) 

3,068 

03* 

6,173 

31,165 

1928 

Willmar 

.  .  Tr3>une 

...(e) 

3,218 

03 

20,8.52 

60,000 

18.55 

Winona  . 

Republican-Herald 

. .  .(e) 

I4,282i 

06* 

MISSISSIPPI 

27,397 

45,033 

1898 

Biloxi  A  Gulfpwt 

Herald  . 

...(e) 

6,52* 

04 

10,057 

1908 

Clarksdale  . 

.  Rcgitler . 

. . .  (e) 

4,273 

(132 

15,467 

126,500 

1926 

Columbus . 

5,080 

04* 

6,220 

1894 

1,536 

14,807 

1888 

11,123 

175,000 

1916 

Greenwood . 

Cemmenweallh . 

• .  • (c) 

2,930 

03 

18,715 

178,000 

1917 

Hattieaburg  . 

. American . 

...(e) 

6,949 

035 

48,282 

323,934 

1837 

Jackson 

('larion-l..edger 

. .  (m) 

15.338 

06* 

Sunday  edition . 

...  (a) 

16,468 

06* 

1891 

News  . 

. . .  (e) 

23.858 

08* 

Sunday  edition  . 

23.585 

08* 

18,773 

80,000 

1927 

Laurel . 

Uadcr-Call 

5,503 

a5* 

32,632 

250,000 

1898 

Meridian . 

. Star  . 

16.885 

08 

Sunday  edition  .  . 

18.278 

08 

13,422 

240,000 

1865 

Natchez 

Democrat  . 

.  (ml 

3,758 

03* 

Sunday  edition  .  . 

(h) 

4,003 

.()4* 

6,361 

145,406 

1929 

Tupelo 

Newt . 

.  ■  (c) 

5,382 

(3 

22,943 

186t 

Vicksburg . 

.  Herald . 

(ni) 

03* 

Sunday  edition  . 

. .  .(b) 

()4’ 

1883 

Peal 

...(e) 

5.478 

04* 

(The  Herald  is  sold  in  combination  with  the 

Poet .CD*) 

MISSOURI 

3.875 

8,925 

1919 

Aurora  .  . 

Advertiser  . 

. . . (e) 

800 

.014 

6,435 

40. (KX) 

1919 

Boonville . 

New.  . 

2,021 

.03* 

6,428 

50,000 

1914 

Brookfield . 

Argut  . 

2,520 

025* 

3,1.52 

1889 

Butler . 

Demecral . 

...(e) 

Oil* 

3,. 507 

1905 

Cameron . 

Newt  Observer 

...(e) 

1,010 

014 

16,227 

78,223 

1901 

Cape  Girardeau  . 

(e) 

7.8061 

05* 

4,058 

1881 

Carrollton . 

.  Democrat  . 

. . . (e) 

805 

014 

10,500 

70,000 

1884 

Carthage . 

.  Democrat 

•  (m) 

1,241 

02* 

Sunday  edition . 

...(s) 

1,241 

02* 

1884 

Prett  . 

.  .  (e) 

3.321 

03 

8,177 

27,500 

1860 

('hillicothe . 

-  Conslitulion<TrS>une 

5.030 

035* 

5,744 

1884 

Clinton . 

.  Democrat 

. . . (e) 

Oil 

14,962 

40,070 

1908 

Columbia . 

Missourian  .... 

3.257a 

025* 

1901 

Trkrunc 

...(e) 

S.26II 

m 

4,565 

1889 

Excelsior  Springs 

Standard  . 

. . .  (e) 

2,536 

035 

6,136 

1889 

(e) 

025  • 

22,761 

111,420 

1839 

Hannibal . 

. . . (e) 

8, 0471 

.04 

(Continued  on  pane  60) 
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PENNSYLVANIA 


»  »  »  »  » 


a  Prime  Summer  Sales  Market 


Warm  weather  just  suits  business  and  industry  in  the  Keystone  State!  It  is  regarded 
as  having  expanded  June  trade  activities  in  finished  and  raw  materials,  and  as  stepping 
up  production  generally. 


There  is  more  demand  for  textiles,  metals,  farm  implements,  hides,  and  leather — 
with  consequent  increase  in  employment  and  its  resulting  condition  of  more  consumer 
buying  power.  Added  to  this  are  the  payroll  envelopes  of  more  than  15,000  workers 
building  State  highways. 


And  as  a  further  stimulus  to  trade  and  industry  —  the  famous 
“Hoover  Debt  Plan”  already  is  showing  a  marked  effect  in  the 
Keystone  State,  according  to  trade  dispatches. 


So  Pennsylvania — always  a  prime  summer  sales  market  for 
nationally  advertised  merchandise  —  is  living  up  to  its  reputation 
as  a  source  of  dependable  summer  profit  to  the  national  advertiser. 


The  21  important  Keystone  centers  of  industry  represented 

by  the  papers  given  here  form  a  large  segment  of  this  pre-eminent 

mass  sales  field. 


National  merchandisers  who  rely  on  the  greatest  ratio  of  sum¬ 
mer  profits  in  these  21  Keystone  sales  districts — choose  these  Penn¬ 
sylvania  newspapers.  All  information  as  to  local  conditions,  etc., 
will  be  furnished  at  once  on  communication  with  their  offices. 


•♦Allentown  CalL . (M) 

••Allentown  Call . (S) 

t+Beaver  Falla  News  Tribune . (E) 

fBethlehem  Globe  Times . (E) 

••Chester  Times  . (E) 

tfCoatesville  Record  . (E) 

••Connellsville  Courier  . (E) 

••Easton  Express  . (E) 

••Erie  Times  . (E) 

ttCreensburg  Review-Tribune  ...(EM) 

tfHazleton  Plain  Speaker  . (E) 

tfHazleton  Standard-Sentinel  ....(M) 
ttLebanon  News  Times . (E) 


Circulation 

2,500 

linct 

..(M) 

37,807 

.12 

..(S) 

29,397 

.12 

..(E) 

8,610 

.04 

..(E) 

16,071 

.07 

..(E) 

21,729 

.09 

..(E) 

6,809 

.04 

..(E) 

7,367 

.05 

..(E) 

34,993 

.12 

..(E) 

33,695 

.09 

(EM) 

13,911 

.06 

..(E)| 
..(M)  j 

21,644 

.08 

..(E) 

11,112 

.05 

Circulation 

2,500 

lines 

10,000 

lines 

••Mount  Carmel  Item  . . 

...(E) 

5,785 

.04 

.04 

ttOil  City  Derrick  . 

..(M) 

9,277 

.05 

.05 

••Scranton  Times  . 

...(E) 

49,277 

.15 

.14 

••Sharon  Herald  . 

...(E) 

7,555 

.04 

.04 

♦•Washington  Observer  and 
Reporter  . 

.(ME) 

16,406 

.06 

.06 

♦♦West  Cheater  Local  News... 

...(E) 

11,396 

.05 

.05 

♦♦Wilkes-Barre  Times  Leader. . 

...(E) 

29,576 

.07 

.07 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin . (M&E) 

27,619 

.10 

.10 

ttYork  Dispatch  . 

...(E) 

22,018 

.07 

.07 

♦•A.B.C.  Publishers’  Statement. 

April  1, 

1931. 

tGovernment  Statement,  Oct. 

1,  1930. 

flGovernment  Statement,  April 

1,  1931. 

I 
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5,990- 

Trade 

Dale 

Name  of 

Net  Paid 

Lina 

City 

Area 

Eatab. 

City 

Paper 

laaned 

Circidalien 

Adv.  Rata 

15,296 

25,000 

i9a5 

Independence 

- (e) 

4,986 

.035 

1913 

News  . 

. . . . tc) 

.016* 

21,596 

76.090 

1909 

Jefferson  City. 

. . .  (m) 

7,914 

.05 

1865 

Paat-Tribufie . 

. . . . (e) 

19.943 

.05 

(Combined  daily . 

..(me) 

17,957 

.08 

1909 

.Sunday  edition . 

....(a) 

8,489 

.08 

33,434 

250,000 

1896 

21.960 

1872 

Ncwa-H«rald . 

....'(e) 

12;947 

Combined  daily . 

.  (me) 

34,907 

.15* 

Sunday  edition . 

. . . .  (s) 

25,478 

Evening  and  .Sunday . 

.  .(ee) 

.15* 

630,116 

900,000 

1881 

Kansas  City . 

,...(e) 

20,247 

.10* 

1854 

Jaurnal-Past . . 

,...(e) 

90,225 

.25 

Sunday  edition . 

....(a) 

95,034 

.30 

Evening  and  Sunday . 

,  ..(ea) 

.40 

1880 

Star . 

...(e) 

297,193 

1901 

Times . 

. .  .(m) 

295,697 

-  -  -  -tt 

Combined  daily . 

. .  (me) 

592,890 

.60 

1894 

Sunday  edition . 

. . . (i) 

313,875 

.45 

8.233 

25,000 

1901 

Kirksville . 

. . .  (e) 

4,673 

.03* 

Sunday  edition . . 

....(a) 

4,673 

.03* 

2,500 

1901 

.  fe) 

.021* 

4,595 

40,000 

1899 

Lexington 

1,361 

.021* 

4,000 

30,000 

1908 

Macon 

.  .(e) 

4,637 

.035* 

8,103 

50,000 

1873 

Marshall  ... 

...(e) 

2,810 

.03* 

5,217 

26.364 

1910 

Maryville  . 

4,512 

.04* 

8,290 

25,188 

1879 

Mexico 

,...(e) 

1,343 

.018 

Sunday  edition . 

...(a) 

1,343 

.018 

1887 

Ledger . 

...(e) 

1,395 

.02* 

13.772 

30,325 

1868 

Moberly . 

5,449 

.035* 

4s099 

1908 

...(c) 

4,485 

19a5 

. , .  (e) 

750 

018 

7,448 

1908 

.  Mail  &  Peat  . 

. . . (e) 

2,310 

021 

7,551 

50,000 

1895 

Poplar  Bluff .  . 

...(e) 

siieo 

.035* 

2,118 

1886 

Rich  Hill 

012 

14,172 

1888 

1,460 

015* 

1835 

Cesmea-Meniler . 

...(e) 

014* 

80,935 

203,730 

1845 

20,342 

1879 

Newt-Preaa . 

...(e) 

40,896 

Combined  daily . 

. .  (me) 

61,738 

.16* 

1845 

Sunday  editiem . 

. . .  (s) 

31,197 

.10* 

Morning  &  Sunday. . 

.  .(maj 

.15* 

Evening  A  Sunday . . 

...(«) 

.18* 

1,160,000 

1,460,000 

1852 

St.  Louis . 

. . .  (m) 

264,990 

.43* 

Sunday  edition . 

....(a) 

236,095 

.43* 

1878 

Peal-Ditpatch  . 

...(e) 

237,156 

.43* 

Sunday  edition . 

...(a) 

305,929 

.50* 

1890 

Record . 

, . .  (m) 

2,765 

.lO* 

1888 

Star . 

...(e) 

144,305 

.30* 

1907 

Times  . 

...(e) 

59,264 

.19 

20,806 

1889 

1891 

Democrat  . 

. . .(e) 

6,'526 

Combined  daily . 

(me) 

8,519 

.045* 

Combined  Sunday  eds. . . .  (s) 

.045* 

60,768 

261,353 

1891 

20,300 

1867 

Leader . 

...(e) 

22’499 

Combined  daily . 

. .  (me) 

42,799 

■  IS* 

1891 

Sunday  editicHi . 

...(a) 

39,138 

.15* 

1929 

Press . 

...(e) 

19,819 

.06* 

6,992 

28,671 

1861 

Trenton . 

...(e) 

3,167 

.03 

5,146 

28,431 

1913 

Warrenshurg . . , 

...(e) 

1,266 

.02 

6,876 

1890 

Webb  City . . . . 

...(e) 

816 

.018* 

3,335 

looa 

. .  Quill . 

1,000 

.018* 

MONTANA 

12,486 

110,000 

1889 

Anaconda . 

.  (m) 

1.765i 

.03* 

16,380 

113,332 

1901 

10,593 

Gasette . . 

. .  .'(e) 

2;509 

('ombined  daily . 

.(me) 

13,102 

.07* 

Sunday  edition  . 

. . . (a) 

12,765 

.07* 

6,855 

17,111 

1911 

Bozeman . 

2,397 

.03* 

Sunday  edition . 

. .  .IS) 

2,397 

.03* 

67,883 

90,609 

1876 

1913 

Pest  . 

. . . (e) 

10,614x 

(krmbineil  daily . 

.(me) 

23,3S5i 

13* 

Sunday  edition . 

...(a) 

24,0601 

.'tunday  and  evening . . 

..(ee) 

.16* 

28,822 

67,122 

1888 

.  Uadcr . 

...(e) 

3.636x 

1887 

Tribune . 

.  (m) 

15;092i 

Combined  daily . 

.(me) 

18.728X 

.09* 

1887 

Sunday  edition . 

...(a) 

16,090a 

.09* 

7,.565 

40,000 

1909 

Havre . 

...(e) 

2,6.50 

.0.35* 

12,213 

22,480 

1866 

Helena . 

(m) 

5,221 

.03.5* 

Sunday  edition . 

.  -  -  (s) 

5,221 

.035* 

1900 

Recerd'Herald . 

...(c) 

6.01U 

.03 

6,094 

18,000 

1891 

Kslis|iell  . 

2,633 

.018 

9,200 

45,000 

190.5 

I.ewistown . 

.  (m) 

6,4m 

.035 

Sunday  edition . 

6,404 

.035 

6,391 

1909 

Sunday  edition . 

2,082 

.03* 

9,126 

39,000 

1910 

Miles  City . 

...(e) 

3,029 

.03* 

Sunday  edition . 

. . . (a) 

4,449 

.04* 

16,723 

43,750 

1873 

4  359  X 

1911 

Sentinel . . . 

3>03i 

C'ombined  daily . 

.(me) 

8,2621 

.06* 

1873 

Sunday  edition . 

...(a) 

6,747x 

.00* 

NEBRASKA 

10,297 

45,000 

1902 

Beatrice . 

5,.540 

.04* 

Sunday  edition . 

...(a) 

5,540 

.04* 

7,033 

35,000 

1880 

Columbus . 

4,243 

.03* 

5,787 

25,000 

1867 

Falls  City . 

...(e) 

3,482 

.025 

1874 

News  . 

.  .(m) 

1,3.50 

.021 

Sunday  edition . . 

...(a) 

1,3.50 

.021 

11,403 

40,000 

1883 

Fremont  . 

7,404 

.04* 

18,041 

75,000 

1884 

Grand  Island . . 

,..(e) 

11,020 

.06* 

15,487 

56,000 

1905 

Hastings . 

10,014 

.05* 

8,575 

1888 

.  Hub  . 

(e) 

.035* 

86,411 

350,000 

1867 

1889 

Journal . 

.  .  (e) 

18,006 

(-ombined  daily  .... 

45,815 

.11* 

1887 

Sunday  edition . 

. .  is) 

34,499 

.11* 

1902 

Star . 

..ie) 

36,376 

.11 

Sunday  edition . 

31,316 

.11 

6,688 

1924 

7,230 

75,000 

18.54 

Nebraska  City. , 

4;281 

.03 

10,717 

110,000 

188'; 

Norfolk . 

8,632 

.05* 

13,606 

19!I8 

(ft) 

.029* 

233,649 

350,000 

1871 

.  Bee  . 

News  . 

.  .(e) 

S1.Z74I 

Combin(xl  daily . 

.  (me) 

93,S64x 

20 

Sunday  edition . 

,  .(8> 

107,450i 

20 

1865 

World-Herald . 

59,3601 

1885 

World-Herald  . 

..(e) 

61.5691 

Combined  daily . 

.(me) 

120,929i 

2.5* 

1865 

Sunday  edition . 

118,076i 

.25* 

3,793 

1904 

8,474 

1901 

4,386 

1924 

SouUi  Omaha. . , 

.(e) 

.071 

5,712 

1909 

2,948 

.03* 

Iforninc  newtpaper*— name  in  liKht-face;  evening  papers— iiiinie  in  bold  face;  Government  atatem 
mean  average  for  3  moutlia;  flat  rate  indicated  by  an  asterisk. 
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Trade 

Date 

NaoM  nf 

Cit, 

Area 

Eslab. 

City 

Paper 

Issued 

Circulation 

1,596 

1865 

3,045 

13,275 

1920 

Ely . 

....  Timex . 

....(e) 

1,225 

8,000 

13,500 

1909 

Laa  Vegas . 

....  Review* Journal . 

....(e) 

3,446 

1931 

Age . 

. . .  (ma) 

03* 

(New  daily — brat  issue  May  5. 1931) 

18,529 

26,500 

1876 

Reno . 

_  Gautle . 

....(e) 

8,086i 

05* 

1867 

Nevada  State  Journal . 

....(m) 

4,626i 

03 

Sunday  edition . 

....  fa) 

4.9S2X 

2,116 

1615 

2,913 

12,320 

1906 

Winnemucca . 

. . . .  Humbeldl  Star . 

....(e) 

2;220 

.025 

NEW  HAMPSHIRE 

12,343 

19,.500 

1914 

Claremont . 

....  Eaile . 

....(e) 

2,900 

25,228 

51,975 

1809 

Concord . 

....  Monitor  A  Now  Haagihire 

Patriot . 

....(e) 

6.941 

13,, 576 

1873 

13,794 

33,000 

1799 

Ke<me . . . 

. . . .  Sentinel . 

4,374 

12,471 

40,000 

1925 

Laconia . 

. . . .  CHixen . 

2,314 

76,884 

174,493 

1888 

Manchester . 

. . . .  L'Avenir  National . 

....(e) 

3.316 

1862 

Union . 

...(m) 

17,199 

1912 

Leader . 

. . . . (e) 

16.545 

Combined  daily . 

. .  (me) 

33.744 

.13 

31,463 

1869 

14,495 

188a 

...  (p.) 

6,034 

.046 

NEW 

JERSEY 

42,.598 

1.56,366 

1885 

Asbury  Park . . 

_  Proaa . 

. . . .  le) 

12.413 

.05 

1879 

Sunday  edition. .  r . . 

. . . .  (0) 

7.267 

.05 

65,748 

150,000 

1872 

Atlantic  City . 

_  Press . 

. . .  (m) 

21.058 

1888 

Union . 

....(e) 

15,653 

Combined  daily . 

..(me) 

36.711 

.14* 

1891 

Sunday  edition . 

....(0) 

ZZ.OfO 

.12* 

88,979 

1870 

I3.8IS1 

15,710 

1879 

....  Newt . 

10,849 

1868 

. . . . (c) 

5,277 

.02 

133,958 

675,032 

1882 

Camden . 

. ...  Courier . 

. . . . (e) 

52;288i 

1875 

Post . 

. . .  (m) 

15.4531 

Combined  daily . 

. .  (me) 

67, 741 1 

.19* 

114,. 589 

227,472 

1871 

Elizabeth . 

. . . .  Journal . 

31,130i 

.10 

85,1.50 

348,745 

1895 

Hackensack . 

. ...  Bergen  Record . 

....(c) 

19,569 

.08 

631,727 

1,055,707 

1892 

Hoboken . 

. ...  Jersey  Observer . 

....(e) 

45.3331 

.12 

573,068 

1867 

8,000 

30,000 

1925 

Lakewood . 

. . . .  Times . 

. . . . (e) 

ueoo 

.03* 

47,924 

69,885 

1902 

Long  Branch . 

. ...  Record . 

. . . .  (e) 

7,477 

.04 

17,250 

1805 

is; 197 

1826 

. . . . (c) 

1900 

Record . 

....(e) 

5,4.50 

.035 

910,117 

1,166,498 

1872 

Newark . 

....  Call . 

....(0) 

97.4291 

.16 

1917 

I.«dger . 

.  ..(mj 

53,0971 

.19 

Sunday  edition . 

....(0) 

61.6441 

19 

1883 

News . 

....(e) 

153.2431 

27 

18.32 

Star-Esffle . 

. . . . (e) 

9$,020i 

.25 

34,5.55 

1878 

. . . .  (c) 

Sunday  Times . 

....(0) 

12,403 

,07 

161,549 

1926 

_ (e) 

.06 

170,593 

193,826 

1873 

Passaic . 

. ...  Herald . 

. . . .  (e) 

14,5181 

1877 

News . 

....(e) 

14.1901 

('ombined  daily . 

....(e) 

28,708i 

.11 

1927 

Sunday  Eagle . 

....(0) 

.05 

138,267 

360,150 

1889 

Paterson . 

...  Call . 

...im) 

24,734 

.07 

1890 

Nows . 

....(e) 

28.081 

.08 

43,516 

168,474 

1903 

Perth  Amboy . 

. . .  News . 

....(e) 

14,487 

.065* 

66,753 

176,697 

1884 

Plainfield . 

...  Courier>Newt . 

....(c) 

14,314 

.06 

5, .500 

13.000 

1929 

.04* 

123,3.56 

168,610 

1792 

. .  (m) 

1882 

Times . 

, . .  .  (c) 

46,332 

('ombined  daily . 

. .  (me) 

62,004 

.17* 

1883 

Sunday  edition . . 

....(8) 

32,610 

14* 

531,301 

629,124 

1874 

\  nion  City . 

. . .  Hudson  Dispatch . 

. .  .(m) 

22,536 

.07* 

7,5.56 

25,000 

187.5 

\  incland . 

. . .  Journal . 

3,062 

.(I25* 

1927 

Times . 

• . . (e) 

2,081 

.025* 

9,669 

20,000 

1897 

Woodbury . 

. . .  Times . 

. . . te) 

5,700 

.035 

NEW 

MEXICO 

31,397 

102,686 

1880 

Albuquerque . 

. . .  Journal . 

, .  .(m) 

12,613 

1884 

Journsl . 

...(e) 

8,716 

('ombined  daily . . 

. .  (me) 

21,329 

.07* 

1880 

Sunday  edition . 

...(0) 

13,174 

.07* 

Sunday  and  evening. . 

. .  (0e) 

09* 

1922 

New  Mexico  Slate  Tribune  (c) 

15,115 

07* 

3,708 

1929 

. . .  (e) 

1,592 

03 

8;027 

45,000 

1929 

Clovis . 

...  News* Journal . 

...(e) 

4;  095 

.()35* 

9,500 

52.  (KM) 

1930 

.05* 

4,719 

42.000 

1879 

Idas  Vegas . 

. ..  Optic . 

. . .  (e) 

3,26.5 

.02 

11,240 

35,000 

1928 

Roewell . 

. . .  Disp.'itch . 

.  .(m) 

2,963 

.n3* 

Sunday  edition . 

...  (a) 

2,963 

.03’ 

1903 

Record  . 

...(e) 

.025 

11,176 

1849 

. . .  (e) 

2,300 

.0285 

NEW 

YORK 

140,157 

510,000 

1842 

Albany . 

. . .  Knickerl>ockcr  Press . . . . 

, .  .(m) 

29,789 

.12* 

1922 

News  . 

...(e) 

48,219 

13* 

(Combined  daily . 

,  .(me) 

78,008 

20* 

1842 

Sunday  edition . 

. .  ■  (s) 

52,101 

17* 

1833 

Times  Union  . 

...(e) 

44,314 

14 

Sunday  edition . 

...(«) 

47,614 

14 

Evening  —  Sunday . . . 

, . . (ea) 

22 

34,817 

46,683 

18.33 

Amsterdam . 

Recorder  &  Democrat .  . 

. . . (e> 

9.299i 

.05* 

40,000 

3.67M 

1870 

Citizen  . . . . 

...(e) 

6,657 

Combined  daily . 

. . .(e) 

10,3.36 

,05.5 

4, .591 

13,874 

1798 

Ballston  Spa . 

.  . .  Journal . 

...  (el 

1.19.5 

.021* 

17,448 

.52,000 

1878 

Batavia . 

. .  .  News . 

. . .  le) 

9,641 

.04* 

43,178 

100,000 

1849 

Beacon  . 

.  .  News . 

..  fe) 

3,322 

1885 

Newburgh . 

. . .  News  . 

...(e) 

13,080 

Combined  daily . 

. .  .(e) 

16.402 

09* 

92,068 

1.53,068 

1904 

Binghamton . 

. . .  Press  . 

. . .  le) 

37,169 

.12* 

1822 

Sun . 

. .  im) 

15.606 

09* 

2, .596. 1.54 

4.306,.558 

1886 

Brooklyn  . . 

. . .  Citizen . . 

. . . (e) 

42..V>5 

12 

Sunday  edition . 

...(a) 

42,305 

.12 

1841 

Eagle . 

..(e) 

100.523 

.30 

Sunday  edition . 

.  .  (8) 

87,755 

.30 

1863 

Standard  Union . 

. . -le) 

39,105 

20 

1848 

Timet . . 

...(e) 

101,119 

28* 

Sunday  edition  . 

...(a) 

101.767 

.28* 

613, .506 

1,015,464 

18.34 

Buffalo . 

. . .  (’ourier-Rxpress . 

.  (m) 

124,487 

25* 

1875 

Sunday  edition . 

...(a) 

1841  768 

.30* 

1880 

New.  . 

183,599 

.35* 

1879 

Times  . 

...(e) 

102.597 

.24 

Sunday  edition . 

.  .  .ff») 

195.414 

24 

12,842 

32.000 

1797 

('anandaigua . 

. .  Messenger . 

. . .  (e) 

4.. 5.30 

.035* 

8,l(i9 

30,000 

1879 

('atakill . 

. .  Mail  . 

...(c) 

3,2.50 

OA , 9i9 

62,  (HK) 

1884 

("ohoes . 

.  .  American  . 

...fe) 

4,421 

.05 

2,909 

1909 

. . . (e) 

19,490 

46,000 

1884 

Corning . 

Leader . 

...(e) 

9,140 

05 
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There  is  no  Longer 

Any  Doubt  About  the  Supremacy 

of  Newspapers  As  Media 

For  National  Advertisers  .  .  . 


Now  that  many  national  advertisers  are  making  up  their  advertising  schedules  by  the 
month  instead  of  by  the  year,  newspapers  are  the  only  media  to  give  them  immediate 
service. 


When  national  advertisers  make  up  their  minds  during  this  month  of  July,  which  many 
of  them  will  do,  how  much  they  intend  to  spend  in  the  month  of  August,  they  know 
that  newspapers  are  equipped  to  take  care  of  their  schedules. 


This  month  by  month  plan  permits  national  advertisers  to  adjust  their  schedules  in 
accordance  with  their  judgment  as  to  what  they  can  afford  to  spend. 


It  has  put  newspapers  in  the  Spot  Light  for  up-to-the-minute  advertising  news  the  same 
as  they  have  always  been  for  up-to-the-minute  news,  which  happens  hour  by  hour  and 
day  by  day. 


What  a  great  opportunity  exists  for  publishers  to  advertise  the  value  of  their  own 
newspapers!  Will  they  grasp  it? 


Newspapers  that  are  always  seeking  advertising  for  their  own  columns,  mostly  by  per¬ 
sonal  solicitation,  should  consider  how  helpful  they  would  be  to  their  representatives 
if  they  advertised  regularly  in  the  only  trade  publication  that  devotes  itself  entirely 
to  their  interests . . .  EDITOR  &  PUBLISHER. 


EDITOR  &  PUBLISHER 


1700  Times  Square  Building,  Times  Square,  New  York  City 
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NEW  YORK — Continued 

PcfalatiM  S,(M-  Pa 

Trade  Data  Name  af  Nat  Paid  Lina 

City  Area  Eatab.  Chj  Paper  Ittuad  Circulation  Ada.  Rata  Citjr 

15,046  35,000  1892  Cortland .  Standard . (e)  5,858  .  04  *  217, 

4,928  20,000  1908  Dansville .  Braaia . (e)  2,000  .  03* 

18,020  42,864  1882  Dunkirk .  Obaeraar . (e)  4,463  .035* 

47.397  300,000  18.53  Klmira .  Advertiser . (m)  7,325a  . 

1828  Star-Gaialte . le)  2S,6Z6a  . 

Cnmlnned  daily . (me)  32,6S4i  .11* 

1879  .Sunday  Telegram . (s)  20,489  .08*  14,156  20,456  1912  Tarrvtown 

125,000  .  1879  Flushing .  Journal  . ie)  10,36Zi  .06*  119,324  204,447  18%  Troy 

106,548  145,327  1921  Freeport .  Nataau  Raaiaw . (e)  17,800  .  08*  1899 

16,053  45,000  1895  Geneva .  Timas . (e)  5,820  .04 

21,220  70,802  1904  Glens  Falls .  PosUStar . tm)  0.768  . 

1879  Timas . (e)  6,737  . 

Combined  daily . (me)  16,505  .  07* 

33,900  60,902  1890  Gloversville  and  Johnstown  Herald . (m)  4,443i  . 

1887  Laadar-Rapubikan . (e)  8.624i  . 

Combing  daily . (me)  13,067a  .07* 

102,798  137, .567  1927  Hempstead .  Nassau  Star . (c)  8,552  .  .05* 

11,104  35,000  1898  Herkimer .  Talagram . (e)  4,481  .035 

16,2.50  33,000  18.52  Hornell .  Tribuna-Timas  . (e)  8,100  .  045 

12,337  45,000  1886  Hudson .  Rafistar . te)  2,037  .03 

1847  .«tar . (m)  3,826  .  03* 

20,729  37,000  1815  Ithaca .  Jaurnal-News . (e)  8,223a  .05* 

554,9%  845,719  1898  Jamaica .  L.  I.  Press . (e)  43,601a  .15* 

Saturday  edition . (sat)  40,995a  .15* 

1928  Queans  Evaning  News . (e)  17,583  .  07 

45,1.55  100,000  1826  Jamestown .  Journal . (e)  11,045  .035 

1901  Post . (m)  12,434  .  045* 

28,088  74,145  1871  Kingston .  Freeman . (e)  8,599  .0,5* 

1881  I,eader . (m)  4,130  .02.5* 

12,428  25,000  1886  Little  Falls .  Timas . fe)  4,793  .03 

23,160  43,300  1821  I/>ek|s>rt  .  Union-Sun  &  Journal . (e)  8,201  .05 

1,079,129  .  1876  Long  Island  City .  Star . (e)  32,297a  .10 

8,647  30,000  1929  Malone .  Franklin  Times . (ni)  .  .04* 

1905  Talacram . (c)  4,625  .035* 

11,766  24,220  1925  Mamaroneck .  Timas . le)  3,101  .035 

6,192  30,000  1903  Medina .  Journal  . (e)  2,011  .03* 

21,276  65,798  1870  Middletown .  .  Timas-Herald . (e)  8,707  .  05* 

61,499  80,595  1892  Mt.  Vernon . Argus . fe)  11,956  .06 

43,178  100,000  1885  Newburgh  . News  . fe)  13,080  . 

1849  beacon .  News  . fe)  3,322  . 

Combined  daily . fe)  16,402  .09* 

54,0.55  66,237  1923  New  Rochelle . Standard-Star  . fe)  9,958  .05 

6,981,927  11,3.59,209  1882  NewVork .  American  . fm)  236,342  .  65 

Sunday  edition . fs)  1,103,911  1.00 

1891  Bond  Buyer . fni)  .  .25 

1922  Corriere  D’.America . (m)  53,254  .21 

Sunday  edition . fs)  58,704  .21 

1921  Graphic . (e)  275,956  .60 

1841  Herald  Tribune . (m)  297,047  .7425 

Sunday  edition . (s)  446,302  .792 

1921  Home  News  . (e)  110,640  .30* 

.Sunday  edition . fs)  113,748  .30* 

1929  Investment  News . (m)  12,830  .  25 

1897  Jewish  Forward . (e)  128,496  ,34 

Saturday  edition . (m)  146,774  .34 

Sundav  edition . fs)  142,940  .34 

1914  Jewish  Day  . (e)  84,689  ,  26 

Saturday  edition . (m)  96,787  .  26 

Sunday  edition . (s)  93,237  .26 

1901  Jewish  Morning  Journal,  fm)  99,703  .29 

Sunday  edition . (s)  92,094  .  29 

1924  Jewish  Bullat'm . fe)  6,860  .32 

1896  Journal . fe)  650,949  1.25 

1827  .lournal  of  Commerce . fm)  22,5.58  .32 

1924  .Mirror . (m)  561,628  .80 

1836  Morning  Telepaph . (m)  .  .30 

Sunday  edition . (s)  .  .32 

1919  News . (m)  1,287,786  1.60 

Sundav  edition . (s)  1,748,923  1.75 

18%  North  Sida  News . fe)  .  .14 

Sunday  edition . fs)  .  .14 

1801  Post . (e)  103,024  .50* 

1880  II  Progresso  Italo- 

Americano . (m)  79,680  .27 

Sunday  edition . (s)  97,279  .  27 

1918  UPrensa . (m)  14,880  .126 

1919  NowySwiat . fm)  18,184  .12 

.Sunday  edition . (s)  13,552  .12 

1834  .Staats-Zeitung . fm)  50,613  . 

Harold . (e)  37,702  . 

Total  daily . (me)  88,315  .30 

Sunday  edition  . (s)  107,298  .  35 

1833  Sun . (e)  303,503  .  66 

1851  Times . fm)  431,771  .891 

Sunday  edition . (s)  755 , 582  1.188 

1882  Wall  St.  Journal . (me)  48,418  .60 

1887  Warld-Talagram . (e)  .  .75 

Note:  Scripp^Howard  Newspapers  )iurchased  New  York  World,  morning,  evening  and  Sunday,  and  consolidated  it  with 
New  York  Telegram,  evening,  Feb.  27, 1931.  Circulations  prior  to  consolidation  were:  A.  B.  C.  Sei>t.  30, 1930,  Telegram, 

236,581;  Morning  W’orld,  313,911;  Evening  World,  276,267;  Sunday  World,  491,7%. 

75,460  135,976  18.54  Niagara  Falla . 

31,700  57,000  1880  North  Tonawanda. 

8,392  .  1891  Norwich . 

8,446  59,529  1887  Nyack . 

1922 

16,915  40,000  18.30  Ogdensburg . 

21,790  %,749  1878  Glean . 

I860 

10,559  .  1851  Oneida . 

12,536  47,404  1890  Uneonta  . 

16,581  21,123  1901  Ossining . 

52,671  75,000  1845  Oswego . 

17,439  25,000  1921  Peekskill . 

1900 

13,349  .  1925  Plattaburg . 

1894 
1811 

28,887  51,251  1899  Port  Chester . 

10,243  20,000  18.V)  PortJervis . 

40,288  130,000  1860  Poughkeepsie ... . 

1882 
1872 

328,132  600,000  18-51  Rochester . 

1832 
1826 
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Name  of 
Paper 
Herald 

Sunday  edition 

Journal 

Sunday  etiition 
I’nst -Standard 
Sunday  edition 

News  . 

Record  . . 

Record  . 

Total  daily  . 

( Ibserver  —  Budge 

Times  . 

Ob  server- Dispatch 

Sunday  islition _ 

I’ress  . 

Times  . 

Reporter  . 

Press  . 

Reporter  . 

Herald  . 

Statesman  . 


Net  Paid 
Issued  Circulatien 

...(e)  50,160 

...(s)  77,370 

,..(e)  64,135 

...(a)  90,454 

,.(m)  60,041 

.,.(8)  71,330 

...(e)  3,308 

,.tm)  6,078 

,..(e)  18,927 

.(me)  25,005 

...(s)  16,233 

..(e)  18,308 

.,.te)  36,851 

,..(8)  27,678 

..(m)  26,002 

...(e)  30,082 

...(e)  2,,588 

...(e)  3,649 

...(e)  9,239 

.,.(e)  16,463i 

...(e)  18,5l6i 


1882 

100,000  18.50  Watertown.. 
2.5,0(X)  1880  Wellsville. . . 
80,319  1929  White  Plains 
1917 

154,075  1889  Yonkers . 

1883 


NORTH  CAROLINA 

50,193  326,094  1868  .Asheville .  .  Citisen . fm)  18,863 

18%  Times  (e)  14,131 

Combinerl  daily . (me)  32,994 

Sunday  edition . fs)  28,863 

Times . (e)  4,083 

News  . (e)  24,006s 

Sunday  edition . (s)  23,413s 

Oliserver . (m)  46,085s 

Sunday  edition . (s)  47,149s 

Tribune  . (e)  3,389 

Herald .  fm)  14,228 

Sun . (e)  7,289 

Combineil  daily . (rnel  21.517 

Sunday  edition . (s)  14,518’ 

News . fe)  . 

Advarree . (e)  4,605 

Observer  . (e'  4,Oti6 

Gasette . (e)  6,078 

News-Argus . (e)  3,618 

News . fm)  36,004s 

Record  . (e)  13,043s 

Combined  daily . (me)  49,047s 

Sunday  edition . (s)  36 , 595s 

Evening  and  Sunday _ (es)  . 

Reflector . (e)  2,087 

Dispatch . (e)  2,346 

Times-Newa . (e)  2,600 

Record  . (e)  3,542 

Enterprise . (e)  8,2% 

.Sunday  edition . (s)  8 , 250 

New8-I,eader . (m)  . 

Sunday  edition . (s)  ........ 

(New  daily  —  first  issue  March  29,  1931) 

11,362  50,000  1882  Kinston .  Free  Press . (e)  2,850s 

1914  News-I.*ader . (m)  2,575 

Sunday  edition . (s)  2,575 

11,981  82,000  1916  New  Bern .  New  Bcrnian . (m)  3,010 

1876  Sun-Journal . (e)  2,816 

Combined  daily . (me)  5,826 

Sunday  edition . (s)  3,010 

Sunday  and  evening _ fes)  . 

5,000  20,000  1928  Pinehurst .  Sandhills  News . (m)  . 

Sunday  edition . (s)  . 

(Published  from  December  Ist  to  May  Ist) 

37,379  461,709  1865  Raleigh .  News  4  Observer . (m)  40,712s 

Sunday  edition . (a)  39 , 426  s 

Times . (e)  14,807s 

Telegram . (e)  5,122 

Post . (e)  9,297 

Sund,-iy  edition . (s)  8 , 830 

Daily . (e)  2,000 

Southerner . te)  2,135 

News . (e)  3,369 

Star . (m)  7,202 

News . te)  4,073 

Combined  daily . (me)  11 ,275 

Sunday  edition . (a)  9,357 

Evening  and  Sunday. . . .  (es)  . 

12,613  1,50,000  1902  Wilson  .  Times . (e)  4,138 

75,274  200,000  1892  Winston-Salem .  Journal . (m)  13,299 

1882  Sentinel . (e)  17,725 

Combined  daily . (me)  31,024 

1905  Sunday  edition . (a)  18,121 


9,737  20, (MX)  1883  Burlington 

12,675  6,50,000  1888  Charlotte.. 


11,820  .50,000  1900  Concord 

52,037  186,041  1894  Durham 

1888 


75,000  1922  Fxlenton . 

82,6.55  1911  Eliralieth  City 
50, (XX)  1817  Fayetteville... 

60,000  1880  Gastonia . 

85, (XX)  1885  Goldslmro  . . 
380,360  1905  Greensboro. . . 
1890 


60,0(X)  1894  Greenville . 

45,000  1914  Henderson . 

3.5,(XIO  192.5  Hendersonville. 

40,000  1915  Hickory . 

75,000  1904  High  Point.,.. 


1875 

21,412  225,000  1%8  Rocky  Mount. 

22,215  144,000  1912  Salisbury . 

1924 

10,490  .  1920  Statesville.... 

6,381  100,000  1889  Tariroro . 

7,035  150,000  1909  Washington... 

32,174  150,000  1867  Wilmington... 

1929 


NORTH  DAKOTA 

100,042  1881  Bismarck .  Trliutw . 

30, (XXI  1904  Devil's  (..ake .  Jeurnal . 

132, 0(X)  1878  Fargo .  Forum . 

Ferum . 

Combined  daily . . 

Sunday  edition . 

Herald . 

Herald . 

Combined  daily . . 

Sunday  edition . 

Sun . 

Pioiwer . 

News  It  Optic-Reporter, 
Times-Record . 


Gasette  . 

News . 

Sun . 

Jeurnal . 

News . 

Republican-Journal 

Herald . 

Timea . 

Dispatch . 

Star . 

Citizen-Sentinel _ 

Palladium-Times .  . 

Star . 

Union . 

News . 


80, (XX)  1878  Jamestown. 
60,000  1914  Mandan.... 

125,000  1884  Minot . 

.  1906  Valley  City. 


OHIO 

......  Beftcoii'Joi.rn«l.. 

TimetwPrets,  . . . 
Sunday  edition 

. Ref»w . 

. Timet  Gatetto... 

. Star-Beacon . 

. Mettenger . 

Sunday  edition 

. Leader . 

. Gaietle  . 

. Eiaminer . 

. Senlinel-Tr3>une 

. Telegram-Forum 

. Jederaonian.  ... 

. RepotHorf . 

Sunday  edition 

. Standard . . 

. Newt-Advertiter 

Sc  iete  Gasette... 

. Enquirer . 

Sunday  edition 

Peat . 

Timea-Star . 

{Continued  on  page  63) 


Ropublican . 

Item . 

Unien-Gaiette . 

Kagle-NewB . 

Star  &  Enterpriae . 

Sunday  ('ourier . 

Abendpoat . 

Democrat  —  Chronicle. 

Timea-Union . 

Total  daily . 

Sunday  edition  . 

Kvenins  —  Sunday . . 

Jeurnal . 

Sunday  edition . 

Sentinel . 

Republkan-Preaa . 

Adirendack  Enterpriae . 

Sarategian . 

Peal . 

Gazette . 

Unien-Star . 

Advance . 


255.040  405.000  t869  Akron . 

1892 

23.047  57.323  1888  Alliance . 

Ilgl41  24g627  1850  Ashland . 

23g296  65g296  1888  Ashtabula . 

7.244  59,744  1905  Athens . 

26,462  95,000  1913  Belleaire . 

6,2.56  34.000  1899  Bellevue . 

9.535  28,964  1892  Bellefontaine. . 

6.688  .35,166  1890  Bowling  Green. 

10,027  38,000  1887  Bucyrus . 

16,129  92,871  1892  Cambridge. . . . 

104,906  250,000  1878  Canton . 

1892 

4.664  12,260  1907  Celina . 

18,340  s59,000  1831  Chillicotbe . 

1800 

6.55,248  1,030.000  1842  Cincinnati . 


60,000  1821  Rome . 

26,000  1904  Salamanca . 

10,000  1926  Saranac  Lake .. . 
52,978  1852  Saratoga  Springs . 

.  1877  Saugerties . 

125 , 000  1894  Schenectady .... 
1855 

. .  1885  Staten  Island .. . 
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Population 


Population 


Trado  Dalo 
Area  Eatab.  CHy 

30,000  1883  Circleville. 
1,781,239  1879  Cleveland. 
1848 
1889 
1841 


Name  of 
Paper 

Herald . 

Newt . 

Sunday  edition .... 

Live  Stack  Newa . 

Plain  Dealer . 

Sunday  edition . 

Preaa . 

Citiaen . 

Diapatch  . 

Sunday  edition _ 

Ohio  State  .lo’.irnal _ 

Sunday  edition . 

Newa-Herald  . 

Tribune  . 

Sunday  eilition . 

Stillwater  Valley  Newa. 

Herald . 

Journal . 

('onihined  daily . 

Sunday  edition . 

Kvening  and  Suniluy 

Newa  . 

Sunday  edition . 

Eveninn  and  Sunday. 

Creacent.Newa . 

Gaiette . 

Herald . 

Paragraph . 

Reporter  . 

Review  . 

Leader . 

Chronicle-Telegram  .. 

Courier . 

Republican . 

Combined  daily . 

Review . 

Timea  . 

Meaaenger  . 


Nat  Paid  Line 

laaued  Circulation  Adv.  Rato 
...(e)  3,447  .025 

...(e)  154,670  .38* 

...(e)  193,496  .38* 

...(e)  043 

..(m)  205,656  .42* 

...(e)  293,993  .52* 

...(e)  214,563  .42* 

...(e)  92,740  .20* 

...ve)  127,802  .24 

...(§)  106,279  .  24 

..(m)  .53,209  .13 

...(s)  53,209  .13 

...(e)  3,619  .0225* 

...(c)  6,378  .03, 

...(s)  6.347  .  03' 

...(e)  2,217  .025* 

...(c)  47,684  .10 

..(m)  26,300  .  08 

.(me)  73,984  .14' 

...(e)  49,724  .10 

...(cs)  .14' 

...(e)  57,343  .12 

...(s)  51,034  .10 

..(es)  16 

...(e)  4,011  .02 

...(e)  2,783  .02' 

...(c)  1,439  .01875 

...(e)  1,9.53  .014' 

...(c)  7,792  .03' 

...(c)  11,499  .045 

...(c)  1,640  .025* 

...(e)  9,481  .015' 

...(e)  2,930  . 

..(m)  8,697  . 

.(me)  11,627  .05* 

...(e)  2,812  .02* 

...(e)  2,762  .017* 

...(e)  4,22)a  .02 

...(e)  3,830i  .02' 

...(e)  2,625  .02 

...(e)  1,614  .02.5* 

...(c)  1,871  .02* 

...(e)  6,249  .03 

...(e)  12,691a  045' 

...(e)  8,869i  .045* 

...(e)  5,577  .04* 

...(e)  5,283  .04* 

..,(e)  2. .5,54  ,015 

...(e)  3,069  .015* 

...(e)  5,840  .  03' 

...(e)  5,398  03' 

,,.(e)  17,799a  . 

.,(m)  11,341a  . 

(me)  29,140a  .11* 

(sat)  15,685a  .11' 

...(s)  19,463  . 

.(ms)  .11' 

...(e)  1,400  .025* 

...(e)  10,462  .04' 

...(e)  12,126  .04' 

..(m)  2,309  .025* 

...(e)  12.251  .04 

...(e)  15,718  0.55* 

...(s)  15,763  .655* 

...(e)  8,122  .04* 

...(s)  3,382  .025' 

...(e)  14,757  .65* 

...(e)  9,151  .04* 

...(e)  2,142  .02* 

...(e)  9,005a  .65* 

...(e)  1  078  ♦  .018 

...(e)  7,043  035* 

..(m)  6,006  03* 

...(s)  7,731  04* 

...(e)  2,121  .02' 

...(e)  4,980  ,025* 


Trade  Date 

Area  Eatab.  City 

126,433  1885  Zanesville 
1878 


Name  of 
Paper 

Times  Recorder . . . 

Signal . 

Combi netl  daily. 
Sunday  edition. 


Net  Paid  Line 

Issued  Circulation  Adv.  Rato 

...(m)  19,395  . 

....(e)  10,193  . 

..(me)  29,588  .  08* 

....(s)  10,117  .035* 


1878 

653,753  1889  Columbus 
1864 


OKLAHOMA 


11,261  45,000  1901  .Vda .  Newa . 

Sunday  edition .... 

8,473  40,000  1927  .\ltus .  Timea-Democrat . 

Sunday  edition .... 

5,121  32,000  1931  .\lva .  Record . 

Sunday  edition . . . , 
(new  daily,  Brst  Lssuc  March  3.  1931) 

1889  Review-Courier . 

Sunday  edition.... 

15,741  70,000  1893  .Ardmore .  Ardmorehe  . 

Sunday  edition .... 

14.763  .50, (KK)  1904  Bartlesville .  Enterprise . 

1903  Examiner . 

Sunday  edition .... 

9,521  100,000  1899  Blackwell . Tribune . 

1919  Sunday  edition .... 

6,619  29,000  1922  Bristow . Record . 

14,100  40,000  1899  Chicka.sha .  Express . 

Sunday  edition .... 

5,153  .  1910  Clarcmore . Progress . 

8,000  35,00(1  19()3  Clinton .  News . 

Sunday  edition  . . . 

15,182  40,000  1919  Cushing  .  Citiaen . 

4,972  30,000  1914  Drumright . .  Derrick . 

8,363  40,000  1921  Duncan .  Banner . 

Sunday  edition .... 

7,542  45,000  1900  Durant .  Democrat  . 

6,023  35,000  1902  K.lk  City .  News . 

9,384  42,000  1900  El  Reno  .  .  .  Tribune  . 

Sunday  edition  . . 

26,399  189,926  1893  Enid . .  News . 

Eagle  . 

( 'ombined  daily .  . . 
Sunday  edition.  .. 

4. . 568  25,000  1917  Frederick .  Leader . 

Leader  .....  . 

Combined  daily .  . . 

17,636  55,000  1892  Guthrie  .  .  Leader . 

Sunday  edition  ... 

7,694  .  1916  Henryetta  Free  Lance 

Sunday  exlition. 

5,027  35,000  1901  Hobart .  Democrat-Chief . 

7,268  35,000  1927  Holdenville .  Newa 

Sunday  exlition 

7,005  .  1913  Hugo .  News . 

Sunday  edition  . . 

12,121  .  1901  Lawton... . Constitution  .  . 

Sunday  edition .... 

7,200  .36, .500  1929  Mangum .  Star  . 

4,326  30,000  1928  Maud .  ..  Enterprise . 

Sunday  edition 

11,804  40,000  1896  McAleeter . .  NewsCapHal  . 

1926  Sunday  edition 

8,064  .53,064  1902  Miami . News-Record 

Sunday  edition  . 

33,185  140, 000  1901  Muskogee.. .  Phoenix . 

1894  Times-Democrat 

Combined  edition 

1901  Sunday  edition  ... 

2,165  5,000  1916  Newkirk .  Reporter  . 

10, .500  35,775  1889  Norman .  Transcript  . 

Sunday  edition ... . 

3. . 531  13,(X)0  1910  Nowata . .  Star . 

Sunday  edtion . 

Leader . 

Sunday  edition 

Newa  . 

Oklahoman . 

Times . 

Combined  daily.  . 
Sunday  eriition 
Evening  A  Sunilay 

18,004  65,000  1918  Okmulgee . Times . 

1910  Democrat 

Combined  edition 

1910  Sunday  erlition . 

10.763  47,601  1904  Pawhuska .  Journal-Capital  . 

Sunday  edition  ... 

4,206  17, .500  1914  Perry .  ..  Journal  . 

16,136  70,931  1919  PonceCity.  .  .  Newa 

Sunday  edition 

22,104  60,000  1914  Sapulpa .  Herald  . 

11,459  40,(X)0  1927  Seminole . .  News . 

Sunilay  edition ... . 

1927  Producer  . 

Sunday  edition 

27,626  122,000  1895  .Shawnee . Newa . 

1930  Star . 

(tombiniil  ixlition 
Sunday  lalition  . . 

7,016  18,0<K)  1908  Stillwater . Press  . 

147,961  325,(8)0  1904  Tulsa .  Tribune  . 

Sunday  edition . 

1906  World . 

Sunday  eilition ... 

4,263  20,000  1906  Vinita . Journal  . 

10,401  78,000  1920  Wewoka .  .  .  Times-Democrat 

Sunilay  edition  . 

5,0,56  25,000  1923  Woodward .  .  Press  . 


25,000  1891  Conneaut. 
28,885  1917  Coshocton 


.  1924  ((ovington 

525,000  1875  Dayton. . . 
1808 


.35,000  1889  Defiance  . 

20,000  1884  Delaware . 

.  1875  Ilelphos . 

.  1899  Dennison . 

.50,090  1848  Dover . 

69,945  1876  East  Liverpool , 

.  1915  East  Palestine . 

100,090  1898  Elvria . 

.55,677  1887  Findlay . 

1886 


48,000  1860  Fostoria... 
1875 

40,000  1856  Fremont  . 
1887 

.  1863  Gallon . 

.  1895  Gallipolis. 

1.3„500  1900  Geneva  .. 
50,000  1892  Greenville 
112,676  1886  Hamilton 
1879 

46,600  1926  Ironton... 


Inquirer . 

Tribune  . 

Free  Press  . 

Advocate  . 

Journal  . 

News . 

Tribune . 

Sunday  edition . 

Democrat  . 

News-Republican.  . . , 

Eagle . 

Gaxette . 

News  . 

Star . 

('ombined  daily  . . 
Saturday  edition  . . 
Sunday  edition  . . . . 
Morning  &  Sunday. 

Journal . 

Journal  . 

Timea-Herald  . 

Signal  . 

Journal  . 

Newa  . 

Sunday  edition . 

Times  . 

Sunday  edition .... 

Star  . 

Times  . . 

Tribune  . 

Independent . 

Telegram . 

Journal . 

News-Signal  . 

Sunday  edition . 

Banner . 

Republican- Newa 
Advocate  &  American 

Tribune . 

Sentirwl . 

Timea . 

Titiwa  . . 

Reflector-Herald  .... 

Telegraph . 

Call  . 

Tribune  . 

Sunday  edition  . 

Times  . 

Sunday  edition .  . . . 

Record  . 

Leader  . 


35,000  1893  Kenton.. 
1843 

44,010  1809  Lancaster 
1894 

143,-342  1896  Lima.  . 
1924 


1908  Lisbon . 

1921  Lorain . 

1879 

1930  Manchester. 
19.30  Man-sfield.. 
1885 


14,285  38,783  1864  Marietta . 

31,084  1,53,000  1884  Marion . 

32,506  100,000  1891  .Martins  Ferrv. 

3,638  32,000  1898  Marysville . 

26,400  40,090  1863  Massillon  . 

.  .  1903  Mcchaniesimrg 

29,992  40,000  1890  Middletown... 

1874 


4,002  32,000  1925  Okemah . 

185,389  926,202  1906  Oklahoma  City 

1889 


31,420  1898  Mount  Vernon 
1893 

60,175  1882  Newark . 


32,000  1929  NewLexini 
45,000  1903  NewPhilai: 

20,800  1924  Nilos . 

45,000  1830  Norwalk 
41,634  1822  Painesville 
40,000  1888  Piqua  .  . 
40,000  1902  Pomeroy  . 


87,313  1894  Portsmouth 
1919 

.35,000  18.30  Ravenni 

.  1902  St.  Marys 

.31,000  1889  Salem 
.50,000  1822  Sandusky  . 
1866 


Register .  . 

Star-Journal  . 

(’ombined  daily  . 
Sunday  edition 
Evening  A  Siindax 
Globe 

News  . 

News . 

Sun . 

Combinerl  daily. . 
Sunday  erlition  . 
Herald-Star 

Advertiser  . 

Tribune 

Blade 

News-Bee . 

Times . 

Sunday  erlition. . . 

Tribune  . 

News . 

Chronicle  .  .  . 

Chief 

Union  .... 

CHixen  .... 

Bulletin 

Times  . 


.  .  19(8)  Shelbv  . 

26,000  1891  Sidney 
140,000  1817  Springfield 
1894 


1.50,000  1806  Stcultenville 
44. .571  1886  Tiffin  .  . 


:60,000  1848  Tolerlo 
1876 
1908 


OREGON 


0.(MH»  1878  Toronto . 

15o(X)0  Troy . 

70, 000  180.)  rrichsvillc  .... 
19,000  1879  Upper  Sandusky. 
1845 

:10,0(M)  188.'}  Urliima . 

.35,000  187.3  Van  Wert . 

\m 

35,000  1905  Wapakoneta 
90.000  1870  Warren  . 

20,755  188.3  Washinirinn  H 


.35, (KK)  1805  Albany 

15, (MK)  1870  Ashland . 

30.(M)8  1873  Astoria . 

1931 

^new  daily 

15.000  1870  Baker . 

20,682  1916  Bend . 

25.0(K)  1862  (’orvallifl . 

51,000  1894  Eugene . 

1818) 

15.000  1896  OranUPaRS  .... 

26,053  1900  Klamath  Falla.  .  . 

1923 


Democrat'Herald 

Tidings 

Astorian-Budget 

M  «‘«8enger . 

first  issue  Feb.  I,  1931 ). 

.  .  Democrat-Herald  .  .  . 
Bulletin 

. Gazette-Timea  . 

.  .  .  Register-Guard  . . 

Sunday  eiiition  . . 

. f’oiirier . 

. Herald . . 

News.  . 

('ombimsj  daily. . . 
Sunday  edition  .  .  . 
Evening  &  Sunday 

.  Observer  . 

.  Coos  Bay  Timet . 

. Mail-Tribune . 

Sunday  e4lition .  . . . 


Tribune  Chronicle 

Herald 

Herald 

Sentinel 

News  .  . . . 

Newt-Journal  ... 

Record . 

Gazette . . . . 

Telegram 
Vindkalor 
Sunday  edition  . . 


15,000  1898  WelUtori  . 

.  .  -  1926  Wellsville  .  , 
32,000  18.37  Wilmington 
42.(88)  1889  Wooster 

35,000  1881  Xenia . 

.300,000  1851  Young’stown 
I8ti9 
1896 


1898  LaOrande 
1878  .Marshfield 
1906  .Medford  . 
1910 
1921 


(Continued  on  pa<je  64) 
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SOUTH  DAKOTA— Continued 


ptfolalion 


Tra<l«  Dat« 

Area  Ealab.  Ciljr 

66,222  1883  Mitchell... 

54,000  1889  Pierre . 

1924 

67,005  1878  Rapid  City, 
209,179  1885  Sioux  Falb. 
1928 

78,500  1882  Watertown. 
65,000  1875  Yankton... 


Name  of 
Paper 

Republican . 

Capital  Journal  . 

Dakotan . 

Journal  . 

Artua-Leader _ 

Ninduy  edition 
Public  Opinion . . . 
Prcaa  &  Dakotan. 


Net  Paid  Line 

laaued  Circulation  Ade.  Rate 


Concentrated 

Leadership 


TENNESSEE 


.  .  Peat- Athenian  . 

(New  daily,  first  issue  .March  16,  1931) 

nooga .  News  . 

Times . . 

Sunday  edition  . . . 
Leaf-Chronicle  ... 

Banner  . 

Herald  . . 

State  Gaselte  . 

Star  . 

Sun  . . . 

Sun  . . 

Sunday  edition  ... 

25,083  128,945  1  922  Johnson  City . ('hronicle . 

1910  Staff-News  . 

('omhined  edition. 
Sunday  edition . . . 

Times  . . 

Sunday  edition  . . 

Journal . 

Sunday  edition  ... 

News-Sentinel  . 

Sunday  edition 
Commercial  Appeal 

Evening  Appeal . 

('onil)lnM  daily  . . 
Sunday  edition 
Preas-Scimitar 
Gazette  &  Mail 

News- Journal . 

Banner  . 

Sunday  edition. . .. 

184,353  861,279  1812  Nashville .  Tennessean . 

Tennessean  . 

('omhined  daily. . . 
Sunday  edition  .  . 
Sunday  &  Evening 

8,246  150,000  1866  Paris .  Peat-Intelligencer.... 

5,865  .  1929  Union  City .  Meaaenger . 


75,000  1808  Clarkaville... 

.  1923  Cleveland... 

80,000  1898  (‘olumbia... 
52,0(K)  1928  Dvershurg... 
63,000  1914  Klisal)ethtOD 
32,840  1918  Grceneville. . 
1.50,000  1848  Jackson . 


1921 

11,914  33,908  1924  Kingsport 

116,682  ,  546,066  1885  Knoxville. 


us  keep  this  fact  always 
clear — that  more  people  who 
are  everyday  customers  of 
Dallas  retail  stores  buy  and  read 
The  News  than  any  other  news¬ 
paper. 

Steadily  The  News  continues 
to  gain  in  concentratum  of  circu¬ 
lation.  Its  gains  in  “City  and  Sub¬ 
urban,”  as  established  by  the  Audit 
Bureau  of  Circulations,  have  ex¬ 
ceeded  the  total  gains  of  almost 
any  other  Texas  newspaper  for 
years. 

Both  in  reader  confidence  and 
reader  volume  The  News’  suprem¬ 
acy  in  the  Dallas  market  is  above 
question. 


260,049  717,619  1840  Memphis 

1926 


1840 

1880 

40.000  1916  Morristown.. 
110,000  1927  Murfreesboro, 
861,279  1875  Nashville.... 


26,092  163,112  1895  Abilene .  Reporter  . (e)  7. .540  . 

News . (m)  8,917  . 

('ombined  daily . (me)  16,4.57  .08 

1926  Sunday  edition . (s)  14,446  08 

45,737  330,000  1924  Amarillo .  Globe . (e)  11,596  . 

1909  News . (m)  23,843  . 

('omhined  daily . (me)  35,439  .15 

1926  Sunday  edition . (s)  31,398  ,15 

5,180  1901  Athens .  Reeiew  . (e)  870  .021* 

53,120  223,842  1914  Austin .  .American . (m)  14,049i  . 

1871  Sttlotmsn  . (e)  ll,157i  . 

Combined  daily . (me)  25,206x  .11* 

1924  Sunday  edition . (s)  21,891*  .11* 

4,187  1906  Ballinger .  Udger  . (e)  1,065  .  014 

4,317  1904  Bay  City .  Tribune . (e)  800  02* 

57,732  218,745  1878  Beaumont .  Enterprise . (m)  21,400  . 

1898  Journal  . (e)  15,721  . 

('ombined  daily . (me)  37,121  .13* 

1878  Sunday  edition  (s)  33,749  .13* 

Evening  A  Sunday . (es)  .  .14* 

13,735  35,000  1928  Big  Spring .  Herald . (e«)  3,244  .  03* 

5,655  35,000  1898  Bonham .  Favorite . ...(a)  1,451  .018* 

6,532  36,981  1926  Borger .  Herald . (e)  4,043  .  035 

Sunday  edition . (a)  4,043  .04 

7,569  1920  Breckenridge .  Ameriran  . (e)  3,820  .  04* 

Sunday  edition . (a)  3,820  .  04* 

5,974  1875  Brenham .  Banner-Preu . (e)  1,062  .014* 

22,021  90,000  1892  Brownsville .  Herald . (e)  7.386  .  05 

Sunday  edition . (s)  7,386  .05 

12.781  40,000  1900  Brownwood .  Bulletin . (e)  4.132  .  035* 

7.814  1876  Bryan .  Ettle  . (e)  1,831  .025* 

2.600  40,000  1929  ('enter .  News . (e)  1.472  .025* 

8,500  21,900  1888  Childress .  Indei  . (e)  3,335  .  03* 

Sunday  edition . (a)  3,335  .  035* 

6,027  35,000  1920  Cisco .  News  . (e)  3,129  .  03* 

Sunday  edition . (s)  3,129  .  03* 

11,539  40,000  1924  Cleburne .  Timei-Rsvisw . 'e)  4,129  .04 

Sunday  edition . (s)  4,129  .04 

4,972  13,348  1889  Commerce .  Jeurnal . (e)  .  .035* 

.  Sunday  edition . (§)  .  .  .035* 

30,250  40,000  1883  Corpus  Christi .  Caller . (m)  5,163  . 

1911  Times . (e)  3,637  . 

Combined  daily . (me)  8,800  .  06* 

.  1929  Sunday  edition . (s)  7,671  .06* 

26,858  200,000  1893  Corsicana .  Sun . (e)  4.390  .  035 

S.OOO  25,000  1894  Cuero .  Record  . (e)  1,141  .02* 

.  Sunday  edition . (s)  1,141  .02* 

288.897  385,000  1906  Dallas .  Dispatch . (e)  40,598  10 

1914  Jeurnal . (e)  41.591  .14 

1885  News . (m)  85,608  .  20 

('omhined  daily . (me)  127,199  .27 

1885  Sunday  edition . (a)  98,391  .25 

Evening  &  Sunday . (es)  .  .32 

1879  Timea-Hsrald . (e)  65.272  .17* 

..  Sunday  edition . (s)  64,703  .17* 

11.693  22,500  1929  Del  Rio .  News  . (e)  1.678  .  03* 

22.185  43,000  1889  Denison .  Herald . (e)  5.803  .  035 

Sunday  edition . (s)  5,803  .035 

9.587  32.822  1903  Denton .  Recerd-Oirenick  . (e)  2,301  .025 

.  1915  Eagle  PaR8 . .  GukU  . (e)  fiTsS  .018* 

8.648  1923  Eastland . .  Tcls|ram  . (e)  3,016  .03* 

.Sunday  edition  . (s)  3,016  03* 

8.821  47.300  1927  Edinburg  .  Valley  Review  . (m)  4.712  .03.5* 

Sunday  erlition . (a)  4,712  .  035* 

102.436  439,371  1924  El  Paso .  El  Continental . (m)  12,132  .  07* 

.Sunday  edition  . (a)  12,220  .  07* 

1880  Herild-Peat  . (e)  . 11* 

“sso  Herald  and  El  Paso  Post  were  consolidated.  Figures  prior  to  consolidation  :  El  Paso  Herald.  A.  B.  C. 

19,475;  El  Paso  Post,  A.  B.  C.,  20,626). 

1879  Times . fm)  11.504  .  07* 

Sunday  edition . (s)  17,496  .10* 

10.836  1892  Ennis .  News . (e)  1.150  .018* 

(Continued  on  page  66) 
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TEXAS — Continued 


Pafalatiwi 

Ci»T 
163,447 


8,915 

53,247 


1,963 

5,630 

5,208 


12,124 

10,000 


10,000 

291,862 


7,446 

3,000 

4,000 

15,000 

2,709 

32,716 

15,000 


10,129 

7,307 

5,338 

18,000 


6,900 

6,(K)5 

6,149 

5,687 

6,000 

11.054 

11.445 


10,789 

15,713 


5,605 

10,848 


7,463 

15,345 


8,795 

27,366 


Tridc  Due 
Area  Eatab. 

317,792  1921 
1895 
1906 


Cily 


.  1884 

85,000  1842 
1880 


1914 

1897 

1929 

1894 

1890 


175, fWO  1928 
.  1931 


20,000  1896 
.5.38.826  1901 

1885 

1911 

.  1910 

.  1927 

20,000  1925 
.  1931 


.  1904 

300,000  1881 


25,000  1931 
1923 


.  1915 

100,000  1920 

45,000  1897 

.  1901 

100,000  1877 

1919 


35,000  1927 

25,000  1900 
.  1906 


Jacksonville .  Prepeai . le) 

Jefferson .  Journal . (e) 

Kaufman .  Herald . (e) 

Kilgore  .  Newa  . (c) 

(Note;  New  daily,  Orst  issue  March  15,  1931J 

l.am|iasa.s .  Leader . (e) 

Laredo .  Times . (e) 

•Sunday  olition . (s) 

l,ongvicw . .lojrnal . ^ni  I 

Newa  . . fe) 

('omliined  daily . %ie) 

.‘'unday  edition . (s) 

^Journal  is  a  new  daily,  first  issue  February  19, 1931) 

Lubbock .  Avalanclip  . (m) 

Journal  (e) 

(’ombinotl  daily.  .  .  (me) 

Sunday  edition  . fs) 

Lufkin .  .  -  Newa . fe) 

McAllen .  Preaa  fe) 

Sunday  edition  .  (b) 

McKinney .  Courier-Gaiette  . fe) 

Marlin .  Democril  . (e) 

Marshall .  Meaaenjer . (e) 

News.  (m) 

('ombined  daily . (me! 

Sunday  edition  . (s) 

Mart .  Herald . fe) 

Mexia .  News  . . (e> 

Stinday  edition  . fei 


Midland. 


..fe) 
..^c) 
.  (e) 
..(e) 
..(•) 
-  (e) 
(m) 


10,470  .  1927  Pampa 


15.649 

200.000 

1869 

Paris . 

14,000 

1929 

Plainview. . , 

50,902 

100,000 

1901 

Port  Arthur 

6,208 

23,000 

1919 

Ranger . 

29,647 

150,000 

1884 

San  Angcln 

1927 

2.54,562 

1865 

San  Antonio 

1909 

1879 

50,000  1888 

20,361  1915 

40,000  1913 
60,000  1907 

.  1916 

237,261  1875 


Reporter ‘Tele  f  I 

Sunday  edition 

Mineral  Welk .  Indei  .. 

Sunday  edition 

Mt.  Pleasant .  Timei . . 

Nacogdoches .  Sentinel . 

Savasota . .  Eaaminor 

Orange .  Lcailer 

Sunday  editum 

Palestine  .  Herald . 

Press . 

Sunday  edition  . (■) 

News  . . . (e) 

Pont.... . fm) 

Combined  daily . (me) 

Sunday  edition  . fa) 

Times  . (e) 

Sunday  edition  . ^s) 

(Note;  New  daily,  first  issue  October  7,  1930) 

News  . (m) 

Sunday  edition  . (s) 

Herald  . (e) 

Sunday  edition  . (s) 

Newa . (e) 

Sunday  edition  .  (s) 

Timas  ...  fe) 

Sunday  edition  . (s) 

Standard . (e) 

Times . (m) 

('ombined  daily  (me) 

Sunday  edition  . (s) 

(m) 

News  . 

('ombined  daily 
Sunday  edition 

Lifht  . 

Sunday  edition 
leH  Prensa 
Sunday  edition 

San  Benito . Lifht  . 

Sherman .  Democrsl..  . 

Sunday  edition  . (s) 

Sulphur  S|wing8. .  News-Telegratn  . (e) 

Sunday  (dition  . (s) 

Sweetwater .  Reporter . (e) 

Sunday  edition . ^s) 

Taylor .  Press  . (e) 

Triple . Telegram . ....(in) 

Sunday  edition . (8t 

Terrell .  Tr3»une  .  (e) 

Texarkana .  Gazette  . (ni) 

News  .  ^e) 


. .  .  (e) 
(me) 
..(s) 
.  .(e) 
. .  (s) 
.(m) 
.-(p) 
.  .le) 
.(e) 


Name  •( 

Net  Paid 

Paper 

Issued  Circulation 

,  Press . 

—  (e) 

42,115 

Star-Telegram . 

..  .(m) 

34,496 

Star-Telegram . 

. . . . (e) 

101,713 

('ombined  daily. . . . 

. .  'me) 

136.209 

Sunday  editiem . 

- (b) 

113,636 

Sunday  &  Morn  ng 

(rm) 

Sunday  A  Evening 

. . .  (ae) 

.  Register . 

. . . .  (e) 

2,4(M) 

9,322 

Tr3>une  . 

....(e) 

9,283 

Combined  daily _ 

. .  (me) 

18.605 

Sunday  edition . 

- (b) 

12.691 

Evening  &  Sunday 

. . . (es) 

.  Mirror  . 

....(e) 

7.50 

.  inouircr . 

. . . . (e) 

716 

Tribune  .  .  . 

....(e) 

_ (g) 

. . . . (e) 

.  Valiev  Star . . . 

. . .  (m) 

5,045 

Sunday  edition  . . 

...  .Is) 

5,(M5 

News  . 

....  (e) 

Chrenkte . . 

....(e) 

86.615 

Sunday  edition  . . 

....(a) 

95.286 

Post-Dispatch  .  _ 

...(m) 

73,223 

Sunday  edition . 

.  .  .  .(fi) 

79.613 

Press  . 

....(e) 

48.288 

5.000- 

Line 

.\dT.  Rate 
.10* 


2,17.5 

850 


6,148 

6,148 


4,733 


6.891 

6,031 

12,922 

10.832 

1.321 

2,220 

2,220 

1.634 

'  3!247 

4.264 
7,511 

4.264 

4!i520 

4,520 

2.777 

2.777 
3,013 
3,013 

’  i!470 
1.763 

1.243 

1.243 
3,289 
3,259 
3,259 
4,a56 
4,126 
8,182 
4,428 


6,178 

6,178 

4.523 

4.523 
•  .455 
9,738 
3,037 
3,037 
5,410 
9,791 

15,201 
13,788 
38.529 
49. 960 
78.589 
62.545 
45.456 
76.811 
13.824 
27,058 

"s.vi 

"2;i68 

2,108 

2,677 

2,677 

4,477 

8.092 

8.554 

3.511 

I2.258X 

I.709I 


1,545 

I9(»2 

('ombined  daily  ... 
^sSunday  edition  ..  .. 

. .  (me) 
. (s) 

I3,967i 

12,516s 

25,000 

1808 

4,456 

1929 

Telegraph 

. . .  (m) 

5,361 

Combined  dailv. . . . 

, . . .  (me) 

9,817 

Sunday  edition . 

. (s) 

5,.361 

9.137 

23. .506 

1925 

\  ernon . 

. (e) 

3,597 

7.421 

1897 

Sundav  edition . 

. (s) 

1,200 

52.848 

1911 

1897 

Tiroes-Herald  . 

. (e) 

10,456 

('ombined  daily. . . . 

, . . .  (me) 

28,765 

Sundav  edition  . . . . 

. (s) 

27,776 

Satiirdav  edition. . . 

. . .  (rat) 

8,646 

9,284 

55,700 

1893 

W  axahachic . 

....  (e) 

3,468 

4,912 

1900 

. Herald  . 

1 .345 

43.690 

239.240 

1919 

Wichita  FalU . 

_  (m) 

14:855 

1907 

Times  .  .  . 

. (e) 

18.103 

('ombinci!  tiailv  . , 

, . .  (me) 

32.958 

1910 

Sunday  edition  .  . 

. («) 

29,792 

.29* 

.29* 

.46’ 

.4n* 

.035 

.03* 


.10* 

ii*' 

.015* 

.018* 

.035* 

.035* 

.03 

.03 

.03 

04* 

04* 

04* 

04* 


Population 

City 

5,656 


Trade  Dale 
Area  Eatab. 

.  1897 


TEXAS — Continued 

Name  of 

Cky  Paper  Iiiued 

Yoakum .  Herald . (el 

Sunday  edition . (a) 

Times . (m) 

.Sunday  edition . (s) 

UTAH 


1871 

1902 


Tribune . (m) 

Telegram . (e) 

('ombined  daily . (me) 

Sunday  Tribune . (s) 

(■Sunday  Telegram  Get.  1  to  Dee.  7,  1930—  23.135) 

VERMONT 


1900 

1896 


183,271  364,435 


29,000 

45.704 

7.168 

182,929 


45,000 

300,000 


.04 

.035* 

.035* 

69,096 

160,096 

1886 

1887 

1886 

Roanoke . . . . 

.04* 

.04* 

.042* 

.046* 

11,990 

65,000 

1906 

1890 

1904 

Staunton . . . . 

17,787 

175,000 

1923 

Suffolk . 

6,226 

40,000 

1896 

Wavneel'oro. 

.03* 

10,8.55 

40,000 

1896 

Wincheeter . . 

07* 

.07* 

21,723 

59,915 

1889 

.Aberdeen. . . . 

6.564 

1926 

30,823 

98,871 

1889 

Bellingham . . 

11,118 

8.a58 

4,621 

30,489 

22,.500 

32,1.59 

18,00(1 

62,987 

1901 

1910 

1909 

1898 

1928 

1901 

Bremerton . 

('entralia . 

Ellensburg . 

Everett . 

12,766 

60,000 

1889 

Hoquiam. . 

16,630 

16,630 

3,690 

11,736 

32,394 

.55,635 

35,142 

25,000 

1925 

1923 

1922 

1891 

Kelso . 

I/ongview  . . . 

Mount  Vernon . 

Olympia . 

10,188 

390,646 

18,0.52 

512,966 

1913 

1893 

1865 

Port  Angeles  . 

Seattle . 

1899 

1896 

115,514 

3.50,000 

1886 

1884 

Spokane  . 

106,885 

160,000 

1902 

1883 

1907 

Tacoma . 

1883 

1903 

Sunday  edition . 

News . 

Sunday  edition. 


World . (e) 

Mercury . (e) 

Herald . (m) 

Herald . *c) 

Combined  daily . (me) 

Sunday  edition . (s) 

Sunday  &  Evening . (ea) 

News . (e) 

News  Searchlight  . (e) 

Chronicle . le) 

Record . (e) 

(e) 
Is) 
(m) 
■  (B) 
im) 

Sunday  edition . (s) 

Tribune . (e) 

News . (e) 

Herald . .(e) 

Olympian. . . (m) 

Olympian . (e) 

(’4>mbinrd  daily . (me) 

Sunday  edition  . (s) 

News .  (e) 

.  (m) 
. .  (m) 
...fs) 
...(e) 
. . .le) 
. .  (s) 
. . .le) 

Spokesman-Review . (m) 

Combined  daily . (me) 

Sunday  edition  . (s) 

Evening  6i  Sunday . (es) 

Press  . (e) 

I.edger . (m) 

News  Tribune  . (e) 

(’ombined  daily . (me) 

Sunday  edition . (s> 

Times  . (e) 

(Contifiucd  on  pa{jc  67) 


Post-1  ntelligencer . 
Sunday  edition. 

Star . 

Times . 

Sunday  edition 


l^t  Paid 
Circulation 

1,127 

1,127 

7.50 

750 


5,093 

1930 

Brigbam  City . 

Bex  Elder  Journal .  . . , 

.....(e) 

1,820 

Sunday  edition . 

,....(s) 

1.820 

9,979 

29,391 

1928 

Logan . 

.  Herald  . 

....(e) 

3.599 

Sunday  edition . 

. (■) 

3,600 

1878 

Journal . 

....(e) 

3.211 

40,272 

57,600 

1870 

Ogden . 

. .  .  Standard-Examiner... 

....(e) 

12.206 

Sunday  edition . 

. (») 

12,848 

14,766 

65,000 

1885 

Provo . 

Herald . 

. (e) 

4,3.56 

Sunday  edition . 

. (>) 

4,336 

140,267 

243,000 

1850 

Salt  I-ake  City . 

. Deseret  News . 

....(e) 

37,583 

Combined  daily . (.me) 

Sunday  edition  ...  . (e) 

CW8 .  Ppet»8 . (m) 

Timas.  Herald . (e) 

(’ombined  daily . (me) 

Sunday  edition . (a) 

(Rate  in  effect  Aug.  1,  1931) 

1876  Norfolk .  Ltdfcr.Diipalch . (e) 

1865  Vir((ini8n.Pilnt . (m) 

Sunday  edition . (a) 

1865  Petersburg  . . .  Prafress-lnde* . (e) 

Sunday  edition . ta) 

1894  Poctomouth .  Star . (e) 

Sunday  edition . (a) 

1926  Pulaski .  Southwest  Times  . (e) 

Sunday  edition . (a) 

1903  Richmond .  Newt  Leader . (e) 

1878  Record . (e) 

1850  Tiine«.Ui8ratch . (m) 

Sunday  edition . (a) 

Times . (m) 

World-Newt . (e) 

('ombined  daily . (me) 

Sunday  edition . (a) 

Evening  &  Sunday . (ea) 

Ne  wt'Leadcr . (m) 

Leader  . (e) 

('ombined  daily . (me) 

Sunday  edition . (a) 

Ncws-Hcrald . (e) 

Newa-VirgtnUn. . (e) 

Star . (e) 


WASHINGTON 


5.III. 

Ur.  Hit, 

.025 

.02.5 

.Olg. 

.oig. 


SI. 049 
20.523 
71,572 
74.059 


018 

11,307 

.58,426 

1897 

Barre . 

. Times  . . 

...fe) 

7.458i 

18* 

10,671 

16, .500 

1903 

Bennington  ... 

. Banner  . 

...(e) 

3,341 

20* 

9,745 

30,000 

1913 

Brattlelmro  . . . . 

...(e) 

3,676 

17* 

24,789 

131,001 

1868 

Burlington  .... 

.  .(m) 

16,727s 

17* 

1894 

News  . 

...(e) 

5.8761 

13* 

7,643 

41,702 

1893 

Montfelicr. . . . 

.  Argus . 

. . .  le) 

3,822 

018* 

17,308 

107, .589 

1861 

Rutland . 

..(m) 

13.6651 

02* 

30,(K)0 

1861 

St.  Albans  ... 

...(e) 

3,129 

018 

7.884 

30,739 

1837 

St.  Johnsbury  . 

...(e) 

.%,375 

VIRGINIA 

05* 

24.18.5 

1784 

Alexandria  .... 

. Gazette  .  .  . 

...(e) 

5,268 

05* 

23,899 

130,000 

1870 

Bristol . 

.  .(m) 

9,011 

1925 

News  Bulletin  . 

...(e) 

3,116 

Coml'ined  daily . 

.(me) 

12,127 

05 

1870 

.Sunday  edition . 

...(s) 

10,945 

05 

15,245 

400,000 

1892 

Charlottesville 

...(e) 

5,214 

6,839 

39,000 

1905 

Clifton  Forge. . 

. . .  (e) 

1,413 

. . .  (e) 

3,731 

125.000 

06 

1899 

Bee . 

...(e) 

10.6I6X 

06 

Combined  daily . 

14. 3661 

021 

1847 

Sunday  edition . 

.  . .18) 

7.6691 

025 

Evening  &  Stinday . . 

.  .(ea) 

025 

6,826 

60,000 

1885 

Frederieksliurg. 

. . . (e) 

5.127 

018 

7,232 

81,192 

1896 

HarrifonburK.. 

..(m) 

7,778 

021* 

1917 

Hot  Spring. . . 

...(e) 

500 

40,661 

160,000 

1866 

9,494 

1888 

Advance  . 

...(c) 

8.146 

17.640 

11.358 

6.0ZII 

9.4881 

15,5«9s 

19,799i 

49,5)2 

46,139 

46,823 

10.036 
10.036 
6.202 
9.202 
3, .567 
3, .567 
69,9501 

b'.ub 

64,697 

19,590 

17,224 

36,814 

25,342 

"s',206 

2.615 

7.821 

5,747 

3,124 

2,911 

4,921 


7,565 

2,058 


4,895 

4,963 

3,843 

2,402 

15,039 


4.973 

4.973 
3,132 
6.085 
3,435 


5,729 

5,649 

2,811 

3,001 

95.662 

158.066 

100.206 

100,268 

141,197 

41,534 

51,170 

92,704 

56,353 

■'ii'.SM 

20.195 

35.926 
56.121 
27.430 

27.926 


(35 

(25 

(2 

.(65' 

.04* 

.«i:5 

.021) 

02.) 
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WYOMING— Continued 


5,000- 

Trade 

D«tt 

Name  af 

Nol  Paid 

Lina 

Ciy 

Area 

Ltlab. 

CM, 

Paper  Issued 

Circulation 

Adv.  Rate 

40,293 

1908 

Vancouver . 

...  Columbian . 

.  .(e^ 

4,850 

04* 

iii52I 

35,000 

1906 

Walla  Walla  . 

, .  le) 

7,Z74i 

.«>• 

Sunday  edition . 

.  -ia) 

7.1901 

()5* 

1869 

1  nion . 

.  (m) 

Z.91U 

029* 

Sunday  edition . 

.  .fa) 

Z.946I 

.029* 

1L627 

.55,1.59 

19a5 

Wenatchee . 

World  . 

..(e) 

ll.Olt 

05* 

22.100 

81,628 

1905 

Yakima . 

. . .  Herald  . 

.(m) 

■  7,447 

(M 

1902 

Republic . 

.(.e) 

8.035 

04 

Combined  daily . 

(mo) 

1S.48Z 

07 

Sunday  edition 

.  -(8) 

13.0Z6 

()6 

WEST 

VIRGINIA 

9.337 

75,  OIK) 

1900 

Bcckley 

Post-Herald . 

.  (m) 

4.034 

1880 

Register . 

.(e) 

4.646 

Combin(Mi  daily  . 

(me) 

8.680 

05* 

Sunday  edition . 

.  (a) 

6.906 

05* 

23.24.'> 

273,454 

1893 

Blucfield . 

Telegraph . 

(m) 

1Z.17Z 

1926 

Sunset  News . 

.  .(e) 

Z.0Z6 

Combined  daily . 

(me) 

14.198 

07 

1893 

Sunday  edition  . . 

.  (a) 

IS.5S3 

Evening  A  Sunday* 

(ea) 

()8 

344,321 

1887 

('harleston  . 

...  (lasette . 

(ni) 

31.646 

.10 

Sunday  edition 

.  (a) 

36,670 

11 

188.3 

Mill  . 

..(e) 

27,3.58 

09* 

■Sunday  edition  . 

■  (a) 

27.3.58 

09* 

28.800 

16-5,8.34 

1910 

Clarkslmrrt 

Exiamcnt . 

.(m) 

12,588 

1861 

Telegram . 

..(e) 

15.631 

Combined  daily 

(mo) 

Z8.Z19 

12* 

1927 

Sunday  edition  , . . . 

.  .fa) 

27.36Z 

12* 

;..345 

200,  (KK) 

1907 

Klkins . 

Inter-Mountain 

.  .(e) 

3,7(K) 

025 

23.159 

.50,000 

1900 

Fairmont 

1  imes  . 

(ni) 

5.9Z5 

1845 

West  Virginian  .  . 

(e) 

5.999 

('omhined  daily  . 

(me) 

11.924 

()66» 

1918 

Sunday  edition  . 

.  (8) 

8.531 

F.vening  A  Sunday 

.  (ca) 

.075* 

7,73( 

95.795 

1903 

Grafton  . 

Sentinel . 

.  'e) 

3.223 

0357 

8.054 

.50,000 

1902 

Hintoti 

News  . 

(p) 

1,6.50 

02 

;5.57,i 

17.5,(KH) 

1909 

HuntinKton 

Herald-l)i.spatch 

itn) 

13.492 

1898 

Adrertiier  . 

.  fe) 

13.621 

CombiniKl  daily  . 

(me) 

27,113 

14* 

1926 

Sunday  eddion  . 

. ,  (f) 

21,732 

12* 

6.248 

30,000 

1912 

Kevaer 

Mineral  News  .  .  .  . 

..(e) 

2,518 

025 

14.857 

40,000 

1907 

Martinsi)urfe 

Journal  .  . 

..(e) 

5.825 

035* 

20.476 

79.083 

1876 

Morgantown 

Dominion-News 

.  fni) 

6.569 

1899 

Post  . 

-  .  fe) 

6.324 

< 'omhined  daily . 

fme) 

12.893 

(98* 

14,411 

22,000 

1891 

Moundsvillo  . 

. .  Echo  . 

..(e) 

4,778 

025 

1910 

Journal  . 

3.175 

02 

29.623 

.50,000 

1898 

Parkersburg . 

.(III) 

7,090 

035* 

Sunday  edition . 

..(s) 

MOI 

(«5* 

1889 

Sentinel  . 

.  .(f) 

11,338 

(14 

3.301 

2.5,340 

1930 

Point  Pleasant . 

.  Regiiter . 

.  -(e) 

1,277 

.((25* 

3.072 

15,000 

1895 

Sistersville . 

.  .  .  Review .  .  . 

1.498 

.025 

22.000 

45,000 

1928 

Weirton . 

.  .  Times . . 

3.. 578 

03 

$.404 

90,000 

1923 

Welch . 

_  Nows  . 

..(e) 

5.687 

03 

n.974 

170,000 

1852 

Wheeling  . 

Intelligencer . 

.  (m) 

12,741 

055 

1890 

News  ... 

.  (e) 

19.746 

(99 

Combined  daily  . 

(me) 

32.487 

12 

Sunday  New* 

■  .(•) 

21.947 

10 

Sunday  &  Morninx  '  ■ 

lem) 

125 

1863 

Rexinter . 

.(m) 

9,756 

.04* 

Sunday  edition  . 

.  .(a) 

9.439 

045* 

9.410 

38.. 560 

1890 

Williamson 

-  .  Nows . 

.  (e) 

5.250 

(13 

WISCONSIN 

8.610 

30,000 

1905 

Antigo 

Journal  .  . .  . 

.  .(e) 

4.720 

(935 

2S.267 

70,000 

1850 

Appleton 

Poat-CroaconI . 

15.325 

06* 

10.622 

75,000 

1883 

Ashland 

Preaa  ...  . 

.  .(e) 

.  4.218 

*  .04 

5.545 

1894 

a  57.'? 

1.86' 

50,000 

1911 

Beaver  Dam . 

. . ..  Ciltzen . 

•  ■(e) 

3, .56.') 

1)3 

25,972 

.50,000 

1885 

Beloit . 

,  . . .  Newt . 

•  •(e) 

10.799 

(Hi* 

5,000 

35.000 

1881 

Berlin . 

Journal  . 

2. .541 

()3 

9.539 

37,000 

1878 

Chippewa  Falla  . . , .  . 

.  .  Horald-Tologram  . 

5.218 

f)4* 

26.337 

100,000 

1881 

F3au  Claire  . 

.  Leader  . 

10.599 

1894 

Tologram  . 

..(e) 

4  264 

('omhined  daily . 

(me) 

14,863 

055 

Sunday  edition . 

..(a) 

10,727 

0.15 

26.449 

.59,883 

1870 

Fond  Du  Lac 

.  .  .  Commonwealth  Reporter. 

fe) 

14.021 

06* 

37,415 

87,198 

1915 

Green  Bav . 

Presa-Gaactle  . . .  . 

.  .fe) 

19.233 

07* 

21.628 

79,553 

1845 

Janesville 

Gasette  . 

.  .(e) 

14.526 

50.262 

62,837 

1894 

Kenosha . 

News  .  .  . . . . 

.  .(e) 

10.830 

06* 

39,614 

180,300 

18.54 

La  Crosse 

Tribune  &  Leader-Press 

.  fo) 

15,158 

()6 

Sunday  edition . 

.  .18) 

14.259 

06 

57,899 

277,846 

1917 

Madison 

Capital  Timea . 

..(e) 

28.29S 

08* 

1927 

Sunday  edition . 

.fs) 

26,709 

08* 

1839 

WUcontin  Slate  Journal 

.  .  (e) 

28.829 

09 

1912 

Sunday  edition . 

28.041 

09 

22.963 

72,973 

1898 

Manitowoc 

Herald-Now, . 

..(e) 

8,183 

05 

1920 

Times  . . 

().35 

13.734 

40,000 

1893 

MarinotU' 

Eagle-Star  . 

. .  «e> 

4,983 

()35 

30,000 

1921 

Marshfield 

News-Herald  . 

.  .(e) 

6.304 

1894 

Menaaha  . 

Record  . . . . 

Oil 

11.459 

28,000 

1908 

aMerriil 

Herald  . 

. .  fe) 

4.310 

035 

578.249 

1,226,113 

1858 

-Milrraukee 

Herold 

.(e) 

20.840 

12* 

SonntaKS|)oet  . 

. .(«) 

20.840 

12* 

1882 

Journal  . . . 

..(p) 

161.440 

34 

1911 

Sunday  edition  ... 

..(s) 

219.176 

40 

1911 

Leader  . 

.  fe) 

46,102 

12 

1837 

Sentinel .  . . . . 

■  (in) 

71.364 

1847 

Wisconsin  News . 

. .  (e) 

102  070 

('onihini'd  dailv . 

(me) 

173.434 

.32 

1879 

Sunday  edition . 

167,024 

37 

Morning  A  Siimlay.  . . 

(nut) 

40 

Evening  A  Sunday 

5,0l,^ 

24,271 

1898 

Monroe 

Times  .... 

.  .(e) 

3.328 

0.35 

18.213 

23,186 

1880 

Neenah 

News  &  Times  . .  .  . 

1.840 

40,108 

1.53,. 5(17 

1868 

Oshkosh . 

Northwestern  .... 

.  .  fc) 

15.151 

06 

6,308 

3.5.(KKI 

18.50 

Portage 

Register- Democrat 

.  fp) 

1.803 

035* 

(Solti 

in  com!>inution  w'lh  \\  :sconsin  State  Kegister.  wcekiv  3 

,174) 

ti.515 

79,139 

1881 

Racine 

Journal-News  . 

.  .  (c) 

13.223 

(Hi* 

188.3 

Times-Call  . 

.  .fe) 

11.040 

(Mi* 

.8.019 

20.  (KK) 

1917 

Rhinelander 

News  . . . . 

.  .(el 

2.714 

03 

20'.).  085 

1887 

ShelHivgan 

Press  . 

.  .  'e) 

16.1931 

(K>5 

13,627 

•>0,(KK) 

1873 

St4*vens  l*«iint 

.lournal 

6,88') 

04 

4.497 

15. (KK) 

1906 

Stoughton 

Courier-Hub  . . . . 

. .  'e) 

2.109 

.025* 

34.113 

140,(KKI 

1890 

Superior 

Telegram  .  .  .  . 

.  'e) 

21.78O1 

08* 

.3(1,  (KK) 

1872 

Two  Rivers 

Reporter 

.  'C) 

2.722 

03 

10,864 

49,  (KK) 

189.5 

W  atertown 

Times  . 

3,780 

.03 

17,265 

4(>.(KHI 

1919 

Waukesha 

Freeman  .... 

. .  fe) 

3.8.58 

.035 

76,694 

1907 

Wausau 

Record-Herald 

.  'C) 

9  800 

.  (95 

4(),(KK) 

1914 

Wisconsin  Rapids 

Tribune  . 

.  (e) 

6,(KK) 

(M 

WYOMING 

16,619 

29,488 

192.5 

Casiier  . 

Herald  . 

.  rn) 

2.881 

1916 

Tribune  . 

e) 

4.956 

(’ombine<l  daily . 

ime) 

7,817 

.06* 

1922 

Sunday  etiition  . . . . 

. .  'r) 

7.16» 

.06* 

•1| IdU 

51, (KK) 

1867 

(’hcvennt* 

Wyoming  State  Tribune 

_ _ 

Cheyenne  State  Leader 

..(c) 

7.659 

.06* 

— IIHIIU*  in  evening  papers — iiniite  in  lioM  fnre:  Government  state- 

•Mn  ^  flfures.  liuIit-f)M*e:  A.  B.  C.  Publisher’s  statements.  fnllMWfd  l»y  an  “x” 

•teruKe  for  inontlu«:  Hat  into  in(li<*}it<Ml  l».v  an  asterisk. 


Populatien 

5.000- 

Trad* 

Date 

Name  ef 

Set  Paid 

Line 

Cky 

Area 

Eatab. 

Cky 

Paper 

Issued  Ckculatien 

.4dv.  Rate 

1,826 

1918 

_ fe) 

8,609 

14,000 

1886 

Laramie . 

2.396 

03* 

9,000 

38,726 

1919 

Sheridan . 

.  Pre«a . 

5.000 

06* 

Sunday  edition . 

. («) 

5.321 

.06* 

UNITED  STATES  POSSESSIONS 

ALASKA 

1916 

.\nchorage  ... 

. . Times  . 

- . .  - fe) 

900 

.025 

1.347 

3.184 

1914 

('ordova . 

Times 

. . . . (e) 

021* 

1903 

Fairbanks  . . . 

.  News-Miner  . 

. (e) 

90.5 

(136* 

4,016 

14,000 

1912 

Juneau . 

.  Empire  . 

. (e) 

2.478 

1)4* 

1919 

Sunday  edition .... 

. if) 

053 

862 

1904 

Searard . 

. . . . (e) 

602 

025* 

Sunday  edition  ... 

....(8) 

602 

.025* 

HAWAII 

19,468 

82,989 

1879 

Hilo  . 

Tribune-Hersld 

. . . . (e) 

1,9,52 

03* 

137,582 

368.336 

18.56 

Honolulu . 

. .Advertiaer 

. .  (n>' 

II.073I 

08* 

Sunday  edition. .  .  . 

...  (r) 

|g.5»5i 

09* 

Hawaii  Hechi  . 

. . . ,  (e) 

15, .540 

(16.5  * 

Sunday  edition  .  . 

- (i) 

15, .540 

065* 

189.5 

Nippu  Jiji 

....(e) 

16.082 

065* 

Sunday  cilition. .  .  . 

. . . . (f) 

16,082 

065* 

137,. 582 

368,336 

1912 

Star-Bulletin  . 

....(e) 

20,487 

085 

Saturday  edition  . . 

(s) 

23,730 

09 

PHILIPPINE  ISLANDS 

1900 

Manila . 

.  Bulletin  . 

(III) 

7, .102 

045* 

Philippine  Herald.  .  . . 

- (e» 

13,661 

05 

DAILY  NEWSPAPERS  OF  CANADA— CIRCULATIONS  AND  RATES 

Circulations  Taken  from  Publishers*  Statements  to  A.  B.  C.  for  Six  Months  Ending 
March  31,  1931,  or  from  Sworn  Statements*— 'Rates  Effective  as  of  June  1,  1931,  on 
5,000  Lines  General  Advertising  Contracts. 

ALBERTA 

6.5,513 

2(K),IKKI 

1902 

Calgary  . 

..  .-klliertan . 

. . .  fni) 

13. 933 

07 

Herild . 

29.718 

in 

1880 

Edmonton . 

...  Bulletin . 

...le) 

l(.2t) 

(17* 

1880 

Journal . 

. . . .fe) 

32.002 

10 

ll,ft5.5 

70,  (KK) 

1907 

lycthbridge . 

Herald . 

...  fe) 

C.4IS 

04* 

Sunday  edition . 

.  .  .  . (s) 

7.€«8 

04* 

9.634 

40. 000 

1910 

Medicine  Hat 

,  .  .  News . 

.  . . .fe) 

I  .851 

(« 

BRITISH 

COLUMBIA 

10,000 

1874 

Nanaimo... 

...  Fr*«  Press . 

. . . . (e) 

(12 

1900 

Herald . 

. . .  (m) 

02 

.Sunday  edition .... 

...fs) 

02 

5,230 

42,602 

1902 

Nflunn.,  .. 

...  News . 

....(m) 

4.«38 

(13 

20,000 

40,000 

1860 

New  Westminster 

. . .  Britiih  Columbian .... 

. tel 

4,1103 

(139 

6,376 

15,000 

1907 

Prince  RuiktI 

. . .  Empire . 

...Ae) 

018 

1909 

1.882 

03 

7. .100 

23.000 

1895 

Trail .... 

. (e) 

1..192 

025 

240,000 

1898 

Vancouver 

. fe) 

80.€5» 

l«* 

1925 

Sunday  edition . 

_ IS) 

93.047 

18* 

1926 

Star . 

.  .  .  .  fm) 

10.187 

08 

1886 

Sun  . 

....(e) 

70.441 

15* 

62,66.5 

85.000 

18.58 

Vieloria  . 

s.  ('(doniFt . 

. . .  (m) 

11. Its 

IKw* 

Sunday  edition .... 

. . . . (s) 

I3.92< 

OM* 

1881 

Timoi . 

10,447 

.116 

MANITOBA 

16.776 

1882 

Brandon  . 

.  .  .  Sun  .  . 

. . .  fe) 

025* 

6,700 

1895 

Portage  La  I*rairie 

. .  .  Graphic  . 

...  M 

016* 

6.000 

1928 

The  Pas . 

s .  .  Northern  Mail . 

....(e) 

1)25 

249,040 

285,624 

1874 

Winniiieg  . 

...  FreePre*4« . 

. . .  (m) 

23,314 

Free  Press  . 

. . . . (e) 

44.912 

('omhined  daily  ... 

.  (me) 

08.220 

16* 

1890 

Trktune  . 

.  - .  (e) 

40.087 

11 

NEW 

BRUNSWICK 

»,000 

1880 

Fredericton . 

. .,  Gleaner  . 

...  .If) 

03 

Mail . 

. . . . (e) 

Oil 

24,000 

1868 

02.5 

46,504 

388,092 

1868 

St.  John  . 

.  Telegrapli-Joiirnal .... 

. . ,  (m) 

i»,147i 

1904 

Times-Globe . 

. . . .  fe) 

1S.482I 

('omhined  daily  . .  - 

.  (me) 

34.029X 

12 

NOVA 

SCOTIA 

10,000 

Amherst 

News  _ 

.  .  . , fe) 

(111 

20.000 

1901 

Glace  Buy 

Garette  . 

...  (e) 

()3 

56,998 

1844 

Halifax 

(’hronicle . 

. .  .(ill) 

16.276 

187.3 

Star  _ 

. .  .  .(p) 

22,707 

Combined  daily  . . . 

.  .(me) 

38.983 

11* 

1875 

Herald . 

. . ,  1  m ) 

24,138 

1878 

Mail  . 

. . . .  (e) 

27,136 

Combinixl  daily.  . . 

. .  (me) 

51,274 

14 

8,000 

1910 

New  (ilui^gow 

News . 

...  fe) 

.02 

22,. 527 

80,000 

EMM) 

Sydney 

Ihwt .  . 

. . .  fm) 

5.140s 

1(M)7 

Post  . 

. . . . fe) 

3.408X 

('omhined  daily.  . .  . 

.  .  (me) 

8.€08x 

04 

1898 

Record  . 

....  fe) 

03 

8,  (KM) 

1891 

Truro 

News 

. . . . (e) 

015 

ONTARIO 

13,914 

1867 

B<4levi0e 

Ontario- InlelligerKer 

.  .  .  .  (P) 

6.407 

(IS 

30. (KM) 

62. (MM) 

18.52 

Brantford . 

Expositor 

. . .  .fe) 

12,407 

05 

9,0.57 

.50,  (KK) 

182(1 

BrookviOc 

Recorder  &  Times  .  . 

...((■) 

4.57O1 

02 

11,118 

,59, (KK) 

18'J() 

(’hatham 

Newt  .  ... 

. . .  .fe) 

6.8681 

03.5 

24.6.35 

.36, (KK) 

189.3 

Fort  William 

Times- Journal . 

....(e) 

6.309 

03* 

20,000 

32,  (KK) 

1896 

Call  . 

Reporter . 

. . .  .fe) 

S.S7.3I 

027 

20,393 

40. (MM) 

1867 

Guelph . 

Mercury . 

....(f) 

6.S661 

f)3,1 

114,151 

235,000 

1888 

Hamilton 

Herald  . 

. . . . fe) 

14. OSS 

06 

1846 

Spectator . 

....(e) 

40.230 

11 

23.000 

4.5,  (KK) 

1810 

Kingston 

Whig-Standard . 

. . s . fe) 

IZ.036I 

.045 

27,646 

.K),(MN) 

1892 

KitciientT 

Record . 

. . . .fe) 

I0.96Zt 

045 

8.(KK) 

25. (MM) 

1895 

Idndsav  . 

Post  . 

. . . . (e) 

2.467s 

0.3 

62.  (MM) 

350. (MM) 

1911 

L<mdon . 

-Advertiser . 

. .  (ni) 

14.303 

1863 

Advertiser  . 

....(e) 

3.318 

('omhined  daily. . .  s 

.  .(me) 

17  621 

06 

1849 

Free  Press . 

.  ..(ni) 

22  781 

Free  Press  . 

. . . .  (c) 

16.434 

( 'omhimsJ  dailv. . . . 

. .  (me) 

39.215 

10 

18,6.39 

26,  (KK) 

1914 

Nlaguru  Falls 

Reriew . 

. . . . (c) 

5.387 

.025 

25,  (KK) 

1871 

Oshawa  . 

Times  .  .  . 

....(e) 

4.359s 

.03 

C  ontinufd 

on  f  at/e  69) 

Morning  newspapers^iianio  in  liuht-fai-o:  evening  papers— name  in  iHilii  fat *• :  Sworn  statement 
figures,  liulit-fare:  A.  B.  C.  Publisher's  statements,  hoM  fnce.  f  HloutMl  hy  an  "x  '  mean  average 
f4*r  '1  inontlirt;  Hat  rate  in<ii«‘ate<i  l»y  an  a^^terisk. 
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ONTARIO — Continued 


5,000- 

Population 

Dill 

Name  of 

Not  Paid 

Lino 

Trado 

Data 

Art! 

Uub. 

Cky 

P.p.r 

laaued 

Circulation 

Adv.  Rato 

City 

Area 

iatab. 

345,000 

1844 

Ottawa . . . 

.  Citiien . 

(m) 

7,91(1 

1811 

1844 

Citizen  .  . 

. . . . (e> 

27.1S2I 

Combined  daily  . . . 

.  .  (me) 

3S.0(8i 

.09 

19.30 

1913 

Le  Droit 

...  .(e) 

15.993 

.06 

18.'4 

1917 

Journal . 

. . .  .(m) 

10.0(2i 

1885 

Journal  ... 

..  (e) 

27,3501 

1884 

Combined  daily  . . . 

. . .  (me) 

37,4121 

68,4L8 

18.54 

Owen  Sound  . 

.  Sun  Timea . 

... .(e) 

7,980 

03 

19a5 

33,000 

1884 

Peterborough  . 

.  Eaaminer 

. (e) 

8,009i 

(13 

1869 

36,000 

1900 

Port  .\rthur . 

News-Chronicle  _ 

. (e) 

4,770 

035- 

137,000 

1764 

1878 

Port  Hojie . 

Guide 

.... (el 

.02 

1907 

63,. 500 

1891 

St.  Catharines  . 

Standard 

. . . . (e) 

10.193 

ft5* 

1882 

St.  Thomas . 

Tim«i-Journal 

...(e) 

9.I45I 

04 

137,000 

1867 

45.000 

1917 

Sarnia . 

Canadian  Obserter 

..(e) 

5,979 

(135 

1896 

,50,000 

1912 

Sault  Ste.  Marie  . 

Star 

. . .  - (e) 

6.850 

.032 

29,000 

175,000 

1897 

,50,000 

1887 

Stratford . 

Beacon-Herald 

. . .  . fe) 

9.33II 

.04 

1910 

,125,000 

1892 

Toronto . 

.  Globe  . 

. . . .  im) 

98,337 

23 

30,000 

lO'JO 

1872 

M  ail  A  Empire . 

. . .  (m) 

112,474 

23 

1887 

Saturday  Night  . 

.  (Sat) 

1892 

Star  . 

. . . , (e) 

183,286 

23 

1910 

Star  Weekly 

(Sat' 

216,318 

31 

21,000 

103,000 

1923 

1876 

Telcfram  .  . 

.  . ,  ve) 

145.186 

23 

1889 

49,000 

Welland-Pwt  ('oU>orne  . 

.  Tribune 

. . . .  te) 

4.926 

025 

185,000 

1918 

W indsor  . 

Border  Citiea  Star 

.  (e) 

39,528 

11* 

7,842 

,50,000 

1911 

40,000 

1886 

Woodstock-IngersoH . 

Sentinel-Review 

....(e) 

6,252 

.03 

.55,000 

200,000 

1883 

1910 

PRINCE  EDWARD  ISLAND 

88,615 

1891 

Charlottetown  . 

Guardian 

im) 

5,8651 

03 

1851 

Patriot  . 

. . . .  (e) 

02 

45,000 

200,000 

1902 

QUEBEC 


15,000  .  1927  Chicoutimi  .  .  .  L«  Prairet  Du  Sifucnay. 

10,470  .  1878  l,ieviB .  .  La  Ouolidwn 

830,304  979,027  1903  Montreal .  I,b!  Canada  . 

1910  La  DcTair  . 


QUEBEC — Continued 

lata  Nama  af 

ilab.  City  Papar  laauad 

1811  Harald  . (e) 

Saturda.v  edition . (Sat) 

1930  L’llluatration . (m) 

1874  La  PatrW  . (e) 

Saturday  aditian . (Sat) 

1884  La  Praaaa  .  (e) 

Sat\irday  edition . (Sat) 

190.5  Standard  . (>Sat) 

1869  Star . (e) 

1764  Quel>ec .  Chranicla-Taleoraph. .  'e) 

1907  L’Actian  (e) 

Saturday  edition . (Sat) 

1867  Quel)ec . L’Kvenenient  . (m) 

1896  La  Salail  . (e) 

1897  Sherbrooke . Recard . i.e) 

1910  La  Tribuna  . ^e) 

1920  Three  Rivera  La  Nauvalliata  . (e) 

SASKATCHEWAN 

1923  Moose  Jaw  .  Herald . (m) 

1889  Timea  (e) 

Combined  daily . (me) 

1911  Prince  .Albert  ..  Herald  . (e) 

1883  Reitina . l,eader . (mi 

1910  Peat  . le) 

Combined  daily . (me) 

Combined  Saturday. .  .  (me) 

1928  Star  . (e) 

Saturday  edition . (Sat) 

1902  Saskatoon . Star-Phoeniv .  (m) 

Star-Phaenia  . (e) 

Combined  daily . tme) 

NEWFOUNDLAND 

_  St.Johns  .  News . (m) 

. . . ,  Telafram  . \e) 


Cifculatian  Adv.  Rata 
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INLAND  PRESS  CAMPAIGN  TO  PROMOTE 
NEWSPAPER  ADVERTISING  STARTS 

First  Ten  of  Thirty  Full  Pages  Now  Appearing  in  Member 
Papers — Copy  Directed  at  Readers  and  Adver> 
tisers — Agencies  Co-operated 


By  GEORGE  A. 

PURSUANT  with  the  plan  adopted 
^  by  the  Inland  Daily  Press  Association 
a  the  spring  meeting  in  Chicago,  the 
Inland’s  advertising  promotion  commit¬ 
tee  has  prepared  and  released  the  first 
ten  full-page  advertisements,  “advertis¬ 
ing  newspaper  advertising,”  of  a  series 
of  30  to  appear  in  the  Inland  papers 
during  the  latter  half  of  1931. 

These  advertisements,  prepared  under 
the  direction  of  H.  F.  Boylan,  of  the 
Richmond  (Ind.)  Palladium-Item,  chair¬ 
man  of  the  advertising  promotion  com¬ 
mittee,  have  a  two-fold  message  to  bring 
to  newspaper  readers  and  advertisers. 
One  is  an  appeal  to  readers  showing 
them  the  advantages  and  telling  them 
why  they  should  read  the  advertisements 
in  the  daily  papers.  The  other  is  a  mes¬ 
sage  directed  to  the  advertiser,  showing 
him  why  he  should  advertise  every  day. 
In  the  latter  connection,  the  Inland  com¬ 
mittee  has  adopted  the  slogan,  “Continu¬ 
ous  telling  means  continuous  selling — 
Tell  every  day  and  you’ll  sell  every  day.” 

Chairman  Boylan  and  his  committee, 
com^sed  of  Don  U.  Bridge,  of  hidian- 
itolis  News,  and  W.  F.  Dayon,  Sprinej- 
W  (Ill.)  St  ate- Journal,  started  work¬ 
ing  on  this  plan  last  February.  The 
'hotwht  in  mind  in  preparing  these  ad- 
'ertisements  for  Inland  members  was 
’‘lat  if  all  of  the  newspapers  would  use 
®ore  promotional  advertising  in  their 
Own  columns,  newspaper  advertising  in 
nwral  would  profit  thereby.  The  com¬ 
mittee  felt  that  few  papers  were  running 
«  much  promotion  advertising  as  they 
'hwld  and  came  to  the  conclusion  that 
’•hf  reason  for  this  w’as  the  lack  of  suit- 
>hle  copy. 

Believing  that  any  plan  of  newspaper 
promotion  advertising  adopted  by  the  In- 
would  benefit  advertising  in  general, 
committee  sought  the  cooperation  of 
'Wious  advertising  agencies,  asking 
if  they  would  prepare  for  the  In- 
a  fujl-page  advertisement  that  could 
*  u^  in  all  member  newspapers.  A 
number  of  the  larger  agencies  responded 
Willingly  and  have  furnished  copv  for  the 
just  released.  Among  those  that 
advertisements  for  the  In- 
^  campaign  are :  Atherton  &  Currier, 
ooiTay  Sales  Corporation,  Batten,  Bar- 
^  Durstine  &  Osborn,  Inc.,  Cramer- 
1  ™«selt  Company,  and  Campbell- Ewald 
Company. 


BRANDENBURG 

Inland  members  at  the  May  meeting 
voted  to  have  Mr.  Boylan’s  paper  set  up 
the  advertisements,  make  the  mats  and 
send  them  to  the  memliers.  The  cost  is 
to  be  prorated  among  the  participating 
members. 

In  announcing  that  the  first  set  of  ten 
advertisements  are  now  in  the  hands  of 
the  members  who  have  agreed  to  use 
them,  Mr.  Boylan  made  the  following 
suggestion : 

“If  every  newspaper  in  the  United 
States  would  run  a  full-page  advertise¬ 
ment  once  a  week  advertising  newspaper 
advertising,  it  would  put  over  a  mes¬ 
sage  to  newspaper  readers  and  advertis¬ 
ers  that  would  produce  better  results 
for  the  advertiser  as  well  as  for  the 
newspaper.  If  some  association  would 
raise  a  fund  and  then  have  the  adver¬ 
tisements  prepared  and  furnished  to 
newspapers  free  of  cost,  I  feel  that  it 
would  be  one  of  the  best  promotion  ideas 
that  could  be  worked  out. 

“This  might  be  a  suggestion  for  some¬ 
one  to  start  a  campaign  of  free-will  sub¬ 
scriptions  from  newspapers,  advertisers, 
agencies  and  the  like.  The  money  derived 
frorn  this  solicitation  could  be  used  to 
furnish  every  newspaper  in  the  Ignited 
States  with  52  full-page  mats  to  be  run 
on  a  regular  schedule  throughout  the 
year. 

“The  copy  for  these  advertisements 
could  be  prepared  by  the  advertising 
agencies,  or  a  substantial  prize  could  be 
offered  for  the  best  advertisement  writ¬ 
ten  along  lines  to  be  specified  with  the 
participating  members  having  the  privi¬ 
lege  of  using  any  of  the  advertisements 
submitted  upon  payment  of  a  certain 
sum  for  the  use  of  the  copy.  Any  such 
promotion  campaign,  however,  should  be 
based  on  a  three-year  plan.” 

The  copy  theme  of  the  two-fold  mes¬ 
sage  Inland  papers  are  bringing  direct 
to  readers  and  advertisers  can  best  be 
described  by  briefly  reviewing  several  of 
the  advertisements  ready  for  release. 
One  is  headed :  “2  Ways  to  Get  Added 
Value  Out  of  This  Newspaper.”  The 
copy  says  in  part : 

“1.  You  can  save  many  dollars  a  year 
by  watching  this  newspaper  for  announce¬ 
ments  of  unusual  buying  opportunities. 

“Shoes,  shirts,  dresses,  suits,  yard 
goods,  groceries,  furniture,  hats,  gloves, 
beauty  products.  Everything  from  rad¬ 


ishes  to  radios  at  one  time  or  another  is 
advertised  at  advantageous  prices  in 
these  pages  by  up-to-date  merchants  who 
believe  in  keeping  their  stock  moving. 

“2.  In  addition  to  saving  you  money, 
the  advertisements  in  this  newspaper 
also  give  you  vital  news  of  today. 

“.\nnouncements  of  new  products,  new 
inventions,  household  hints,  beauty  hints, 
labor  saving  devices,  new  uses  for  old 
products,  new  products  to  fill  old  needs. 

“Here,  too,  you  will  find  news  of 
amusements,  vacation  suggestions,  fash¬ 
ion  news,  new  models  of  automobiles, 
new  improvements  in  radios  and  electric 
refrigerators. 

“Keep  up  to  date.  Keep  in  step  with 
modern  times.  Read  the  advertisements 
in  this  newspaper.  They  are  part  of  the 
news.” 

Another  advertisement  appealing  to 
the  thrifty  reader  bears  the  caption ; 
“One  Way  to  Cut  the  Cost  of  Living.” 
It  .says: 

“Every  edition  of  this  newspaper  con¬ 
tains  two  kinds  of  news  for  you.  The 
news  about  people,  and  the  news  about 
things. 

“This  second  kind  of  news  is  called 
advertising.  We  encourage  merchants 
and  business  men  to  publish  it  to  keep 
you  up  to  date  on  what  is  new  in  the 
markets  and  to  help  you  save  money 
when  you  shop.” 

“Reading  advertising  is  one  way  to  cut 
the  cost  of  living,”  concludes  this  adver¬ 
tisement  which  includes  a  brief  explana¬ 
tion  on  how  advertisements  are  prepared 
by  the  merchant. 

Asking  the  question,  “How  well  does 
your  money  go  ’round?”  another  mes¬ 
sage  to  the  reader  suggests  the  fol¬ 
lowing  : 

“The  way  to  know  is  to  watch  your 
newspaper  .  .  .  and  read  the  adver¬ 
tising.  Newspaper  advertising  an¬ 
nounces  special  bargains.  Newspaper 
.idvertising  regularly  describes  the  dis¬ 
tinctive  features  of  various  brands  and 
makes.  Newspaper  advertising  tells  you 
where  to  get  locally  the  articles  you  hear 
and  read  of  everywhere.  Newspaper  ad¬ 
vertising  is,  in  short,  the  one  great 
buyer’s  guide. 

“Be  a  wise  buyer.  Get  the  most  for 
your  money.  Follow  newspaper  adver¬ 
tising.” 

Another  forceful  appeal  to  the  reader 
is  made  in  a  dramatic  interrogation 
heade<l :  “What  Next?  Do  you  know 
where  to  find  news  of  tomorrow?”  This 
advertisement  points  out  the  striking  dif¬ 
ference  between  news  and  advertising, 
from  a  reader’s  point  of  view.  It  states 
in  part : 

“Tomorrow  walks  right  in  everybody’s 
doors  without  knocking.  He’s  the  most 
regular  visitor  in  the  world.  Not  a  day 
passes  but  he’s  right  back  again.  .  . 


“In  the  news  columns  you  read  what 
happened  yesterday,  today.  Or  thanks 
to  the  speed  of  today’s  newsgathering, 
you  read  what  happened  just  a  few  hours 
ago.  But  whatever  you  read  is  over  and 
done.  Past.  But  the  information  you 
get  from  the  advertising  columns  looks 
ahead.  It  presses  forward  into  the 
future. 

“Advertising  keeps  right  up  with  to¬ 
morrow.  It  guides  you  to  the  best  op¬ 
portunities  directly  ahead  of  you,  the 
ones  within  arm’s  reach.  .  .  Watch 
newspaper  advertising.  Depend  on  it  1 
Act  on  it !” 

Turning  to  the  other  half  of  the  In¬ 
land  campaign  which  is  directed  to  the 
advertiser,  the  committee  has  prepared 
some  effective  copy  built  around  the 
slogan,  “Tell  Every  Day  and  You’ll  Sell 
Every  Day,  Continuous  Telling  Means 
Continuous  Selling.” 

One  advertisement  brings  home  the 
message,  “She  Window  Shops  Through 
Her  Newspaper!”  The  copy  on  this  ad¬ 
vertisement  begins  with  the  assertion : 

“Next  to  a  trip  downtown,  a  normal, 
up-to-the-minute  woman  loves  a  trip 
through  her  newspaper.  Here  she  can 
window  shop  to  her  heart’s  content. 
Here  she  can  plan  her  own  needs  and 
the  needs  of  her  home — and  fit  her  bud¬ 
get  to  meet  those  needs.” 

■Another  advertisement  directed  at  the 
advertiser  is  headed :  “Let’s  Buy  It ! 
Our  Readers  Are  Constantly  Deciding 
to  Buy  Something  Advertised  in  this 
Newspaper.” 

“Meat  for  the  Piute,”  is  the  heading 
of  an  advertisement  that  graphically  de¬ 
scribes  the  stampeding  of  a  buffalo  herd. 
The  copy  then  asks  the  question,  “Who 
are  these  modern  sharpshooters?”  The 
copy  answers  its  own  question  with  the 
following  reply : 

“That’s  easy.  Pick  up  any  newspaper 
and  you  have  a  list  of  them.  They’re 
the  advertisers  .  .  .  the  ones  who 
saw  nothing  but  Opportunity  in  the 
menacing  roar  of  the  stampede  .  .  . 

and,  seeing  Opportunity,  grasi)ed  it. 

“To  the  retail  store — large  or  small — 
newspaper  advertising  is  at  once  a  vital 
necessity  and  a  profitable  investment. 
The  wise  merchant  realizes  that  every 
dollar  he  spends  for  advertising  twlay  is 
buying  him  business  insurance  .  .  . 
in  far  greater  measure  than  ever  before.” 

MORGAN  VISITING  U.  S. 

Paul  J.  Morgan,  business  manager, 
Tokio  Japan  Advertiser,  bas  arrived  in 
San  Francisco  to  work  for  a  time  with 
the  R.  J.  Bidwell  Company,  represen¬ 
tatives  of  the  Advertiser,  h'ollowing  his 
stay  on  the  Coast  he  will  spend  a  six 
weeks’  vacation  at  his  home  in  Ann 
Arbor,  Mich.  He  will  return  to  Japan 
in  October. 
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YOUNG  TEXAS  EDITOR 
DIES  OF  INJURIES 

Dudley  DaTit,  Houcton  Prea*  Managing 
Editor,  Fatally  Hurt  in  Auto 
Crash  —  Had  Brilliant 
Career 

An  automobile  crash  in  Houston,  July 
8,  cost  the  life  of  Dudley  Davis,  27,  man¬ 
aging  editor  of  the  Hotuton  (Tex.) 
Press  and  one  of  the  youngest  metro¬ 
politan  newspaper  editors  in  the  South¬ 
west. 

Davis  died  Thursday  night,  July  9, 
from  injuries  suffered  24  hours  earlier 
when  his  car,  in  which  he  was  driving 
home  to  dinner,  crashed  head-on  into  a 
Houston  Electric  company  bus  as  he 
swerved  to  avoid  striking  a  heavy  furni¬ 
ture  truck.  The  accident  occurred  in  the 
outskirts  of  the  business  section  on  a 
dangerous  “bottleneck”  street. 

His  head  was  crushed,  and  the  car 
demolished.  The  bus  also  was  badly 
damaged,  but  none  of  the  passengers  was 
hurt. 

Davis  was  recognized  as  one  of  the 
most  brilliant  newspaperman  in  Texas. 
He  entered  the  newspaper  business  in 
1921  when  he  started  on  the  old  Houston 
Post  as  a  cub.  Soon  after  the  Post  and 
the  Houston  Dispatch  merged  in  1923  to 
form  the  Houston  Post-Dispatch,  Davis 
joined  the  staff  of  the  Press.  Promotions 
came  rapidly.  From  a  police  reporter,  he 
rose  to  be  star  reporter  and  then  city 
editor.  In  November.  1929,  he  was  made 
managing  editor  of  the  Press  by  Editor 
M.  E.  Foster. 

Ten  years  of  continuous  service  was 
interrupted  only  once.  In  1922,  Davis 
obtained  a  leave  from  his  paper,  and 
made  a  trip  to  Africa,  spending  six 
months  in  the  interior  hunting  big  game. 
While  in  Africa,  he  was  the  guest  of 
James  Heatley,  an  English  friend.  He 
brought  back  numerous  trophies,  some 
of  which  he  presented  to  the  municipal 
zoo. 

Davis  was  horn  in  Groveton,  Tex.,  and 
moved  to  Houston  with  his  parents  when 
he  was  six  years  old.  He  attended  public 
^hools  there,  and  entered  Rice  Institute 
in  1920,  but  withdrew  to  enter  newspaper 
work. 

He  is  survived  by  his  wife,  a  three- 
year  old  daughter  ;  his  parents,  Mr.  and 
Mrs.  W.  J.  Davis,  three  sisters  and  a 
brother. 

Funeral  services  were  held  Fridav 
afternoon  at  the  Trinity  Episcopal 
church,  with  Rev.  T.  N.  Carruthers 
officiating. 

R.  H.  BOOTH  FUNERAL 

U.  S.  Diplomat  and  Newepaperman 
Burled  in  Detroit 

Funeral  services  for  Ralph  Harmon 
RfH)th.  former  American  Minister  to 
Denmark,  were  held  in  Detroit  July  13 
in  St.  Paul's  Cathedral.  vested  choir 
of  208  men  and  women  assisted  in  the 
service. 

.^mong  those  i)resent  were  Otto  Wad- 
stead.  Danish  Minister  to  the  United 
States:  Governor  Wilbur  M.  Hrucker, 
Paul  \\ .  \  oorhies,  .Attorney  General ; 
Frank  Fitzgerald.  Secretary  of  State: 
Howard  I.awrence,  State  Treasurer,  and 
Mr.  and  Mrs.  Henry  Ford. 

Simultaneously  with  the  ceremonies  a 
memorial  service  was  conduct e<l  at  St. 
.■Mbans  Church  in  Copenhagen,  which 
was  attended  by  representatives  of  the 
royal  family,  members  of  tbe  diplomatic 
corns  and  government  officials. 

PROVIDES  OBIT,  KILLS  SELF 

Randolph  Edgar,  author,  magazine  con¬ 
tributor  and  newspaiwrman.  shot  himself 
to  death  in  a  Ruffalo,  X.  Y..  hotel  July 
9_  after  laying  out  two  photographs  of 
himself  to  be  used  in  newspapers  and  a 
note  which  said :  “For  an  obituary  see 
‘Who’s  Who.’  ”  “Who's  Who”  said 
Edgar  had  contributed  to  various  maga¬ 
zines,  that  he  had  been  on  the  Literary 
Digest  editorial  staff  and  was  at  one  time 
drama  critic  for  the  St.  Paul  Pioneer 
Press.  In  1927  he  was  with  the  Boston 
Sunday  Advertiser. 


WILLIAM  BANKS,  JR. 

William  Ranks,  Jr.,  author  and  news¬ 
paperman,  died  in  Toronto,  July  14.  A 
member  of  the  Toronto  Globe  staff  from 
1900  to  1920.  Mr.  Banks  represented 
his  newspaper  in  the  press  galleries  of 
the  Ontario  legislature  and  the  house 
of  commons.  In  1920  he  became  literary 
editor  of  the  British  and  Colonial  Press. 

He  was  a  former  president  of  the 
Toronto  Press  Club. 

RETIRED  EDITO  RIAL 
WRITER  KILLS  SELF 

J.  Harry  Ballard,  Until  Recently  on 

N.Y.  World-Telegram  Staff,  Had 
Served  on  Dailies  for  Sixty 
Yean 

J.  Harry  Ballard,  79  years  old, 
former  editorial  writer  on  the  \eiv  York 
World-Telegram,  killed  himself  July  14, 
hy  shooting  himself  through  the  temple 
in  his  apartment  in  the  Woodstock  Tow¬ 
ers  at  .320  East  Forty-second  street,  in 
Tudor  City.  New  York. 

Mr.  Ballard  had  returned  home  at 
about  6  o’clock.  His  wife,  Mrs.  Nita 
Ballard,  76  years  old,  was  in  the  bath¬ 
room.  He  entered  the  bathroom  and, 
gesturing  with  a  revolver,  said : 

“I'm  going  to  take  you  with  me.” 

Mrs.  Ballard  screamed  and  fainted. 
When  she  recovered  consciousness,  she 
heard  a  shot  in  the  living  room  and 
found  Mr.  Ballard  slumped  on  a  couch. 
He  was  pronounced  dead  by  a  physician 
called  by  neighbors. 

Mr.  Ballard,  who  wrote  his  own  obitu¬ 
ary  on  May  28,  revealed  that  he  began 
his  journalistic  career  in  1868  on  the 
London  Echo.  In  1872  he  went  to  Singa¬ 
pore  as  secretary  to  the  British  Consul. 
In  1874  he  joined  the  staff  of  the  Mon¬ 
treal  Gazette  and  later  became  city  edi¬ 
tor  of  the  old  Chicago  Inter-Ocean.  He 
joined  the  Telegram  in  1898,  serving  as 
conv  reader,  paragrapher  and,  later,  edi¬ 
torial  writer. 

Three  months  ago  he  was  retired  on 
a  pension  but  was  unable  to  ab.sent  him¬ 
self  from  the  newspaper  office  and  went 
to  work  daily,  helping  make  up  the 
paper  and  doing  anything  else  that 
offered. 

Mrs.  Ballard  was  unable  to  account 
for  his  suicide  but  said  he  had  been  .suf¬ 
fering  from  the  effects  of  an  automobile 
accident  in  December,  1928. 

©bituarg 

Mrs.  MARGARET  LEE  KEYTIXG 
NELSON,  40.  Salt  Lake  City 
writer  and  poet  and  wife  of  Glenn  J. 
Nel.son,  a  well-known  western  writer 
under  the  pen  name  of  “I^e  Sage,”  died 
on  July  4  in  California  following  an 
operation. 

John  L.  EciOERt,  Jr.,  formerly  with 
the  advertising  department,  Houston 
(Tex.)  Post-Dispatch,  and  recently  local 
distributor  of  a  national  radio  corpora¬ 
tion,  died  July  2. 

R.  C.\RF.Y  M.\y,  59,  former  Defiance. 
O.,  newspaperman,  died  of  heart  disease 
in  Defiance  last  week.  His  wife,  three 
daughters  and  two  sons  surviee. 

Miss  Gfriri  df.  V.  Wric.i.ey,  46,  sec¬ 
retary-treasurer  of  the  Wrigley  Bros. 
Printing  Co.,  publishers  of  the  Premont 
(O.) Daily  AVtc’j.  and  cashier  in  the  busi¬ 
ness  offices,  collapsed  and  died  while 
walking  in  her  garden  last  week. 

Ch.vri.f.s  E.  Cotton,  79,  who  pub¬ 
lished  the  old  Coshocton  (O.)  Democratic 
Rci'iezv  for  a  number  of  years  and  later 
was  employed  on  the  Tribune,  died 
recently. 

John  Bowser,  69,  for  many  years  em¬ 
ployed  on  the  Columbus  Ohio  .^late  Jour¬ 
nal  and  the  Citizen,  was  found  dead  in 
his  bed.  July  12.  For  a  time  he  worked 
on  the  .3/inmi  (Fla.)  Herald.  Burial  was 
at  Lancaster,  O. 

Fr.\nk  S.  F.li.sworth,  of  the  trust  de¬ 
partment,  Ohio  Savings  Bank  and  Trust 
Co.,  Toledo,  and  formerly  of  the  Toledo 
Nncs-Bcc  staff,  died  last  week  after  a 
ten-dav  illness. 


E.  J.  Holton,  83,  dean  of  printers  in 
the  two  Carol  inas,  died  July  9,  in 
Charleston,  S.  C.,  at  the  home  of  his 
daughter.  His  father,  T.  J.  Holton,  was 
owner  and  publisher  of  the  old  North 
Carolina  Whig. 

Henry  Antoine  Carriere,  59,  who 
had  been  employed  in  the  advertising  de¬ 
partment  of  the  Nezo  Orleans  (La.) 
Times-Picayunc  for  the  past  18  years, 
died  July  11  at  Hotel  Dieu  after  an  ill¬ 
ness  of  only  a  week.  The  funeral  was 
held  Sunday.  Mr.  Carrier,  a  member  of 
one  of  the  city’s  old  Creole  families,  was 
educated  at  Spring  Hill  College  and 
joined  the  Times-Picayune  18  years  ago. 

Dr.  Arthur  Rochs,  77,  who  for  22 
years  edited  the  Frcie  Presse  fur  Texas, 
German  pajier  at  San  Antonio,  died  re¬ 
cently  in  Nordhausen,  (iermany.  He 

returned  to  Germany  in  1911. 

Georoe  Mannif.  Rawson,  69.  for  a 
number  of  years  with  the  circulation  de¬ 
partment  of  the  Richmond  (Va.) News- 
Leader,  died  at  his  home  in  Richmond, 
July  14. 

H.  O.  Ward,  63,  publisher.  Rusk 

(Tex.)  Cherokecan,  died  recently  in  a 
Corsicana  hospital  after  he  had  been 

stricken  while  en  route  from  Glen  Rose, 
Tex.,  to  his  home. 

.Adolf  Summerlin,  79.  veteran  news¬ 
paperman  in  southern  Illinois,  lately  edi¬ 
tor,  Lcrna  (Ill.)  Eagle,  a  weekly,  died 
July  8  in  Mattoon,  Ill.  He  entered  the 
newspapcT  business  in  Sbelbyville.  Ill., 

with  his  fathher,  who  later  acquired  the 
Mattoon  Commercial  and  two  years  later 
the  Star. 

John  Crawford  Adams,  64,  founder 
of  the  Peotone  (Ill.)  Vedette,  a  weekly, 
in  1894  and  its  editor  and  publisher 
since,  died  July  7  in  a  Kankakee  hospi¬ 
tal,  where  he  underwent  an  operation 
two  weeks  ago. 

Mrs.  Frank  W.  Leahy,  wife  of  the 
publi.sher  of  the  litez’ens  Point  (Wis.) 
Daily  Journal,  died  at  Madi.son.  July  10. 

Christian  Vollmer,  85.  for  more 
than  25  years  editor  and  publisher,  Fre¬ 
mont  (().)  Courier,  a  German-English 
weekly,  died  July  5,  from  infirmities  of 
age. 

Frederick  O.  Baker,  59.  for  more 
than  30  years  in  the  advertising  depart¬ 
ment,  .Spokane  (Wash.)  Spoke.zman-Re- 
viezL’  and  the  Pacific  Northzvest  Farm 
Trio,  died  at  his  summer  camp  near 
Chattaroy,  Wash.,  July  5.  At  the  time 
of  his  death  and  for  .some  years  previous 
he  was  advertising  manager  of  the  Trio. 

Judge  Leslie  F.  Randolph,  retired 
Colorado  newspaper  publisher  and  former 
editor,  Brandon  (Colo.)  Bell,  died  JJuly 
7.  in  Charles  Maxwell  Hospital,  Lamar, 
Colo.  Funeral  services  were  held  at 
F,ads. 

Roy  Read,  Jr.,  18,  son  of  Roy  .\. 
Read,  publisher,  TzAn  Falls  (Idaho) 
Daily  Nezes.  died  June  26,  following  an 
eight  weeks’  illness. 

Fred  J.  Boltmeyer,  74,  formerly  of 
the  circulation  department,  Richmond 
(Ind.)  Item,  died  of  heart  d- .ease  in 
Cleveland  July  3.  His  father  was  co¬ 
editor  of  a  newspaper  in  Dayton,  O., 
during  the  civil  war.  He  was  engaged 
in  publicity  work  at  Cleveland. 

William  W.  Hatch,  formerly  of  the 
advertising  staffs  of  the  Albany  (N.Y.) 
.Sunday  Telegram  and  Troy  (N.Y.) 
Times,  died  July  11  at  his  home  in  Troy. 
He  was  prominent  in  Masonic  affairs. 

MANAGED  “FUN  FESTIVAL" 

R.  S.  Knigsley,  general  manager  of 
the  Kenosha  (Wis.)  .Yere.r.  was  general 
chairman  in  charge  of  the  city-wide 
“Fun  l-'estival"  held  in  Kenosha  this 
week.  The  six-day  “jubilee”  program 
included  parades,  bicycle  races,  boxing, 
street  dances,  baseball  games,  air  show, 
band  concerts,  pet  show,  and  playground 
exhibits. 

U.  S.  PROBING  PAPER  SALES 

Govennnent  authorities  are  investigat¬ 
ing  tbe  importations  of  European  news- 
jirint  to  determine  whether  or  not  the 
.\nti-Dinnping  .Act  is  being  violated,  it  is 
announced  in  a  circular  letter  by  the 
Import  ('onnnittee  of  the  American 
I’ajier  Industry  to  its  subscribers. 


CARL  B.  ADAMS 

Cincinnati  Enquirer  Drama  Critic 

Killed  in  Automobile  Accida^i 

Carl_  B.  .Adams,  34,  drama  editor  jf 
the  Cincinnati  Enquirer,  was  killed  in. 
stantly  July  10,  when  the  car  he  vj-jj 
driving  plunged  down  an  embankment 
near  Lexington.  Ky.  With  Mr.  .Adani! 
at  the  time  of  the  accident  were  Mr.  and 
Mrs.  P.  I.  Bernfeld  and  Miss  (iract 
Haller.  Mr.  Bernfeld,  who  is  assistant 
drama  editor,  and  the  two  women  es¬ 
caped  serious  injury. 

Mr.  Adams  had  been  drama  editor  of 
the  Enquirer  since  the  death  of  William 
Smith  Goldenberg,  who  dropped  dead  in 
his  office  alniut  a  year  ago.  Mr.  Adam- 
formerly  was  a  teacher  of  English  litera¬ 
ture  at  the  Cincinnati  Conservatory  of 
Music  and  achieved  some  reputation  as  a 
poet. 

Two  years  ago  his  poem,  “Kinj 
Richard,”  was  awarded  second  prize  in 
the  Gene  Stratton  Porter  contest.  His 
sonnet.  “.Autumn  Sunset,”  won  the  Mar- 
gueritte  Easter  prize  given  by  the  Circle 
of  New  York.  His  book  of  poems. 
“Hidden  Strings,”  attracted  wide  atten¬ 
tion.  He  was  unmarried. 

JOHN  R.  HAYS 

N.Y.  Graphic  Pressroom  Superintend¬ 
ent  Had  Long  Mechanical  Career 

John  R.  Hays,  superintendent  of  the 
pressroom  of  the  .\’cw  York  liveitm 
Graphic  and  son  of  lohn  Hays,  who  wa- 
superintendent  of  the  pressroom  of  the 
old  Nezi’  York  Herald  under  lames  (Gor¬ 
don  Bennett,  died  July  15  at  his  home  at 
Rockaway  Park,  Queens.  He  was  59 
years  old. 

Mr.  Hays  began  his  career  as  assistant 
to  his  father  on  the  Herald,  and  after 
several  years  became  paper  and  press¬ 
room  expert  for  the  International  Paper 
Company.  For  ten  years  he  was  me¬ 
chanical  superintendent  and  superintend¬ 
ent  of  the  pressroom  of  the  Neze  I'orl 
Times.  In  1924  he  left  the  Times  to 
join  the  Roosen  Ink  Company  and  later 
became  adjusting  engineer  of  the  Inter¬ 
national  Printing  Pressmen  and  Assist¬ 
ants’  Union.  He  joined  the  Graphic  in 
1928.  Surviving  are  two  sons  and  four 
daughters.  He  had  a  residence  at  83.' 
Eastern  Parkway,  Brooklvn. 

FRED  A.  GRIMES  DEAD 

Wife  of  Michigan  Newspaperman 
Also  Succumbs,  from  Shock 

(By  teli'ffrafli  to  Editos  &  Pv^BLisHEl) 

Lansing,  Mich.,  July  15. — Fred  .V 
Grimes,  41,  fonder  Capitol  correspondwt 
for  the  Booth  string  of  M ichigan  dailies, 
(lied  suddenly  tixlay  and  his  wife  suc¬ 
cumbed  from  shock. 

Grinies  represented  the  Booth  jaiiersat 
the  state  house  for  more  than  a  decade, 
part  of  the  time  as  assistant  to  Col.  Roy 
C.  \’anderc(Ktk  and  later  as  chief  corre 
spondent.  .Aliout  a  year  ago,  however,  he 
resigned  to  become  lobbyist  for  the 
Cement  Producers’  .Association.  He  CT- 
tered  newsiiaper  work  in  South  Bend. 
Ind.,  his  home  town,  and  later  went  to 
the  Grand  Rapids  Herald,  leaving  there 
to  become  affiliated  with  the  Booth  organ¬ 
ization. 

WILLIAM  W.  BEADELL 

William  W.  Beadell,  65,  owner  and 
editor  of  the  Kearny  (N.J.) 
weekly,  for  the  past  .30  years  di«l  Jnl) 
12  at  Kearny.  Mr.  Beadell  lost  his  hear¬ 
ing  when  he  was  1 1  years  cdd.  and  su^ 
se(|uently  became  interested  in  the  w 
fare  of  deaf  people.  He  was  an 
lip  reader.  Largely  through  bis  cnci^ 
deaf  people  in  New  Jersey  were  grantee 
conditional  automobile  licenses,  the  conj 
ditioii  being  that  a  person  with  nonM- 
hearing  accompany  the  deaf  driW 
Before  buying  the  Observer  Mr-  BeadOj 
owned  the  Pearl  City  (III.)  .Nctcr  it's 
the  Middlcbury  (Vt.)  Rcz’icze. 

CHATTANOOGA  NEWS  IS 

The  Chattanooga  (Tenn.)  Sezes  re¬ 
cently  celebrated  its  fortv-tbird  anni 
versary.  George  Fort  Milton,  Jti 
editor  and  publisher. 
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UR  OVN  VoRyg> 

or  LetTfeRS 


4  HAN'UHOOK  of  broadcast  advertis- 
A  iiig  is  "Radio  in  Advertising,”  the 
book  of  Orrin  E.  Dunlap,  radio 
editor  of  the  Neiv  York  Times.  Accept- 
ine  the  new  medium  frankly  as  an  adver¬ 
tising  asset,  he  goes  into  such  matters  as 
planning  and  merchandising  the  program, 
nnding  the  right  circulation,  testing 
radio’s  advertising  value,  and — perhaps 
nwre  important  than  anything  else — 
«hat  listeners  think  and  do. 

One  thing  that  listeners  think,  Mr. 
Dunlap  reports,  is  that  there  is  too  much 
and  too  vociferous  advertising  on  the  air. 
\n<l  one  thing  that  listeners  do  is  to  turn 
off  their  sets  when  necessary  to  avoid 
importunate  sales  talk.  While  recogniz¬ 
ing  that  most  of  the  fan  mail  which 
doods  advertisers  and  radio  stations  is 
from  pleased  listeners,  he  gives  mention, 
not  once  but  several  times,  to  those  of 
opposite  attitude. 

"The  crux  of  the  overcommercialism 
in  radio  programs,”  says  the  author,  "is 
iound  in  the  fact  that  there  are  too  many 
hands  in  the  broth,  so  to  speak.  When 
a  broadcaster  or  an  agency  representa¬ 
tive  has  attention  called  to  too  much  sales 
promotion  in  the  program  he  usually  ad¬ 
mits  it.  The  buck  is  generally  passed  to 
the  program  sponsor — the  man  who  pays 
the  bill.  In  the  final  analysis  he  is 
responsible  for  the  number  of  commercial 
announcements.  Naturally  he  wants  to 
get  his  money’s  worth,  and  believes  he 
tets  it,  in  most  cases,  by  injecting  the 
ales  arguments,  trade  name,  and  com¬ 
pany's  name  as  many  times  as  possible. 
He  seems  to  overlook  the  fact  that  in  his 
anxiety  to  advertise  he  is  his  own  enemy. 
He  encourages  the  listeners  to  tune  away. 
The  broadcasters  and  the  agency  warn 
him  gently,  but  his  word  is  law.  He 
hears  a  competitor  or  another  sponsor 
■getting  away  with  murder’  with  com¬ 
mercial  announcements,  and  he  is  led  to 
believe  that  his  program  should  contain 
just  as  much,  if  not  more,  advertising. 
What  he  really  ought  to  do  is  to  let  the 
"ther  fellow  bleat  and  ‘get  away  with 
murder’  while  he  gets  away  with  the 
large  audience  by  being  reasonable  in  the 
amount  of  commercial  talk.  .  .  . 

"The  sponsors  who  are  overdosing  the 
advertising  are  not  getting  away  with  it 
as  much  as  they  think  they  are.  In- 
luiry  among  the  members  of  the  radio 
audience  proves  it.  They  are  disgusted 
with  the  rude  announcers,  who  after 
lieing  welcomed  into  the  home  on  the 
pretense  of  entertaining,  turn  about  with 
blasts  of  words  that  try  to  sell  every¬ 
thing  from  fish  to  diatnonds.  Some  of 
the  ’salesmen’  of  the  air  might  feel  less 
dated  and  their  voices  less  spirited  if 
they  could  only  hear  the  off -switches  snap 
'tr  see  the  dials  shift  to  another  wave — 
to  one  that  is  less  d.  .rgreeahle.” 
Considerable  attem.on  is  given  in  the 
took  to  radio  as  it  touches  on  news¬ 
papers.  “There  is  no  convincing  evidence 
that  the  loudspeaker  is  a  substitute  for 
print,”  writes  the  author.  “Radio,  how¬ 
ever,  can  be  used  to  make  publication  ad- 
'ertising  more  effective.  It  is  a  good 
a  program  sponsor  in  his  printed 
advertising  to  make  reference  to  his 
■'roadcasting,  mentioning  the  type  of 
program,  when  it  is  on  the  air.  and  the 
'tations  through  which  it  can  be  heard. 
And  vice  versa,  in  broadcasting,  a  brief 
|t-up  can  be  made  to  call  attention  to  the 
■'Tinted  advertisements  for  further 
'Ittails.” 

El^where  Mr.  Dunlap  urges  the  value 
ot  display  advertisements  on  the  radio 
■'ige  to  “spotlight”  programs  in  the 
^^ors  mind.  He  also  discusses  the 
^iinculties  in  eliminating  all  trade  names 
^Tom  radio  programs  and  still  satisfying 
‘lie  reader.  However,  he  describes  the 
^’'P^j’ionce  of  one  New  York  newspaper 
iT)rinerly  carried  two  full  pages 
■''I  radio  programs  from  coast  to  coast 
"Try  Sunday,  l.ater,  he  says,  the  distant 
'itions  were  eliminated,  except  a  few 
Werful  transmitters  well  within  tuning 
ORe  of  the  circulation  mass.  There 


were  not  more  than  five  complaints.  As 
a  further  test  some  of  the  smaller  stations 
in  the  metropolitan  area  were  eliminated, 
since  the  majority  of  listeners  there  favor 
four  stations. 

“It  was  surprising  how  few  missed  the 
program  listings  of  the  smaller  stations,” 
he  says ;  “in  fact,  they  themselves  did 
not  begin  to  wonder  why  their  programs 
were  not  printed  until  several  months  had 
passed.” 

Television  comes  in  for  discussion,  as 
well  as  other  possible  uses  of  radio. 
“Already  there  is  talk  of  delivering  news¬ 
papers  by  radio,”  reports  Mr.  Dunlap. 
“Engineers  of  the  General  Electric 
Company  have  transmitted  by  their 
facsimile  process  the  front  page  of  a 
newspaper  from  San  Francisco  to 
Schenectady.  They  are  now  working  on 
an  idea.  They  foresee  the  day  when 
each  radio  receiving  set  in  the  home 
will  have  an  attachment  for  plucking  a 
newspaper  from  space.  When  the  owner 
retires  for  the  night  he  will  leave  the  set 
tuned  in  on  a  definite  wave  length  and 
during  the  night  his  favorite  newspaper 
will  arrive  by  radio.  It  will  be  along¬ 
side  his  receiver  in  the  morning.  If  he 
wants  a  New  York  newspaper,  he  will 
adjust  the  set  to  a  certain  wave  length, 
and  if  he  subscribes  to  a  Chicago  paper 
he  will  adjust  the  set  to  another  ethereal 
channel.  There  will  be  no  rush  to  catch 
trains,  airplanes,  boats,  trucks  and  buses. 
There  will  be  no  mailing  expense;  no 
wrappers.  The  engineers  say  that  this 
idea  is  no  fantastic  dream.  It  is  practical 
and  will  he  a  great  boon  to  those  who  do 
not  get  the  paper  for  many  hours  after 
it  leaves  the  press.” 

As  is  natural  in  a  handbook,  much  of 
the  material  is  made  up  of  addresses  and 
articles  by  and  about  the  persons  who  are 
leading  the  way  in  broadcasting.  There 
are  forewords  by  Roy  S.  Durstine,  vice- 
president  of  the  advertising  agency  of 
Batten,  Barton,  Durstine  &  Osborn,  Inc., 
and  by  David  SarnofF,  president  of  the 
Radio  Corporation  of  America. — K.S.M. 

*  *  * 

Harold  b.  iohnson,  editor 

ll’atcrto7vn  (N.Y.)  Times,  in  a 
lecture  at  St.  I^wrence  University  on 
the  subject  I>ozcn  Books  for  Those 
Who  Contemplate  Entering  Newspaper 
Work,”  made  the  following  suggestions : 
At  the  head  of  the  list  was  the  Bible. 
Next  came  “Robinson  Crusoe,”  which 
Mr.  Johnson  thought  cultivated  inde¬ 
pendence. 

The  third  book  was  “Years  of  My 
Youth,”  by  William  Dean  Howells — “the 
biography  of  a  young  man  who  sought 
to  establish  himself  in  the  newspaper 
profession,  and  who  succeetled.” 

Son  of  the  Middle  Border”  by 
Hamlin  Garland  ought  “to  establish  a 
most  valuable  background  for  one  who 
writes  of  the  present  from  day  to  day 
in  the  newspapers.” 

The  fifth  volume  was  “Wake  Robin” 
by  John  Burroughs.  This  should  be  read 
for  the  simplicity,  directness,  and  charm 
of  style. 

Mark  Twain’s  “.Adventures  of  Iluckle- 
herry  Finn”  should  lx*  read  “to  see  what 
a  master  can  do  with  the  simplest  sub¬ 
ject.  the  most  meager  plot,  the  most 
unpromising  setting.” 

“Our  Republic”  by  S.  E.  Forman  will 
“impress  deeply  any  student  who  is 
seeking  to  lay  substantial  foundations.” 

“The  Yonmr  Man  and  Journalism”  by 
Chester  S.  Lord  is  “a  valuable  record 
of  his  experiences  anti  the  lessons  of 
his  observation.” 

The  others  were  Life  f>f  .Abraham 
Lincfdn “The  .'story  of  a  Page”  by 
lohn  Langdon  Heaton  of  the  New  A’’ork 
World;  “The  Life  of  William  R 
Nelson.”  of  the  Kansas  City  .'^tar,  and 
“The  Great  Game  of  Politics”  by  Fraiik 
R.  Kent. 

The  final  comment  made  by  Mr.  John¬ 
son  was  that  iv)t  always,  but  usually. 
lx>  can  measure  a  newspaperman  by  his 
reading. 


Widely  Varied  Economic 
News  Reflecting 

INDIANA’S  ' 

Summer  Prosperity 

I  Widely  varied  activities  in  different  lines  of 

j  Indiana  trade,  industry,  crops,  show  new  impetus 

I  ^  of  summer  production  for  1931.  Which  may  he 

j  taken  as  a  good  indication  of  the  Hoosier  State’s 

generally  healthy  economic  condition. 

A  number  of  the  largest  cement  plants  in  the  country  are  located 
in  Indiana,  giving  employment  to  thousands.  Most  of  these 
plants  report  an  immense  spurt  in  their  June  production,  due 
to  large  orders  for  construction  and  road  work  in  many  parts  of 
the  United  States. 

One  plant  idle  since  December,  1930,  has  gone  hack  into 
operation.  Another  will  make  a  new  shipping  record.  Night 
shifts  are  being  used  in  some  departments  of  another,  while  still 
another  very  large  concern  will  resume  operations  in  July. 

Unexpected  summer  activities  in  the  garment  industry  include 
a  75%  increase  in  production  by  one  of  the  largest  factories  in 
the  United  States,  located  in  Northern  Indiana. 

The  wheat  crop  is  practically  normal  in  Indiana  for  1931, 
according  to  crop  estimates  released  by  the  U.  S.  Agricultural 
Department  early  in  June.  Indiana  was  the  second  state  in 
“hack  to  normal”  wheat  crop  statistics — with  a  97%  of  normal 
forecast  for  the  production  of  winter  wheat  on  June  1st.  The 
national  average  was  84.3%.  This  means  a  great  proportionate 
increase  in  farm  workers. 

Yes — Indiana  is  “up  and  coming.”  The  steadily 
expanding  earning  power  of  its  industry,  trade  and 
Mf  crop  activities,  makes  it  one  of  the  best  1931 
I  summer  sales  “prospects”  in  the  country.  The 

most  representative  national  advertisers  arc  “cash- 
I  ing  in”  these  prospects  in  these  most  representative 

j  Indiana  papers  given  here.  Get  in  touch  at  once 

I  for  latest  information  regarding  the  best  con- 

i  siimer.s’  territories  in  the  Hoosier  State. 


Circu¬ 

lation 

Rate*  for 
S.OOO 
line* 

*CoIumbus  Repul)liran  . 

....(E) 

4,977 

.03 

•Crawfordsville  Journal  &  Review.. 

(M&E) 

7,865 

.05 

*Fort  Wayne  News-Sentinel . 

....(E) 

49,706 

.12 

tGreencastle  Banner  . 

....(E) 

2,450 

.0214 

tindianapolis  News  . 

....(E) 

136.343 

.27 

tindianapolis  Star . 

...(M) 

111,063 

.22 

*Indianapolis  Star  . 

....(S) 

1W,231 

.27 

•Lafayette  Journal  &  Courier . 

(E&M) 

24,507 

.07 

•Marion  Leader-Tribune  Chronicle.. 

(M&E) 

18,824 

.075 

•Marion  Chronicle  Tribune . 

....(S) 

16,626 

.075 

tMuncie  Star  . 

...(M) 

22,623 

.08 

tMiincie  Star  . 

....(S) 

15,386 

.06 

tShelbyville  Democrat  . 

....(E) 

4,005 

.025 

•.South  Bend  News-Times . 

....(E) 

29,342 

.08 

•South  Ben<l  News-Times . 

....(S) 

28,151 

.08 

•South  Bend  Tribune. ...  fS)  30,870 

....(E) 

32,276 

.08 

tGovernment  Statement  April  1,  1931. 
•A.B.C.  I’liblishers’  Statement,  April  1,  1931. 
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WORLD-TELEGRAM  OCCUPIES  NEW  PLANT  | 


A  view  of  a  section  of  the  World-Telegram's  battery  of  typesetting!  machines. 
In  the  center  is  the  composinfs  room's  copy  desk.  To  the  left  of  these 
machines,  from  this  view,  is  the  ad  alley. 


75  ATTEND  SCHOOL^S 
ADVERTISING  FORUM 

Namm  Store  Official  Gives  Sugges¬ 
tions  for  Copy;  Tripp  Urges  Bet¬ 
ter  Printing  and  Deplores 
Too  Muck  Color 

(Special  to  Euito*  &  Publishkr) 

Ithaca,  X.  Y.,  July  14. — The  adver¬ 
tising  clinic  conducted  here  July  13-14 
by  the  Empire  State  School  of  I’riiUing 
was  so  successful  it  will  be  made  an  an¬ 
nual  event.  The  total  enrollment  was 
75,  representing  .30  X'ew  York  State 
newspapers. 

Compositors,  comjwsing  room  foremen, 
advertising  managers  and  publishers  at¬ 
tended  the  forums. 

Suggestions  for  improvement  of  the 
advertising  profession  and  its  published 
product  were  brought  out  during  the  two 
days’  session  at  the  Ithaca  Hotel,  ar¬ 
ranged  by  lX)n  A.  Johnson,  director  of 
the  Empire  Schcxjl. 

Arthur  Price,  publicity  director  for 
the  X'amm  store  in  Brooklyn,  declared 
every  store  has  a  distinct  personality  and 
its  advertisements  should  seek  to  reflect 
that  personality. 

“Advertising,”  Mr.  Price  said,  “deals 
with  ideas  and  putting  them  into  words; 
because  of  this,  it  is  particularly  subject 
to  manhandling  by  those  in  authority.”  _ 

He  advocated  a  “seasonal  plan”_  in 
store  advertising,  mapping  campaigns 
weeks  and  months  in  advance.  He  said 
that  in  shaping  advertising  policies  a 
store  should  reach  a  happy  medium  be¬ 
tween  the  two  extremes  of  giving  news 
and  of  furnishing  any  items  with  their 
prices. 

He  declared  a  good  advertisement 
should  concentrate  on  only  a  few  leading 
Herns  and  should  seek  to  give  bargain  in¬ 
formation  in  attractive  form. 

Other  speakers  of  the  session  were 
Gilbert  Farrar,  consulting  typographer 
of  the  Intertype  Corporation,  New  York ; 
Barclay  Newell,  advertising  manager  of 
the  J.  X.  .\dam  Company,  Buffalo ; 
George  \V’.  Speyer  of  the  J.  W’alter 
Thompson  Company,  Chicago :  and 
Donald  O’Neill,  assistant  production 
manager  of  \ew  York  Suit. 

Frank  E.  Tripp,  general  manager  of 
The  Gannett  Newspapers,  at  the  opening 
session  of  the  clinic,  declared  the  “great¬ 
est  field  for  improvement  and  education 
in  advertising  is  with  the  compositor.” 
He  was  introduced  by  W'illiam  O. 
Dapping,  publisher.  Auburn  Cilizen- 
Adfcrtiscr,  chairman  of  the  committee 
on  education  for  the  New  York  State 
Publishers  .\ssociation. 

Better  printing  of  advertisements  was 
the  topic  of  Mr.  Tripp’s  talk. 

“I  am  not  indicting  the  printer,”  he 
said,  “this  is  rather  an  indictment  of  the 
system  under  which  we  develop  printers. 
Does  the  printer  really  understand  the 
purpose  and  function  of  the  thing  which 
he  is  putting  into  print?” 

Mr.  Tripp  viewed  the  present  adver¬ 
tising  situation  as  “slightly  disturbed” 
and  expressed  his  personal  belief  that 
the  “unrest”  is  due  to  upset  business  con¬ 
ditions  more  than  to  anything  else. 

“.\dvertising  has  got  to  produce  and  to 
pay  back  more  than  it  costs,”  he  asserted. 

There  is  too  much  “jingling  of  the 
dollar”  in  current  advertising,  Mr.  Tripp 
ventured,  and  an  unfortunate  lack  of 
so-called  institutional  copy,  selling  the 
atmosphere  of  a  store  to  the  public. 

Mr.  Tripp  opposed  color  advertising, 
although  he  added  “I  am  not  combatting 
it.  and  we  may  all  have  to  handle  it 
before  long.” 

“But.  if  it  becomes  widespread  it  will 
be  a  curse  to  the  newspaper  business,” 
he  continued.  “My  objection,  is  based 
not  on  cost  or  other  considerations  but 
unon  the  reader’s  reaction  to  a  news¬ 
paper  that  would  look  like  a  P.  T. 
Barnum  handbill.” 

He  also  deplored  emphasis  on  net  paid 
circulation  and  advocated  instead  the 
principle  of  “voluntary  leadership.” 

Mr.  Tripp  was  followed  by  Frank  T. 
Denman,  typographer  for  the  Mergen- 
thaler  Linotype  Company  of  New  York 
City,  who  led  a  discussifni  on  newspaper 
typography. 


(Continued  from  page  11) 
copy  desk  are  the  United  Press  and 
Associated  Press  rooms. 

The  desks  were  made  to  order  by 
General  Fireproofing  for  the  World- 
Telegram,  containing  a  drop  space  for 
typewriters  in  the  center,  and  a  small 
drawer  for  holding  copy  paper,  pencils 
and  scissors.  The  horseshoe-shaped  copy 
desk  was  designed  to  World-Telegram 
specifications  by  Berry-Mingle  Company. 

There  is  a  wide  aisle  in  the  compos¬ 
ing  room  (on  the  second  floor)  .separat¬ 
ing  the  ad  alleys  from  the  typesetting 
machines.  *The  composing  rcK)m  copy 
desk  is  in  the  center  which  also  is  the 
clearing  place  for  the  Lamson  tube  sys¬ 
tem  which  travels  throughout  the  build¬ 
ing.  The  ad  tables  are  covered  with 
stainless  .steel  tops,  also  provided  by  the 
Berry-Mingle  Company.  The  late  sports 
news  desk,  previously  described,  is  at  the 
rear,  flanked  by  the  typesetting  ma¬ 
chines — 32  Intertypes  and  three  Lino¬ 
types. 

.\t  the  end  of  the  composing  room  is 
the  stereotyping  department,  just  a  few 
feet  away  from  the  make-up  tables. 
Mats  are  made  on  Hoe  rollers.  The 
finished  page  plates  are  seized  from  an 
automatic  Wood  caster,  trimmed  and 
cooled  by  machinery  and  pneumatically 
dropped  to  the  pressroom  below  at  ex¬ 
press  .speed.  Here  they  are  transported 
on  a  gravity  conveyor  a  block  long. 

The  stock  table  room  is  just  outside 
the  stereotyping  department,  where  the 
.same  practice  for  getting  late  stock  re¬ 
turns  into  type  is  followed  as  on  the 
extra  sports  desk.  The  stock  table  room 
at  present  is  open,  but  will  be  enrlo.sed 
later. 

The  25  Hoe  super-speed  units — said 
to  be  the  longest  line  of  high-si)ee<ls  in 
the  world-  are  located  in  the  hasement 
running  the  full  length  of  the  building 
and  form  an  impressive  sight  even  to 
those  who  are  used  to  such  line-ups.  The 
delivery  room,  which  occupies  a  large 
portion  of  the  long  West  street  side  of 
the  building  (on  the  first  fl(K)r)  is  sepa¬ 
rated  from  the  presses  by  a  glass  par¬ 
tition.  Six  Cutler-Hammer  conveyors 
run  the  folded  papers  into  this  room,  a 
scant  12  feet  away.  Only  40  feet  sepa¬ 
rates  the  presses  from  the  motor  trucks 
lined  up  at  the  West  street  curb  to  carry 
the  papers  away.  The  remaining  posi¬ 
tions  of  the  first  floor  are  taken  up  with 
circulation  offices. 

On  the  Park  Place  side  is  the  receiv¬ 
ing  department  where  newsprint  and 
other  supplies  are  taken  in.  In  the  base¬ 
ment  on  this  side  are  the  General  Elec¬ 
tric  press  control,  the  complex  and  effec¬ 
tive  ventilating  system  machinery,  and 
power  units  to  transform  current  used 
for  operating  the  printers  from  alternat¬ 
ing  to  direct  current. 

The  tenth  floor  will  be  devoted  to 
Scrinns- Howard  executives’  otVices. 

.•\lthough  situated  at  the  western  edge 
of  the  lower  end  of  Manhattan,  the 
\\  orld-Telegram  is  strategically  placed. 
The  major  commerce  of  this  port  passes 
its  windows.  Ferry-borne  travel  to  and 


from  New  Jersey  is  at  the  door.  Much 
of  New  York’s  green  grocery  victualling 
is  moved  from  the  surrounding  market 
area. 

All  subways  and  two  elevated  lines 
are  within  a  short  walk.  Wall  street, 
the  municipal  centre,  shipping,  the  rail¬ 
road  offices.  Maiden  Lane,  old  Trinity, 
the  strange  Levantine  colony  in  lower 
Washington  street — all  these  are  neigh¬ 
bors  to  the  new  jjlant. 

Two  midtown  plants  serve  the  Grand 
Central  and  Pennsylvania  zones — uptown. 
Long  Island,  the  Bronx  and  Westchester 


A  portion  of  the  World-Telegram’s 
press  line-up  of  twenty-five  high¬ 
speed  Hoe  units.  The  track  at  the 
right  carries  the  plates  to  the  various 
units. 

— with  papers.  The  new  main  plant  is 
for  lower  New  York,  Ifrooklyn,  Staten 
Island  and  Jer.sey. 

The  plant  which  the  World-Telegram 
abandoned  over  the  week-end  had  been 
used  for  newspaper  purposes  only  since 
1010.  Before  that,  it  housed  trolley  cars 
and  an  annexed  building  at  Dey  and 
West  streets  was  built  as  a  cigarette 
factory. 

The  Globe  and  Commercial  Adver¬ 
tiser,  oldest  paper  in  New  York,  ac¬ 
quired  it.  renovated  and  equipped  it,  per¬ 
suaded  the  city  fathers  to  rename  the 
.street  filobe  Square,  and  held  the  fort 
until  102.3  when  the  late  Frank  Munsey 
merged  the  Globe  with  the  .Sun. 

Munsey  moved  the  Telegram,  which 
had  been  Bennett’s  evening  edition  of 
the  Herald,  from  Seventh  avenue  and 
Sixteenth  street  to  the  old  Globe  build¬ 
ing,  renamed  the  square  for  the  Tele¬ 
gram  And  so  matters  stood  when,  in 
Februarv,  1027.  .Scripps- Howard  added 
the  paper  to  their  group. 

When  the  Telegram  purchased  the 
World  and  the  Evening  World  in  March 
of  this  year,  the  plant  proved  hopelessly 
inadequate.  Nearby  buildings  quickly 
were  put  under  lease  and  departments 


installed  therein.  New  presses,  trans- 
ferred  to  the  new  building  when  it 
came  ready,  were  added  to  the  anti 
quated  battery ;  other  new  machinery 
likewise  was  thrust  into  the  restricted 
quarters. 

Fortunately,  the  new  building,  con¬ 
templated  for  three  years  and  under  wav 
since  last  Septemlter,  had  been  planned 
with  expansion  in  view.  It  was  to  have 
been  only  six  stories,  but,  after  the 
World-Telegram  merger,  new  pl^j 
raising  it  to  ten  were  drafted  lustily. 

Difficulties  in  excavating  75 
through  the  old  Hudson  River  bed  de¬ 
layed  foundation  work,  but  the  buildine 
was  completed  ahead  of  schedule. 


NEWSPAPERS  ETCHING 
CARTOONS  ON  MATS 

Ingenious  New  Method  Provides  CuU 
for  Papers  Without  Engrav¬ 
ing  Plants — Nut  Pick 
Used 


Interesting  experiments  with  cartoons 
and  sketches  etched  on  dry  mats  have 
been  made  in  recent  weeks  by  the 
Westerly  (R.I.)  Sun  and  the  IVaktfield 
(Mass.)  Daily  Item,  and  are  being 
taken  up  by  other  moderate-sized  New 
England  dailies  which  do  not  operate 
their  own  engraving  plants  or  do  not 
care  for  the  expense  of  engraving. 

Publisher  George  B.  Utter  of  West¬ 
erly,  R.L,  made,  it  is  believed,  the  first 
experiment  when  in  need  of  a  rush  job 
to  show  a  diagram  of  a  serious  forest 
fire  area.  His  first  attempt,  made  by 
sketching  the  diagram  on  a  dry  mat  and 
"etching”  it  in  with  a  nail  was  much  im- 
|)roved  by  rolling  a  screen  into  the  mat 
from  an  old  plate  which  had  plenty  of 
background. 

The  Wakefield  Item  has  had  a  10- 
inch,  four-column  plate  made,  65  screen, 
25  per  cent  color  (or  75  per  cent  lightl 
from  which  a  supply  of  mats  was  rolled 
Sketches  are  transferred  with  t^ncil  car 
bon  and  etched  in  with  a  nut  pick,  sawed 
off  and  inserted  in  a  wooden  handle  to 
give  a  short  shank.  Another  nut  pick, 
filed  down  and  smoothed,  gives  broader 
lines  where  desired,  by  depressing  more 
of  the  mat.  The  Item  is  having  a  good 
deal  of  fun  with  a  weekly  “review"  o; 
humorous  events  in  the  news  as  a  Satur 
day  feature  and  uses  the  idea  at  other 
times  during  the  week.  An  average  car 
t(K)n  or  sketch  can  be  transferred  to  the 
screen  on  the  mat  and  etched  in  20  or  3d 
minutes  and  the  mat  is  then  cast  in  the 
usual  way  in  a  few  minutes  more.  Tit^ 
and  “wise  cracks”  for  the  cartoons  are 
set  in  8  point  on  the  machines  and 
tapped  into  the  mat  w’ith  a  mallet.  Thh 
saves  laborious  hand  lettering  with  the 
"•’t  pick  and  more  words  can  be  crowded 
into  small  space  when  desired. 

WOULD  REGULATE  ADVERTISING 

New  Jersey  Dentists  Tell  of  Com¬ 
plaints  Resulting  from  Copy 

Enactment  of  “a  more  drastic  law  to 
deal  with  false  and  misleading  profc'- 
siemal  advertising”  w'as  asked  this  weci: 
in  the  42nd  annual  report  of  the  New 
Jersey  Board  of  Dentistry. 

The  board  said  it  has  received  numer¬ 
ous  complaints  from  persons  who  claimc 
to  have  been  lured  by  advertisement¬ 
setting  forth  extrav'agant  statements,  am¬ 
biguously  worded  and  promising  lo" 
prices,  only  to  be  victimizeel.  The  exi't 
ing  statutes,  it  was  pointed  out,  are  inade 
quate  to  cope  with  the  evil. 

“OLD  DAYS”  NOT  SO  GOOD 

Commenting  upon  his  .50th  anniversan 
of  his  starting  newspaper  work.  , 
King,  co-pnblisher  of  the  .Memel  (Ca' 
A’cTf.v.  a  weekly,  said  recently,  after  re¬ 
viewing  the  changes  that  had  taker 
place  in  the  interim:  “It  is  easier  anc 
much  more  satisfactory  to  work  m  > 
printing  office  t.iday  than  it  was  • 
and  viewing  the  future  in  the  lipht  ot 
the  past,  one  might  visualize  a 
and  more  important  change  for  the  bo' 
who  enters  upon  the  work  today  an- 
carries  the  love  of  his  labor  through  tne 
next  half  century.” 


Editor  &  Publisher  The  Fourth  Estate  for  July  18,  1931 


73 


HUNCHES 

One  Dollar  will  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


The  Pueblo  (Colo.)  Star-Journal 
conducts  an  “Odd  column”  in  which 
is  assembled  short  paragraphs  of  un¬ 
usual  bits  of  news.  Teleg  aph  oddities 
are  sprinkled  through  the  item.s  sub¬ 
mitted  by  r  eaders  and  prepared  by 
members  of  the  staff.  Initials  of  re¬ 
porters  or  contributors  are  used  at  the 
end  of  items. — R.  C.  T. 


Sponsoring  an  annual  sport  e\ent  of 
some  sort  is  an  advisable  stunt  for  any 
newspaper.  If  your  city  is  on  a  body 
of  water,  you  could  hold  a  swimming 
marathon  or  a  boat  or  canoe  race. 
Papers  in  inland  cities  could  sponsoi 
tennis  tournaments,  a  marathon  run 
from  one  city  to  another,  a  bicycle  or 
"kiddie  kar”  race,  etc.  If  the  event  is 
held  annually  it  will  become  an  institu¬ 
tion  and  add  to  prestige. — A.B. 


A  clever  variation  of  the  endorsement 
stunt,  now  an  established  feature  with 
advertisers,  has  been  adopted  by  the 
Boston  Post  and  is  creating  consider¬ 
able  interest.  Prominent  men  an  I 
women  in  the  political,  social,  educa¬ 
tional  and  business  worlds  arc  inter¬ 
viewed  by  a  reporter  specifically  assigned 
to  the  task  as  to  their  attitude  toward 
the  paper.  Daily  one  of  these  endorse¬ 
ments  is  printed  at  the  top  of  the  first 
page. — D.F.MacP. 


Run  a  series  on  the  pastimes  of  your 
local  prominent  citizens — fishing,  garden¬ 
ing,  hiking,  etc.  Most  of  them  prob¬ 
ably  already  have  photos  that  can  be 
used. — U.S.V.,  Akron. 


.\  reporter  for  the  Xezo  Orleans  (I-a.) 
Item  obtained  an  interesting  little  fea¬ 
ture  story  by  weighing  himself  20  times 
on  the  different  kinds  of  scales  found  in 
front  of  and  inside  of  stores  in  the  busi¬ 
ness  district.  On  one  of  the  scales  he 
weighed  as  much  as  132  prjunds  and  on 
two  others  he  weighed  exactly  138 
pounds.  His  wcicht  varied  on  nearly 
every  scale. — R.G.II. 

The  Birmingham  (Ala.)  Post  obtained 
an  interview  with  a  taxi  driver  giving 
his  observations  on  passengers.  The 
driver  revealed  that  he  always  had  a 
supply  of  umbrellas  on  hand  and  that  he 
was  often  called  on  to  make  five  miles 
in  five  minutes  to  catch  a  train. — 


From  many  sources  we  hear  rumors 
of  revolutionary  changes  in  transporta¬ 
tion.  In  Akron  a  group  of  business  men 
is  expected  soon  to  announce  a  line  of 
buses  and  trucks  powered  by  steam. 
What  do  your  local  transportation 
leaders  think  about  the  future? — U.S.V., 
.\kron. 


.\  search  for  the  street  with  “the  most 
kids”  is  providing  occasional  features 
for  the  Xezv  Orleans  (La.)  Item-Trib¬ 
une.  Since  several  weeks  ago,  when  one 
street  boasted  50-odd  children  living  in  a 
single  block,  other  streets  have  chal¬ 
lenged  the  claim  to  “the  most  kids.”  Pic¬ 
tures  of  the  children  and  interviews  with 
the  leaders  are  published. — R.G.H. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
\  si)ecialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economics  and  effi- 
\  rtenev  in  operation. 

S.  P.  WESTON,  INC. 

Newspaper  Buildinps, 
Production,  Operation, 
surveys.  fTaiuottons. 

420  Lexington  Avenue,  New  York 


WHAT  OUR  READERS  SAY 


ARRESTS  ARE  NEWS 

To  Editor  &  Publisher:  You  ask 
why  Samuel  J.  Harris,  judge  of  the 
Supreme  Court  of  the  state  of  New  York 
in  and  for  the  county  of  Erie,  should 
want  to  prevent  news  photographers  from 
taking  pictures  of  a  gang  of  alleged 
liquor  racketeers  in  the  corridors  of  the 
county  hall,  and  why  he  or  any  other 
judge  should  want  to  prevent  the  publi¬ 
cation  of  a  picture  of  criminals. 

I  agree  that  his  crack  about  “making 
a  show”  was  incompetent,  but  perhaps  in 
his  subconscious  mind  there  was  a  re¬ 
membrance  of  an  oldfashioned  and  out¬ 
dated  maxim,  that  a  defendant  is  pre¬ 
sumed  innocent  until  voted  guilty  by  a 

The  effete  English  still  cling  to  this 
absurdity,  and  you  doubtless  saw  where 
the  London  Daily  Mail  was  this  spring 
fined  1000  pounds  sterling  for  referring 
to  a  prior  conviction  of  a  defendant 
Near  the  same  time  a  county  weekly  was 
fined  a  smaller  but  proportionately  heavy 
amount  for  a  similar  prejudice  of  a 
pending  case. 

Shall  the  judges  change  the  maxim  to 
fit  our  changed  conditions?  Aren’t  we 
all  afraid  of  judge-made  law?  What’s 
the  answer? 


Dollar  Pullers 

$One  Dollar  zvill  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


“IV/rOTHER,  Come  out  of  the  Kitchen” 
■IvA  was  the  title  of  a  full-page  recently 
obtained  by  tiie  Tacoma  (Wash.)  Nezvs- 
Tribunc,  featuring  electricity  and  its 
many  modern  uses.  \’arious  electric  ap¬ 
pliances  and  specialties  were  advertised 
by  utilities,  dealers,  and  stores. — C.M.L. 


The  Hartford  (Conn.)  Courant  is 
capitalizing  on  the  “Shopping  News” 
idea  by  grouping  advertisers  from  one 
district  in  one  section  on  the  classified 
pages.  For  instance,  nearly  three 
columns  of  advertising  were  obtained 
recently  from  the  Park  street  area  and 
grouped  under  the  heading  “Park  Street 
Shopping  News.” — C.B.B. 


A  concern  operating  tea  rooms  adver¬ 
tised  in  the  Fitchburg  (Mass.)  Sentinel 
to  give  a  box  of  po]Korn  free  to  all  din¬ 
ing  room  guests  whose  check  was  50 
cents  or  more  on  certain  days  of  the 
week  during  the  summer. — L.D.C. 


J.  Chipping, 
Oakland,  Cal. 


Editor’s  Note:  It  is  news  that  the  police 
have  arrested  a  person.  News  is  told  by  words 
and  pictures.  Publication  of  the  picture  of  an 
arrested  person  does  not  signify  conviction  and 
if  only  convicted  persons  were  pictured  in  the 
news  the  condition  would  be  ridiculous.  This 
corresiiondent  assumes  that  the  publication  of 
the  picture  of  an  arrested  person,  prior  to  con¬ 
viction.  is  a  part  of  his  penalty.  He  might 
better  asstime  that  it  is  for  the  protection  of 
society,  including  the  individual  pictured.  We 
have  our  public  business  all  out  in  the  open  in 
this  country,  in  theory  and  often  in  fact. 


CLASSIFIED  RECORD 

To  Editor  &  Publisher — The  passing 
of  the  morning  and  Sunday  issues  recalls 
that  The  World  achieved  classified  ad¬ 
vertising  records  that  will  stand  as  a 
high  water  mark  in  American  journal¬ 
ism  for  many  years  to  come,  judging, 
from  the  present  condition  of  classified 
advertising.  Here  they  are. 

Individual  Classified  Advertisements 
Yearly  record  2,047,896  year  1919 
Monthly  record  186,571  June  1919 

Weekly  record  52,376  June  1919 

Sunday  record  12,114  Sept.  26,  1926 

Daily  record  9,011  June  10,  1919 

Daily  linage  record  142J4  cols  June  10,  1919 

Nothing  was  dearer  to  Mr.  Joseph 
Pulitzer’s  heart  than  the  editorial  page 
and  the  number  of  individual  classified 
advertisements  that  the  World  printed 
from  day  to  day.  He  wanted  numbers 
and  frequently  said  he  would  rather  have 
l.fXK)  two-line  advertisements  than  a  full 
page. 

F'rank  McCabe. 


The  Worcester  (Mass.)  Ez’cning  Post 
is  working  up  a  new  form  of  business 
service  guide  in  a  “Handy  Telephone  Di¬ 
rectory  “The  firms  listed  Below  Are  As 
Near  to  You  As  Your  Phone.”  Firms 
are  then  alphabetically  listed  according  to 
service  offered.  This  guide  is  being  used 
in  the  center  of  the  classified  page,  out¬ 
lined  in  black. — P. 


For  promotion  as  well  as  advertising 
linage,  the  Decatur  (Ill.)  Daily  Reznew 
is  conducting  a  “Safety  Lane.”  Citizens 
of  the  city  are  privileged  to  drive  through 
the  lane  and  have  their  cars  tested  for 
brakes,  electrical  work,  etc.,  and  if  found 
satisfactory  to  receive  an  O.  K.  sticker. 


Better  Plants 


at  lower  cost 

by  consulting 
the  Archineer 

The  design  of  tnccessfnl 
newspaper  plants  is  oor 
specialty.  Bear  ns  in  mind 
when  yon  are  considering 
practical  cost  reductions. 

Frank  D.  Chase.  Inc. 


ADDS  PICTURE  PAGE 

The  Grand  Forks  (N.D.)  Herald  re¬ 
cently  starteil  a  Sunday  picture  page. 


L  Engineers  end  Architects  I 

720  N.  Michigan  Ave.,  Chicago  I 


LUDLOW 

Garamond 

Bold 

Specimen  sheets  showing 
all  sizes  of  this  authentic 
Ludlow  typeface  will  be 
sent  upon  request. 

LudlowTypograph  Company 
2032  Clybourn  Ave.,  Chicago 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  paper  is  working  through  the  local 
automobile  club.  Besides  much  good¬ 
will,  battery  and  electrical  companies,  re¬ 
pair  companies,  etc.,  have  found  it  profit¬ 
able  to  advertise  their  services  in  connec¬ 
tion  with  the  event. — H.W.P. 


The  San  Francisco  Call-Bulletin  runs 
once  a  week  two  full  columns  of  beauty 
parlor  classified  advertising  consisting  of 
advertisements  illustrated  with  cuts  of 
women’s  heads.  Few  are  less  than  one 
column  two  inches,  whereas  unillustrated 
copy  probably  would  occupy  scarcely  half 
an  inch. — G.C.McN. 


LUTHER  RESIGNS 

Clyde  Luther,  recently  named  state 
and  telegraph  editor  of  the  Council 
Bluffs  (la.)  Xonparcil  succeeding  the 
late  M.  A.  Metzger,  has  resigned  to  re¬ 
sume  his  former  employment  with  the 
.American  Telegraph  and  Telephone 
Company  of  Omaha. 


Prompt- 

Efficient-- 

Free- 

If  you  need  trained 
men  —  energetic  men  —  ambi¬ 
tious  men — to  man  your  edito¬ 
rial  or  advertising  staffs  call  on 
the  Personnel  Bureau  of  Sigma 
Delta  Chi,  professional  journal¬ 
istic  fraternity. 

Only  men  meeting  your  require¬ 
ments  will  be  put  in  touch  with 
you.  Write  or  wire  your  needs 
to  John  C.  Earhart,  Director, 
836  Exchange  Ave.,  Chicago,  III. 

NO  CHARGE  TO 
EMPLOYERS 


Columbian 

Newspaper 

Inks 

TTie  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managmr 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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\  SLIGHT  DROP  IN  NEWS¬ 
PAPER  CIRCULATION 

( Continnfd  from  page  13)  « 

» _ _J 

to  exceed  most  records.  In  the  present 
year,  for  instance,  many  newspai)ers  have 
published  the  complete  cabled  text  of 
three  Papal  messages  the  morning 
following  their  delivery.  As  a  whole, 
the  volume  of  cable  and  wireless  news 
now  being  carried  from  Europe,  Asia,  and 
South  America  exceeds  by  far  that  car¬ 
ried  during  the  period  of  American  war 
participation. 

Financial  news  is  appreciably  less  than 
during  the  Itooni,  hut  it  is  still  a  very 
large  proiKtrtion  of  nietroix)litan  news- 
jKtper  editorial  expense.  SiKjrts  news  has 
l)een  curtailed  not  at  all,  though  the  pro¬ 
portion  given  to  professional  sports,  most 
economically  covered,  is  steadily  decreas¬ 
ing,  while  the  scattered  and  varied  ama¬ 
teur  simrt  events  are  receiving  more 
intensive— and  expensive — coverage. 

Ltcal  news  presents  an  irrediicilde  ele¬ 
ment  if  a  newsi)aper  is  to  operate  success¬ 
fully.  l-'ew  newspaix-rs  have  ever  been 
so  far  al>o\e  this  minimum  line  as  to 
permit  much  retrenchment,  either  in  piT- 
sonnel  or  pay.  The  community  life  can¬ 
not  be  neglected  without  imnK*diate  injury 

to  circulation.  It  requires  the  eyes,  ears, 
hands  and  brains  of  so  many  men  each 

day.  and  the  amount  of  work  assigned  to 
each  man  can  rarely  he  augmented  with¬ 
out  injury  to  (juality.  The  pay  of  local 
staffs  is  usually  the  starting  point  of  the 
salary  list  and  more  than  occasionally  is 
low  in  relation  to  character  and  volume 
of  work  cx])ccted  and  delivered.  Much 
of  the  local  staff’s  compensation  is  in 

nebulous  glory  and  the  exiK'ctation  of 
better  things  to  come — and  these  no  busi¬ 
ness  depression  can  reduce  or  take  away. 

Reduction  in  advertising  department 
expense  has  also  Ijeen  difficult.  Promo¬ 
tion  activities  have  lieen  curtailed  by 

some  newspapers,  and  regulated  by 
others  uiKiii  a  strict  analysis  of  the  pub¬ 
lication's  requirements.  Compensation 
of  solicitors  and  executives  has  been  re- 
'duced  in  very  few  cases,  although  com¬ 
missions  rather  than  .salaries  have  been 
offered  to  new  men  in  many  instances. 
Discipline  has  Ix'en  tightened  and  men 

who  rode  the  boom  tide  only  to  strand 
at  lower  levels  have  been  removed  from 

payrolls.  But  with  all  this  contriving, 
comparatively  fevv’  advertising  and  busi¬ 
ness  managers  have  Ijeen  able  to  improve 
their  ratio  of  expense  to  revenue  during 
the  year  to  date.  The  volume  of 
“volunteer”  business,  which  was  con¬ 
siderable  during  1928  and  1929,  is  today 
negligible,  and  stern  effort  is  behind  al¬ 
most  every  line  that  is  published. 

Prospects  of  a  demand  by  national  ad¬ 
vertisers  for  color  printing,  already  well 
evident,  will  tend  toward  a  heavy  in¬ 
crease  in  new.spaper  expense  without  an 
immediate  recovery  of  the  investment. 
New  enuipnient  will  be  re<iuired  and 
machinery  designed  especially  and  exclu¬ 
sively  for  color  work  will,  it  is  expected, 
be  installed  in  most  metropolitan  shops 
by  the  end  of  1932.  Some  two  score 
newspapers  are  now  offering  color  print¬ 
ing,  some  with  equipment  liought  during 
1927-1929  and  not  now  needed,  others 
on  extra  press  decks  not  retpiired  for 
ordinary-sized  editions.  Various  rate 
schedules  are  being  devised  to  cover 
cost  plus  profit  on  color  work,  but  most 
to  date  are  experimental  and  will  prob¬ 
ably  need  to  be  increased  unless  the  de¬ 
mand  for  color  grows  appreciably  and 
steadily.  Up  to  the  present,  it  has  l>een 
an  enterprise  for  most  papers  which  have 
made  it  available,  with  the  possibility 
that  eflicient  processes  can  be  found  and 
perfected  liefore  the  demand  becomes 
general. 

The  expense  picture  tints  appears  to 
be  subject  to  little  change  without  <langer 
of  disliKating  the  entire  structure  of  an 
organization  which  cannot  tolerate  much 
disturbance.  The  basic  fact  remains  that 
newspapers  in  the  mass  are  keyed  to 
volume  production,  with  little  or  no 
profit  on  a  large  part  of  the  volume,  and 
the  cream  largelv  contained  in  the  high- 
rate  linage  which  is  the  first  to  he  lost 
in  depressed  business  conditions.  The 
apparent  rate  increases  shown  in  the  ac¬ 
companying  tabular  summaries  do  not 


reflect  any  marked  readjustment  of  rate 
cards  to  overcome  this  condition,  for  the 
number  of  rate  changes  in  the  past  six 
months  has  been  relatively  few.  The 
campaign  of  certain  national  advertisers 
for  the  past  two  years,  more  recently 
followed  by  similar  outbursts  from  retail 
advertisers,  for  reduction  in  rates,  has 
had  the  effect  of  keeping  rate  cards 
static.  That  may  be  the  immediate  ob¬ 
jective  of  the  campaigners,  but  it  is  not 
compatible  with  the  ever-increasing  de¬ 
mand  of  the  reading  public  for  immediate 
news  from  every  corner  of  the  globe. 
News  service  costs  money,  telegraph  and 
cable  tolls  cannot  be  deferred,  rent  and 
plant  investment  cannot  be  reduced, 
staffs  cannot  be  staggered  or  laid  off, 
and  compensation  of  employes  is  largely 
fixed  by  contract.  .\nd  it  cannot  be  for¬ 
gotten  that  newspaper  rates  in  an  era  of 
rising  commodity  prices  increased  far 
more  slowly  and  ciimpletely  than  the 
retail  cost  of  most  advertised  goods. 
Under  the  most  arbitrary  analysis  of  the 
table  suniinarizing  rate  trends,  the  in¬ 
crease  in  newspaper  rates  per  line  per 
million  circulation  in  the  past  10  years 
has  t)een  far  under  10  per  cent,  and  com¬ 
plete  data  today  would  place  the  total 
increase  at  no  more  than  5  per  cent  over 
the  unit  price  of  1921.  The  record  of 
constantly  improved  <|uality  and  quan¬ 
tity,  and  relative  stability  in  unit  price, 
of  the  daily  newspaper  can  be  matched 

by  few  other  manufactured  commodities, 
advertised  or  otherwise. 

NEW  CHICAGO  GROUP 

Community  Newspaper*  Organiie  With 
William  McDonnell  President 

Organization  of  17  community  news¬ 
papers  in  the  Chicago  territory  took 
place  recently  with  formation  of  the 
■Accredited  Community  Newspapers  of 
t'hicago.  Six  newspapers  in  the  group 
are  referred  to  as  "key”  papers,  since 

in  addition  to  issuing  their  own  papers 

they  publish  papers  that  go  into  other 

neighborhoods  in  the  metropolitan  dis¬ 
trict.  The  “key”  papers  are:  South- 
T oum  F.connmist,  hincoln-Iielmont  Boos¬ 
ter,  Xorthzt'cst  Nezes,  Garficldian,  Al- 
l>any  Park  Times  and  Hozvard  NezfS. 

Affiliated  newspapers  published  by  the 
"key”  papers  are:  Austin  Journal,  Port- 
age-Jefferson  Weekly ,  Mont-CIare  Neivs, 
ll’cst  Suburban  Times,  Jefferson  Park 
Times,  Portage  Park  Times,  Rdgczvater 
Xezvs,  North  Tozvn  Nezi’s,  Lincolnite, 
Raz’ensu'ood  Nezvs  and  Uptozvn  Nezt’s. 

Officers  of  the  group  are :  William 
McDonnell,  South-Town  Economist, 
president ;  G.  C.  Olberg,  Garfieldian, 
vice-president;  and  Leo  A.  Lerner,  Lin- 
coln-Helmont  Booster,  secretary  and 
treasurer. 

TEXAS  PLANS  TAX  STAMPS 

Cigarettes  to  Pay  at  Rate  of  Three 
Cents  for  Package  of  Twenty 

While  some  Texas  hanks  have  refused 
to  handle  cigarette  tax  stamps  for  deal¬ 
ers'  use  on  stocks  on  hand  when  the  new 
law  becomes  effective  August  22,  State 
Treasurer  Charles  Lockhart  has  an¬ 
nounced  that  fully  85  per  cent  of  the 
state  and  national  institutions  have  indi¬ 
cated  willingness  to  sell  stamps  for  this 
jH'riod. 

The  stamps  will  be  in  nine  denomi¬ 
nations.  Ordinary  cigarettes  will  lie 
taxed  3  cents  for  packages  of  twenty, 
three-fourths  cent  for  packages  of  five, 
and  7y^  cents  fi'r  fifty. 

WATER  WEDDING  SOLD  SPACE 

More  th.an  .lO.fXK)  persons  witnessed 
New  Orleans’s  first  water  wedding, 
sponsored  by  the  Nezo  Orleans  (La.) 
Times-Pieoyiine.  at  Pontchartrain  Beach 
the  night  of  July  8.  Miss  .Mice  Kns- 
niinger  and  Morris  I  lelatte  were  married 
as  they  stood  waist  deep  in  the  waters 
of  Lake  Pontchartrain.  Judge  W.  Alex¬ 
ander  Bahns  of  the  first  city  court  read 
the  service.  Thirty-four  business  houses 
took  five  pages  of  advertising  in  the 
Times-Picayime  to  announce  their  gifts 
to  the  bride  and  bridegnxim.  The  gifts 
ranged  from  a  bedroom  suite  to  five  bot¬ 
tles  of  a  patented  hair  tonic. 


ENTIRE  PAPER  UNIONIZED 

Editorial  Men  on  Milwaukee  Leader 
Are  Organixed 

Livery  department  of  the  Milwaukee 
1-eader,  Socialist  labor  newspaper,  is 
organized  on  the  union  plan,  including 
tJie  editorial  department  and  the  business 
office.  The  reporters  and  desk  men  of 
the  Leader  staff  belong  to  the  Newspaper 
Writers’  Union  No.  9,  a  subsidiary  of  the 
International  Typographical  Union.  The 
members  of  the  advertising,  circulation 
and  accounting  departments  belong  to  an 
office  workers’  union. 


Leo  Wolfsohn,  managing  editor,  ex¬ 
plained  that  in  the  editorial  department 
a  man  is  given  a  90-day  trial  period  and 
if  he  makes  good  he  is  eligible  for  mem- 
liership  in  the  Newspaper  Writers’  Union 
There  are  four  general  causes  for  dis¬ 
missal  of  union  members,  namely: 

1.  Incompetence. 

2.  Disoliedience  of  office  rules  and  laws 
of  the  union. 

3.  Neglect  of  duty. 

4.  General  lay-off,  in  which  the  seni¬ 
ority  rule  operates. 

There  are  approximately  100  persons 
employed  in  getting  out  the  leader,  an 
afternoon  newspaper. 


Supplies- Equipment 


UUkJiJ  Flats  haver 


BLANKETS 


KINDS 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 

quickly,  to  .00 1  in.  5  H.  P.  chain 

drive.  Shaves  plates  up  to  i  q'x  26*' 

SenJ for 

Foleier  p2D  which  tells  ALL  about  it. 

GOSS  PRINTING  PRESS  COMPANY 
1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SANmNCISCO 


Stereotype  Room 

Efficiency 

Meant  quick  production  of  good 
plate*  and  the  elimination  of 
rattt  at  far  at  pottiblo. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Hea?y  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaet) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  teea-,  quick  to  plaeo 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addret*  NENSCO 
Worcetter,  Mata. 


PiilillHherK;  When  you  want  a  Live 
Wire  for  any  department  aet  in 
touch  with  ClasHifled  Service,  Editor 
a  I*uhllHher. 


FOR  PRESS  AND 

STEREOTYPE  ROOM 

PRESS  ROOM  PASTE 

MAILING  ROOM  PASTE 

STEREO.  MATRIX  PASTE 

CORK  MOLDING  BLANKETS 

American  Publishers  Supply 
P.O.  Box  131 
I  West  Lynn,  Mass. 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  OaM  a  Factory . Plaintald,  N.  J. 

New  York  Otlea . Brakaw  Bldg..  1457  Brtadwn 

Chleagt  OSea . Monadneok  Blaai 


Berry-MingleCo.,inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

Detignert  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Specialitt*  in  selection  and  sale 

2  ofmachineryforincrcasedpro- 

duction. 

S-  Coniultantt  in  construction,  de- 

0  sign, and  plan  ofarrangements 

<  of  buildings  to  meet  the  news- 

a  paper  and  publishing  needs. 

■4  A  Strictly  Quality  Product 

J 

A  Quality  Purchate  is,  after  all, 

■k  the  Exercise  of  the  Truest  Economy 
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75 


DETROIT  CAMERAMAN , 
“MAPS”  75  MILES  ! 


Kuenzel  of  News  Staff  Climbs 

19,000  Feet  in  Airplane,  SITUATIONS  (Cash  with  Order)  or  wire,  without  obllKstion,  for  fleld  survey. 

Takes  Picture  of  Wide  ,  an  ..r  ii,..  - 

_  .  ’  Time  ,80  per  line  cireulstion  oampslcnt  on  dally 

1  erritory  3  Times  —  .40  per  line  newapapera  In  the  United  States  snd  Canada 

_ _  a«  «  A  QQtPi/* STp  coDfliictPd  by  Th#  Obspl^B  P®rtlowB  Coni” 

,  ■  e  ,  .  OTHER  CLASSIFICATIONS  dep<*ndable.  self  flnanclnif  PART- 

Five  months  Rf?0  some  kryptocyanine  (Caab  with  Order)  LOWR  PT^AN  campaign  U  absolute  Insurance 

hvoersensitized  panchromatic  aero  film  1  Time  —  .78  per  line  nt  rleanllnesa,  genuine  satisfaction  and  re- 

■ in  ire  in  tlie  HarU-  rnom  a  -ri-...  an  ii_.  suits  that  have  never  been  equalled  In  clrcula- 

was  packed  away  m  ice  m  tne  dark  room  4  Times  —  .60  per  line  building.  Partlowe  added  circulation  Is 

of  the  Detroit  .VCfCJ.  A  day  clear  enough  Count  six  words  to  the  line  clean  clrcnlntlon.  EJvery  subacrlptlon  verified 

(or  lonR  distance  aerial  photography  was  white  space  charge  at  same  rate  pdr  line  hy  the  publisher  of  your  Circulation  Uepart- 
awaited  *’'*’  lb**rtlon  as  earned  by  frequency  of  ment.  No  subacrlptlon  accepted  nnleaa  paid 

“*  T'l.  j...  r.,mo  Inlv  U  on/I  VV'illloin  \  insertion.  Minimum  space,  three  lines,  fnr  In  full  by  the  siibacrlber.  A  collect  wire, 
The  oa\  came,  .IUI\  ts,  ana  W  llliam  Editor  A  Publisher  reserves  the  right  or  letter  will  give  yon  a  free  Partlowe  acientlflc 

Kuenzel,  chief  photographer,  hopped  into  to  claaslfy,  edit  or  reject  any  copy.  siiirey  of  your  field  and  an  Intelligent  eatimate 

..ifnlono  V/.  1  rr.ce  tr,  an  _ _ _ of  Its  possthtlltlea— wltbont  obligation.  The 

the  rvews  air^lie  .\o.  l.  rose  l”  «*"  - - ..  -  rharles  Partlowe  Company,  Occidental  Bldg.. 

altitude  of  19.000  feet,  wiggletl  his  frost-  Brokera  Indinnapollt. 

bitten  fingers,  then  descendetl. _ _  _ 

rin  Tnlv  10  the  Detroit  \ews  presented  Newtpapor  Brokerage— Onlv  blgh-grede  nroper-  - - - —  - 

On  .Inly  lo  me  lyeiroii  .News  presciiiCTi,  Personnl  service,  ri.vde  ll  Knox.  Bryant  Help  Wanted 

in  SIX  columns  on  page  one.  map-hke  Kansas  city.  Mo.  - - - 

panorama  of  the  Detroit  River  and  the - -  -  _  -  Display  adyertiiing  talesman,  one  who  enn  pre¬ 
western  basin  of  I  ake  Erie  \  strip  of  Papers  nvBllnhle  in  Now  Fnginnd,  Now  pare  his  nwii  copy  nnd  who  hns  plenty  of  cuts 

'  7C  'n'/ I’l’nnsvlvniilii.  Ohio.  Illinois.  Kontiicky.  to  put  up  n  Audit  In  n  tough  situation,  whore 
territory  more  ttlRn  niilcS  lonp  whs  \ortli  Cnmllnn.  ttouth  Cjirfillnn,  Tpxns.  Also  ronipotition  stops  at  nothlne.  Wondopfnl  op- 
visible  The  camera’s  eve  pierced  deep  "OfMl  wookllo**  nnd  Hi»ni1-Wf»(‘klle«.  J.  R.  Shnle.  portnnity  for  tho  Hcht  mnn  who  nhoiild  ho  ovf»r 

into  Ohio,  and  Toledo  was  brought  into  TlmoH  mui.llng.  VfW  York^ _ _  Ac"‘'*’™n?rlofr*or  «!nelR'’'"naml" 

the  picture.  throo  plnreM  nnd  loncth  of  tlmo  In  onrh  onp. 

This  is  “one  of  the  most  remarkable  _ x^apnai  wanieci _  lowonf  nnlnr.r  nm^ptnble  nt  ntnrt,  nnd  If  po«. 

taken  with  the  regular  Fairchild  aerial  rpqnlilte.  Box  B-880,  Editor  &  I'nb-  Mnipr/Oononil  ManliRerThe  StaterNow”or- 

camera,  equipped  with  a  red  filter,  which  _ ' _ _ lonns.  i.onisiRnn. 

operates  to  remove  the  hlue  rays,  thus  Bso.ooo  cash  capital  wanted  for  Ucaiocrntic  - - 

diminishing  the  fogging  power  of  mist  ndvr.orT ''cm.n’'»,.i.  '"n-nio"Vemo;  _ SltowHons  Wntcxi _ 

and  clouds.  a  Puhiuin'r.  AiixrAs.*i«i*»» 
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Classified  Advertising 
RATES 


Circulation  Promotion 


Situation*  Wanted 


A.  H.  Stewart  Company,  BI  Onrtea  Bldg.,  Santa 
Monica,  California.  An  efliclent  circulation 
building  organization  accepting  only  bonafide 
lubacrlptlona  (paid  In  full  by  lubscrlber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Five  mouths  ago  some  kryptocyanine 
h.vpcrsensitized  panchromatic  aero  film 
was  packed  away  in  ice  in  the  dark  room 
of  the  Detroit  Seti's.  A  day  clear  enough 


Over  90%  of  all  olroulation  oampalgna  on  dally 
newspapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charlet  Partlowe  Com¬ 
pany.  The  dependable,  self-financing  PART- 
I.OWR  PT.AN  campaign  Is  absolute  Insurance 
of  rleanllnesa,  genuine  satisfaction  and  re- 
aiilta  that  have  never  been  equalled  In  rlrrnla- 
tlnn  building.  Partlowe  added  rircniatlon  la 
clean  circulation.  EJvery  subacrlptlon  verified 


survey  of  ymir  field  ind  an  Intelligent  estimate 
of  Its  poasthtlltlea — wltbont  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
tndinnapnlla. 


Editor,  Manager,  Offers  long  ex|ierienre  and 
proven  ability  getting  full  newa  coverage  with 
skeleton  staff  at  loweat  cost.  College  grad¬ 
uate.  Vigorous.  In  ninth  year  managing  edi¬ 
tor  12-page  dally.  Opportunity  first  consider¬ 
ation.  B-S97,  Editor  A  Publisher. 


Editorial  man  with  10  years’  all-around  expe¬ 
rience,  Including  six  as  Washington  correspond¬ 
ent.  desires  executive  position  with  good  future 
nnd  chance  to  buy  stock.  B-881,  Editor  A  Piih- 
Usher. 


Editorial — Woman,  2;1,  teachers*  college  gra<l- 
unte,  four  years’  experience  news,  features, 
editing  woman's  and  literary  pages,  bmik  re¬ 
views.  B-lkXt,  Etiitor  &  Publisher. 


Hrip  Wanted 

Display  adyertising  talesman,  one  who  enn  pre- 


Executive  Accountant  and  Manager — Thoroughly 
capahle  .Anierienn.  .’17,  nnusiial  ability  and  ex¬ 
perience.  Eleven  .Years  with  Metropolitan  News. 
pai>«*r,  8<H*k«  resiHUislItle  pttRitloii  with  projfroB- 
Hive  |>(iblicati«ii  anywhere.  SuceeAaful  or^an- 
Ir.er  and  Htipervlaor  haviiif;  well  Kroundetl 
knowledtre  inanaveiiieiit,  a(-(*nuntiiiff,  Ann  nee. 
hiiduetM,  o|>onitlnK.  etc.  Op|M>rtiinlty  for  biiay 
Publisher  or  Manatter  to  aliift  biisineaa  l>urdenM 
with  aHsiirniire  that  Instructions  and  ideas  will 
he  carried  out  with  liitelllKence  Hint  care.  I’li- 
(luallAed  references.  Please  address  R-902, 
Editor  &  I’lilillsher. 


Manaaer — Owner  Wwkly  win*  wants  tt»  retire 
and  wilt)  wnntH  a  ^(mmI  man  to  run  IiIh  paper 
for  liiiii,  write.  Years  ef  experience  In  NewB- 
paiN'r  I'romotloii  ami  manaf^einent.  IteaHonable 
salary  and  part  of  addithmal  prottta,  with 
option  to  buy,  |H)NRible.  H-OlO,  Editor  &  I*ub- 

liHhor. 


lonna.  TsOnlRlRna. 


SfttMtiona  WuiteJ 


Kewt  Photographer,  aeven  years*  experience, 
with  equipment  and  car,  wanta  position.  Bx- 
cetlent  reference*.  Samples  of  work.  B-878, 
Kdltor  &  Publisher. 


It  took  40  minutes  for  Pilot  Frank 
Byerley  to  spiral  his  ship  upward  to  the 

plane’s  “ceilinR,”  19,000  feet,  where  the 


Newspaper*  for  Sale 


Advertlslnc^ 

To  a  Piibllaher  Interested  In  Advertising 
Linage; 


'• -  /  V  TL  1  ’  J  i  r>  1.  4  r.  1  B  /  n,  L.  /,  -  i'<‘P"t«tlnn  for  oreiitlne  new  - 

picture  was  taken.  1  he  plane  cruised  at  Colorado  County  Seat  Weekly-r(>ntpr  ercat  business  thmneh  merchnndlslnr  plans,  copy 

»ki'c  altitude  for  more  than  a  hour  fsrm  tcrrltury.  Owner  unable  to  give  personal  Ideas,  sales  ahllltv  to  see  them  through  per- 

tnis  altituiie  lOr  more  Ilian  «»  nour  attention.  I*.  O.  Box  lfiS.q,  Denver.  Colo.  aonnllv  nnd  executive  abnity  to  direct  and  In- 

AltVlOUpn  it  WHS  H  not  clay  on  tne  - - Rplre  Rn1«>R  *t«fr.  wnntu  job  n*  T/Ooal  Advor- 

ground  the  temperature  at  19,(XX)  feet  Tor  Sale — OnI.v  Pall.v  Newspeper  in  Indnstrlnl  tising  Mannger  Metropolitan  paper  or  Adver- 
wac  10  /leirrees  above  zero  Dverlev  and  Excellent  community,  prestige  tlslng  Plrector  amaller.  and  preferaMv  nrlvatelv 

was  lU  neRrees  anove  zero.  y  y  merchant  support,  romidcte  plant  with  Job  nwned.  property  where  hard  work  will  he  In- 

Kuenzel,  wbo  were  Clressen  tor  Rrouuu  raellltlea.  Splendid  opportunity  to  bntid  into  vestment  lo  a  fiitiire.  Ten  years’  experience. 


Newspaper  Woman  with  4  years’  experience 
eelling  and  writing  display  copy  on  Metropoli¬ 
tan  dalllee,  aeeka  connection.  Some  reporting, 
feature  writing,  book  reviewing.  B-k71,  Edi¬ 
tor  ft  ruhlisher. 


PiMition  re-vampi*g  paper  in  competitive  Held 
b.v  man  with  vnriet.v  of  experience;  still 
y<u»iijf.  H-H04,  Kditor  A  Publisher. 


Promotion  Manager  AdvertiHin;;.  ItiiHinesR,  (Mr- 
fulHti«»n- -.v«‘«rM  i»f  Hu<*fesHful  wIrIk-m 

to  iiiitkc  <‘hangc.  1(4112.  Kfftitor  A  IMitdiHhcr. 


future.  Ten  year***  exi»erlenc 


temperatures,  found  themselves  in  ex-  8200.n00  property.  Economical  to  operate.  Un-  good  record.  B-87«.  Editor  *  rnhlliher. 
treme  discomfort  from  the  cold.  Kuenzel's  ''"""•/’Ireumatancea  compel  sale.  R-87n,  Editor - ^ - - —  - - - 

fingers,  which  were  ungloved,  were  frost-  _ .  !/'' - 


WislipH  to  mnko  rhnniro.  Rocord  rionn.  Result 


bitten  and  stiffened.  He  had  to  handle  Real  buy— nvw  .lersey  weekly  nnd  job  Til-'nt.  getter.  Stiliiry  reriRoniible  iintU  Ability  dei 


Advertisina  Salesman.  Motrfipolltnn  nnd  Riuntb^r 
rit.v  oxporionco.  doalrea  cunnootlon  whore  oxceu- 
tioujil  nbllitv  If*  raaentlRl.  Thf*roueh  knc*w|pdge 
Inyoiit.  copy  and  promotion.  Il-t>0^.  Edftfir  A 


his  camera  and  plates  with  the  palms  of  Htmtod.  n-f>i4.  Kditor  a  Pubiuhrr  . 

his  hands.  The  finpers  just  simply  would  820.000.  Onl.v  alir>T>.  7.000  imitnlntion.  pxrollont  Advertising  Salesman.  Metrf»polltan  nnd  nmnlb^r 

not  click.  legnl  pntronngo.  Splonditl  oqiiipinont.  two  linos.  rit.v  oxporionco.  doalrea  oonnootlon  whore  oxoeo- 

Tb#»  wl’irktrkO’ranViQ  taken  at  tliiQ  heicrht  *’***•  Hot  wnter  heiited  npnrtiiiont  nitove  plant  tionnl  nbllitv  Is  rssentlRl.  Tlmroueh  knowledge 

ine  pnotORrapns  taKen  at  Tins  nei^  for  «wncr.  fimwing  community.  legal  paper  h.vont  copy  and  promotion.  IMKW.  Editor  .tr 

Kuenzel  said,  show  far  more  territory  9,.^  bomugha.  Owner  .an  fake  out  her  I’nhilaher. 

than  was  visible  to  the  naked  eye.  This  *1,000  in  salary  nnd  net  with  no  soiieiintion.  - - 

is  because  the  eve  did  not  have  the  ad-  Whistler  mn  mnke  more.  Iteal  opporfimll.v  for  Artilt— One  mnn  nrt  depnrtment.  Experleneed 

/.f  c«/l  CUoc  a.i/l  tV,/.  rc.’ctc  *’"’0  Puftners.  ncniilres  $10,(100  In  rctoiiehing.  layonta.  rnrtnnna.  roto  and  nd 

lantaRe  OI  me  reCl  niter,  HIKI  tne  misis  cash  down.  Profits  win  pn.v  out  hlllnncc.  ,\d-  drawings.  B-877,  E.litor  (fc  Publisher, 

obscured  some  of  the  view.  iircss  n-sno.  Editor  *  Pohiisher.  - 


Publisher  or  Managing  Editor— Hoes  your  paper 
n.8Kl  a  new  letiae  on  life  under  new  piihilaher 
nr  iiiHiiiKdii):  editor?  If  so  llie  mini  wlio  ciiii 
produce  results  la  iirnilalde.  Thoroughly  ex- 

pcricncpd  »k  dully  i)(>WHpap(‘r  «*xccutivi‘.  b«*st 
re(Mtuiiii(>n«lu  tiouM.  (;<mwI  |»erK«»iinlity.  ltof«‘r«‘Uf4*i4 
aiMl  iMTKonal  Int«Tvl»*w  will  couviiife  you  of 
iny  iiniiHisiI  (lualitlcatioiiH.  It4»ir».  Kditor  A 
I‘ul»IiHh«>r. 


Publisher's  Assistant  »Man  n«>w  ciiiployfMl  an 
.\dvcitisiiig  DIrtM’tur  iind  l*ruiiiuti<Hi  Mtiiingcr, 
dealrt'H  poNition  its  I’nIdiHher'N  iiasistiiiit.  It-IHl, 
Kditor  ft  I’lildislier, 


TIMES  DINES  N.  J.  EDITORS 


Newspapers  Wanted 


Business  Manager — Now  .\dvorti«<ng  T>*rof*tor 
at)d  l*r*»motlon  >tanaeor  N.  K.  Tt»wn  70.000. 
wisbofi  TH»Rlti(>n  PtiRinf*HH  >fanngor  atuall  dally 
or  progroHRlve  woekly.  I(-0i:i.  Kditor  A  l*ub- 
lisbor. 


Publicity  Director — Kxroptlonal  recf»rd  of  world- 

wiflo  RiicopMH  foiitid4>d  on  yfuirt*  of  tK^wapapor 
and  magazine  experieix^e.  lliglieHt  oredentlalH. 
It-802.  Editor  A  Piiltliahor. 


Mechanical  Equipment  For  Sale 


Fifty  Members  of  State  Association  Am  interested  In  purchase  of  one  or  more  news-  _  _  _ _ _ 

Gueit  at  Luncheon  of  N.  Y.  Daily  c!ln'’he'’merge.rint'o  *i7,n'n"chn In."'" 


......  ci.m.,  worker,  desires  (losltlon  on  dailv.  Age  21, 

Fifty  members  of  the  New  Jersey  ""•  ‘’''nMder  outright  purchase  or  confrolllng  oollege  grednate.  (’an  go  an V where.  Will  send 

-  -  interest  where  present  manager  would  remain  -  -  - 


Photoenfrsvinf  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Bmadway,  N.  Y.  C, 


Press  Association  were  the  piests  of  the 

Seiv  York  Times  at  a  luncheon  July  Kl  sihiiities  of  deveionment. 


samples  of  work.  Write  n-Whl,  Editor  A  riib- 
llslier. 


at  the  Times  Annex,  and  later  were  ....  ,  . . . . . .  . . . 

taken  nn  a  tnnr  nf  insnertion  of  the  '"v  ensn.  paper  eirenintlon  work.  Iwginnlng  ns  a  solleltor, 

taken  on  a  tour  Ol  inspection  OI  ine  Wonl.l  also  consider  pnn-hnse  of  nn  Interest  advancing  through  all  . rtments  to  iiiai,ag,.r. 

Times  plants.  in  smnll  rlialn  in  Middle  West.  Tboroiigtilv  experienee*!  in  »1l  phases  f»f  ein-n- 

Amonir  the  speakers  were  Rollo  Or-  ,  pjfnse  fflve  fnll  details  Wlileli  win  Intlon.  Ilnve  tiiken  n  fbkrinnnt  piiper.  printing 

finn  eHitnr  rkf  tLe  Time*;*  T  niii*8  Wilev  eonfldenee.  -,40  to  eupies  In  four  yeiirs 

dan,  eaitor  Ot  the  limes.  Lorn.  \  n-ftoi.  Editor  a  Puldislier.  in  n  city  of  loo.ontt.  II«ve  taken  n  setni- 

business  manager;  Or.  John  H.  rinle>,  '■  -■  weekly  nnd  eimngttd  to  »  dniiy  with  s.ttio 

associate  editor;  F.  T.  Birchall,  acting  xj  .1  <  »•••  copies,  in  three  years,  in  a  town  of  i2.ofs». 

managing  editor;  and  Allen  Sinclair  Adverti§lng — Due  Billfi  jinve  instaiie<i  complete  carrier  systems.  At 

J*  4  f  xi*  T)  A  TT  •  ‘ft  ^ _ _ _ _ _ _  lif»orty  to  eome  jit  f>nee.  Referenees  from 

v\lli,  director  ot  the  Kutgers  University  ji„»nKe^  for  trade  advertlMnir  In  dally  ♦‘mployers.  II  8!»8.  Eflitor  A  IMibllsher. 

school  of  journalism.  Franklin  Fishier,  newspaper*  on  Atlantic  city  hotel*.  Onr  aervlce  - 

of  the  Ridoewood  Nezes  president  of  the  charge  15%.  W.  n.  Campbell  Co.,  1219  Com-  Circulation  Ktnager  with  outstanding  record 

„  •  J  J  *  *  merce  Av.,  Atlantic  City.  ^n  three  Rjistern  newapoper*  over  n  perlf»d  of 

asswation,  respondea.  _  ten  yenr*.  Economicsl  administration  and  a 

Others  who  assisted  in  receiving  were  .  -  -  thorough  builder  of  home  delivery.  Has  never 

Arthur  Hays  Sulzberger  and  Colonel  Editorial — Presi  Service  «  position  except  of  own  scoord.  Exrei- 

T  ..  y-v  1  A  ji  •  *14.  f  *1 _ — _ _ lent  references  ar  to  character  and  ability. 

mlius  Ochs  Adler,  vice  presid^^  of  the  Boardwalk  at  Atlantic  city  married.  Willing  to  go  to  yonr  City 

New  York  Times  Company.  Officers  ot  Weekly,  monthly  feature  of  the  world  nt  piny.  Interview.  Correspondence  will  be  held 

the  association  present  included  Chauncev  Arrivals  —  local,  foreign  —  if  desired.  Conven-  "***^^J*‘^  Moderate  aal ary  require- 

F.  Stout.  Plainfield  Coiirier-Neivs.  vice-  I.'"""- PnWi-Hor. 


Properties  must  be  on  paying  basis  and  pricfnl  Circulation  manager — Eighteen  years  in  news- 


Hotel  Advertisinif — Due  Bills 


38  and  48-page  Web  Presses  *'t(»  he  given  awHy.” 
.^o  party  Hays  whf»  knows  nlHuit  the  situiitioii 
ill  the  Rank.  Wire  us.  IVfkham  .Machinery 
(’o,.  i:{2H  Kroadway,  N.  Y.  Pity. 


New8paper  File 


New  York  Tribune 

Wanted,  to  complete  n  file,  one  e*>py  of  the 
New  York  Tribune  of  each  of  the  following 
<lates  of  the  year  1865:  April  Id,  21,  22.  23. 
24,  28,  30,  May  1.  2.  3.  r>,  6,  7,  8.  0.  10.  14 
to  28  (Inoliislve),  30,  31,  June  1  to  9  (Inclu¬ 
sive).  .Must  be  in  good  condition,  untorn  and 
complete.  Editor  A  I'libllsher. 


Journalistic  Antiques 


ten  years.  Rconomieal  administration  and  a 
thorough  builder  of  home  delivery.  Has  never 
left  a  poaition  except  of  own  accord.  Excel¬ 
lent  referenees  as  to  character  and  ability. 
Age  39.  married.  Willing  to  go  to  your  City 


le  association  present  included  Chauncev  Arrivals  —  local,  foreign  —  if  desired.  Conven-  "***^^J*‘^  Moderate  salary  require- 

Stout  Plainfield  Courier-NeiOS  vice-  I.'"""’  =  AaalRnmpnta.  Photon.  O.  I.olmharh.  E.litor  A  Pnhllnhrr. 

.  Stout,  7  tain/IC/rf  toitncr.'vraj.  Vice  Prean  ServW.  310  Sohwohm  RWr.,  Atlantic  nty.  z; ,  - ; - 

resident;  John  \V.  Clift.  Summit  Her-  _ _ Circulation  Manager  with  over  fourteen  years' 


president;  John  \X.  Clift,  Summit  Her¬ 
ald,  secretary ;  and  W.  B.  R.  Mason, 
Pound  Brook  Chronicle,  treasurer. 


Writers’  Service 


PXiKTli’iHo  with  all  brnni’lioB  of  rirriilatlon  work. 
Eoonomloiil  nnri  atonil.v.  Siitlafartioii  RiiHranteo.l. 
U.!t<»7,  Hilltor  A  Piibllalior. 


Syndicate  zervice  for  wrltora.  Intollltront  aorv-  r; — rr~Z — - - 

OREGON  DAILY  TO  EXPAND  Write  Emll  Zubryn,  1476  Broadway,  City.  Clazzifiod  Manarer— ThoroiiKh  kn.iwleclire  of 

_ _ aalea.  |iroinotioii.  collertlona.  etc.  Kcferencea 

A  program  of  mechanical  expansion  a..  .  .  '  ~  ''Up"*  ability,  it-twio,  K<iit.>r  *  I’ubiiaher. 

(D  V  the  Merf/ord  ClrealBdon  PromoUoii  ciazziiied  Man.7;;^i;.i;;;:ir--i2~7;;;^’'  e^^ 

(ra.)  Man  Tribune,  The  job  printing  Our  “Better  Times'*  Campaigni  have  unequalled  references.  $40  start  to  prove 

nepartment  will  be  enlarged  and  placed  psychological  appeal.  Hold  5-year  American  ahllity.  H.904  FMitor  A  Publisher. 

in  a  hiiilditiff  near  tn  the  Mail  Tribune  record  for  cash  business  on  a  eingle  drive.  «  -  —  ^  - 

J  •  near  TO  ine  man  i  riuunc  Prieat.  246  Fifth  Ave..  New  York.  reader,  starting  with  telegraph  and 

plant,  and  in  its  place  additional  eCjUlp-  _ _ harniless  lueals.  Knows  iiNikeiip.  Kdl- 

ment.  including  a  Duplex  tubular  press,  Th«  W.  S.  Kendall  Company,  104  N.  Balley  ‘"r  *  Piibllahor. 

will  be  installed.  A  new  tvpe  face  will  Ave.  Loalzvllle,  Ky.-CIrcuUtlon  RulKl-ra-  Co-_  reader  'M..tnq«,lu;rrT.i^o^;;r~;;il7t7^ 

be  110,1  t>  \xt  u  V,1  a..,!  Creator*  and  tola  owner*  of  The  Kendall  Plan.  ‘^®*“*r,  .xu  tr»|HiUtiin  ain.pas.  iiiitorlal 

W  Used.  K.  \V.  Kuhl,  editor  and  pun-  writer;  newa  executive;  eiiergetle,  reliable. 

hsher,  retains  his  position,  and  S.  BUir  A  Austin,  circulation  builders.  222  West  Editor  A  Publisher. 

Sumpter  Smith,  formerly  part  owner  Orwnwlch  St.,  neadlng,  Penn.  OrUlnatora  of  Man-Past  ar,  „rato’7lm“writ.  H  an..i.r.7 

and  i,  *  ^  e.  Salesmaoshlp  Club  Campaigns.  Telephonea:  ****^^*’  s  snappy, 

business  manager,  becomes  sunerin-  office  2-1351-  residence  8I-9240.  attruetlve  heads.  win  accept  any  reasonable 

tendent  of  the  job  department.  E.  T,.  - : -  offer,  n-mai,  Editor  a  Pnbitaiier. 

Knapp,  secretary  and  treasurer  of  the  ^uUUon  Servic*  expanda  circulation  --  —  - - - -  - 


CirealMtion  Promotion 


sales,  proiiiotioii.  c'olleetlfmN.  etc.  Keferences 
attest  ability.  H-lK>0.  F>lltor  A  Publisher. 


Classified  Managei^*— Salesman~12  years*  exper- 


A  Collector  U  in  the  market  for  journalistic 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  in  (’anadii,  dating 
hack  even  to  ('olonial  tlnies;  tlrat  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  Journalists  0/  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  flelds  of  advertising  and  publish¬ 
ing.  L<M>k  through  your  old  letter  tiles,  scrap¬ 
books,  etc.  Then  let  me  know  wimt  you  have 
and  what  yonr  price  Is  (must  be  mislerate.  but 
for  cash  if  accepted).  K-746.  K<)ltor  A 
Publisher. 


Good  Men  Available 


Editor  A  Publisher. 


sufcess;  editorial 
energetic,  reliable. 


Desk  Man—  F'ast,  accurate,  alert,  writes  snappy, 
attractive  heads.  Will  ai’cept  any  reasonable 
offer.  Editor  A  Publisher. 


The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspaper  writer*,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 


r\  T>  1^*  r*  using  methods  meeting  present  conditions.  Write  Editorial— Man.  2o,  four  years  N.  Y.  r.  exper- 

mnern  Uregon  r^ublisning  uompany  1^,  wire  F.  C.  Rosenthal,  Business  Manager,  61  lenre,  features,  reporting.  e<ipy  reading.  Any- 


Eugene,  becomes  business  manager.  1  Dewey  Avenue,  Huntington,  N  .Y. 


Care  Editor  A  Publisher 


wliere,  anything.  B-900,  Editor  A  i'ubliabpr. 


should  be  added  as  the  first  amendments 
to  the  Constitution  of  the  United  States. 

The  first  provision  in  the  Rill  of 
Kiflhts  assured  the  protection  of  freedom 
of  reliRion,  freedom  of  speech  and  free¬ 
dom  of  the  Press. 


"TiURIXG  the  hysteria  that  darkened  could  mangle  the  greatest  nu 
the  days  of  the  Administration^  of  characters,  or  who  could  exce! 
John  Adams  the  Congress  of  the  United  magnitude  of  their  lies;  hence  tl 
States  fell  into  the  gross  error  of  the  of  families  has  been  stained,  tlu 
Alien  and  Sedition  Laws.  Editors  who  posts  rendered  cheap  and  vile  in 
criticised  the  administration  were  thrown  of  the  people,  and  the  greatest 

into  jail.  Jefferson’s  vision  was  clear  •  '  . 

and  his  determination  strong.  He  led 
the  fight  aided  by  James  Madison, 
lames  Monroe  and  other  lieutenants  and 
immediately,  upon  his  election.  Jefferson 
released  those  who  were  imprisoned  and 
obtained  the  repeal  of  the  legislation. 

*  *  * 

one  considers  the  character  of 
”  the  press  of  Jefferson’s  time  the 
wonder  of  his  championship  of  the  free 
press  right  is  intensified.  We  do  not 
know,  in  modern  journalism,  such  vicious 
T  X  his  early  youth  Thomas  Jefferson  lanRuage  as  the  wild  daddies  indulged 
adopted  as  his  life’s  motto :  “I  have  "'ith  utter  abandon.  Xo  one  ever  suf- 
sworn  upon  the  altar  of  God  eternal  f^^ed  more  from  malignant  newspaper 
hostility  against  everv  form  of  tyranny  comment  than  \\  ashington.  He  might 
over  the  mind  of  man.”  ^3'’^  a  tyrant,  pickpocket  or  felon. 

At  the  age  of  33  he  carved  those  im-  Bache's  General  Advertiser,  on  the  occa- 
mortal  words  into  the  Declaration  of  s'on  of  Washington’s  retirement  from  the 
Independence  as  the  beacon  light  for  all  Presidency,  thought  that  the  people 
freedom  loving  people.  Returning  to  should  exult  because  “the  name  of  Wash- 
Williamsburg  he  started  the  most  cour-  jngton  ceases  to  give  currency  to  political 
ageous  legislative  fight  for  liberty  that  iniquity  and  to  legalized  corruption.” 
was  ever  planned  by  human  mind.  He  The  Father  of  His  Country  was  glad 
introduced  five  bills  which  have  been  to  retire  to  Mount  Vernon  to  escape  from 
appropriately  described  as  “the  quintet  the  torrent  of  abuse,  much  of  it  so  vulgar 
for  freedom.”  that  it  could  not  now  pass  through  the 

He  sought  to  free  real  estate  from  the  mails.  Jefferson  sought  to  curb  the  evil 
aristrocratic  Ixmdage  of  the  law  of  en-  at  the  time,  but  with  little  success, 
tailment.  He  sought  to  free  property  in  John  Adams  suffered  from  villainous 
general  from  the  bondage  of  the  aristo-  press  attacks  and  when  Jefferson  was 
cratic  law  of  primogeniture.  He  sought  elected  third  President  he  was  vilified, 


A  PROJECT  is  on  f<Kjt  to  set  apart  one  “Were  it  le 
day  of  every  year  on  which  to  we  should  h: 
celebrate  the  principle  and  fact  of  free  newspapers  oi 

press.  Fittingly  ernment,  I  s 

the  ceremony  is  ment  to  prefe 

to  take  place  at  That  was  tl 
S  Monticello,  an-  of  Monticello 

j  cient  home  of  stated  in  an 

Thomas  Jeffer-  ject  in  1904, 

7^3  son,  now  a  public  (iressing  con 

shrine.  The  date  iil)erty-l(>ving, 

of  “free  press  papers, 

day”  has  not 

^ 

t  Thomas  Jeffer- 

son  Memorial 
Foundation,  spon- 

— - ^ ^ -  sors  of  the  idea. 

Sage  of  Monticello  announce  that 

Col.  Robert  R. 

McCormick,  editor  and  publisher  of 
Chicano  Tribune,  has  consented  to  be 
Honorary  t'hairman,  while  Claude  G. 

Bowers,  author,  editor  and  writer  for 
Hearst  newspaiiers,  will  lie  active  chair¬ 
man  of  the  “Freedom  of  the  Press  Com¬ 
mittee”  which  will  conduct  the  program 
at  Monticello.  Thus,  just  140  years  after 
the  first  amendment  to  the  Constitution 
was  declared  in  force,  granting  freedom 
of  speech  and  of  the  press,  .\merican 
newspapermen  and  devoted  disciples  of 
lefferson  are  planning  an  annual  cele¬ 
bration  of  the  sublime  theory  which 
underlies  American  democracy. 


^  NE  of  the  great  newspaper  fight* 
in  history  was  between  Fenno’s' 
Gazette  of  the  United  States  and  Frenaa’s 
National  Gazette,  ultimately  bringing 
Hamilton  and  Jefferson  into  open  combat, 
though  both  were  members  of  Washing¬ 
ton’s  cabinet.  Fenno  was  the  mouthpiece 
of  Hamilton  and  his  ironical  and  satirical 
thrusts  demanded  answers.  Freneau  was 
Jefferson’s  favored  editor  and  when 
W’ashington  asked  Jefferson  to  repudiate 
Freneau  he  declined  and  defended  his 
friend  as  “a  man  of  genius.”  Freneau 
was  zealous  for  a  free  press  and  in  1792 
he  made  a  powerful  fight  in  the  Xational 
Gazette  for  open  .sessions  of  the  U.  S. 
.Senate.  “Can  there  be  any  question  of 
legislative  import,”  he  wrote,  “which 
freemen  should  not  be  acquainted  with? 
What  are  you  to  expect  when  steward* 
of  your  household  refuse  to  give  account 
of  their  stewardship?  Secrecy  is  neces¬ 
sary  design  and  a  masque  to  treachery: 
honesty  shrinks  not  from  the  public  eye.” 


^HOMAS  JEFF'ERSOX  remains  the 
historic  lieau  ideal  of  newspaperdom 
because  of  his  utter  devotion  to  the  free 
press  principle.  His  famed  precepts, 
written  when  our  far-flung  newspaper 
system  was  but  a  dim  promise,  not  only 
live  in  the  hearts  of  all  sincere  journalists 
but  dominate  the  political  policy  of  the 
nation.  This  fact  was  dramatically  il¬ 
lustrated  only  a  few  weeks  ago  when 
the  Ignited  States  Supreme  Court  made 
an  acid  test  of  the  free  press  right  in  the 
Minnesota  “gag  law"  case,  the  majority 
opinion  freely  quoting  from  the  words  of 
lefferson.  As  Col.  McCormick  carried 
that  case  to  the  nation’s  highe.st  tribunal 
it  is  appropriate  that  he  is  now  selected 
to  head  the  celebration  project.  The 
Memorial  Foundation.  I  am  informed,  re¬ 
cently  addressed  the  editors  and  pub¬ 
lishers  of  every  county  and  state  asking 
what  they  thought  of  the  idea  of  fixing 
a  free  press  day,  to  be  celebrated  at 
Monticello,  with  a  program  to  honor  the 
first  champion  of  the  free  press  right. 

The  response  has  been  overwhelmingly 

in  favor  of  the  project.  Many  editors  sys . 

see  in  it  an  opportunity  to  refresh  the  University 

faith  of  the  people  in  the  principles  of . 

democracy  at  a  time  when  they  are 
challenged  from  many  sides,  both  on  this 
soil  and  in  Europe. 


IT  is  interesting  to  note  that  both  Fenno 
and  Freneau  were  (iovernnient  em¬ 
ployes,  the  former  the  “printer”  of  the 
Treasury  Department  and  the  latter  hold¬ 
ing  a  minor  “clerkship  for  languages”  in 
the  .State  Department.  Jcffer.son,  per¬ 
ceiving  that  the  Gazette  of  the  United 
States  was,  to  quote  his  own  words,  “a 
paper  of  pure  Toryism,  disseminating  the 
dixrtrine  of  monarchy,  aristocracy,  and 
exclusion  of  the  people,”  desired  a  paper 
that  would  be  a  “Whig  vehicle  of  intelli¬ 
gence,”  and  if  he  did  not  bring  Freneau 
to  Philadelphia,  he  at  least  sympathized 
with  the  latter’s  ambition  to  start  a  papw 
which  should  be  distinctly  Republican  in 
policy.  Immetliately  the  Freneau  paper 
began  to  give  Fenno  fits  and  it  followed 
Jefferson’s  plan.  Jefferson’s  interest  was 
political,  meeting  fire  with  fire. 


View  of  reronstrueled  Montirello. 

to  free  the  human  body  by  attempting  to  lied  about  and  abused  in  per.sonal  terms 
abolish  slavery  in  V'irginia.  He  sought  to  such  an  extent  that  the  falsehoods 
to  free  the  mind  by  the  establishment  of  concerning  his  personal  character  con- 
universal  erlucation  through  a  state-wide  tinued  to  cling  in  the  minds  of  the 
■stem  of  public  schools  and  a  State  ignorant  for  more  than  a  century.  Here 
_  ■  ■  y.  He  .sought  to  free  the  soul  is  a  sample  of  the  jiersonal  insults  heaped 

by  abolishing  all  official  tics  between  on  him  in  certain  newspapers;  “A  cold- 
I'liurch  and  State  and  by  guaranteeing  thinking  villain  whose  black  blood  runs 
freedom  of  worship  without  discrimina-  temperately  bad.” 
tion  and  free  from  molestation.  *  ♦  ♦ 

♦  *  •  T  EFFERSOX  knew  full  w'ell  of  the 

JEFFERSOX  was  our  Minister  to  ^  venality  of  some  of  his  critics,  editors 
France.  In  the  early  days  of  the  who  were  pulling  strings  for  private 
French  Revolution  he  was  present  when  interests  or  for  printing  contracts.  Rut 
the  Bastille  fell.  He  advised  those  who  despite  the  impudent  assaults  the  third 
sought  lilierty  for  the  downtrodden  peo-  President  seemed  always  to  have  a  vision 
pie  of  France.  Onlv  reccntlv  .i  was  dis-  of  the  future.  He  believed  in  people.  He 
covered  bv  Prof.  '  Gilbert  ’  Chinard  of  trusted  the  principle  of  government 
Johns  Hopkins  University  that  there  re-  through  public  opinion.  A  man  of  petty 
poses  in  the  Library  of  Congress  in  mind  could  not  have  fought  for  the  free- 
Washington  an  original  draft  of  the  dom  of  a  press  which  had  so  bitterly  and  port. 

I>claration  of  Rights  of  the  French  peo-  often  unjustly  attacked  him.  The  fact  After  two  hoi 
pie  submitted  to  Jefferson  by  Lafayette  now  adds  lustre  to  the  great  name.  fishing,  the  qua 

and  on  the  margins  of  that  historic  docu-  ♦  *  *  pounds  of  fish,  i 

ment  are  notations  in  the  handwriting  of  TJ  OW  many  early  new'spapers  made  a  few  pounds  to  ah 
Jefferson.  license  of  their  new  freedom  is  sug-  They  brought 

He  returned  to  .\merica  after  the  Con-  gested  by  the  following  quotation  from  them,  and  after 
stitutional  Convention.  He  was  shocked  an  opinion  handed  (lown_  by  Chief  they  could  eat 
FT  seems  to  this  w'riter  that  the  com-  to  find  that  there  was  no  provision  in  Justice  McKean  in  a  libel  suit:  “Every-  friends,  they  pla 
-*•  mittee  could  do  no  better  than  deco-  that  document  to  guarantee  to  the  one  who  has  in  him  the  sentiments  either  poor  families  ol 
rate  the  walls  of  the  Freedom  of  Press  American  people  basic  human  rights.  He  of  a  Christian  or  a  gentleman  cannot  published  a  stor 
nxim  at  Monticello  with  the  words  of  led  the  fight  and  fearlessly  opposed  the  but  he  highly  offended  at  the  envenomed  needy  persons  ol 
Jeffer.son  bearing  on  the  principle  of  un—  adoption  of  the  Constitution  as  drawn  scurrility  that  has  raged  in  pamphlets  to  be  given  free, 
trammeled,  constitutionally  free,  journal-  until  finally  it  was  agreed  that  immedi-  and  newspapers  printed  in  Philadelphia  meals.  The  su 
ism.  Rewrite  there,  in  letters  of  gold:  ately  after  adoption  a  Bill  of  Rights  for  several  years  past,  insomuch  that  one  afternoon. 


GAVE  FISH  CATCH  TO  NEEDY 


I  \  N  E  of  the  fine  old  rooms  in  the 
'-'  Colonial  mansion  which  Jefferson 
designed  and  built  on  the  mountain  top 
near  Charlottesville,  Va.,  will  be  dedi¬ 
cated,  on  the  occasion  of  the  first  cele¬ 
bration,  in  honor  of  “Freedom  of  the 
Press.”  In  this  room  will  be  placed  as 
time  goes  on  historic  exemplars  of  one 
kind  and  another,  bearing  on  the  strug¬ 
gle  of  Jefferson  in  the  early  days  to 
establish  a  free  press.  The  Thomas  Jef¬ 
ferson  Memorial  Foundation,  located  at 
115  Broadway,  this  city,  is  already  mak¬ 
ing  preparations  for  the  coming  gather¬ 
ing  of  editors  and  publishers,  presumably 
this  Fall. 


